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Spanish  is  spoken  here.  Right  on  page  one. 

When  rioting  broke  out  in  Chicago’s  Puerto 
Rican  community  recently,  we  quickly  be¬ 
came  a  bilingual  newspaper. 

W'e  published  a  front-page  editorial — in 
Spanish — callipg  for  an  end  to  violence  and 
outlining  a  program  of  positive,  corlstruc- 
tive  action.  We  published  the  same  editorial 
in  English  on  our  third  page. 


That  way  everybody  got  the  message.  Civic 
leaders  and  leaders  of  the  Puerto  Rican  com¬ 
munity  endorsed  the  position  we  had  taken. 
And  the  violence  came  to  an  end. 

Many  think  our  leap  over  the  language 
barrier  had  something  to  do  with  it. 

Chicago  Daily  News 

Chicago’s  No.  1  evening  newspaper 


Se  habla 
il  Espanol 


More  Than  a  Gift 


Last  July,  Humble  dealers  gave  1,800,000 
small  American  flags  to  their  customers. 
This  was  the  largest  single  flag  order  ever 
received  by  the  manufacturer  and  it  took 
six  months  to  complete  the  job.  □  The  flag 
was  part  of  a  kit  that  also  included  the 
words  and  music  to  “The  Star-spangled 
Banner,”  a  history  of  the  song,  and  a  card¬ 
board  flag  holder  on  which  was  reproduced 


a  painting  of  the  historic  moment  when  the 
song  was  written.  □  Humble’s  customers 
were  not  surprised  to  receive  these  pack¬ 
ages  of  patriotism  from  America’s  leading 
energy  company.  They  have  come  to  ex¬ 
pect  such  evidences  of  friendliness  and 
good  will.  □  And  we  hoped  the  little  flags 
would  remind  them  that  freedom  is  more 
than  a  gift. 


OIL  A  REFINING  COMPANY  .  .  THE  PEOPLE  WHO  "PUT  A  TIGER  IN  YOUR  TANK!" 
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Christmas  came  in  June  this  year.” 


\e  iiatioii^s  magazine  press  takes 
lute  of  today’s  growth  in  the 
Cape  Kennedy  area. 


“  I’ODAY  .  .  .  lias  liad,  from  its.  Iirginning  on  March  21,  the  weight 
and  look  of  a  metropolitan  daily.  Its  first  issue  was  forty  pages  and 
later  ones  have  he«‘n  larger. 

“(By  locating  in  the  Cape  Kennedy  area)  I'lie  (Gannett  ('ompany 
apparently  spotted  a  sizeable  new  community  living  in  newspaper 
semi-vaeuuni,  and  stepped  in.” 

Columliia  Journalism  tin  ieu  ,  Sprinf!,  1966 

“.At  (iape  Kennedy,  the  struggle  (for  newspaper  readers)  is  between 
(iannett's  hrand-new  TODAY  and  the  well-established  Orlando 
.‘sentinel-.Star  72  miles  to  the  west  of  the  Cape.  ith  TODAY  compiling 
a  .'fO.OOO  circulation  from  scratch  in  five  weeks,  the  Sentinel-Star's 
.  .  .  circulation  probably  has  nosedived  by  10.000.  Keadership  surveys 
indicate  the  Sentinel-Star  may  take  even  more  buffeting  in  the 
Cape  area  .  .  ." 

The  Quill,  June.  1966 

“You  can't  argue  with  the  type  of  success  that  Gannett  has  had  with 
the  rOD.AY  venture  in  Florida.  .\t  the  end  of  their  first  10  weeks  of 
publishing  daily  and  Sunday  they  had  a  net  paid  circulation  of  almost 
.'kS.OOO,  which  amounts  to  slightly  over  75  per  cent  penetration  in 
Brevard  ('ouiity,  the  area  of  prime  interest  to  them.” 

National  Neics/taper  Promotion  Association. 

Research  Newsletter,  June,  1966 

“file  (>annett  Newspaper  Group  last  March  started  a  new  daily 
called  TODAY  near  Cape  Kennedy.  With  luck,  (Gannett  hoped  for  a 
circulation  of  .15,000  by  Christmas,  1966.  For  TODAY,  Christmas  came 
in  .lune  this  year.” 

Newsweek  Mafiazine,  June  20,  1966 


mDAY 

Florida’s  Space  Age  Newspaper 
;108  Forrest  Ave.,  Cocoa,  Florida 
A  Member  of  the  Gannett  Group 


.Story  &  Kelly-Smith 
National  Representatives 


EDITOR  &  PUBLISHER  CALENDAR 


JULY 

13-16 — International  Newspaper  Advertising  Executives,  Hotel  Pontchar- 
train,  Detroit. 

13- 17 — National  Newspaper  Association,  Statler-Hilton  Hotel,  Boston,  Mass, 

14- 16— North  Carolina  Press  Association,  Now  Blockade  Runner  Hotel, 
Wrightsville  Beach 

15- 17 — South  Carolina  Press  Association,  Ocean  Forest  Hotel,  Myrtle  Beach, 
21-23 — Virginia  Press  Association,  Williamsburg  Lodge,  Williamsburg. 
25-29 — American  Newspaper  Guild,  Sheraton-Park  Hotel,  Washington,  D.  C. 
24-Aug,  5— American  Newspaper  Publishers'  Association  Newspaper  in 

the  Classroom  Workshop,  University  of  Georgia,  Athens,  Ga. 


AUGUST 

2-5 — College  Sports  Information  Directors  of  America,  Bismarck  Hotel, 
Chicago. 

4 — United  States  Basketball  Writers  Association,  Bismarck  Hotel,  Chicago. 

8-10 — Southern  Newspaper  Publishers  Association  Eastern  Division  Me¬ 
chanical  Conference,  Tutwiler  Hotel,  Birmingham,  Ala. 

11- 12 — AP  newspaper  members  from  Virginia,  West  Virginia,  Maryland  and 
District  of  Columbia  joint  meeting,  Greenbrier,  White  Sulphur  Springs, 
Va. 

12- 14 — Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Cavalier  Hotel,  Virginia  Beach,  Va. 

18-20 — Theta  Sigma  Phi,  Worth  Hotel,  Fort  Worth,  Texas. 

21-23 — Texas  Daily  Newspaper  Association,  Green  Oaks  Inn,  Fort  Worth. 

27- 29 — United  Press  International  Editors  of  Oklahoma,  Western  Hills  State 
Lodge,  Sequoyah  State  Park,  Okla. 

28- Sept.  I — Association  for  Education  In  Journalism,  University  of  Iowa, 
Iowa  City. 

29- 31 — New  England  Association  of  Circulation  Managers,  The  Sam-o-set 
Hotel,  Rockland,  Maine. 


You  ought  to  see 
Norfolk  today! 


SEPTEMBER 

8-11 — New  York  Press  Association,  Lake  George  Sagamore,  Bolton  Landing. 

10-11 — Illinois  Newspaper  Mechanical  Conference,  Pere  Marquette  Hotel, 
Peoria. 

10-11 — Missouri  Circulation  Managers  Convention.  Mickey  Mantle  Holiday 
Inn,  Joplin,  Mo. 

12-16— International  Stereotypers  &  E'ectrotypers'  Union,  annual  conven¬ 
tion,  Washington,  D.  C. 

15-16 — Mid-Atlantic  Newspaper  Web  Offset  Clinic,  Penn  Harris  Motor  Inn, 
Harrisburg,  Pa. 

17-18 — Illinois  Daily  Newspaper  Markets  Sales  Personnel  Training  and  Mar¬ 
keting  Seminar,  St.  Nicholas  Hotel,  Springfield. 

17- 21 — Canadian  Circulation  Managers  Association  Prudhommes.  Vineland, 
Ont. 

18- 20 — Inter  State  Circulation  Managers  Association,  Hilton  Hotel.  Pitts¬ 
burgh.  Pa. 

18-20— Southern  Circulation  Managers  Association,  Daytona  Plaza  Hotel, 
Daytona,  Fla. 

18-20— New  York  State  AP  Association,  Thruway  Motor  Inn.  Albany. 

22-24 — Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Penn  Harris  Motor  Inn,  Harrisburg. 

24- 25 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Pick- 
Fort  Hayes  Hotel,  Columbus. 

25- 28 — National  Newspaper  Promotion  Association,  Central  Regional 
Meeting,  Marott  Hotel.  Indianapolis.  Ind. 

26- 28 — United  Press  International  Editors  and  Publishers,  Annual  Confer¬ 
ence,  Maria  Isabel  Hotel,  Mexico  City. 

30-Oet.  I — Nebraska  Associated  Press  Managing  Editors  Association. 
Holiday  Inn,  Kearney. 


Just  a  few  years  ago  people  used  to  kid 
us.  They  said  our  urban  redevelopment 
program  had  made  Norfolk  look  like  the 
bombed  cities  in  Europe  after  the  big 
war.  But  we  didn’t  mind  because  we 
knew  what  the  ultimate  would  be  in  our 
program  -  the  largest  in  the  South  and, 
on  a  per  capita  basis,  the  largest  in  the 
nation. 

Where  much  of  the  rubble  used  to  be, 
fine  buildings  have  been  built.  Pictured 
above  is  Norfolk’s  new  Civic  Center  now 
being  completed  at  a  cost  of  better  than 
$15-million.  In  all,  about  fifty  buildings 
have  risen  and  about  that  many  miles  of 
six-lane  streets  have  been  completed. 

All  this  has  sprung  from  Redevelopment. 
That’s  why  we  say,  “you  ought  to  see 
Norfolk  today!’’ 

That’s  why  we’ve  given  redevelopment 
such  strong  editorial  support.  We  didn’t 
fight  for  the  glory  but  it’s  nice  to  know 
we’ve  been  on  a  winning  team. 


OCTOBER 

2-5 — National  Newspaper  Promotion  Association,  Eastern  Regional  Meeting, 
Hotel  du  Pont,  VVilmington,  Del. 

5-8 — National  Conference  of  Editorial  Writers,  Waldorf-Astoria  Hotel, 
New  York  City. 

9-11 — California  Circulation  Managers  Association,  El  Dorado  Hotel, 
Sacramento. 

9-12 — National  Newspaper  Promotion  Association,  Western  Regional  Meet¬ 
ing,  Thunderbird  Motor  Hotel,  Eugene,  Ore. 

9-15 — National  Newspaper  Week. 
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International  Publishing  Corporation 


The  world's  largest  publishing  organisation  extends  its  overseas  markets 
Global  service  of  technical  information 
Latest  printing  techniques 


Points  from  the  Directors'  Report 

The  Corporation  controls  from  its  London  headquarters  an  extremely 
large  group  of  companies  covering  almost  every  activity  associated  with 
the  published  word — newspapers,  magazines,  books  and  printing. 

The  total  market  capitalisation  of  I  PC  is  over  $372,000,000  and  in  the 
last  financial  year  we  achieved  a  profit  from  publishing  and  printing  of 
$36,184,000. 

United  States  venture 

Outside  the  United  Kingdom  most  of  our  publishing  interests  are 
substantial  minority  holdings  in  overseas  companies.  One  of  our 
primary  aims  is  to  strengthen  these  international  activities. 

Our  most  notable  new  venture  overseas  has  been  the  purchase  of  a  40% 
interest  in  Cahners  Publishing  Company  of  Boston,  Mass.,  which 
publishes  some  20  business  magazines  and  is  one  of  the  largest  U.S. 
companiesinthisfield.  Three  I  PC  directors,  Mr.  Frank  Rogers,  IPC 
managing  director,  Mr.  Veere  Sherren  and  Mr.  Paul  Hamlyn  have  joined 
the  Cahners  Board. 

World-wide  service 

Our  association  with  Cahners  is  an  important  step  in  the  foundation  of  a 
world- wide  service  of  technical  information  about  industrial  products 
and  developments  for  manufacturers,  advertisers  and  buyers 
everywhere. 

The  co-ordination  of  our  interests  in  business  journals  overseas  is  being 
conducted  through  a  new  IPC  subsidiary,  Iliffe-NTP  International.  This 
company  will  develop  close  working  relations  with  more  than  200 
business  journals  with  which  we  are  associated  in  many  parts  of  the 
world. 

Europe  and  the  Far  East 

Among  these  are  the  publications  of  Compagnie  Frangaise  D'Editions. 
Paris,  with  some  25  titles,  which  has  had  an  outstandingly  successful 
year  and  launched  two  new  journals. 

InWest  Germany  we  have  interests  in  Krausskopf-Verlag,  Mainz, 
which  has  acquired  a  new  journal,  Boote.  and  in  Kohlhammer- 
Heywood,  Stuttgart. 

In  Italy,  our  associated  company,  Etas-Kompass,  is  the  largest  of  its 
kind  in  the  country. 

In  Holland  we  have  formed,  jointly  with  Elsevier  of  Amsterdam,  the 
leading  Dutch  publishers,  Verenigde  Periodieke  Pers  N.V.,  which  plans 
to  launch  two  journals. 

The  Far  East  Trade  Press,  Hong  Kong,  formed  last  year,  publishes  three 
journals  and  plans  to  launch  The  Far  East  Executive  later  this  year. 

British  business  magazines 

IPC's  1 32  business  journals  in  the  United  Kingdom  owe  much  of  their 
strength  to  links  with  the  industrial  community  so  that  each  is  an  integral 
and  respected  part  of  the  industry  it  serves.  Successful  and  continuous 
adaptation  to  meet  the  changing  needs  of  industry  is  evident  in  the 
re-styling  of  existing  journals  and  the  launch  of  new  publications  during 
the  year. 

Computer  typesetting 

IPC's  subsidiary.  International  Printers,  is  one  of  the  biggest  printing 
organisations  in  Britain.  It  has  purchased  a  76%  interest  in  a  new 
company,  Computaprint,  which  is  installing  electronic  machinery 
capable  of  setting  type  at  speeds  far  in  advance  of  those  reached  by 
normal  machines.  This  is  only  the  third  computer-controlled 
photocomposing  system  of  this  speed  in  the  world  and  it  is  the  first  to 
be  available  commercially.  This  is  just  one  example  of  I  PC's  '' 
determination  to  remain  in  the  forefront  of  technological  development. 

Future  prospects 

There  is  no  reason  to  doubt  that  IPC  will  expand  and  prosper  in  the 
future  and  any  weakness  in  one  aspect  of  our  business  is  likely  to  be 
more  than  offset  by  gains  elsewhere.  We  can  therefore  look  forward 
with  confidence.  In  the  year  ahead  we  are  increasing  our  expenditure 
on  development  which  will  bring  rewards  in  the  longer  term. 


Cecil  H.  King 
Chairman 


Associated  journals  overseas 


CERAMIC 

DATABOOK 


inter  Mectronique 


FIVE  YEARS'  GROWTH 

1962 

$000 

1963 

$000 

1964 

$000 

1965 

$000 

1966 

$'000 

Total  sales 

313,516 

314,423 

325,724 

347,113 

366,736 

Publishing  and 
printing  profit 

29,445 

29,770 

34,135 

34,138 

36,1 84 

Dividends  etc. 
received 

5,555 

7,913 

8,098 

8,890 

10,139 

Funds  invested 

310,282 

336,650 

355,818 

377,451 

23 

United  Kingdom  and 

overseas  newspapers 

82 

consumer  magazines 

132 

United  Kingdom 

business  magazines 

40,000,000 

book  sales  annually 

Everything  in  Baltimore  revolves  around  The  Sun 


. . .  that’s  why  Baltimore’s 
Classified  Advertisers  place 
8i7o  of  their  classified  ads 
in  The  Sunpapers! 


THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Reprasantativaa:  Crosnnar,  Woodward.  O’Mara  &  Ormabaa 
New  York,  San  Francisco,  Los  Angeles,  Chicago  Detroit,  Atlanta,  Philadelphia,  Minneapolis 
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Dear  Editor  &.  Publisher: 
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City .  . State . Zip . 

□  Remittance  enclosed 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year. 
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WHEN  AN  AMERICAN  journalism  teacher  in  Palma  De 
Majorca,  Spain,  asked  her  English-speaking  summer  stu¬ 
dents  to  name  the  most  popular  feature  in  daily  newspapers 
that  is  pure  imagination  most  correctly  answered  “comic  strip” 
but  three  replied  “weather  report.”  .  .  .  Mrs.  Wayne  Euson, 
wife  of  the  Indianapolis  ISietvs  sports  editor,  received  a  police 
radio  from  her  husband  on  their  20th  wedding  anniversary. 
Reason:  She  frequently  accompanies  him  to  the  office  at  night 
and  while  he  writes  his  story  about  an  athletic  event  she  spends 
her  waiting  time  listening  to  police  radio  broadcasts  in  the 
city  room.  .  .  .  Don  Rice,  assistant  city  editor,  Oklahoma  City 
Oklahoman,  enjoys  more  hobbies  and  projects  in  a  single  week 
than  most  people  acquire  in  a  lifetime.  He  collects  phonograph 
records,  old-fashioned  record  players,  rattlesnakes,  white  mice, 
peacocks,  old  radios,  books,  magazines,  antique  furniture,  and  1^ 
modern  stereo  systems. 

Wall  Panels 

Those  panels  of  your  ‘Boomer* 

On  these  dull  walls  we  hang 
Which  have  that  brand  of  humor— 

A  bell  that  Boomer  rang. 

^.41  Goodman,  Harrisburg,  Pa. 

— Columnist  Neil  Morgan,  San  Diego  Tribune,  reports:  “The 
nationwide  trend  in  newspaper  mergers  has  struck  the  young 
campus  of  the  University  of  California  at  San  Diego.  The  new 
rebel  student  newspaper,  the  Revelle  Times,  has  found  the 
going  too  tough  alone,  and  has  merged  with  the  two-year-old 
Sandscript  to  form  the  Sandscript-Times”  .  .  .  Opal  Loucks, 
Centralia  (111.)  Sentinel,  calls  her  column  “Opal  Opines.” 

.  .  .  Sports  columnist  Dick  Forbes  wrote  a  column  about  his 
silver  anniversary  with  the  Cincinnati  Enquirer.  The  lead  read: 
“This  is  the  25th  anniversary  of  my  marriage  to  a  Grand  Old 
Lady,  so  if  you  don’t  mind  there’ll  not  be  much  about  sports 
in  this  column  today.  The  Old  Lady  of  Vine  Street  is  125 
years  old.  and  to  think  that  we’ve  been  partners  one-fifth  of  that 
time  is  really  quite  remarkable,  looking  back  at  it  now'.  It  was 
just  a  quarter-of-a-century  ago,  as  a  wrinkle-free,  curly-headed 
bridegroom,  that  the  Old  Lady  and  I  first  took  our  vows.  I 
had  had  a  fleeting,  three-year  romance  with  a  Hearstian  lady 
on  the  West  Coast,  but  even  then.  I  had  viewed  the  Old  Lady 
from  afar  and  I  guess  the  love  affair  started  at  first  sight.” 


Disillusioning 

Newsmen  who  for  news  have  noses 
Know  life’s  not  a  bed  of  roses. 

—Tom  Pease 


— Dudley  B.  Martin,  director  of  press  relations.  Institute  of 
Life  Insurance.  New  York,  writes:  “Your  column  of  June  11 
gives  1897  as  the  year  of  the  Johnstown  Flood.  It  happened  in 
1889.  Perhaps  1J597  was  the  year  the  referred-to  book  about 
'  this  disaster  was  published.  If  so,  it  would  not  have  qualified  for 
‘rushing  into  print.’”  .  .  .  The  St.  Petersburg  (Fla.)  Inde¬ 
pendent  reports  the  Woman’s  Relief  Corps  motto  is  “Paternity, 
Charity,  Loyalty.”  .  .  .  Columnist  Bill  Fiset,  Oakland  Tribune, 
:  reports:  “Oakland  Real  Estate  Board  just  got  a  file  copy 
of  a  letter  from  a  realtor  to  a  home  buyer  containing  this 
advice:  ‘Please  execute  three  copies  of  the  contract  along  with 
I  your  wife  and  return  to  our  office.’  ”...  Heady  head:  “Reuther 
1  Finds  Foe’s  an  Old  Meany”— Sa«/a  Fe  New  Mexican.  .  .  . 
I  Cindy  Adams,  who  formerly  wrote  a  syndicated  Broadway 
'  column,  is  now'  on  the  WABC  Channel  7  “Five  O’Clock  News,” 
following  her  exclusive  interview  with  Sukarno. 
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Class  Room -Laboratory.  Harrisburf  Area  Community  Collate 


Library  Buildinf.  Harrisburt  Area  Community  Collate 


Federal  Buildint 


Fruehaul  Trailer  Plant 


Presbyterian  Apartments 


Harrisburg,  Pennsylvania,  the  "Heartland"  area  of  the 
nation's  third  most  populous  state  .  .  .  Growing,  Growing, 
Growing!  .  .  .  along  with  the  circulation  of  the  Patriot-News 
.  .  .  88%  of  four  counties  .  .  .  heavy  coverage  In  six  other 
mid-state  counties!  Ask  MOLONEY,  REGAN  &  SCHMITT  for 
details. 


88%  Coverage  of  the  Market 
1 00%  Coverage  of  ABC  Gty 
Morn.  &  Eve  Sunday 

121,140  161,08f 
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Confusing  the  Editors 

If  editors  arc  (onfuscd  about  how  much  they  should  publisli  lon- 
cerning  plans  for  future  military  operations  in  \'iet  Nam,  it  is  not 
surprising.  A  month  ago  Clifton  Daniel,  managing  editor  of  the  AVtc 
York  Times,  (juoied  the  late  President  John  Kenneily  as  citing  some 
“premature  disclosures  of  military  infortnation’’  in  that  paper  before 
the  Cuban  Bay  of  Pigs  invasion  but  adding:  “If  you  bad  printed  more 
about  the  oj>eration  you  would  ha\e  saved  us  from  a  colossal  mistake.” 
A  year  later  President  Kennetly  is  supposetl  to  have  told  the  late  Orvil 
Dryfoss,  publisher  of  the  Times:  “11  you  had  run  everything  on  Cuba 
.  .  .  I  am  just  sorry  you  didn’t  tell  it  at  the  time.” 

This  last  week  there  has  been  a  lot  (jf  discussion  about  premature 
disclosure  of  information  on  future  bond)ing  targets  in  North  \’iet 
Nam,  particularly  the  plans  to  bomb  oil  depots  and  |)ower  plants  in 
the  Hanoi  and  Haiphong  regions.  W'e  are  told  that  President  Johnson 
is  furious  about  these  disclosures.  James  Rcston,  in  the  1  imes,  writes 
“and  this  time  he  has  some  reason  to  comjtlain  .  .  .  Phis  goes  beyond 
the  proper  Itounds  of  public  military  information.  Public  discussion 
of  the  wisdom  or  stupidity  of  extending  the  bombing  to  the  populous 
areas  of  these  two  cities  is  fair  enough,  but  public  disclosure  of  the 
timing  of  operational  military  plans  is  not.”  .\rthur  Krock  in  the 
same  paper  said  the  so-called  “leak”  was  the  result  of  speculation  by 
alert  reporters  on  the  meaning  of  the  President’s  own  jthraseology  in 
reply  to  a  question  at  his  news  conference. 

Hindsight  makes  the  dillerence  between  the  two  situations. 

I'he  value  of  hindsight  is  lacking  with  respect  to  \’iet  Nam  aiul  the 
lesson  of  Cuba  doesn’t  necessarily  apply  to  Southeast  Asia. 

W'e  don’t  believe  that  a  free  and  independent  press  should  be  useil 
by  a  government  as  a  wea|>on  in  an  ideological  or  a  shooting  war. 
That  means  “managing  the  news.”  Hut  neither  do  we  believe  that  the 
press  should  willingly  and  knowingly  telegraph  its  g<ivernment’s 
punches  to  an  enemy. 

No  self-respecting  rejxtrter  or  editor  would  telephone  a  criminal 
susjject  and  advise  him  plans  were  afoot  to  raid  the  premises. 


Co-op  Figures  Needed 

^■tabulations  of  media  expenditures  by  national  advertisers  once 
again  brings  us  to  the  conclusion  that  some  method  must  be  found 
to  measure  the  amount  of  cooj>erative  advertising  in  newsjtapers  paid 
for  by  these  same  national  advertisers. 

Last  year  newspapers  carried  about  Sl.  l  billion  in  advertising  of  all 
classifications.  The  International  Newspaper  .Advertising  Executives 
meeting  in  New  Orleans  was  told  that  about  SI  billion  of  that  volume 
was  in  coojjerative  advertising. 

For  example,  early  in  January  the  National  .Automobile  Dealers 
Association  released  a  stirvey  of  its  members  revealing  that  75%  of 
1,500  dealers  favored  newspaper  atlvertising  over  promotion  on  local 
radio  or  television.  'Lhat  is  where  they  sj>end  their  ad  dollars — about 
50%  of  which  is  paid  for  by  the  manufacturer — but  it  never  shows  up 
in  the  measurements  as  “national  advertising.” 

Newspapers  are  placed  at  a  disadvantage  when  these  figures  are 
omitted  from  comparative  figures. 
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Trust  in  the  Lord  tvith  all  thine  heart; 
and  lean  not  unto  thine  own  understand¬ 
ing— Proverbs  III;  5. 
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(iiL  (iAYLE — resigned  upon  request  for 
having  misspelled  his  editor’s  name  three 
days  running. 

Hazel  Hogwash — asked  to  turn  in  her 
front  door  key  because  early  day  man 
found  her  entertaining  in  the  darkroom. 

Well,  why  not?  In  the  interest  of  ob¬ 
jectivity,  any  good  journalistic  publication 
must  strive  for  balance— the  good  and  the 
bad.  Reflecting  its  community  like  a  true 
mirror. 

Just  imagine  how  many  reporters  with 
editors’  footprints  on  their  backs  will  joy¬ 
ously  shout  the  praises  of  the  new  column. 
News-People  Not  in  the  News. 

.\lvin  F.  Oicki.e 

Amherst,  Mass. 


letters 


IN  .'SO-YE.\R  CLUB 

With  one  or  two  minor  interludes,  I 
have  been  a  subscriber  to  E&P  for  about 
one-half  century.  I  don’t  suppose  that,  by 
any  means,  this  is  a  record  but  I  just 
(1, ought  you  might  be  interested  in  know¬ 
ing  it. 

,\.  L.  Hiccinbotha.m 

Las  Vegas,  Nev. 

(Mr.  Higginbotham  is  chairman  of  the 
Department  of  Journalism  at  the  Uniter- 
iity  of  Nevada.) 


'OsK.  FiAG.OM;  usn  C»,T.HEUir,ONEt«ND, 
CNeNatios.&er.vknif.!’'  ^ 

.  -te  rtf  Me\ms 


SLUG  ‘.\D  TO  KUM’ 

The  following  is  my  concept  of  what 
tlie  city  room  of  any  great  metropolitan 
newspaper  will  be  like  in  the  year  S19.7.T 
if  present  trends  continue: 

First  we  have  the  city  editor,  a  thin, 
well-dressed  man  about  30.  His  Marx 
Brothers  suit  has  thin,  thin  lapels.  His 
tie  is  thin  and  his  mind  even  thinner. 

“Otto.”  he  calls  to  the  assistant  at  his 
elhow.  “have  we  heard  from  Johnson 
yet?” 

“No.  sir,  but  that  ad  he’s  out  after 
sounds  like  page  one  to  me.  Six  rooms  «»f 
furniture  for  sixteen  bucks.  Boy,  what  an 
ad  that  is  and  we  have  it  alone  if  he  gets 


MAIL  FROM  FRIENDS 

Thank  you  for  using  my  article  on  the 
Newspaper  of  Tomorrow.  The  mail  I  have 
received  from  over  the  country  and  as  far 
away  as  Brazil  certainly  attests  to  the  good 
readership  of  E&P.  It  caused  friends  1 
haven’t  heard  from  in  years  to  drop  a  line. 

T,  C.  Harkis 

St.  Petersburg,  Fla. 


•  WITH  liREBTY  and  JOSTiCt  t<3B  All 


Warren,  Cincinnati  Enquirer 


you  have  decided  to  give  “in-depth”  cov¬ 
erage  to  these  august  cocktail  conventions. 

Peter  Stevenson 

Barto,  Pa. 


THE  TRUE  MIRROR 

The  E&P  reader  who  faithfully,  week 
and  week,  wades  through  every  single  item 
in  the  two-page  section,  News-People  in 
the  News,  is  hound  eventually  to  conclude 
that  its  effect  is  disheartening. 

Week  by  week,  52  times  a  year,  for  year 
after  year,  E&P  relentlessly  passes  along 
the  good  news: 

Martin  S.  ZtLCti — from  the  Plepunk 
Times  staff  as  a  general  assignment  re¬ 
porter  to  the  Zazy  News  as  managing  edi¬ 
tor. 

Harry  J.  Bellaforte,  Sr. — for  24  years 
an  assistant  copyreader  for  the  Hapalu 
Record,  advanced  to  publisher. 

And  so  it  goes  .  .  .  item  and  item  im- 
passionately  recording  the  joyful  advances 
of  upgoing  and  ongoing  newsfolk. 

For  the  guy  who  stays  a  dozen  years 
without  change,  just  grinding  out  his  work 
and  thanking  God  (and  the  publisher) 
for  his  daily  bread,  this  weekly  array  of 
stars  in  the  journalistic  heavens  can  even¬ 
tually  wear  him  into  a  state  of  total  de¬ 
pression. 

But  there  is  a  solution  ...  for  the  reader 
and  for  E&P. 

Why  not  a  column  called  New’s-People 
.\ot  in  the  News? 

In  the  interests  of  objective  reporting, 
should  not  E&P  record  the  unhappy  fate 
of  some  of  us  who  do  not  week  after  week, 
or  even  once  a  decade,  get  kicked  smiling 
and  chortling  up  the  stairs  of  our  profes¬ 
sional  careers? 

Why  not  a  column  like  this? 

George  Smusch — fired  by  the  Keegong 
Blare  after  two  weeks  for  covering  court 
while  a  defendant  in  a  libel  suit. 

Mary  Bleeckt — maternity  leave  from 
the  Gulch  Gong  (a  new  status;  she  was 
on  summer  internship  from  college). 

Joe  Blankenheim — between  engage¬ 
ments,  having  commented  unfavorably  on 
the  publisher’s  wife,  whom  he  saw  riding 
a  hor.se. 

Bill  Bleep — passed  over  for  the  12th 
time  in  consideration  for  promotion  from 
police  reporter  to  assistant  city  editor. 


BUCOLIC  COVERAGE 

After  20  years  of  reading  E&P  I  know 
which  way  your  publication  is  slanted  and 
v>hcre  its  blind  spots  are  located  in  the 
editorial  spectrum.  Fortunately,  there  is 
the  Columbia  Journalism  Quarterly  and 
Saturday  Review  to  turn  to.  Still,  the  help 
wanted  columns  are  E&P’s  interesting  fea¬ 
ture,  for  many  reasons. 

However,  perhaps  1  detected  a  change 
in  your  editorial  policy  in  the  June  4  issue. 
Your  coverage  of  Jimmy  Breslin  and  his 
splinter  group  would  indicate  you  intend 
to  give  the  same  bucolic,  colorful  coverage 
to  various  gatherings  of  newspaper  groups. 
1  have  witnessed,  over  the  years,  a  good 
number  of  amusing  performances  by  news¬ 
paper  representatives  who  were  of  higher 
rank  than  reporters  and  who  were  sup¬ 
posedly  gathered  for  serious  convention 
concerned  with  improving  the  product. 

1  look  forward  to  discovering  if,  in  fact. 


“If  anybody  can  come  back  with  that  ad 
it’s  Johnson.  What  about  art?” 

“We  have  exclusive  sketches  of  two 
sofas,  a  hed,  dining  room  table  and  church 
seat  cover.  All  pretty  good,  too.” 

“Great.  Sounds  like  a  natural.” 

“Chief,”  Otto  says  smiling,  “you  must 
have  covered  some  pretty  big  ads  in  your 
time.  What  was  your  biggest?” 

The  Chief  leans  back  in  his  chair  and 
puffs  thoughtfully  on  the  pipe  his  dad  had 
given  him  upon  graduation  from  Mistaken 
U. 

“Well,”  he  begins,  “it’s  before  your 
Continued  on  page  41 


Short  Takes 


E&P  Index 


Lynda  Johnson’s  traveling  companion 
is  a  school  chum,  who  lies  in  New  York 
City.  —  Sacramento  (Calif.)  Bee. 


Mamie  Van  Doren,  blond  sex  kitten, 
said  she  would  be  a  factor  in  her  mar¬ 
riage.  —  Indianapolis  (Ind.)  Star. 


Later,  a  man  picked  a  lock  on  another 
21-year-old  single  woman’s  department 
and  entered,  showing  a  small  revolver. 
— Denver  (Colo.)  Roeky  Mountain  News. 


Two  men  and  a  woman  w'ere  appre¬ 
hended  in  Fargo.  The  woman  is  being 
held  but  the  men  suspects  are  still  at 
large.  —  Hillsboro  (N.  D.)  Banner. 


Due  to  bad  weather  .  .  .  Maternity 
Sale  Continues  All  Next  Week!  —  Idaho 
Falls  (Idaho)  Post-Register. 


S 


•  A  chart  that  shows  who  benefits  from  Medicare. 

•  A  map  showing  Communist  strength  in  Vietnam 
last  year. 

•  A  photograph  of  the  pattern  that  probably  began 
the  Op  Art  movement. 

•  Graphs  on  the  balance  of  payments  problem,  stock 
market  activity,  world  currency  reform. 

•  Historic  photographs  from  outer  space  and  dia¬ 
grams  of  the  vehicles  that  have  taken  us  there. 

The  1,200-page  1965  annual  is  ready  now.  The  sup¬ 
ply  is  limited.  Use  this  coupon  to  order  your  copy 

today. 


It  has  maps,  charts  and  photos.  And 
half  a  million  facts  on  everything 
from  air  pollution  to  zoning,  amuse¬ 
ments  to  zoos,  Aden  to  Zambia. 


Neto  IJork  Eime;8  Index,  Dept.  E7 

Times  Square,  New  York,  N.  Y.  10036 
Please  enter  my  order  for: 

□  The  complete  service,  including  the  1965  annual  vol¬ 

ume  and  the  semi-monthly  Index  for  one  year  (24 
magazine-size  issues)  $125 

□  The  1965  annual  volume  $75 

□  The  semi  monthly  Index  for  one  year  (24  issues)  $75 

□  Payment  enclosed  □  Please  bill  me 


When  it  comes  to  major  national  and  international 
events  of  1965,  The  New  York  Times  Index  will  tell 
you  when  it  was  reported.  And  that  is  your  clue  to 
your  own  back  issue  file. 

Frequently,  the  Index  gives  you  all  the  facts  you 
need  in  abstracts  from  the  original  news  stories. 

And,  for  the  first  time,  the  new  annual  volume  for 
1965  is  illustrated  with  maps,  charts,  photographs. 
Many  not  available  anywhere  else.  Things  like . . . 
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ICMA  Hears  Plea  to  Block 
ABC  Reports  for  Shoppers 


* 


McFetridge  Questions  New  Moves 


And  Smith  Tells 

By  Tony  Breniia 

Toleimi 

Lew  McFetridge,  a  director  of 
the  Audit  Bureau  of  Circula¬ 
tions,  charged  this  week  that 
newspaper  publishers  are  by  de¬ 
fault  allowing  advertiser  and 
agency  members  of  the  ABC  to 
mount  a  pressure  campaign  for 
the  auditing  of  circulations 
among  free-distribution  and 
“shopper”  publications. 

One  of  the  speakers  at  the 
International  Circulation  Man¬ 
agers  As.sociation’s  67th  annual 
convention  here,  McFetridge 
warned  circulators,  “advertising 
agencies  and  many  of  the  big 
advertisers  are  determined  that 
the  ABC  should  take  into  mem¬ 
bership  all  kinds  of  free  distri¬ 
bution  print  media  .  .  .  this  is  a 
move  to  which  I  am  deeply  op¬ 
posed,  which  Fm  certain  is  ex¬ 
tremely  bad  for  the  newspaper 
industry,  and  almut  which  I’m 
increasingly  perplexed  to  note 
there  is  little  concern  among 
newspaper  circulation  men.” 

McFetridge,  business  manager 
and  vicepresident  of  the  Tulsa 
(Okla.)  World  and  Tribune,  told 
the  convention,  “the  time  has 
come  for  you  guys  to  get  up  off 
your  fannies  and  to  help  defeat 
developments  which  are  most 
certainly  against  your  best  inter¬ 
ests.  It  al.so  seems  that  at  the 
present  time  I’m  fighting  this 
battle  alone.  Now,  I  want  your 
help  ...” 


Bureau’s  Stand 


had  reared  its  head  before.  On 
three  occasions  it  had  been  de¬ 
feated  and  although  there  was 
“nothing  currently  before  the 
ABC’s  projects  evaluation  com¬ 
mittee,”  he  w’as  sure  that  it 
would  soon  be  brought  forward 
again,  such  was  the  pressure 
from  interests  other  than  those 
of  newspaper  media. 

“Get  concerned  with  what’s 
going  on  within  the  ABC,”  said 
McFetridge.  “After  all,  the 
ABC  belongs  to  you.  It  does  not 
belong  exclusively,  as  some  seem 
to  think,  to  the  advertising 
fraternity.  Predominantly,  ABC 
is  made  up  of  publishers  and 
print  media  representatives  who 
have  most  of  the  voting  strength 
if  they  wish  to  use  it . . .  These 
are  the  i)eople  who  foot  the  bill; 
what  the  others  pay  is  chicken- 
feed  compared  to  your  contribu¬ 
tion.” 

Later,  after  the  meeting,  Mc¬ 
Fetridge  told  E&P:  “There  are 
seven  directors  representing  the 
new.si)aper  industry  on  the  ABC 
iKiard  but  I’m  really  the  only  one 
who  speaks  up,  opposes  trends 
which  ai)pear  detrimental  to  our 
medium.” 

He  said  that  .some  of  the  other 
newsjjaper  spokesmen  had 
grown  “apathetic,”  or  had  been 
sold  a  “bill  of  goods”  by  the 
advertiser-agency  representa- 
tives.  The  ABC’s  new  subsidiary. 


the  Audit  Bureau  of  Marketing 
Services,  he  stressed,  “provides 
an  open  door  to  the  auditing  of 
free  circulations,  despite  the 
denial  of  the  projects  evaluation 
committee  and  the  ABC  board. 
If  it  stays  with  its  purposes  as 
outlined  in  the  special  memo  to 
the  newspaper  membership 
that’s  one  thing;  but  we  had 
better  watch  for  future  develop¬ 
ments  lest  the  foot  in  the  door 
proves  disastrous.” 

Que^iti»n 

McFetridge  also  questioned 
the  legality  of  ABMS,  saying: 
“ABMS  is,  in  my  opinion,  not 
pi  oper  and  I  should  welcome  the 
opportunity  to  debate  the  ques¬ 
tion  with  learned  counsel.  I’m 
not  a  lawy’er  but  I  just  don’t 
l)elieve  a  corporation  can  organ¬ 
ize  a  subsidiary,  engage  in  a 
foreign  line  of  business,  pur¬ 
chase  a  competitor,  split  stock, 
or  what  have  you,  without  the 
consent  and  action  of  its  stock¬ 
holders. 

“Regardless  of  the  board’s 
authority  by  charter,  it  has 
limitations.  True,  we  changed 
the  charter  but  at  the  time  we 
did  it,  the  membership — particu¬ 
larly  the  Newspaper  Division — 
reserved  the  privilege  of  being 
consulted  and  the  right  to  ap¬ 
prove  or  disapprove  anything  of 
major  importance  advanced  by 
the  board  adversely  affecting 
newspapers. 

“Newspapers  are  stockholders 
and  cannot  be  ignored.  One 
might  argue,  of  course,  that 


James  R.  Darke  Heads 
Circulation  Managers 


Hi  ‘Pressure’  Move 

The  ABC,  he  pointed  out,  was 
moving  into  new  fields.  It  had 
set  up  a  re.search  subsidiary,  it 
proposed  to  audit  direct  mail 
lists,  to  “audit”  the  billboard 
industry  and  to  spread  its  serv¬ 
ices  into  other  areas  which  were 
of  little  interest  to  the  news¬ 
paper  industry  but  of  big  sig¬ 
nificance  to  advertisers  and 
agents.  But,  of  all  this  expan¬ 
sion — “which  I  don’t  agree  with” 
—the  area  which  most  concerned 
the  ABC  director  was  that  of 
the  “free  distribution  audit 
*  threat.” 

McFetridge  said  this  problem 
editor  Si  PUBLISHER 


Toledo,  Ohio 
James  R.  Darke,  circulation 
director  of  the  Providence  (R.I.) 
Journal-Bulletin  since  1959,  was 
elected  president  of  the  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation  at  its  67th  annual  con¬ 
vention  here  June  29. 

Darke  has  held  virtually  every 
position  in  the  circulation  de¬ 
partment  in  his  more  than  30 
years  with  these  newspapers  and 
has  been  active  in  professional 
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and  civic  affairs  in  Rhode  Island 
and  in  New  England  generally. 
Throughout  his  career,  he  has 
been  an  advocate  of  higher 
standards  in  circulation  activity 
and  accounting. 

A  native  of  Prince  Edward 
Island,  Darke  moved  to  Provi¬ 
dence  at  an  early  age  and  was 
educated  at  Technical  High 
School  and  at  Northeastern  Uni¬ 
versity  in  Boston. 

(Continued  on  page  48) 


ABC  Okays  Changes 
In  Papers^  Reports 

(see  silory  on  page  36) 


ABMS  is  a  creature  of  the  indi¬ 
vidual  members  of  the  ABC 
board,  in  w'hich  case,  it’s  not  a 
subsidiary  of  the  ABC  and 
should  not  be  identified  as 
such  .  . 

Returning  to  the  question  of 
“shoppers,”  he  asked;  “is  ABC 
to  lend  its  image  and  its  seal  of 
approval  to  non-paid  or  predom¬ 
inantly  non-paid  circulations? 
If  so,  I  for  one  would  consider 
resignation  from  ABC  and  affili¬ 
ation  with  ABMS  or  perhaps 
just  employ  a  firm  of  account¬ 
ants  to  make  an  audit.” 

Non-Profit  Operation 

McFetridge  also  made  this 
point:  “Is  ABC  a  business 
organization  dependent  upon  the 
volume  of  business  done,  the 
number  of  members  under  its 
umbrella  and  should  it  seek  to 
branch  out  into  fields  for  which 
it  was  not  organized;  or  is  it  a 
tripartite  and  cooperative  organ¬ 
ization  of  publishers  and  adver¬ 
tisers,  organized  for  and  inter¬ 
ested  in  common  problems,  which 
if  approached  in  a  spirit  of  co¬ 
operation  and  good  will  should 
work  to  the  benefit  of  all  con¬ 
cerned?” 

He  thought  that  like  the  shoe¬ 
maker,  “ABC  should  stick  to  its 
la.st.  ABC  is  not  dependent  upon 
profits;  therefore,  there  is  no 
reason  for  expansion  of  its 
activities.  It  is  dependent  upon 
members  and  the  members’ 
monetary  contributions  to  the 
overall  expense.  When  and  if 
things  are  done  which  are  not  in 
the  best  interest  of  the  major¬ 
ity — newspapers  and  magazines 
(Continued  on  page  48) 
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‘Tension  between  The  White  House 
and  The  Press  is  not  catastrophic’ 

By  George  E.  Reedy 


When  I  first  came  to  Washing¬ 
ton,  the  President  of  the  United 
States  was  Franklin  Delano 
Roosevelt — a  man  who  was  pas¬ 
sionately  adored  by  a  part  of  the 
l)ress  corps  and  passionately 
despised  by  another,  a  situation 
Mr.  Roosevelt  appeared  to  enjoy 
hugely.  From  an  economic  stand¬ 
point,  relations  between  the 
President  and  the  Fourth  Estate 
should  have  l)een  serene.  The 
mere  pre.sence  of  the  New  Deal 
administration  in  Washington 
had  created  in  that  city  the 
greatest  numl>er  of  newspaper 
jobs  of  any  event  since  the  in¬ 
troduction  of  the  Morse  key.  I 
would  guess  that  better  than 
three-quarters  of  the  corre¬ 
spondents  I  met  in  Washington 
in  1938  were  there  because  the 
New  Deal  was  making  so  much 
news  that  even  the  most  tight- 
fi.sted  editor  had  to  concede  the 
absolute  necessity  of  enlarging 
his  Capital  bureau. 

FDR  Traps  Press 

But  anyone  whose  memory  of 
those  days  is  at  all  clear  w’ill 
remember  that  despite  the  Presi¬ 
dent’s  popularity  in  many  quar¬ 
ters,  relations  were  far  from 
serene.  The  Roosevelt  Press  of¬ 
fice  was  constantly  accused  of 
misleading  newspapermen,  and 
he  himself  .seemed  to  take  a 
great  deal  of  delight  in  steering 
them  into  various  traps  from 
which  they  could  extricate  them¬ 
selves  only  with  the  greatest  of 
difficulty.  Acrimony  became  so 
intense  that  the  President  even 
presented  an  Iron  Cross  during 
World  War  II  to  a  well-known 
Wa.shington  correspondent. 

Mr.  Roosevelt  was  succeeded 
by  Harry  S.  Truman — who,  on 
a  personal  basi.s,  probably  had 
more  real  friends  among  the 
Washington  correspondents  than 
any  other  President  in  history. 
But  this  fact  did  absolutely 
nothing  to  head  off  Mr.  Tru¬ 
man’s  running  battle  with  music 
critics,  political  commentators, 
and  new.spapers  generally.  Prob¬ 
ably  among  the  greatest  satis¬ 
factions  of  Mr.  Truman’s  car''er 
was  his  1948  victory  gained 
against  the  predictions  of  vir¬ 
tually  the  entire  American 
Press.  I  can  still  recall  a  certain 
night  in  1948  when  I,  as  a  news¬ 
paperman,  helped  to  destroy 
reams  of  advance  copy  on  the 
Republican  Cabinet,  the  Republi¬ 
can  Congress,  the  Republican 
program,  and  one  somewhat 
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nostalgic  story  which  was 
labelled  “The  End  of  the  New 
Deal.”  (Unfortunately,  most  of 
that  advance  copy  was  still 
moving  to  clients  w'hen  the 
“farm  vote”  came  in  at  mid¬ 
night.) 

Mr.  Truman  was  follow’ed  by 
President  Eisenhow’er,  who  was 
accompanied  by  a  man  I  per¬ 
sonally  regard  as  among  the 
ablest  of  all  who  have  filled  the 
Press  Secretar>’’s  seat — Jim 
Haggerty.  Jim,  in  addition  to 
knowing  his  business,  was  also 
an  innovator,  and  many  of  his 
innovations  remain  in  effect  to¬ 
day  and  are  regarded  as  proper 
and  normal  methods  of  doing 
business.  But  what  is  now  re¬ 
garded  as  normal  was  then 
looked  upon  as  Jim’s  method  of 
“controlling  the  news.”  I  believe 
that  any  of  you  who  are  willing 
to  read  through  the  columns  that 
(Continued  on  page  46) 


Q.  and  A. — Reedy’s  Answers 

In  a  question — answer  session,  George  Reedy  was  asked 
if  suspension  of  some  newspapers  curtails  truth,  which 
depends  on  diversity.  His  answer: 

“I  think  our  modem  type  of  economics  is  curtailing 
many  media  of  communications.  It  may  be  that  we  are 
reaching  more  people  with  fewer  methods  and  fewer 
thoughts.  But  we  are  getting  diversity  of  opinion  even  if 
there  are  fewer  media.  I  am  concerned  about  the  narrowing 
of  our  base  but  I  think  the  press  still  reflects  thoughts 
of  the  people.” 

*  *  * 

Is  the  “cartel  of  media”  being  overwhelmed  by  the  rise 
of  small,  articulate  groups?  He  replied: 

“The  rise  of  small,  articulate  groups  keeps  us  stirred 
up  and  prevents  hardening  of  the  arteries.” 

*  *  * 

Was  he  ever  asked  to  suppress  a  story  while  he  was 
White  House  Press  Secretary?  He  answered: 

“I  was  never  asked  to  suppress  a  stor>’  and  never  w'ould 
have  done  so.  It’s  the  responsibility  of  newsmen  to  report 
facts.  It  is  not  for  them  to  take  on  their  shoulders  what 
is  in  the  national  interest,  which  is  the  job  of  officials.” 

*  *  * 

Asked  about  complaints  about  President  Johnson's 
methods  of  conducting  press  conferences,  he  answered: 

“The  standpoint  of  how  the  President  presents  himself 
to  the  press  is  up  to  him.  It  may  or  may  not  be  to  his  own 
advantage  to  have  conferences  on  tv,  in  his  office,  in  a 
theater.  It’s  his  right  to  determine  howr  they  shall  be  held. 

I  have  some  sympathy  with  the  press  but  I  feel  that 
some  reporters  want  things  handed  out  to  them.  I  prefer 
the  newsman  who  goes  in  and  gets  the  story.  Digging 
for  it  is  good  for  the  soul.” 

*  *  * 

Is  there  a  “credibility  gap”  in  White  House  news? 

He  answered: 

“There  are  long-standing  charges  of  managed  news, 
controlled  news,  and  whether  it  exists  will  be  determined 
by  the  public.  It’s  the  duty  of  the  press  to  report  the 
relevant  facts.” 
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The  most  popular  indoor  and 
outdoor  sport  in  Washington  is 
tracing  the  never  .smooth  course 
of  White  Hou.se  press  relations 
and  then  carefully  documenting 
ca.ses  to  prove  the  absolute  vir¬ 
tue  of  either  side  and  the  abso¬ 
lute  malevolence  of  the  other.  I 
suspect  that  the  public  cares 
very  little  about  it  and  that  at 
l)est  this  tyi>e  of  argumentation 
merely  demonstrates  the  age-old 
tendency  of  human  beings  to 
consider  their  own  shop  talk  the 
most  fascinating  of  all  conver¬ 
sational  subjects. 

There  are,  however,  certain 
conclu.sions  that  emerge  from  an 
as.sessment  of  the  relations  be¬ 
tween  the  press  and  the  Govern¬ 
ment  which  I  believe  are  w’orthy 
of  general  consideration.  It  is  to 
the.se  that  I  am  addressing  my¬ 
self  in  the  spirit  of  a  somewhat 
battle-scarred  but  not  at  all  un¬ 
happy  warrior  who  has  removed 
himself  to  a  different  arena  of 
conflict. 

Of  cour.se,  even  though  I  do 
not  intend  to  detail  point-by¬ 
point  all  of  the  incidents  over 
the  years  which  add  up  to  a 
chronicle  of  conflict,  I  do  have  to 
begin  by  noting  that  the  conflict 
exists.  I  also  have  to  begin  by 
noting  that  it  has  existed  for 
many  years — to  my  own  per¬ 
sonal  knowledge  since  1938  and 
obviously  for  a  lengthy  period 
l>efore  that.  It  is  necessary  to 
note  the  historical  background 
simply  because  the  reporters 
who  inform  us  of  the  daily 
events  in  the  w’orld  have  notori¬ 
ously  short  memories. 

Any  newspajierman  w’orthy  of 
the  name  must  possess  enthusi¬ 
asm  in  unlimited  quantities.  He 
must  have  the  capacity  to  greet 
every  event  as  though  it  wnre 
bright,  fresh,  and  shining  and 
had  never  happened  before  in 
the  history  of  humanity.  There¬ 
fore,  each  new  eruption  of  an¬ 
tagonism  between  the  White 
House  and  the  White  House 
Press  is  greeted  with  startled 
surprise  as  though  nothing  like 
this  had  ever  been  seen  before 
in  Fourth  Estate  history'. 


(This  is  the  text  of  an  address 
by  George  Reedy,  head  of 
Struthers- Wells  Research  and 
Development  Corporation,  a 
former  White  Hou.se  Press  Sec¬ 
retary  for  President  Johnson 
and  a  former  United  Press  re¬ 
porter,  at  the  Overseas  Press 
Club,  New  York,  June  28.) 


W  m 


George  E.  Reedy 
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Zee-she  Spoofs  Out  of  the  White  House 

By  Lane  Kerr 


Greensboro,  N.  C.  said  Bob  (not  even  the  best 
Bob  Zschiesche  sweats  out  his  typist  can  spell  Zschiesche 
editorial  cartoons  five  days  a  through  four  or  five  pages  of 
week  in  his  cramped  excuse  for  copy)  with  his  standard  trade- 
an  office  and  doesn’t  really  ap-  mark — a  shy,  little-boy-caught- 
pear  to  give  a  damn  because  one  with-hand-in-the-cookie-jar  grin, 
of  his  originals  isn’t  hanging  in  “But  he’s  never  asked  for  one 
the  White  House,  of  mine!” 

“I  understand  the  President  However,  another  member  of 
has  quite  a  cartoon  collection,”  the  Johnson  family  did  ask  for 
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one  of  Bob’s  cartoons.  And  he  ting  his  ideas  on  paper.  “I  like 
takes  delight  in  the  fact  that  to  think  Independent;  the  same 
Ladybird  has  one  of  his  orig-  policy  as  my  paper,  the  Greens- 
inals  in  her  possession — a  car-  boro  Daily  News.  1  believe  in 
toon  he  did  when  the  “Ladybird  the  two-party  system.  I’m  leery 
Special”  whistled  through  North  of  these  ‘lifelong’  Republicans 
Carolina  during  the  last  Presi-  and  Democrats.  I  was  raised  in 
dential  campaign.  Illinois  with  Republicans  and 

Bob  is  neither  anti-  nor  pro-  here  in  North  Carolina  I  keep 
Johnson  when  it  comes  to  put-  (Continued  on  page  47) 
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Girl  Editor  Fined  $300 
For  Protecting  Source 


Eugene,  Ore. 

Miss  Annette  Buchanan’s  re¬ 
liance  on  the  professional  tradi¬ 
tion  of  protecting  news  sources 
is  destined  for  review  in  the 
Orepron  State  Supreme  Court. 

Circuit  Judpe  Edward  Leavy 
found  the  younp  editor  of  the 
Oregon  Daily  Emerald  gruilty  of 
contempt  of  court,  after  a  trial 
before  him  without  a  jury  June 
27-28,  and  imposed  a  fine  of 
$300.  Former  U.S.  Senator 
William  F.  Knowland,  publisher 
of  the  Oakland  (Calif.)  Tribune, 
sent  the  sum  to  Miss  Buchanan 
as  a  contribution  to  her  lejral 
defen.se  fund. 

“The  ripht  and  lemedy  of  the 
State  of  Oregon,”  the  judge  said, 
“was  defeated  and  piejudiced 
by  the  respondent  in  her  con¬ 
tempt.” 

Miss  Buchanan  had  refused  to 
comply  with  the  judge’s  oi-der 
that  she  tell  a  grand  jury  the 
names  of  seven  students  whom 
she  inter\’iewed  for  information 
in  an  article  about  the  smoking 
of  marijuana  at  the  University 
of  Oregon. 

Her  attorney,  Arthur  Johnson, 
argued  that  the  confidentiality  of 
news  sources  entitled  the  editor 
to  decline  to  identify  the  stu¬ 
dents,  even  though  Oregon  is 
not  one  of  the  12  states  that 
have  laws  giving  reporters  im¬ 
munity  from  contemi)t  citations 
when  they  refuse  to  divulge 
their  sources  of  information. 

Oregon  Law  Cited 

Judge  Leavy  rejected  this  con¬ 
tention  and  also  brushed  aside 
an  argument  that  Miss  Buchan¬ 
an  was  covered  by  an  Oregon 
law  which  pennits  state  em¬ 
ployes  to  refuse  to  testify  about 
official  communications.  She  was 
selected  by  the  Publications 
Board  at  the  University  to  be 
editor  of  the  Emerald  and  she 
receives  $65  a  nmnth  stipend 
from  state  funds. 

Johnson  also  claimed  the 
grand  jury  was  not  improperly 
authorized  to  ask  Miss  Buchan¬ 
an  to  identify  her  news  sources 
and  she  had  not  had  legal  coun¬ 
sel  while  appearing  before  the 
grand  jury. 

Immediately  after  the  penalty 
was  announced,  Johnson  said  he 
would  appeal  the  conv’iction  to 
the  higher  courts.  Judge  Leavy 
could  have  imposed  a  sentence  of 
six  months  in  jail. 

Miss  Buchanan  has  had  the 
support  of  numerous  pre.ss 
organizations  and  individuals  in 
her  defense  of  the  right  to  pro¬ 
tect  news  sources.  She  indicated 


that  if  the  decisions  go  against 
her  she  could  still  purge  herself 
of  contempt  by  giving  the  names 
to  the  grand  jury  a  year  from 
now  or  even  later,  when  most  of 
the  people  involved  wouldn’t  l)e 
around. 

Miss  Buchanan  was  Inirn  in 
England  20  years  ago.  Her 
father  was  serving  as  a  para¬ 
trooper  with  the  U.S.  forces.  He 
is  now  an  economist  with  the 
U.S.  Department  of  .4griculture. 
The  family  lives  in  Seattle. 

('.overage  Is  Heavy 

At  the  editor’s  trial  the  court¬ 
room  was  crowded  with  more 
than  50  newsmen  who  had  come 
from  all  parts  of  the  country. 
.4 side  from  the  question  of  jour¬ 
nalistic  ethics,  the  case  had  an 
undercurrent  of  politics. 

Miss  Buchanan’s  story  alwut 
marijuana  smoking  on  the  cam¬ 
pus  appeared  in  the  Emerald 
on  May  24,  the  day  that  District 
.4ttoi  ney  William  Frye  lo.st  out 
in  the  race  to  be  the  Democrats’ 
candidate  for  Congress.  He 
supoenaed  the  editor  and  three 
other  meml)ers  of  the  Emerald 
staff  l)efore  the  grand  jury,  com¬ 
posed  of  seven  women. 

The  girl’s  three  associates 
were  excused  when  they  said 
they  did  not  know  the  names  of 
the  .students  quoted  in  her  story. 
.41though  the  report  dealt  with 
illegal  possession  and  use  of 
narcotics,  it  contained  no  men¬ 
tion  of  any  attempts  to  get  the 
views  of  police  authorities  on 
the  situation. 

Frye,  rejjortedly  pitpied  hy  the 
“expose,”  insisted  that  Miss 
Buchanan  tell  the  jury  who  had 
told  her  they  were  smoking 
marijuana.  She  declined  and  he 
haled  her  l)efore  Judge  Leavy, 
who  directed  her  to  answer  the 
questions.  She  went  again  before 
the  jury  and  stood  on  her  refusal 
for  professional  reasons.  Then 
Judge  Leavy  cited  her  for  con¬ 
tempt  and  denied  her  attorney’s 
motion  for  a  jury  trial. 

Editors*  Support 

Some  of  those  who  took  the 
stand  in  support  of  her  invoca¬ 
tion  of  the  confidential  privilege 
were:  Hu  Blonk,  Wenatchee 
(Wash.)  World,  chairman  of  the 
Freedom  of  Information  Com¬ 
mittee  of  the  Associated  Press 
i^Ianaging  Editors’  Association; 
William  L.  Wasmann,  managing 
(“ditor  of  the  Eugene  Register- 
Guard;  Prof.  John  L.  Hulteng, 
head  of  the  Journalism  School 
at  the  University  of  Oregon; 
Carl  C.  Webb,  manager  of  the 


Oregon  Newspaper  Publishers 
Association;  Dr.  Kenneth  Polk, 
associate  professor  of  Sociology 
at  the  university;  Stephen  A. 
Still,  managing  editor  of  the 
Oakland  Tribune;  and  Robert 
W.  Chandler,  editor  of  the 
Rend  Bulletin. 

Robert  C.  Notson,  executive 
(Klitor  of  the  Portland  Oregonian 
who  is  president  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors,  did  not  testify. 

While  news  media  gave  con¬ 
siderable  play  to  the  story,  edi¬ 
torial  comments  ranged  from 
hearty  cheers  for  the  girl  to 
doubts  whether  the  higher  courts 
would  accord  her  a  professional 
standing  if  they  consider  the 
(luestion  at  all. 

In  the  long  history  of  world 
journalism’s  quest  for  equal 
status  with  the  lawyer-client  and 
doctor-patient  confidential  rela¬ 
tionships,  there  is  no  case  that 
is  similar  to  Miss  Buchanan’s  in 
all  respects.  The  Supreme  Court 
of  the  United  States  has  twice 
declined  to  hear  apjx'als  from 
contempt  convictions  growing 
out  of  a  reporter’s  refusal  to 
divulge  sources  of  information. 

Oiegon’s  Secretary  of  State, 
Tom  McCall,  who  is  the  Repub¬ 
lican  nominee  for  governor,  of¬ 
fered  to  help  newsmen  work  for 
passage  of  a  reporter  confidence 
law  in  the  legislature.  A  Seat¬ 
tle  lawmaker,  Mark  Litchman, 
.said  he  would  proi)ose  im¬ 
munity  legislation  in  the  Wash¬ 
ington  State  Legislature. 

There  was  strong  feeling 
among  local  and  visiting  news 
people  that  these  moves  should 
be  weighed  cautiously.  Some 
were  inclined  to  view  legisla¬ 
tion  as  undesirable  because  of 
the  protection  it  might  give  to 
writers  of  unprofessional  and 
irresponsible  reports.  This 
group  preferied  to  abide  by  the 
unwritten  code  of  journalism. 

Steve  Still  of  the  Oakland 
Tribune  had  descril)ed  it  to  the 
Court:  “Any  rejxjrter  who  vio¬ 
lates  a  confidence  would  l)e 
drummed  out  of  the  business.” 

Asked  if  he  thought  this 
tenet  of  journalism  is  a  higher 
rule  than  the  law.  Still  leplied: 
“In  most  in.stances,  yes.” 


Florida  Daily  Sold 

St.  Augustine,  Fla. 

The  Florida  Publi.shing  Com- 
jiany,  which  owtis  the  Florida 
Times-Union  and  the  evening 
Journal  at  Jacksonville,  this 
week  purchased  the  St.  Augus¬ 
tine  Record,  7‘2-year-old  paper 
which  has  an  evening-Sunday 
circulation  of  6,500.  The  trans¬ 
action  was  announced  by  Eliza¬ 
beth  B.  Tebault,  president  of  the 
publishing  company,  and  Robert 
C.  Millar,  chairman  of  the  Flor¬ 
ida  Publishing  Co. 


Helen  Boni'ils 
Buys  Denver 
Post  Control 

Denver 

Miss  Helen  G.  Bonfils,  presi¬ 
dent  of  Denver  Post  Inc.,  has 
purchased  17,750.6487  shares 
of  the  company’s  stock  at  a  price 
of  $300  a  share  for  a  total  of 
$5,311,694.61. 

The  acquisition,  from  the  Den- 
ver-U.S.  National  Bank  as 
trustee  of  the  Agnes  Reid  Tarn- 
men  Trust,  consolidates  Miss 
Bonfils’  position  as  the  principal 
stockholder,  according  to  Donald 
R.  Seavell,  secretary-treasurer 
of  the  corporation.  Seavell,  a 
New  York  attorney,  represents 
Miss  Bonfils  in  numerous  enter¬ 
prises  related  to  theatrical  pro¬ 
ductions. 

Roger  D.  Knight  Jr.,  chairman 
of  the  bank  lx)ard,  said  the  stock 
Miss  Bonfils  bought  was  the  last 
remaining  block  of  capital  stock 
from  the  estate  of  Harry  G. 
Tammen  who,  with  Frederick  G. 
Bonfils,  founded  the  Post.  The 
purchase  represented  18.5  per¬ 
cent  of  the  94,015  shares  of  out¬ 
standing  Denver  Post  capital 
stock. 

Samuel  1.  Newhouse  of  New 
York  bought  a  block  of  stock, 
amounting  to  15  percent,  in  May 
1960  for  approximately  $4  mil¬ 
lion.  That  same  year,  Denver 
Post  Inc.  purchased  a  21  per¬ 
cent  interest  from  Children’s 
Hospital  Association  of  Denver, 
which  it  had  received  from  the 
Tammen  estate. 

Miss  Bonfils,  who  is  a  daugh¬ 
ter  of  the  Post’s  co-founder,  now 
holds  a  majority  interest  in  her 
own  right.  Previously  she  con¬ 
trolled  a  majority  of  shares 
through  family  trusts.  A  recent 
Post  ownership  statement  listed 
her  as  the  only  individual  share¬ 
holder. 

Her  new  acquisition  gives  her 
slightly  moie  than  50  percent 
interest.  Shares  owned  by  the 
F.  G.  Bonfils  Foundation  are 
held  in  trust  by  the  Denver- 
U.  S.  National  Bank.  Miss 
Bonfils’  personal  bank  is  the 
Fir.st  National  of  Kan.sas  City, 
in  which  she  is  the  largest  single 
shareowner. 

Cervi’s  Rocky  Mountain  Jour¬ 
nal  quoted  Miss  Bonfils  as  say¬ 
ing  the  Denver  Post  is  not  for 
sale  and  “it  never  will  be  as 
long  as  I  live.” 

Robert  H.  Shananhan,  busi¬ 
ness  manager  of  the  Post,  said 
the  stock  tran.saction  will  in  no 
way  affect  the  employee  stock 
trust  plan  which  was  started 
two  years  ago. 
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PH0T<M.RAPHY^ 


The  Sprague  Awards 
To  Churchill,  Bennett 


Bv  Kick  Friedman 


else,”  he  said.  “I  spent  two 
weeks  with  him  without  my 
even  carrying  a  camera. 

“Then,  on  a  nature  assign¬ 
ment,  I  spent  six  weeks  waiting 
for  a  whale  to  jump  out  of  the 
water. 

“The  Beatles  cover  I  shot  in 
a  few  minutes  —  seven  expo¬ 
sures  right  before  they  went 
on  stage  for  a  performance. 


Strode  spoke  of  “telling  the 
truth”  in  photojournalism  and 
of  “looking  for  what’s  actually 
going  on.”  He  pointed  out  that 
photographers  put  people’s  feel¬ 
ings  on  paper.  “People  are  life,” 
Strode  went  on.  “Everything 
w’ith  life  is  people.  And  life  is 
always  unfolding.  We  have  to 
be  there  to  capture  such  mo¬ 
ments.” 
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Clearw  ater,  Fla. 

The  21st  annual  Business  and 
Education  Seminars  of  the  Na¬ 
tional  Press  Photographers  As¬ 
sociation  ended  here  on  a  high 
note  Saturday  evening,  June  25, 
with  presentation  of  the  Joseph 
A.  Sprague  Awards  to  the  two 
men  w’ho  have  done  the  most 
for  NPPA  and  news  photogra¬ 
phy. 

^  Receiving  the  awards  were 
*  Gail  William  Churchill,  of  the 
S  ashv  ill  c  Tennemtean,  and 
James  R.  Bennett,  KlZ-tv,  Den¬ 
ver. 

Churchill  received  his  in  rec¬ 
ognition  “of  his  outstanding  ca¬ 
reer  as  a  photo  editor,  maga¬ 
zine  editor  and  newspaper  ex¬ 
ecutive;  for  pioneering  in  the 
proper  emphasis  of  pictures 
which  has  contributed  to  the 
growing  new  look  in  modem 
newspapers;  for  freely  giving 
of  his  time  and  energy  to  pro¬ 
fessional  education  programs.” 

Bennett  received  his  award 
for  his  work  in  making  NPPA 
a  professional  society,  as  re¬ 
gional  officer,  national  tv-news- 
film  committee  chairman,  na¬ 
tional  treasurer  and  president, 
for  his  participation  in  NPPA 
short  courses  and  as  instructor 
at  the  annual  tv-new’sfilm  w’ork- 
shops. 

The  Jo.seph  Costa  Award  went 
to  John  W.  Ahilhauser  “for  his 
outstanding  initiative,  leader¬ 
ship  and  service  in  advancing 
the  goals  of  NPPA  in  the  tradi¬ 
tion  of  Joseph  Costa,  a  founder, 
first  president  and  chairman  of 
the  board  of  NPPA.” 


tographer  of  the  Year  from  Life, 
presented  the  magazine  approach 
to  photojournalism.  Bill  Strode, 
Newspaper  Photographer  of  the 
Year  from  the  Loiiixi’iUe  (Ky.) 
Courier  -  Journal  and  Times, 
gave  the  newspaper  approach 
to  photojournalism. 

Dominis  stressed  the  impor¬ 
tance  of  versatility  in  shooting 
today’s  magazine  assignments. 
He  said  magazines  were  leaning 
more  and  more  toward  hiring 
staffers  who  could  photograph 
any  assignment.  He  used  his  owm 
career  at  Life  as  an  example 
of  the  varied  assignments  a 
magazine  photographer  may  be 
called  on  to  cover.  Wars.  Olym¬ 
pics.  Poverty  in  Appalachia. 
Sinatra.  Food  spreads.  A  simu¬ 
lated  mail  robbery  in  Boston. 
Houses.  Nature. 

“Photographing  Sinatra  was 
more  patience  than  anything 


‘Elbow’  Pholography 

“The  best  assignment  I  ever 
had  was  photographing  some  re¬ 
mote  island.  I  was  told  to  just 
go  out  and  make  it  look  pretty. 

“The  most  troublesome  as¬ 
signment  is  food  for  Life’s  din¬ 
ner  series. 

“With  Johnson  and  Humph¬ 
rey  at  the  LBJ  ranch  right  after 
the  election,  it  was  strictly  ‘el¬ 
bow’’  photography  w’ith  the  rest 
of  the  news  photographers 
there. 

“Magazine  photography  is 
changing.  There’s  a  lot  more 
illu.stration  w’ork  than  photo  re¬ 
portage.  The  magazine  staff 
photographer  is  becoming  a 
thing  of  the  past. 

“In  the  future,  the  freelanc¬ 
ers  —  and  there  are  a  lot  of 
good  ones  around  —  will  be  do¬ 
ing  the  jobs  for  the  big  maga¬ 
zines.” 


MAX  HEINE  of  Garden  City  (N.Y.)  Newsday  speaks 
at  a  business  session  of  the  National  Press  Photog¬ 
raphers  Association  while  Stewart  Langer  of  the  New 
Haven  (Conn.)  Register  listens.  (Picture  by  Joe 
Dombroski,  Westchester-Rockland  Newspapers.) 


He  said  he  alw’ays  carries  a 
motorized  Nikon  so  “he’s,  ready 
to  shoot  such  events  when  they 
occur  unexpectedly.” 

Out  of  the  Ordinary 

Strode  added  that  in  such 
cases,  he  w’ould  choose  a  slight- 
ly-out-of-focus  shot  he  had  to 
take  quickly  in  preference  to 
another  sharp,  in-focus  shot  he 
had  been  ready  for  if  the  for¬ 
mer  had  more  feeling  to  it,  “if 
it  had  that  little  bit  of  some¬ 
thing  which  took  it  out  of  the 
ordinary.” 

Both  Dominis  and  Strode,  as 
well  as  most  of  the  other  semi¬ 
nar  speakers,  presented  slides  of 
their  work  to  illustrate  their 
points. 

Wally  McNamee,  who  re¬ 
cently  returned  from  an  around- 
the-world  trip  —  w’ith  a  six- 
(Continued  on  page  37) 


Editor  of  the  War 


The  Editor  of  the  Year  award 
went  to  Charles  L.  Scott,  .1/(7- 
iraukee  (Wis.)  Journal,  in  rec¬ 
ognition  “of  his  contributions 
to  pictorial  joumali.sm  as  a  press 
photographer  and  photo  editor; 
lor  his  imaginative  use  and  dis¬ 
play  of  pictures  w’hich  has  con¬ 
tributed  to  the  eminence  of  the 
Milwaukee  Journal  as  an  out¬ 
standing  newspaper”  and  for 
his  support  of  NPPA. 

Highlighting  the  five-day  na¬ 
tional  meeting  w’as  the  Educa¬ 
tion  Seminar  on  June  24  which 
presented  for  the  first  time  in 
^’PPA  hi.story  both  of  the 
“Press  Photographer  of  the 
Year”  winners  on  the  same  pro- 
fram. 

John  Dominis,  Magazine  Pho- 
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FLOYD  BOWSER,  af  left,  of  the  St.  Louis  Post- 
Dispatch,  smokes  his  pipe  while  JACK  BRADLEY  of  the 
Peoria  (III.)  Journal-Star  participates  in  photojournal¬ 
ism  seminar.  ( Picture  by  Norman  Zeisloft,  St.  Peters¬ 
burg  Times  and  Independent.) 
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Cowles  Eyes  Newsday 
Area  for  New  Paper 

By  Jerry  Walker  Jr. 


Cowles  Communications  Inc. 
confirmed  reports  this  week  that 
it  may  start  a  daily  newspaper 
on  Long  Island. 

Speaking  for  Marv'in  C.  What- 
more,  president  of  Cowles  Com¬ 
munications,  Arthur  M.  Hettich, 
director  of  corporate  public  re¬ 
lations,  told  E&P  the  company 
at  this  time  will  go  only  as  far 
as  to  say  that  it  is  “very  defi¬ 
nitely  considering  the  possibility 
of  starting  a  daily  newspaper 
from  scratch  and  is  seriously 
interested  in  Suffolk  County,  the 
western  part,  as  the  area  in 
which  to  publish  this  new 
paper.” 

Hettich  said  Louis  Harris  & 
Associates,  a  research  firm,  is 
conducting  “extensive  tests”  in 
Suffolk  County,  a  booming  in¬ 
dustrial-residential  market,  and 
their  findings  will  be  used  as  the 
basis  for  the  “go”  or  “no  go” 
decision. 

He  added  that  an  official  an¬ 
nouncement  of  what  the  com¬ 
pany  intends  to  do  was  expected 
in  a  few  weeks.  At  the  moment, 
Hettich  said,  “things  look  pretty 
bullish.” 

The  Cowles  daily  would  com¬ 
pete  with  Newsday,  which  is 
published  in  Garden  City  and 
circulates  more  than  400,000 
copies  in  the  afternoon  in  about 
70%  of  the  homes  in  Nassau 
(1.4  million  population)  and 
Suffolk  (900,000  population) 
counties. 

Newsday’s  circulation  is 
roughly  160,000  in  Suffolk,  and 
the  area’s  population  is  growing 
at  the  rate  of  50,000  a  year. 
Newsday’s  Suffolk  edition  pub¬ 
lished  nearly  3  million  lines  of 
advertising  in  May,  a  gain  of 
400,000  over  May,  1965  lineage. 

From  reliable  sources  it  was 
learned  that  Gardner  (Pat) 
Cowles  III  probably  will  be  the 
publisher  of  the  new  paper,  with 
Cortland  Anderson,  former  man¬ 
aging  editor  of  the  St.  Peters¬ 
burg  (Fla.)  Times  who  just 
recently  came  to  New  York,  as 
the  editor.  Cowdes  III  is  presi¬ 
dent  and  publisher  of  the  Lake¬ 
land  (Fla.)  Ledger.  His  father, 
Gardner  (Mike)  Cowles,  is 
chairman  of  the  board  of  Cowles 
Communications. 

Also  it  was  learned  that  a 
site  in  Deer  Park,  near  Babylon, 
about  eight  miles  from  the 
Nassau-Suffolk  county  line,  was 
the  preferred  location  for  the 
new  paper’s  headquarters. 

Harry  F.  Guggenheim,  editor 


and  publislier  of  Newsday,  re¬ 
acted  to  the  idea  of  the  paper 
with  this  statement: 

“Gardner  ( Mike)  Cowles  is  an 
old  and  valued  friend.  If  this 
report  is  true,  we  welcome  him 
and  the  newspaper  he  will  start 
for  his  son  in  Suffolk  County. 
For  many  years  Newsday  has 
been  the  dominant  daily  news¬ 
paper  in  Nassau  and  Suffolk  and 
this  new  venture  will  only  serve 
to  stimulate  our  constant  efforts 
to  provide  the  best  in  news, 
features  and  entertainment  for 
all  of  our  readers  in  both 
counties.” 

The  Harris  study  will  deter¬ 
mine  whether  the  Cowles  paper 
would  be  published  morning  or 
evening  and  w'hether  it  would  be 
in  tabloid  (the  same  as  News- 
day)  or  standard  format. 

Cowles  Communications  Inc., 
with  executive  offices  in  the  Look 
Building  on  Madison  Avenue,  is 
a  diversified  enterprise  that  had 
$137  million  of  revenue  and  an 
asset  value  of  $55  million  on  the 
books  last  year.  Shares  of  the 
company  were  listed  recently  on 
the  New’  York  Stock  Exchange 
and  they  have  been  selling  at 
around  $18. 

The  corporation’s  new’spaper 
properties  are  the  San  Juan 
Star,  the  Gainesville  (Fla.)  Sun 
and  the  Lakeland  Ledger.  Its 
principal  assets  are  Look,  Fam¬ 
ily  Circle,  Venture  an  encyclo¬ 
pedia,  several  television  and 
radio  stations,  and  the  three- 
dimensional  printing  process, 
Xograph. 

John  Cowles  Jr.,  vicepresident 
of  the  Minneapolis  Star  and 
Tribune  Company,  and  David 
Kruidenier,  vicepresident  of  the 
Des  Moines  Register  and  Trib¬ 
une  Company,  are  directors  of 
CCI  but  neither  of  the  Cowdes 
newspapers  in  Des  Moines  and 
Minneapolis,  nor  their  subsidi¬ 
aries,  are  owned  by  CCI. 

• 

Buys  Suburb  Paper 

Washington 

The  Gaithersburg  (Md.)  Ga¬ 
zette,  a  bi-monthly  newspaper 
serving  suburban  Washington 
communities,  has  been  sold  for 
approximately  $500,000  to  John 
Panagos,  a  television  executive 
and  former  local  advertising 
manager  of  the  Washington 
Daily  News.  The  sale  includes 
the  Gaithersburg  Publishing 
Company. 


N.Y.  Contract 
Talks  Stall  on 
New  Proposals 

An  “agreement  in  principle” 
between  the  World  Journal  Trib¬ 
une  Inc.  and  the  Newspaper 
Guild  of  New  York  w’as  reached 
this  w’eek  in  mediation  sessions, 
but  disputes  remained  on  the 
table  in  respect  to  demands  by 
pressmen  and  mailers. 

Guild  pickets  that  have  kept 
the  new  corporation  from  get¬ 
ting  into  business  wdth  three 
newspapers  (the  Herald  Trib¬ 
une,  the  World  Journal  and  the 
Sunday  World  Journal  Tribune) 
continued  to  patrol  the  publish¬ 
ing  plants. 

Matt  Meyer,  president  of 
WJT,  said  after  a  negotiation 
meeting  that  the  new  company 
“couldn’t  live”  with  the  contract 
the  pressmen’s  union  was  seek¬ 
ing.  New’  proposals  that  stalled 
the  efforts  to  get  the  presses 
rolling,  probably  by  July  11, 
were  presented  by  William  J. 
Kennedy,  who  took  office  this 
week  as  president  of  the  press¬ 
men’s  local. 

The  settlements  w’ith  the 
Guild  and  with  the  deliverers’ 
union  were  still  subject  to  mem¬ 
bership  ratification.  Details  were 
withheld  pending  that  action. 

Thomas  J.  Murphy,  the  Guild’s 
executive  officer,  said  approxi¬ 
mately  $2.5  million  would  be 
paid  to  about  800  members  who 
have  been  released  or  who  have 
resigned.  Management,  he  said, 
agreed  to  voluntary  terminations 
of  410  people  with  severance  at 
the  rate  of  two  weeks  pay  for 
each  year  of  service. 

When  the  Guild  began  its 
strike  April  24,  the  craft  unions 
took  the  position  that  they  had 
no  contracts  w’ith  the  new  pub¬ 
lishing  corporation. 

• 

Lipscomb  Saluted 
.4s  .4ir  Passenger 

Washington 

Compliments  were  exchanged 
betw’een  new’spaper  publishers 
and  airline  executives  at  a  sales 
and  social  gathering  here  June 
28. 

The  party  at  the  Statler  Hil¬ 
ton  was  a  second  edition  of  an 
affair  which  the  Bureau  of  Ad¬ 
vertising,  ANPA,  staged  three 
years  ago. 

Bureau  chairman  William 
Dw’ight,  editor-publisher  of  the 
Holyoke  (Mass.)  Transcript- 
Telegram,  praised  the  nation’s 
airlines  for  putting  nearly  a 
third  of  their  advertising  budg¬ 
ets  into  newspapers — almost  $39 
million  in  1965.  Then  the  Air 
Transport  Association  saluted 


Charles  T.  Lipscomb  Jr.,  the 
Bureau’s  chief  executive  officer, 
for  his  contribution  to  the  prog¬ 
ress  of  air  transportation. 

A  citation  from  Stuart  G. 
Tipton,  ATA  president,  noted 
that  Lipscomb  had  completed  2 
million  miles  of  flight  over  sched¬ 
uled  airline  routes  throughout 
the  world. 

The  Bureau  said  31  toi>-level 
executives  of  airlines  and  seven 
officers  of  ATA  attended  the 
newspaper  sales  presentation 
and  dinner  that  followed. 

On  the  list  of  those  present 
were  the  names  of  38  newspaper 
publishers,  editors  and  adver¬ 
tising  executives,  and  Stanford 
Smith,  general  manager  of  the 
American  Newspaper  Publishers 
Association. 

• 

Finishes  Jail 
Series,  Dies 
In  Auto  Crash 

Indianapous 

Stephen  A.  Haynes,  26,  a  re¬ 
porter  for  the  Indianapolis  Star, 
was  killed  June  25  in  a  car  col¬ 
lision  near  Noblesville,  Ind. 
while  returning  to  Indianapolis 
after  visiting  friends  in  Marion, 
Ind. 

Haynes,  who  recently  had 
been  appointed  head  of  the 
Star’s  Indiana  University  bu¬ 
reau  at  Bloomington,  planned 
to  be  married  July  2.  He  had 
recently  completed  writing  a 
series  of  articles  about  condi¬ 
tions  in  the  Marion  County 
(Indianapolis)  jail.  During  his 
investigation  he  posed  as  a  vag¬ 
rant,  was  arrested  and  spent  a 
week  in  the  jail. 

The  12-part  series  started  in 
the  Star  on  Sunday,  June  26. 

Graduates’  Names 

Buffalo,  N,  Y. 

If  names  still  make  news,  the 
Buffalo  Evening  News  has  at 
least  20,000  satisfied  customers. 
The  paper  printed  the  names  of 
that  many  graduates  in  the 
area’s  colleges,  high  schools  and 
elementary  schools.  The  News 
has  followed  this  practice  for 
many  years,  but  used  more 
names  this  year  than  ever  be¬ 
fore.  They  were  set  in  6  point 
type  in  half-column  measure. 

• 

Aitle  to  Wilbelm 

South  Bend,  Ind. 

Edward  G.  Dooley,  former  ad¬ 
vertising  director  of  the  Tallor 
hassee  (Fla.)  Democrat,  has 
joined  the  South  Bend  Tribune 
staff  as  assistant  advertising  di¬ 
rector.  He  reports  to  Dean  J. 
Wilhelm,  ad  director. 
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“  Frank  Lester  Leads 
ANCAM  This  Year 


By  Stan  Finsness 

(!AM,  Pruvidcnre  (K.l.)  Journal-Bulletin 


Frank  W.  Lester,  Los  Angeles 
Times,  moved  up  to  the  presi¬ 
dency  of  the  Association  of 
Xewspaper  Classified  Adver¬ 
tising  Managers  at  the  Detroit 
convention  last  week. 

He  appointed  Jerry  P.  Mc¬ 
Laughlin,  Toledo  Blade  and 
Times,  as  chairman  of  the  board 
of  advisers. 

Other  new  officers  are:  First 
^  vicepresident  —  C.  Kenneth 
Ward,  Hartford  (Conn.)  Cour- 
ant;  second  vicepresident  — 
Joseph  P.  Lynch,  Washington 
(D.  C.)  Post;  third  vicepresi¬ 
dent — Max  0.  Taylor,  Portland 
(Ore.)  Oregonian  and  Journal; 
secretary — Gunnar  Rovick,  Min¬ 
neapolis  (Minn.)  Star  and  Trib¬ 
une;  and  treasurer — John  E. 
Stein,  Louisville  (Ky.)  Courier- 
Journal  and  Times. 

New  directors  are:  Har 
Henry,  Sayi  Jose  (Calif.)  Mer¬ 
cury-News;  Leo  Kubiet,  Detroit 
(Mich.)  News;  Ray  Greene, 
Baltimore  (Md.)  News- Ameri¬ 
can;  ex-officio,  Paul  C.  Schulz, 
Indianapolis  (Ind.)  Star  and 


‘Football  Coaches’ 


'  Eugene  R.  Lambert,  person- 

i  nel  director  of  the  St.  Paul 
(Minn.)  Dispateh  and  Pioneer 
i  Press,  and  currently  president  of 

the  Newspaper  Personnel  Rela- 
1  tions  Association,  likened  foot¬ 

ball  coaching  to  Classified  ad 
managing  in  a  talk  before  the 
ANCAM  convention. 

“You  in  Classified  advertising 


OFFICERS  of  the  Association  of  Newspaper  Classified  Advertising  Managers:  Left  to  right^-C.  Kenneth  Ward 
Hartford  Courant,  1st  vicepresident;  Gunnar  Rovick,  Minneapolis  Star  and  Tribune,  secretary:  Frank  W.  Lester 
bos  Angeles  Times,  president;  Max  O.  Taylor,  Portland  Oregonian  and  Journal,  3rd  vicepresident;  Joseph  P 
Lynch,  Washington  Post,  2nd  vicepresident,  and  John  E.  Stein,  Louisville  Courier-Journal,  treasurer. 
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cause  those  answers  will  have  a 
great  effect  in  choosing  the  right 
person.” 

Of  the  basics  in  employe  selec¬ 
tion — the  application  record  and 
background  of  the  applicant,  the 
test  results  and  the  personal 
interview — Lambert  stressed  the 
importance  of  a  w’ell-planned 
interview. 

Points  for  Interview 

He  gave  these  12  points: 

1.  Study  the  application  form, 
test  results,  and  all  other  infor¬ 
mation  prior  to  the  interview. 
Be  prepared  with  leading  ques¬ 
tions. 

2.  Review  the  job  require¬ 
ments  you  have  established.  A 
brief  written  job  description 
might  keep  you  from  forgetting 
to  check  for  certain  required 
abilities  or  traits. 

3.  Allow  yourself  adequate 
time.  You  will  have  to  live  with 
your  mistakes  for  many  moons. 
A  few  extra  minutes  today 


are  engaged  in  a  business  that 
reejuires  much  of  the  same  ag¬ 
gressiveness,  the  same  attention 
to  detail,  the  same  delight  in 
overcoming  obstacles  as  football 
coaches.  You  have  the  same 
necessity  to  constantly  devise 
new  approaches  to  meet  new 
challenges,  and  the  same  basic 
personnel  problems.  Why  not 
take  the  coach’s  approach  and 
try  it  on  for  size  in  our  Classi¬ 
fied  Advertising  Department? 

“To  begin  with,  when  is  the 
last  time  you  took  a  few  minutes 
to  look  over  all  of  the  people 
you  depend  upon  for  your  suc¬ 
cess  and  really  analyze  them  as 
a  working  unit?  Try  to  fit  them 
together  like  you  would  a  jigsaw 
puzzle.  You  may  be  surprised 
to  find  some  gaping  holes  repre¬ 
senting  areas  where  certain 
functions  ought  to  be  performed 
but  are  not  being  performed, 
only  because  there  is  no  one  on 
your  staff  with  the  ability  or 
time  to  perform  them. 

“Is  your  crew  overloaded  with 
people  who  fit  a  mold,  who  all 
have  similar  abilities?  Do  you 
need  a  man  or  woman  to  serve 
as  a  spark,  someone  to  be  a 
leveling  influence,  someone  to 
.stay  in  Classified?  Or  don’t  you 
know? 

“Any  football  coach  worth  his 
salt  knows  the  strengths  and 
weaknesses  of  his  team.  You 
ought  to  have  an  answer  for 
these  questions  on  the  tip  of 
your  tongue.  If  you  haven’t, 
learn  the  answers  before  you 
try  to  hire  another  person,  be¬ 


ANCAM's  McGovern  Award  is  accepted  by  Mrs.  Helyn  Knief  and 
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ANCAM  President  Paul  C.  Schulz. 


might  save  hours  tomorrow. 

4.  Use  a  private  office  when¬ 
ever  possible.  Privacy  is  a  must 
if  both  parties  are  to  speak  con¬ 
fidentially  and  privately.  Con¬ 
stant  interruptions  make  a 
proper  interview  a  near  impos¬ 
sibility. 

0.  Make  the  applicant  feel 
welcome.  Try  to  put  him  at  ease. 
Perhaps  there  is  some  bit  of 
information  in  his  application 
that  will  give  you  a  common 
ground  of  interest. 

6.  Sit  down  with  the  intention 
of  listening.  Some  questions  can 
be  helpful  in  starting  the  dis¬ 
cussion.  It  is  difficult  for  the 
interviewer  to  learn  anything 
about  the  applicant  unless  he  is 
listening.  Direct  the  conversa¬ 
tion,  but  don’t  interrupt  un- 
necesarily. 

7.  Take  notes.  There  is  some 
difference  of  opinion  on  the  wis¬ 
dom  of  doing  this.  It  is  my  per¬ 
sonal  belief  that  when  you  are 
meeting  a  number  of  applicants 
it  is  impossible  and  unfair  to 
rely  on  memory.  Don’t  be  afraid 
to  ask  some  of  the  same  ques¬ 
tions  that  are  on  the  application 
blanks.  There  should  be  no  need 
to  worry  about  embarrassing  an 
applicant.  If  he  or  she  is  hired, 
your  working  relationship  is 
going  to  be  pretty  personal,  and 
will  be  better  if  you  understand 
what  motivates  his  actions. 

8.  Recognize  your  own  biases. 
Most  of  us  have  had  past  experi¬ 
ences  and  traditional  ideas 
which  serve  to  affect  our 
opinions  about  people.  Snap 
judgments  based  on  names,  size, 
shape,  complexion,  schools  at¬ 
tended,  hobbies  or  neighborhood 
can  be  awfully  wrong. 

9.  Refrain  from  becoming 
critical  and  don’t  argue!  You 
don’t  have  to  convince  the  appli- 

(Continued  on  page  24) 
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Press  Seeks  Better 
Hospital  Cooperation 

By  Ray  ErM  in 


The  relationship  l)etween  hos¬ 
pitals  and  news  media,  particu¬ 
larly  in  times  of  crisis,  was  dis¬ 
cussed  by  newsmen  and  hospital 
public  relations  representatives 
at  an  American  Hospital  Asso¬ 
ciation-sponsored  conference  in 
New  York  June  23. 

As  could  be  expected,  no 
conclusive  agreements  were 
reached  but  newsmen  and  hos¬ 
pital  j>ersonnel  carefully  con¬ 
sidered  each  other’s  positions  in 
a  cooperative  and  mutually  help¬ 
ful  spirit. 

M«»re  Press  .4id 

Hospitals,  it  appeared,  are 
giving  the  press  more  aid  and 
information  in  periods  of  crisis 
than  ever  before. 

A.  Chesley  Wilson  Jr.,  direc¬ 
tor  of  public  information  for  the 
American  Hospital  Association, 
Chicago,  opened  the  conference 
by  screening  a  17-minute  semi- 
documentarj’  film,  “Crisis  .  .  . 
Blueprint  For  Communication.” 

The  film  details  the  events 
surrounding  the  airplane  acci¬ 
dent  involving  Senators  Edward 
M.  Kennedy  (D.-Mass.)  and 
Birch  Bayh  (D.-Ind.).  It  de¬ 
scribes  how  a  moderate-size  hos¬ 
pital,  Cooley  Dickinson  in 
Northampton,  Mass.,  handled 
the  crowds,  celebrities  and  press 
representatives  immediately 
after  the  crash  and  during  the 
recovery  period.  Careful  exam¬ 
ination  is  given  to  the  handling 
of  the  press  briefings,  granting 
of  interview’s,  crowd  control  and 
the  alerting  of  key  hospital  per¬ 
sonnel. 

Plan  For  Crisis 

Theme  of  “Crisis”  is  that  hos¬ 
pitals  should  plan  as  thoroughly 
for  possible  communications 
emergencies  as  they  do  for  medi¬ 
cal  emergencies.  While  making 
the  point  that  this  situation  w’as 
not  typical,  the  film  emphasizes 
that  any  hospital  could  be  pre¬ 
sented  w’ith  a  school  bus  or  fac¬ 
tory  accident  where  an  anxious 
public  would  expect  to  receive 
accurate,  ui>-to-date  information 
on  the  victims  through  their 
communications  media. 

The  film  sugge.sts  that  regular 
contact  be  maintained  betw’een 
hospital  and  press  personnel  to 
keep  communications  channels 
open. 

Because  Cooley  Dickinson 
Hospital  had  planned  in  ad¬ 
vance  for  crisis  communications, 
it  was  able  to  serve  its  patients, 
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the  pre.ss  and  public  efficiently 
in  the  plane  crash.  Within  an 
hour,  100  reporters  were  in  the 
hospital.  The  hospital  confer¬ 
ence  room  was  turned  into  a 
press  room.  Eighteen  outgoing 
telephone  lines  were  set  up  in 
the  press  room  quickly  by  the 
telephone  company.  The  hospital 
staff  issued  regular  medical  bul¬ 
letins.  Press  representatives 
were  guests  of  the  hospital  for 
meals.  Interview’s  were  arranged 
with  hospital  authorities.  Pre¬ 
conditioning  of  the  hospital  staff 
for  such  an  emergency  was  held 
to  have  been  very  important  to 
insure  the  smooth  functioning 
of  hospital-press  relations. 

Reporters  were  so  impressed 
and  pleased  by  the  hospital  co¬ 
operation  that  they  took  up  a 
collection  for  the  hospital. 

“The  purpose  of  ‘Crisis’  is  to 
suggest  that  each  hospital  should 
plan  its  press  relations  as  care¬ 
fully  as  it  does  its  emergency 
procedures  and  that  regular  con¬ 
tact  should  be  maintained  with 
the  press  in  order  to  keep  com¬ 
munication  channels  open,”  ex¬ 
plained  Wilson. 

“We  firmly  believe  that  out  of 
discussions,  such  as  today’s,  we 
can  establish  a  spirit  of  ac¬ 
commodation,  eventually  leading 
to  deeper  understanding  of  each 
other’s  problems  and  a  greater 
spirit  of  cooperation,”  he  con¬ 
tinued.  “It  is  our  fond  hope  that 
the  film  might  inspire  similar 
meetings  in  all  parts  of  the 
country.” 

Medicare  Changes 

Participating  in  the  panel 
were  Martin  Tolchin,  New  York 
Times  reporter  w’ho  currently  is 
writing  a  series  on  hospitals; 
Mrs.  Patricia  Hurley,  director  of 
public  relations  at  St.  Vincent’s 
Hospital,  New’  York;  Herbert 
Kadi.son,  director  of  the  office  of 
public  relations  at  NYU  Medi¬ 
cal  Center  and  University  Hos¬ 
pital. 

“This  meeting  and  movie  are 
heartening  and  symbolic  of  in¬ 
creasing  enlightment  in  the  field 
of  hospital-press  relations,”  said 
Tolchin.  “Our  interest  is  more 
than  what  happens  in  cases 
w’here  VIPs  are  patients  or 
there  is  a  children’s  school  bus 
disaster.  As  in  covering  police 
new’s  or  religion  news,  my  paper 
is  interested  in  learning  w’hat 
it  ail  means. 

“What  changes  will  be 
brought  about  in  hospitals  and 


in  medical  treatment  by  Medi¬ 
care?”  asked  the  reporter.  “I’m 
making  a  three-w’eek  survey  of 
the  system  of  21  municipal  hos¬ 
pitals  in  New’  York  City  and  I 
find  there  is  a  new’  trend  among 
city  authorities  to  open  the  hos¬ 
pitals  to  the  press.  I  have  been 
given  letters  to  the  administra¬ 
tors  of  all  the  hospitals  by  the 
Acting  Commissioner  of  Hos¬ 
pitals,  asking  their  cooperation 
W’ith  me.  I  want  to  see  emer¬ 
gency  rooms  on  Saturday  nights 
and  find  out  what  happens.” 

“The  trend  to  better  hospital- 
press  relations  has  been  going 
on  a  long  time  and  all  are  co¬ 
operating  closely,”  observ’ed  Mrs. 
Hurley.  “The  film  is  interesting 
but  it’s  a  little  naive.  The  New’ 
York  press  is  easier  to  get  along 
W’ith  en  masse  than  individually. 
Sometimes  you  take  a  big  beat¬ 
ing  from  the  press — almost 
physically  I  must  add. 

More  Trust  Needed 

“We  must  have  more  trust  in 
each  other.  For  example,  I  had 
a  call  yesterday  from  Newsweek 
and  I  suggested  they  try  another 
hospital  about  some  story  they 
are  developing  because  during 
the  transit  strike  New’sweek 
printed  that  St.  Vincent’s  Hos¬ 
pital  w’ent  out  into  Greenwich 
Village  and  recruited  beatniks 
to  operate  30  iron  lungs  in  the 
hospital.  When  I  called  them 
about  this  outrageous  untruth, 
they  said  they  did  not  know’ 
W’here  they  got  the  wrong  infor¬ 
mation. 

“In  one-paper  tow’ns,  it’s 
easier  for  hospitals  to  get  along 
with  the  paper — the  publisher 
probably  is  on  the  hospital 
board.  The  situation  is  vastly 
different  in  New  York.  I  don’t 
approve  of  any  reporter  w’alking 
into  an  emergency  room.” 

Herbert  Kadison  contributed: 

“It’s  a  good  film  and  it  tells 
W’hat  one  hospital  did  in  one 
circumstance,  but  it’s  not  the 
story  of  the  day-to-day  w’ork  of 
a  hospital.  This  wras  a  dramatic 
story  and  the  hospital  had  the 
w’illingness  of  representatives  of 
the  Senators  to  tell  it.  The  prob¬ 
lem  is  the  celebrity  w’ho  says 
not  to  tell  that  he  is  in  the  hos¬ 
pital  or  who  enters  under  an 
assumed  name. 

“There  are  day-to-day  prob¬ 
lems  on  spot  new’s.  The  New’ 
York  City  media  seem  not  to  try 
to  get  new’s  into  the  papers  but 
to  eliminate  news  and  cut  it 
dow’n  into  a  set  number  of  pages. 

Invasion  of  Privacy 

“I  w’ould  never  allow  a  photog¬ 
rapher  to  wander  around  a  hos¬ 
pital.  My  function  is,  if  neces¬ 
sary,  to  talk  to  the  person  to  be 
interview’ed  ahead  of  the  inter¬ 
view,  Photographers  are  anath¬ 
ema  w’ithout  control  and  can 


cause  invasion  of  privacy.” 

Tolchin  commented: 

“The  reporter  wants  news  and 
the  hospital  w’ants  publicity.  * 
Getting  to  take  a  good  look  at 
hospitals  is  difficult  because 
they  are  skittish.  The  impact  of 
medicare  will  bring  about 
changes.  Hospitals  can’t  get  the 
help  of  the  press  if  they  are  not 
candid  and  let  the  press  see  how 
their  institutions  function. 

“New’spapers  and  television 
are  w’illing  to  make  big  invest¬ 
ments  in  getting  a  total  picture 
of  hospitals  and  the  ho.spitals 
should  cooperate.” 

Mrs.  Hurley  replied: 

“We  try  to  cooperate — we  had 
Life  for  five  wreeks  and  ABC  for 
six  wrecks — but  if  any  reporter 
is  going  to  go  to  the  emergency 
room  or  wrander  around  t'.e  hos¬ 
pital  at  2  a.m..  I’ll  be  there,  too.  || 
The  patient  has  his  rights.  The 
right  of  the  patient  is  most  im¬ 
portant.” 

Kadison  reported: 

Sore  Spots 

“One  of  the  sore  spots  is  the 
fundamental  definition  of  news. 

We  are  smarting  under  a  recent 
barrage  of  magazine  series 
charging  that  hospitals  are  kill¬ 
ing  you,  hospitals  are  cheating 
you.  We  come  to  feel  the  reporter 
looks  for  bad  things  and  over¬ 
looks  the  good  things.  Too  often 
the  press  does  not  give  us  ‘pub¬ 
licity’  about  how  w’e  change  lives 
and  save  lives.  When  we  recent¬ 
ly  offered  three  new’s  media  a 
story  of  a  constructive  achieve-  ® 
ment  in  saving  babies’  lives,  they 
rejected  the  story  with  the  com¬ 
ment:  ‘That’s  nice.’” 

“Why  does  the  press  con¬ 
stantly  look  for  something 
w’rong?  The  ideal  program  will 
bear  the  closest  scrutiny  and 
hospitals,  like  Caesar’s  wife, 
should  be  above  reproach,  but 
errors  are  made  in  the  best  as 
well  as  in  the  worst  hospitals.” 

Tolchin  answered: 

“It’s  not  just  a  question  of 
error,  but  of  basic  deficiencies.  In 
a  municipal  hospital  I  saw  soot 
coming  through  an  open  window 
into  an  emergency  room  and 
once  I  lifted  a  curtain  and  saw 
major  surgery  being  performed 
in  a  hall.  We  need  to  report 
what  the  shortcomings  are  and 
how  manifold  and  widespread 
they  are  and  not  just  give  one 
example.” 

Mrs.  Hurley  remarked  that 
every  patient  is  a  VIP  and  that 
hospitals  have  at  stake  the  repu¬ 
tation  of  medical  doctors  in 
making  news  announcements. 

She  said  hospitals  have  no  dual 
policy  in  handling  news  about 
patients. 

Tolchin  said: 

“Public  relations  people  are  i 
educators.  The  test  of  a  reporter  I 
(Continued  on  pnge  49)  j 
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paper  and  Its  ‘Rep’  Aid  Area  in  Double  Play 

Bv  ('ampbell  Watson 


San  Francisco 

“The  most  outstanding  pre¬ 
sentation  of  a  market  that  I 
have  seen  in  the  15  years  I 
have  been  in  this  business.” 

So  wrote  W.  E.  Young,  re- 
(rional  marketing  analysis  man- 
ajrer  of  the  Montgomery  Ward 
Co.,  in  an  unsolicited  report 
based  on  a  preview  of  a  retail 
potential  analysis  of  Clark 
County,  Washington,  prepared 
for  the  Vancouver  (Wash.)  Co¬ 
lumbian. 

The  presentation  he  .saw  re¬ 
sulted  from  a  double  play  per¬ 
formance  staged  by  the  news¬ 
paper  and  an  auxiliary  arm  of 
the  paper’s  national  advertis- 
inc:  representation. 

Innovating  Assist 

This  innovation  was  the  more 
sifrnifivant  because  the  objective 
of  both  team  forces  was  to  as¬ 
sist  in  the  retail  development 
of  a  growth  area  separated 
from  Portland,  Ore.,  by  a  river 
and  a  .state  boundary  line. 

Don  Campbell,  publisher  of 
the  Columbian,  was  concerned 
over  the  loss  of  retail  business 
to  Portland.  This  had  long  lieen 
attributed  to  the  popularity  of 
Portland’s  stores,  the  fact  that 
Oregon  has  no  sales  tax  while 
Washington  has,  to  parking  fa¬ 
cilities  and  a  wide  numlier  of 
other  causes. 

The  publisher  wanted  to  know 
if  his  city  could  support  a  large, 
modern  department  store.  And 
he  turned  to  Consumer /Retail 
Surv’eys,  a  division  of  Ward- 
Griffith  Company,  his  advertis¬ 
ing  repre.isentative,  for  an  an¬ 
swer. 

Research  developed  the.se  find¬ 
ings: 

Clark  County  is  growing 
twice  as  fast  as  the  balance 
of  the  Pacific  Northwest.  The 
area  just  east  of  Vancouver  is 
expected  to  have  a  population 
larger  than  Vancouver  by  1980. 

I.eakage  Crowing 

The  present  retail  sales  leak¬ 
age  to  Portland’s  modern  stores 
and  better  selections  of  mer¬ 
chandise  is  $44,285,000  a  year. 
This  leakage  is  growing  rapidly. 

Clark  County  has  a  good  job 
base  and  is  not  a  typical  sub¬ 
urban  community  to  Portland. 

The  County’s  projected  retail 
iwtential  will  reach  $192  mil¬ 
lion  by  1970  for  a  $32  million 
gain,  and  $249  million  by  1980. 

The  Columbian  is  read  by 
93.7  percent  of  the  Vancouver 
area’s  residents,  over  three 
times  the  Portland  Oregonian’s 


readership  factor  there.  And  the 
Oregonian  tops  all  but  the  Co¬ 
lumbian  in  readership  there. 

Nine  families  out  of  10  said 
they  w'ould  welcome  the  con¬ 
venience  of  a  large  shopping 
center  in  the  Vancouver  area. 

.Shopping  Factors 

More  than  three  out  of  four 
said  they  would  shop  in  Port¬ 
land  less  frequently  if  modern 
facilities  and  a  better  selection 
w’ere  available. 

In  conclusion,  the  study 
pointed  to  the  unfavorable  as 
well  as  the  favorable  factors  in 
this  particular  market. 

Plus  signs  include  a  heavy 
preference  for  home  county 
shopping,  local  identity  and 
loyalty  to  “one  dominant  adver¬ 
tising  medium,  the  Vancouver 
Columbian,  which  delivers  near 
saturation  coverage  to  its  retail 
market.” 

“The  advantages  of  getting  a 
large  modern  department  store 
located  in  Vancouver  are  of 
major  importance  to  our  news¬ 
paper,”  said  William  St.  Sure, 
executive  vicepresident  of  Ward 
Griffith. 

“We  believe  the  be.st  possible 
approach  is  getting  all  the 
relevant  facts  together,  includ¬ 
ing  original  re.search,  and  then 
putting  this  material  in  pre¬ 
digested  form  in  the  hands  of 
the  decision  makers.” 

F.ndorscmrnt  Given 

This  belief  was  endorsed 
wholeheartedly  by  Mr.  Young. 
The  merchandising  executive 
stated  in  his  letter  that  “you 
have  made  a  substantial  contri¬ 
bution  in  helping  Montgomery 
Ward  determine  its  course  of 
action  in  the  Vancouver  area.” 

The  findings  also  are  being 
shown  to  other  regional  chain 
headquarters  executives  concur¬ 
rently  by  Ward  Griffith  and  the 
Columbian. 

The  streamlined  pi-e.sentation 
consists  of  a  12-minute  color 
slide.  Complete  data  developed 
by  C/RS  under  the  direction  of 
James  Sontag,  formerly  with 
Crown-Zellerbach  and  the  Ford 
Motor  Company,  is  contained  in 
a  92-page  report,  “Retail  Mar¬ 
ket  Potential  Analysis  of  Clark 
County,  Washington.” 

This  special  activity  is  part 
of  a  continuing  research  pro¬ 


gram  developed  by  C/RS  for 
several  western  newspapers  rep¬ 
resented  by  WG.  The  scientific 
research  division  of  the  repre¬ 
sentative  organization  began 
two  years  ago  when  potentials 
in  a  new  shopping  center  de¬ 
velopment  were  surveyed  for  the 
Vi.mlia  (Calif.)  Times-Delfn. 

Benefils  Follow 

Each  market  is  different,  and 
the  cooperative  studies  of  in¬ 
dividual  markets  have  helped 
both  the  representative  and  the 
local  sales  forces  to  develop  new' 
linage,  St.  Sure  told  E&P. 

This  Vancouver  study  was  the 
first  time  C/RS  has  been  utilized 
to  attack  a  community  problem. 
St.  Sure  believes  the  retail  po¬ 
tential  analysis  to  be  the  first 
of  its  kind  to  be  undertaken  by 
a  newspaper  and  the  research 


Linage  Leaders . 

1966 

Morniii" 


Los  Angeles  Times  .  26, 1(5,215 

Miami  Herald  .  21,508,492 

Washington  Post .  20,963,167 

Chicago  Tribune  .  18,576,636 

New  Orleans  Times-Picayune  . .  15,992,350 

San  Jose  Mercury  .  .  15,978,599 

New  York  Times  .  15,671,679 

Phoeni*  Republic  . 14,413,995 

Cleveland  Plain  Dealer  .  14,412,201 

Orlando  Sentinel  .  13,741,210 


Eveiiinjj 

Milwaukee  Journal .  16,341,126 

Detroit  News  .  16,074,166 

San  Jose  News  .  15,926,914 

Houston  Chronicle  .  15,847,155 

Cleveland  Press  .  15,305,098 

Fort  Lauderdale  News  .  15,239,398 

Atlanta  Journal .  14,716.304 

Dallas  Times-Herald  .  14,667,898 

Phoenix  Gazette  .  14,410,238 

Montreal  La  Presse  .  14,390,457 


S II  ml  ay 

Los  Angeles  Times  .  18,472,409 

New  York  Times  .  17,566,164 

Chicago  Tribune  .  10,339,029 

Philadelphia  Inquirer  .  9,963,034 

New  York  News  .  9,203,021 

Milwaukee  Journal  .  .  9,183,832 

Miami  Herald  .  9,145,006 

Washington  Post  8,633,192 

St.  Louis  Post-Dispatch  .  8,357,967 

Baltimore  Sun  .  8,332,105 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  44,637,624 

New  York  Times  MS  .  33,237,843 

Miami  Herald  MS  .  30,653,498 

Washington  Post  MS  .  29,596,359 

Chicago  Tribune  MS  .  28,915,665 

Milwaukee  Journal  ES  .  25,524,958 

Detroit  News  ES  .  24,095,910 

Cleveland  Plain  Dealer  MS  ....  22,669,989 

Houston  Chronicle  ES  .  21,983,217 

New  Orleans  Times-Picayune  MS  21,598,037 
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affiliate  of  a  representatives'  or¬ 
ganization. 

The  sources  employed  includ¬ 
ed  local  and  regional  planning 
commissions,  U.  S.  Census  data 
on  retail  and  information  from 
universities  and  colleges  in  Ore¬ 
gon  and  Washington,  as  w’ell  as 
the  original  C/RS  survey  of 
.shopping  habits. 

Bissell  To  Advertise 
In  Top  200  IVIarkets 

Grand  Rapids,  Mich. 

Bis.sell  Inc.,  will  promote  its 
cleaning  products  wdth  news¬ 
paper  advertising  in  the  top  200 
markets  this  fall.  The  campaign 
marks  Bissell’s  90th  year  in 
business. 

The  program  will  include  a 
series  of  500  line  ads  in  Septem¬ 
ber  and  October.  Gardner  Adver¬ 
tising  of  St.  Louis,  is  the 
agency. 

• 

‘Rep’  Adds  Salesmen 

The  Julius  Mathews  Special 
Agency  announces  two  additions 
to  its  sales  staff  .  .  .  Michael  D. 
Brady  from  Salada  Foods  in 
Boston,  and  Richard  M.  Dudley 
from  the  Chicago  Tribune  in 
the  Chicago  office. 


. .  First  3  Months 

1965 

Moniinw 


Los  Angeles  Times  ..  23,474  473 

Miami  Herald .  20,136,831 

Washington  Post .  I9,625!37l 

Chicago  Tribune  .  17,169,865 

San  Jose  Mercury  .  i5,i05'225 

New  Orleans  Times-Picayune  ..  14. 513, 852 

New  York  Times  .  14,288,879 

Phoenix  Republic  .  14,166^027 

Cleveland  Plain  Dealer  .  13  208  317 

Orlando  Sentinel  .  12  922  915 


Eveninj» 

Houston  Chronicle  .  15,275,393 

San  Jose  News  .  15,151^651 

Milwaukee  Journal  .  15,019,835 

Detroit  News  .  14,91 1365 

Cleveland  Press  .  14,755,814 

Montreal  Star  .  I4]396]0S7 

Phoenix  Gazette  .  I4j66i523 

Fort  Lauderdale  News  .  I3.844i893 

Montreal  La  Presse  .  I3]79L437 

Toronto  Star .  13,370,895 

Sunday 

Los  Angeles  Times  .  16,721,162 

New  York  Times  .  16,095,055 

Chicago  Tribune  .  8,931  068 

Milwaukee  Journal  .  8]659!226 

New  York  News  .  8,610,156 

Philadelphia  Inquirer  .  8,393,135 

Miami  Herald  .  8'080'249 

Washington  Post  .  7,83 1 1(59 

Boston  Globe  .  7803  824 

Cleveland  Plain  Dealer  .  7!670i529 


Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  40,195,635 

New  York  Times  MS  .  30  383  934 

Miami  Herald  MS  .  28i2l7]08O 

Washington  Post  MS  .  27,457  030 

Chicago  Tribune  MS  .  26,l00i933 

Milwaukee  Journal  ES  .  23,679,061 

Detroit  News  ES  .  2l|792[244 

Houston  Chronicle  ES  .  2r520'603 

Cleveland  Plain  Dealer  MS  ...  2o!878!846 

Columbus  Dispatch  ES .  20.092  764 

Source:  Media  Records 
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INAE  Sets 
Convention 
July  13-16 


r)KTR(»IT 

With  the  convention  theme 
“The  ‘New’  In  Newspapers,”  In¬ 
ternational  Newsi)aper  Adver¬ 
tising:  Executives  will  meet  here 
July  13-1(5. 

Felix  J.  Tomei  Jr.,  a.ssi.stant 
g'eneral  advei'tising:  manager  of 
the  Chicdf/o  Trihutie,  has  iir- 
rangred  a  ])rog:ram  including: 
panels  covering'  editorial,  news 
reporting  and  product  develop¬ 
ment  in  newspajjers;  and  the 
automotive  advertising  field. 

The  e<litoiial  panel  will  l)e 

headed  by  I.  W.  Cole,  dean  of  Liontroi  18  snown  Chicago 

Northwestern  University’s  Me-  A  new  appliance  study  of  the 

dill  School  of  Journalism  and  A  semi-automatic  system  for  Chicago  Tribune,  which  includes 
includes  Alan  Neuharth,  gen-  insetting  SpectaColor  preprints  studies  by  brand  names,  dis- 
eral  manager,  Rochester  has  been  developed  by  Hurletron  closes  sharp  upturns  in  the  pur- 
(N.  Y.)  Gannett  Newspapers;  Inc.  chase  and  intent  to  purchase  of 

Robert  Clark,  managing  editor.  The  new  device  was  exhibited  air  conditioners,  dryers,  dish 
Louisville  (Ky.)  Ti  nics;  Wil-  Thursday  by  tbe  company  at  the  washers,  freezers,  stereo  hi-fi, 
liam  Hornby,  managing  e<litor,  Yonkers  (N.Y.)  Herald  States-  and  coloi'  tv. 

1  ten ver  Post,  and  Clayton  Kirk-  man  plant;  the  fir.st  paper  to  The  tv  survey  section  of  the 
l)atrick,  managing  editor,  (hi-  in.stall  the  .system.  study  shows  that  51  percent  of 

eago  Tribune.  Designed  for  papers  of  medi-  the  prospective  tv  purchasers 

urn  and  small  circulation,  Manu-  plan  to  buy  a  color  set.  The 
.\uioiiioiive  Panel  trol,  as  the  new  device  is  called,  study  is  available  from  the 

I  eo  Rich  Bureau  of  Adver-  abbreviated  version  of  Ti  ibune  advertising  department 

tising,  ANPA,  leads  the  auto-  Hurletron’s  Insetrol  System  for  $10. 

motive  panel  with  Jim  Wichert,  automatically  keeps  Spec-  It  covers  the  eight  county 

Chrv.sler-Imperial  ad  manager;  taColor  pages  in  accurate  regis-  metropolitan  Chicago  area. 
Frank  Carlson  J  Walter  ter  by  detemining  the  amount  • 

Thompson,  Ford  dealer  adverti.s-  of  stretch  needed  and  producing  New  York  Chapter 
ing  funds  supervisor,  and  Lee  this  stretch  as  the  preprint  roll  ^  Elect  Laiiflon 
Witter,  General  Motors  Oldsmc^  pa.sses  through  the  press  at  high  1 

,  .,  .  .  ,  speeds.  Owen  Landon,  president  of  the 

ne  iMsion  a  managei.  Manutrol  uses  the  same  vac-  Julius  Mathews  Special  Agency, 

Frank  Batten,  publisher,  .N  or-  ^ym  chamber  principle  of  re-  was  elected  president  of  the  New 
falk  (\a.)  Ledger-Star  ’and  Vir-  tarding  the  preprint  as  it  enters  York  Chapter,  American  Asso- 
ginian-Pilot,  will^  address  the  newspaper  impression,  but  ciation  of  Newspaper  Represen- 

July  15  luncheon.  Keynote  speak-  vacuum  level  is  adjusted  by  tatives,  for  the  19fi6-67  fiscal 

er  is  John  B.  Lake,  vicepresi-  hand  control  in  response  to  visual  year. 

dent  sales,  St.  Petersburg  indication  of  the  “eye  mark”  po-  Other  officers  are:  John  Lang, 
(Fla.)  Times  and  Independent,  sition  of  the  newspaper  page.  Hearst  Advertising  Service,  1st 
Other  program  jiarticipants  The  manually  controlled  system  vicepresident;  Hal  Le.ssershon, 
are  Frances  Corey,  executive  can  be  converted  to  the  auto-  Nelson  Roberts  Associates,  2nd 
vicepresident,  Catalina  Division,  matic  operation.  vicepresident;  Daniel  Tynan, 

Kayser-Roth;  Hobert  Britton,  Six  other  Westchester-Rock-  Kansas  City  Star,  treasurer; 
senior  vicepresident,  MacManus,  land  Newspapers  are  planning  and  Richard  Kain,  New  Hruns- 
John  &  Adams.  Chicago;  Thom-  to  install  the  Manutrol.  Up  to  wick  (N.  J.)  Home  News,  secre- 
as  Adams,  chairmaTi,  American  the  present  time,  the  papers  tary. 

Association  of  Advertising  have  been  using  a  stroboscopic  • 

Agencies  and  president,  Camj)-  I'Pbt  and  belt  tension  unit  de-  A^eiicie»«  MerjJC 
liell-Fw.olH  Co  •  I)r  I  eo  Rntrnrt  veloped  about  a  year  ago  by  _  ... 

executive  viceiiresident  Bureau  Trott  Electronics  inc.  in  Roch-  Maxon-Detroit  merged  July  1 
c  A  •  ester  NY  Geyer,  Morey,  Ballard,  to 

of  Advert.s,ng;  M.  E  Sturgis,  e.ster,  N.y.  agency’s  seventh 

vicepre.sident  public  relations,  S.  regional  office.  .Maxon-Detroit 

S.  Kre.sge  Co.  and  Duffy  Dough-  SpeolaCoIor  Oflferetl  indeiiendent  agency 

ert>’  head  foot  lall  coach,  Michi-  g.p  Minn,  since  April  19(55  when  it  cho.se 

gan  State  Limersity.  rpj^p  Paul  Dispatch  and  to  remain  out  of  the  merger 

On  the  entei'tainment  jiro-  Pioneer  Press  will  have  Specta-  which  created  Clyne-Maxon 
gram  are  cocktails  and  a  tour  Color  equipment  ready  to  use  on  agency  in  New  York  and  later 


NEWLY-ELECTED  OFFICERS  of  the  Chicago  Chapter,  American  Association  of  Newspaper  Representatives, 
from  left — Frank  B.  Gurda,  Branham  Company,  president;  Patrick  J.  Hoarty,  Allen-Klapp,  retiring  presi 
Gregory  A.  DembskI,  Scripps-Howard  Newspapers,  vIcepresIdent,  and  Richard  C.  Kull,  Million  Market  Newspc 

secretary. 


Column  to  Sell 
Food  Products 


New  SpectaColor 
Control  Is  Shown 


^•Jff  3Fran**so>  tfljronicl^ 


Media  Men 
Hear  About 
Teen  Market 

Chicago 

Charles  K.  Clarke,  adveitis- 
ing:  manager  of  the  Milwaukee 
(Wis.)  Journal  and  Sentinel, 
and  Paul  C.  Harper  Jr.,  presi¬ 
dent  of  the  Needham,  Har)»er  & 
Steers  advertising  agency,  re¬ 
cently  examined  the  youth  mar¬ 
ket  for  media  buyers  at  the  an¬ 
nual  Off-The  Street  club’s  an¬ 
nual  meeting. 

Clarke  reported  that  the  Mil¬ 
waukee  Sentinel’s  new  youth 
.section  on  Saturdays  is  increas¬ 
ing  circulation  and  advertising. 

There  are  about  2()0,()0() 
youths  between  the  ages  of  13 
and  19  in  the  Milwaukee  area, 
Clark  said,  who  are  potential 
newspaper  readers.  They  have 
to  be  given  news  directed  to 
them,  he  explained. 

He  told  of  the  success  of  the 
Sentinel’s  Youth  Week  last  year 
which  i*esulted  in  20,000  new 
subscriptions. 

Harper  warned  adverti.-^ers 
not  “to  try  to  get  chummy  with 
youthful  readers  by  telling  them 
products  are  Mmjss,  tough,  out  of 
sight,  fab  or  dyno.’ 

“Since  ‘bad’  means  ‘good’  to 
teen-agers,’’  he  said,  “it  could 
Ije  embarrassing  for  an  adver¬ 
tiser  to  say  his  ])rcKluct  is  bad.’’ 

Harper  .said  young  people 
are  certainly  as  su.scej)tible  to 
advertising  as  the  rest  of  us 
but  they  are  good  shoppers  who 
want  to  have  a  “good  rea.son” 
befoi’e  they  buy. 

He  said  that  advertisers  and 
others  who  try  to  generalize 
about  teen-agers  can  easily  fall 
into  the  traj)  of  lumping  them 
as  a  group. 

“To  tr>’  to  ascribe  rigid  char¬ 
acteristics  to  24  million  people 
in  an  open  .society  that  talks  a 
lot  about  individualism  is  play¬ 


ing  a  dangerous  game,’’  the 
agency  executive  said. 

He  added  that  teen-agers  re¬ 
sent  l)eing  classified  as  a  group 
despite  their  instinct  for  “group- 
ness.’’ 

Harper  told  the  club  teen¬ 
agers  represent  $13  billion  in 
disposable  income  and  control 
upwards  of  $30  billion  worth 
of  family  purchasing  aside  from 
their  own  spending  money. 

• 

Part  of  .4<l  Canipai^i 
Is  Institutional 

Independent  Grocers’  .\lliance 
on  June  23  introduced  a  series 
of  13  advert i.sements  in  its  week¬ 
ly  schedule  of  3,000  newspapers 
which  will  devote  40  percent  of 
the  ad  area  to  institutional  sell 
and  60  jjercent  to  price  items. 

The  campaign  is  designed  to 
give  prominent  sell  to  many  fea¬ 
tures  of  IGA  stores,  in  addition 
to  the  merchandise  being  sold,’’ 
according  to  Ondlle  W.  Johler, 
vicepresident/advertising,  said. 

He  said  it  is  logical  that  IGA 
meml)ers’  newspaper  advertis¬ 
ing  should  reflect  institutional 
sell  .so  that  their  customers  will 
look  upon  the  stores  as  a  com¬ 
munity  in.stitution.’’ 

• 

Segrer  in  L.A.  Office 

Robert  Seger  will  be  an  ac¬ 
count  executive  in  the  Los  An¬ 
geles  office  of  Harshe-Rotman  & 
Druck  Inc.,  international  public 
relations  firm.  He  has  been  with 
a  Chicago  public  relations  firm 
for  nine  years.  Previously  he  was 
assistant  city  editor  of  the  Rock¬ 
ford  (III.)  Morning  Star. 

• 

Mull  in  to  Doreinns 

John  J.  Mullin  has  joined 
Doremus  &  Company  as  an  ac¬ 
count  executive  in  the  public  re¬ 
lations  department.  He  was  an 
account  executive  at  Rogeis  & 
Cowan  .4gency  and  earlier  he 
was  manager  of  public  relations 
for  the  toilet  articles  division  of 
Colgate-Palmolive  Company. 


Young  Team 
Will  Manage 
C-E  Agency 

Detroit 

Law'rence  R.  Nelson,  vice- 
chairman  of  the  board  of  direc¬ 
tors  of  Campbell-Ewald  Com¬ 
pany,  a  40-year  veteran  of  the 
advertising  agency,  wdll  become 
chairman  of  the  board  and  chief 
executiv'e  officer  upon  the  retire¬ 
ment  of  Henry  G.  Little,  board 
chairman,  in  the  fall. 

Colin  Campbell,  who  has  also 
been  with  the  agency  for  40 
years,  will  be  named  vicechair¬ 
man  of  the  board. 

A  seven-man  board  of  direc¬ 
tors  will  report  to  the  employe- 
stockholders. 

A  study  group  recommended 
that  Campbell-Ewald  be  man¬ 
aged  by  one  top-level  committee 
called  the  Executive  Committee. 
This  committee  will  be  made  up 
of  eight  men  w’ho  will  assume 
all  policy  making,  financial  deci¬ 
sions  and  operational  assign¬ 
ments. 

Little  said  the  plan  provides 
for  a  future  management  team 
that  is  young,  hard-hitting, 
knowledgeable  and  possessed  of 
individual  talents  that  make  it 
as  close  to  ideal  as  possible  in 
view  of  the  great  and  widely 
varied  types  of  problems  that 
our  business  will  face  in  the 
years  to  come.’’ 

Members  of  the  Executive 
Committee  will  be: 

Thomas  B.  Adams,  president; 
responsible  for  top-level  client 
contact,  new  business,  trade  rela¬ 
tions  and  community  relations. 

Lawrence  R.  Nelson,  chair¬ 
man,  administration  and  finance. 

Colin  Campbell,  vicechairman, 
the  Chevrolet  account. 

Kensinger  Jones,  executive 
vicepresident-creative,  will  de¬ 
vote  undivided  attention  to 
Chevrolet  and  represent  the  total 
creative  product  only  at  the  man¬ 
agement  level. 

John  H.  Forshew,  senior  vice¬ 
president-research,  will  devote 
his  entire  time  to  the  research 
department. 

John  Doyle,  senior  vdeepresi- 
dent-general  accounts,  will  de¬ 
vote  as  much  of  his  working 
time  as  is  necessary  to  success¬ 
fully  service  the  General  Motors 
Corporation  account  and  several 
of  its  divisions,  as  well  as  all 
other  of  the  agency’s  general 
accounts. 

Arthur  A.  Porter,  senior  vice¬ 
president-media,  will  direct  the 
total  media  operation. 

King  Harris,  executive  vice- 
president-divisions,  will  have  the 
full-time  responsibility  of  C-E 
divisions. 


Tips  to  Improve 
Carpet  Ads  Offeretl 

At  the  American  Carjict  In-  * 
stitute  meeting  last  week  m  Chi¬ 
cago,  Eugene  V.  Connett,  direc¬ 
tor  of  marketing  for  the  Insti¬ 
tute,  imparted  some  information 
about  retail  carpet  advertising 
which  might  be  useful  to  news¬ 
paper  advertising  representa¬ 
tives  who  handle  such  accounts. 

Connett  said  carpet  dealers 
can  make  their  advertising  more 
effective  by  communicating  a 
“good-value”  stoiy. 

His  recommendation  is  found¬ 
ed  on  a  recently  completed  study 
by  Kaufman  Carpet  Company 
of  New  York,  a  large  specialty 
chain.  In  this  study  487  female 
heads  of  household  in  the  New 
York  metropolitan  area  were 
presented  a  list  of  22  appeals 
(which  had  been  previously 
culled  from  in  depth  interviews 
as  the  more  important  factors 
influencing  store  selection)  and 
they  were  a.sked  to  rate  tlie  im¬ 
portance  of  each.  Attitudes  were 
recorded  on  an  arithmetic  scale 
from  plus  0  (most  important) 
to  minus  5  (least  important). 

Here  are  the  results  of  that 


study: 

Guarantees  4.9 

Good  Value  for  the  Money  4.8 
Proper  Installation  4.6 

Reputation  for  Fairness  4.5 
Well  Known  Brands  4.0 

Wide  Selection  of  Colors  4.0 
Helpful  Salesmen  4.0 

Highest  Quality  Products  3.9  § 
Wide  Selection  of  Brands  3.9 
Low  Pressure  Salesmen  3.5 
Different  Range  of  Prices  3.5 
Well  Known  Store  3.2 

Lowest  Prices  2.9 

Specialize  in  Carpeting  2.7 
Recommended  by  Friends  2.5 
Stores  Centrally  Located  2.0 
Decorating  Suggestions  1.6 
Parking  Space  1.1 

Fair  Credit  Terms  1.0 

Credit  Terms  Available  0.5 
Heavy  Advertiser  0.5 


Big  (iompany — Many  Stores  0.4 

Camel  Leaves  Esty 

R.  J.  Reynolds  Tobacco  Com¬ 
pany  announced  this  week  it  was  ^ 
looking  for  a  new  agency  to  ^ 
handle  Camel  cigarettes,  thus 
ending  a  33-year  association 
with  the  W’illiam  Esty  Company 
Inc.  Esty  will  continue  to  han¬ 
dle  Winston,  Salem,  and  Tempo, 
as  w’ell  as  Prince  Albert,  Carter 
Hall  and  Madeira  Mixture. 

• 

Gaffi^aii  to  A*K 

James  J.  Gaffigan,  formerly 
of  the  National  Observer,  has 
joined  the  New  York  staff  of 
the  Allen-Klapp  Company,  news¬ 
paper  representatives,  as  an  ac-  | 
count  executive. 
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Court  Denies 
Vacation  Pay 
To  Strikers 

Toronto 

“No  holiday  pay  for  striking 
printers  from  the  three  Toronto 
daily  newspapers.” 

That,  in  essence,  was  the 
judgment  handed  dowm  June  20 
by  Judge  Ian  Macdonnell  when 
he  dismissed  claims  of  Charles 
Quinnell,  Toronto  Telegram, 
Theodore  Burke,  Toronto  Daily 
Star,  and  Carl  Close  of  the 
Globe  and  Mail  for  holiday  pay 
dating  back  to  July,  1964,  when 
printers  went  on  strike. 

Each  of  the  printers  who  ap¬ 
peared  in  court  on  a  test  case 
was  seeking  $417.  The  judge, 
however,  ruled  that  the  obliga¬ 
tion  to  grant  vacation  pay 
ceases  when  an  employe  stops 
work. 

The  printers  contended  they 
were  entitled  by  yeai  s  of  serv¬ 
ice  to  four  weeks  vacation.  They 
said  their  employment  was  not 
terminated  and  they  intended 
to  resume  work  when  the  strike 
was  .settled. 

J.  F.  Howard,  counsel  for  the 
Daily  Star,  argued  that  during 
the  weeks  following  the  start  of 
the  strike  the  strikers  received 
more  pay  than  they  did  while 
working  for  the  newspapers. 
“Net  pay  was  around  $104  while 
they  were  working,  and  on  the 
picket  line  they  got  a  total  of 
about  $123,”  Howard  pointed 
out. 

The  printers  who  brought 
their  cases  to  court  were  seek¬ 
ing  “vacation  pay”  for  three 
weeks  of  $139  per  week  plus 
5%  interest  from  Jan,  1,  1964. 
They  had  received  one  week’s 
vacation  pay  before  the  strike. 

Judge  Macdonnell  noted  that 
each  of  the  printers  had  been 
paid  $26  a  week  unemployment 
insurance,  which,  with  the  vaca¬ 
tion  money,  was  not  subject  to 
deductions. 

Counsel  for  the  newspapers 
argued  that  the  agreement  with 
the  union  provided  for  “vaca¬ 
tions  with  pay”  and  not  “vaca¬ 
tion  pay,”  and  that  an  employe 
must  continue  to  work  to  be¬ 
come  entitled  to  them.  The  vaca¬ 
tion  schedule,  they  maintained, 
disappears  when  there  is  no  one 
working. 

The  court  observed  that  no 
one  was  ever  paid  in  lieu  of  a 
vacation. 

“I  think  it  is  obvious,”  he 
said,  “that  the  newspapers  at 
no  time  believed  that  they  were 
agreeing  to  vacation  pay  in 
the  event  of  a  strike,  and  cer¬ 


tainly  would  have  .strenuously 
resisted  putting  such  a  provision 
in  the  agreements.” 

The  International  Typo¬ 
graphical  Union  supported  the 
three  printers  in  bringing  the 
suit  because  about  900  printers 
and  mailers  of  Local  91  would 
benefit  from  a  favorable  ruling. 

• 

Four  Adtled  to  Staff 
Of  ^  ashington  Star 

Washington 

Kenneth  L.  Matthews  Jr., 
Thomas  W.  Love,  John  D.  Han- 
rahan  and  Charles  N.  Conconi 
have  joined  the  staff  of  the 
Washington  Evening  Star  as 
reporters,  it  was  announced  by 
1.  William  Hill,  managing  editor. 

Matthews,  a  native  of  New 
York,  graduated  from  the  Uni¬ 
versity  of  Iowa  and  for  the 
New  Haven  (Conn.)  Journal 
Courier  and  with  the  Ansonia 
(Conn.)  Sentinel. 

Love  was  born  in  San  Fran¬ 
cisco  and  graduated  from  the 
University  of  Wyoming.  He  has 
worked  as  a  reporter  for  Free 
Press  Publications  in  Falls 
Churcb,  Va.,  and  for  the  North¬ 
ern  Virginia  Sun  as  city  editor. 

Conconi  was  a  reporter  for 
the  Cleveland  Plain  Dealer,  the 
Toledo  Blade  and  Chicago’s 
American. 

Hanrahan,  w’ho  wnll  report 
Maryland  news,  is  a  native  of 
Fort  Dodge,  Iowa.  He  worked 
for  the  Montgomery  County  Sen¬ 
tinel  (Maryland)  and  Daven¬ 
port,  Iowa,  newspapers. 

• 

More  Specialization 
In  Graduate  Program 

Evanston,  Ill. 

New  areas  of  specialization 
toward  the  master  of  science  de¬ 
gree  in  journalism  are  a  feature 
of  a  revised  graduate  curriculum 
to  be  offered  by  Northwestern 
University’s  Medill  School  of 
Journalism  in  September. 

Dean  1.  W.  Cole  announced 
that  seminars  in  science  and 
technology,  urban  affairs,  legal 
systems,  business  and  finance, 
politics  and  government,  educa¬ 
tion,  and  the  creative  and  per¬ 
forming  arts  are  included  in  the 
new  curriculum. 

Each  student  working  toward 
his  master’s  degree  in  editorial 
journalism  will  select  two  of  the 
specialization  seminars  as  part 
of  his  degree  work.  Companion 
reporting-writing  courses  are  of¬ 
fered  in  the  specializations. 

Graduate  students  deemed 
qualified  also  will  be  able  to 
spend  a  three-month  segment  of 
the  academic  year  reporting 
public  affairs  in  Washington  for 
daily  newspapers,  magazines, 
and  radio-television  stations 
which  do  not  otherwise  have  cor¬ 
respondents  in  the  capital. 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Of  Kisses  and  Buses 

I  thought  I  might  become  the  first  to  report  the 
emergence  of  a  new  verb  after  eating  in  cafeterias  in 
two  schools  where  there  were  signs  exhorting,  “Plea.se 
buss  your  own  trays.”  The  meaning,  of  course,  was 
obvious  from  the  familiar  hoy. 

The  Merriam-Webster  dictionaries  are  already  on  the 
scene,  however,  although  no  other  current  dictionary 
gives  bus  as  a  verb  in  this  sen.se.  But  the  correct  spelling 
is  bus;  buss  is  the  literary  and  ob.solescent  word  for  kiss. 
♦  ♦  • 

Bus  has  also  become  popular  as  a  verb  recently  in 
another  sense,  to  travel  or  send  by  bus,  especially  in 
connection  with  school  segregation.  Webster  was  also 
the  only  current  dictionary  in  which  I  could  find  this 
sense. 

Since  the  participles  of  buss  (for  kiss)  are  bussed 
and  bussing,  we  might  expect  the  participles  of  bus  to 
be  htised  and  busing,  which  would  establish  a  helpful 
distinction.  Webster,  however,  recognizes  both  bussed, 
bused,  and,  busing,  bussing  for  both  of  the  modem  senses 
of  the  verb. 

3t<  *  * 

Some  stylebooks  make  a  great  point  of  whether  the 
plural  of  b\is,  the  vehicle,  should  be  buses  or  busses. 
Sometimes  busses  is  insisted  on.  The  fact  is  that  current 
dictionaries  uniformly  give  buses  first,  w'hich  means  that 
it  is  the  form  oftenest  used.  It  also  has  in  its  favor  that 
it  follows  the  usual  rule  for  forming  plurals. 

I  would  not  w'aste  space  in  a  stylebook  on  variant 
spellings.  With  a  small  li.st  of  conspicuous  exceptions 
I  would  allow  any  spelling  that  is  recognized  by  dic¬ 
tionaries.  There  are  too  many  important  shortcomings 
in  newspaper  prose  to  worry  about  trifles  like  variant 
spellings  as  long  as  consistency  is  maintained  in  a  given 
story. 

It  is  worthwhile,  however,  to  specify  in  the  style- 
book  whether  cigaret  or  cigarette,  employe  or  employee 
is  to  be  used,  because  these  words  occur  so  often.  Other¬ 
wise,  such  questions  should  be  either  ignored  or  solved 
by  an  instruction  to  use  the  entry  given  first  in  the 
dictionary. 

As  has  been  explained  here  before,  no  degree  of  cor¬ 
rectness  is  indicated  by  the  order  in  which  variant  spell¬ 
ings  are  given.  If  they  appear  without  qualification,  the 
one  cited  first  is  simply  more  frequent,  not  more  correct. 

Buss  for  6h8,  the  vehicle,  is  sometimes  seen  but  is  not 
correct. 


Quote  and  Unquote 

“There  is  some  reason  to  believe,  in  fact,  that  read¬ 
ability  is  more  important  in  voluntary  reading,  since 
the  person  who  is  not  required  to  read  may  often  stop 
altogether  if  he  cannot  proceed  efficiently.  He  may  choose 
some  more  effortless  way  of  getting  the  desired  informa¬ 
tion,  or  he  may  choose  some  other  activity  altogether.” — 
The  Measurement  of  Readability,  by  George  R.  Klare. 


Po8thiiiiiou»i  Award 

Hoi’chton,  Mich. 
Michigan  Technological  Uni¬ 
versity  recently  presented  a 
silver  medallion  to  Mrs.  John 
W.  Rice  who  accepted  on  behalf 

EDITOR  & 


of  her  late  husband,  who  was 
editor  and  jiublisher  of  the 
Houghton  Daily  Mining  Gazette. 
The  award  was  made  in  appre-  J 
ciation  of  his  service  to  the  uni-  " 
versity.  He  died  in  1964.  ; 
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nempaper 
editors  know 
things  about 
trw^ 

their  mothers 
never  told 
them. 


We  recently  surveyed  602  newspaper  editors  for  opinions  on  America’s  freight  transportation 
system.  You  said  that  trucks  are  moving  up.  Way  up.  Of  the  editors  who  were  surveyed: 

■  83%  said  that  trucking  is  increasing  in  importance  to  the  economy.  ■  75%  said  that  trucking 
is  increasing  in  importance  in  comparison  to  other  forms  of  freight  transportation.  ■  76%  of 
the  editors  said  that  the  trucking  industry  is  doing  all  it  can  to  meet  the  economy’s  increasing 
freight  transportation  needs.  When  you  were  a  boy,  the  trucking  industry  was  young,  too.  But 
like  your  profession,  trucking  has  come  a  long  way  .Trucks  today 
haul  75%  of  America’s  total  freight  tonnage.  An 
amount  equivalent  to  11%  of  the  Gross  National 
Product  is  spent  for  truck  services.  And  a  big 
truck  pays  about  $3,500  a  year  in  high 
way  user  taxes.  Now  if  you  want  to  write 
home  to  mother  about  all  this,  your 
letter  will  arrive  swiftly  and  safely, 
probably  by  truck. 


International  American 
Harvester  Trucking  Industry 


ANCAM 

(Contimied  from  page  15) 


cant  how  smart  you  are.  You 
are  in  the  driv'er’s  seat.  Keep 
your  personal  feelinjrs  hidden. 

Avoid  Obvious  .Answers 

10.  Avoid  questions  that  brin>r 
too-obvious  answers.  A  question 
like  ‘I  suppose  you  w’ould  like 
to  sell?’  sujrpests  an  obvious 
answer  when  the  applicant 
knows  the  job  opening  is  for  a 
salesman.  On  the  other  hand,  a 
question  like  ‘Why  do  you  think 
you  can  sell  newspaper  adver¬ 
tising?’  begs  for  an  answer  that 
requires  thought.  A  couple  of 
key  questions  which  often  bring 
out  surprising  bits  of  informa¬ 
tion  are  ‘what  are  your  strong 
points?’  and  ‘what  are  your 
weaknesses?’ 

11.  Don’t  waste  time  selling 
the  job  unless  the  applicant  ap¬ 
pears  acceptable.  By  the  same 
token,  don’t  undersell  the  job. 
There  is  attraction  and  impor¬ 
tance  in  the  job  you  do  even 
though  it  may  seem  a  little  ob¬ 
scure  some  days. 

12.  When  the  interview'  is 
about  to  conclude,  let  the  appli¬ 
cant  know  where  he  stands.  If  he 
will  not  be  considered,  tell  him 
in  as  considerate  a  way  as  pos¬ 
sible  that  he  is  out  of  the  run¬ 
ning.  If  more  tests  are  to  be 
taken  or  additional  interviews 
held,  let  him  know.  If  he  is  a 
strong  applicant  and  you  w'ant 
him  to  save  himself  for  you, 
make  that  clear.  You  will  do 
yourself,  the  applicant,  and  your 
personnel  office  a  real  favor  if 
you  do  not  leave  the  applicant 
hanging  in  mid-air.” 

Awards 

The  Editor  &  Publisher 
Awards  ‘‘For  The  Best  Classi¬ 
fied  Advertising  Promotion  Ex¬ 
hibited  At  The  ANCAM  Conven¬ 
tion”  were  presented  as  follows: 

•  In  the  over  50,000  circula¬ 
tion  group — to  the  Miami  (Fla.) 
Herald,  Hal  McOsker,  CAM. 

•  For  new'spapers  under  50,- 
000  circulation — to  the  San 
Mateo  (Cal.)  Times,  Margaret 
Buschini,  CAM. 

Canadian  newspapers  took  a 
good  share  of  the  honors  home 
with  them  in  ANCAM’s  Inter¬ 
national  Want  Ad  Week  promo¬ 
tion  contest. 

The  winners: 

•  Under  25,000  circulation — 
1st  —  Morgantown  (W.  Va.) 
Dominion  Post,  Jack  Stark, 
CAM 

2nd — No  award. 

•  In  the  25  to  75,000  circula¬ 
tion  group — 

1st — Ottawa  (Ont.)  Journal, 
Duncan  Campbell,  CAM 

2nd  —  Wilmington  (N.  C.) 
Star-News^  Jake  Brin.son,  CAM 


•  In  the  over  75,000  circula¬ 
tion  group — 

1st — Toronto  (Ont.)  Tele¬ 

gram,  Arthur  Hodgins,  CAM. 

2nd — Ottawa  (Ont.)  Citizen, 
Reg.  Hobson,  CAM. 

Publisher's  Reward 

The  McGovern  Award, 
ANCAM’s  highest,  was  pre¬ 
sented  to  Robert  J.  McCoy,  pub¬ 
lisher  of  the  Waterloo  (la.) 
Daily  Courier.  It  was  accepted 
by  Paul  Young,  director  of  pub¬ 
lic  affairs  of  the  Daily  Courier, 
and  Mr.s.  Helen  M.  Knief,  CAM. 

Mr.  McCoy’s  remarks,  read  by 
Mr.  Young,  contained  special 
tribute  to  Mrs.  Knief:  ‘‘When 
the  idea  blos.somed  on  the  Cour¬ 
ier  some  years  ago  that  want 
ads  should  be  treated  with  some¬ 
thing  more  than  a  casual  air, 
management  turned  to  Helen 
and  asked  her  to  head  a  depart¬ 
ment  called  Classified  Adver¬ 
tising.  She  has  been  in  sole 
charge  of  the  department  since 
that  time. 

‘‘Helen  combines  all  the  at¬ 
tributes  that  make  for  success 
in  any  field,  and  has  been  espe¬ 
cially  blessed  in  the  most  import¬ 
ant  of  these — honesty,  integrity, 
humor,  poise,  loyalty  and  dedica¬ 
tion.” 

Mrs.  Knief  has  headed  the 
Courier’s  all-girl  Classified  De¬ 
partment  since  1934. 

The  Award,  “for  Newspaper 
Publishers  who  have  contributed 
the  most  in  furthering  the  inter¬ 
ests  of  Classified  Advertising”, 
is  given  in  memory  of  James  Mc¬ 
Govern,  a  president  of  ANCAM. 
• 

S7,8(K)  to  Start 

Rochester,  N.  Y. 

Competition  for  graduates 
from  the  Rochester  Institute  of 
Technology’s  Photographic  Sci¬ 
ence  and  Instrumentation  pro¬ 
gram  has  pushed  the  average 
starting  salary  offered  this  year 
to  $7,800,  according  to  C.  B, 
Neblette,  Dean,  College  of 
Graphic  Arts  and  Photography. 
Offers  this  year  went  as  high 
as  $10,000  as  36  companies  held 
interviews  at  RIT  to  recruit 
students  from  among  the  25 
graduating  in  the  program. 

• 

Publicist  Promoted 

Hamilton,  N.  Y. 

Walter  D.  Splain,  director  of 
Athletic  Publicity  at  Colgate 
University,  has  been  appointed 
to  a  new  position  in  the  Univer¬ 
sity’s  Office  of  Public  Informa¬ 
tion  with  the  title  of  Associate 
Director  of  Public  Information. 
He  will  continue  to  serve  as  Col¬ 
gate’s  sports  publicist,  while  as¬ 
suming  added  responsibility  for 
support  of  the  University’s  aca¬ 
demic,  alumni  and  development 
programs. 


Papers  Airlifted 
To  Vacationers;  10c 

Detroit 

For  the  13th  year,  vacationers 
and  residents  in  northern  Michi¬ 
gan  resort  areas  as  far  as  450 
miles  from  Detroit  are  receiving 
copies  of  the  Detroit  News  only 
a  few  hours  off  the  presses, 
rushed  to  them  by  airplane. 

More  than  6,000  copies  of  the 
Airplane  Edition  will  be  dis¬ 
tributed  each  Monday  through 
Saturday  until  Labor  Day. 

“Operation  Newslift”  requires 
from  two  to  sev’en  planes  each 
day,  based  on  the  size  of  the 
paper,  according  to  Glenn  P. 
List,  News  circulation  manager. 
“Planes  are  loaded  and  ready  to 
fly  about  an  hour  after  the  9:30 
a.m.  press  start. 

Landings  are  made  at  five 
towns,  the  closest  200  air  miles 
from  Detroit,  the  farthest  about 
300  air  miles.  A  fleet  of  20  cars 
and  trucks  completes  the  distri¬ 
bution  from  these  points  to  75 
resort  communities  and  nearly 
1,000  outlets  by  midafternoon 
the  day  of  publication. 

The  Airplane  Edition  carries 
the  same  news,  features  and  ad¬ 
vertising  as  News  editions  de¬ 
livered  in  Detroit.  The  price  is 
also  the  same  as  the  newsstand 
price  in  Detroit — 10((  a  copy. 

• 

Ladies  in  Charge 

Santa  Ana,  Calif. 

When  President  Conrad  Epley 
announced  election  results  for 
the  Orange  County  (Calif.)  Ad¬ 
vertising  Club,  all  five  officers 
were  w'omen.  Installed  were: 
President,  Mary  Bennett,  owner 
of  Bennett  Advertising,  New¬ 
port  Beach;  vicepresidents, 
Helen  Moore  and  Jeanne  Van- 
derburg;  secretary,  Julie  Shaw, 
and  treasurer,  Gladys  Meek. 


People  Eager 
For  Information, 
Editor  Finds 

Milwaukee 

People  throughout  the  world 
are  hungry  for  information  and 
the  result  is  they  are  reading 
newspapers  and  magazines  of 
all  descriptions,  Arville  Schale- 
ben,  associate  editor  of  the  Mil¬ 
waukee  Jourmil,  said  upon  his 
return  from  a  seven-week  world 
tour. 

“They  were  reading  anything 
and  everything  they  could  get 
their  hands  on — even  if  it  was 
obvious  propaganda,”  Schaleben 
said. 

Sorting  Fact  from  Fancy 

He  also  reported  that  Ameri¬ 
can,  English  and  native  news¬ 
men  were  cordial  and  helpful  at 
every  important  stop. 

“After  listening  to  officials, 
businessmen,  educators  and 
other  professional  people,”  he 
said,  “I  had  to  talk  with  news¬ 
men  to  sort  fact  from  fancy. 
Many  of  these  jounialists  are 
under  restraining  pressures  from 
government. 

“One  newsman  told  me  ‘you 
don’t  talk  straight  here  except 
in  a  moving  car.’  But  the  report¬ 
ers  know  their  sources  and  they 
know  the  difference  betw'een  in¬ 
formation  and  propaganda.” 

Schalehen  is  writing  a  series 
of  articles  for  the  Journal  on  his 
tour.  He  took  more  than  900 
color  photographs  on  the  lour. 
While  in  Hong  Kong  he  was  able 
to  purchase  33  mm  color  slides 
taken  in  Red  China  and  sold  in 
a  small  shop  on  a  back  street. 
These  will  be  published  in  the 
Journal. 
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who  sells  the  lion's  share 
of  news  web  offset  inks? 


The  answer  is  easy.  United  States  Printing  Ink  Corporation.  Why?  Because  U.S.  has  a  special 
way  with  web  offset.  A  particular  way  of  making  inks  that  will  work  specially  for  your  press 
and  your  stock.  Black  or  color,  non-heatset  or  heatset,  daily  newspaper  or  commercial 
plant,  U.S.  web  offset  Inks  perform  best.  If  you  are  not  already  using  U.S.  inks,  write  or  call 
for  a  sample  kit  designed  for  your  press  and  paper  stock.  Run  it  and  see  for  yourself  why 
U.S.  gets  the  lion’s  share  in  the  field. 


UNITED  STATES  PRINTING  INK  CORPORATION 

343  Murray  Hill  Parkway,  East  Rutherford,  N.J.  •  Branches  in:  Cincinnati,  Ohio;  Charlotte,  N.C. 
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Carole’s  Column 
Chats  About  Women 


Cause  For  Misery 

A  comic-strip  man  will  in  no 
case 

Be  happy  sans  a  New  York 
showcase. 

— Tom  Pease 


FEATURES  IN  READER  INTEREST 


A  new  short  column  for  worn-  ‘ 

en’s  pages  is  “Carole  Pizitz  II,”  - 

which  is  written  and  distributed  *  -  :~-r4 

by  Ethel  Burge  (9612  l.uella  ■ 

Ave.,  Chicago,  Ill.  60617).  ^  ■  >■_: 

“Carole”  is  the  epitome  of  ‘ 

American  womanhood  at  its  B 

fully,  onward.  She  is  a  fictional  ^ 

character  \%  ho  knows  a  little  .r  A  *♦ 

bit  about  a  lot  of  things,  and 

she  is  down-to-earth,  practical,  ; 

yet  somehow  sophisticated.  \  * 

Ethel  Burge,  a  speaker  for 
women’s  groups  ami  more  re- 

women,  is  ^a^  memlrer  of  the 

to  women,  and  her  columns,  cil  i  d 

“Feminine  Spotlight”  and  Ethel  Burge 

“Woman’s  World”  have  ap-  first  original  fashion  show  last 
peared  in  Midwest  newspapers,  season  at  Palmer  House.  She 
including  the  Chicago  Daily  uses  the  12  signs  of  the  Zodiac 
Sews.  At  present  she  is  writing  to  show  each  woman  in  the 
a  series  of  fashion  articles  for  audience  elements  in  her  own 
the  business  publication  Sine  To  personality  which  subconscious- 
Five  and  completing  the  script  ly  are  said  to  influence  her 
to  a  new  show.  She  staged  her  choice  of  wearing  apparel. 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCK  RIDGE 
MARY  McGRATH 


Milton  Caniff,  creator  of  the 
“Steve  Canyon”  adventure  strip, 
was  named  by  Gov.  James  A. 
Rhodes  of  Ohio  as  a  charter 
member  of  the  Executive  Order 
of  Ohio  Commodores,  “an  elite 
corps  of  Ohioans  who  have  con¬ 
tributed  substantially  to  Ohio’s 
economic  and  social  betterment.” 


BY  GEORGE! 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


Dan  Barry,  who  draws  the 
“Flash  Gordon”  adventure  strip 
for  King  Features  Syndicate, 
will  have  a  one-man  exhibition 
of  al)out  50  oil  paintings  and 
line  drawings  during  the  month 
of  August  at  the  Fisher  Gal¬ 
lery,  W’ashington.  The  classical 
and  romantic  style  of  his  oils  is 
in  sharp  contrast  to  the  Pop 
Art  fad.  His  paintings  have 
been  exhibited  in  the  last  year 
at  the  Cleveland  Museum  of 
Art,  Hartford  (Conn.)  Art 
Foundation  and  National  Acad¬ 
emy  of  Design  in  New  York. 
One  of  his  paintings  is  on  loan 
to  the  U.  S.  State  Department 
as  part  of  an  exhibit  touring 
U.  S.  embassies  in  Europe. 

It’s  unusual  for  an  adventure 
carton  strip  to  use  a  prayer. 
“Tales  of  the  Green  Beret”  by 
Robin  Moore  and  Joe  Kubert  on 
July  2.5  in  a  strip  about  Viet 
Nam  will  reproduce  this  from 
the  Book  of  Common  Prayer: 
“Grant  us  grace  fearlessly  to 
contend  against  evil,  and  to 
make  no  peace  with  oppression. 
And,  that  we  may  reverently 
use  our  freedom,  help  us  employ 
it  in  the  maintainance  of  justice 
among  men  and  nations.  Amen.” 

The  original  will  be  presented 
to  the  Special  Forces  Decade 
Club  at  Fort  Bragg  to  be  hung 
in  the  library.  Robin  Moore  and 
Joe  Kubert,  honorary  members 
of  the  club,  will  make  the  pre¬ 
sentation.  It  is  planned  to  have 
Joe  Kubert  read  the  prayer  at 
a  patriotic  celebration  at  Pali¬ 
sades  Park  in  New  Jersey  soon. 

Dell  is  publishing  a  series  of 
comic  books  by  Howard  Liss, 
.script  writer  of  the  strip,  and 
New  American  Library  is  pub¬ 
lishing  a  140-page  Green  Beret 
adventure,  “Vietnam  Jungle 
Showdown”  in  August  (.50c). 
John  Wayne  is  scheduled  to  be¬ 
gin  shooting  a  movie  ba.sed  on 
the  Green  Berets  in  August. 
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THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


AMCAtC* 


DISCOVER  AMERICA— That 


will  be  the  theme  of  a  new  "Mark 
Trail"  adventure  in  the  comic  strip  under  an  arrangement  worked 
out  by  U.  S.  Secretary  of  Commerce  John  T.  Connor  with  cartoonist 
Ed  Dodd  (left).  The  Secretary  enlisted  the  cartoonist's  help  in  the 
President's  program  to  promote  travel  in  the  United  States.  Through 
the  Hall  Syndicate  feature,  millions  in  foreign  lands  will  be  urged 
to  "Discover  America"  as  will  residents  of  the  U.  S.  and  Canada. 

EDITOR 


Experience^' 
is  the  best . . . 
columnist! 


Dorothy  Rose... wife,  mother,  grandmother,  teacher,  author,  columnist... 
regards  her  whole  life  as  preparation  for  her  PARENTS  AND  CHILDREN  column. 

PARENTS  AND  CHILDREN  is  for  all  parents.  Mrs.  ticipating  in  business,  community  affairs,  and  in  the 
Rose’s  wise  counsel  and  advice  and  answers  to  read-  academic  and  journalistic  worlds  have  uniquely 
ers’  questions  are  lively,  specific,  and,  above  all,  equipped  her  to  deal  effectively  with  the  wonderful, 
applicable  to  the  actual  day-to-day  problems  of  rais-  unpredictable,  ever-important  relations  between 
ing  youngsters  of  all  ages.  Her  vast  experience  en-  adult  and  child, 
ables  her  to  Write  on  diversified  subjects. ..accepting 

the  new  child,  preparing  for  his  “stages,"  like  the  PARENTS  AND  CHILDREN  is  living  journalism... 
sometimes  trying  “Why?  stage,"  toilet  training,  set-  ®  addition  to  any  newspaper.  Inquire  today 

ting  obedience  standards,  like  when  and  how  to  say  about  this  daily  feature  for  your  paper. 

“no,”  and  so  on  to  early  adolescence.  But,  she  also 
handles  the  more  subtle  yet  defined  problems  of 
parents  and  teenagers  with  the  same  authority . . . 
frankness  between  generations,  dating,  study  habits, 
education,  acceptance  of  the  child’s  and  one’s  own 
limitations. 

Mrs.  Rose  has  lived  many  roles.  Raising  two  chil¬ 
dren,  running  a  bustling  household,  and  actively  par- 


Is  this  the  best  metropolitan 
newspaper  staff  in  the  nation  today? 


The  1966  Pulitzer  Prize  for  » 
local  reporting  says  that  it  is 


0  • 


The  metropolitan  news  stafT  of 
The  Los  Angeles  Times, 
totaling  170  newspaper  men  and 
women,  is  represented  by  this  group 
of  editors,  reporters  and 
photographers.  The  Times  editorial 
department  employs  a  total 
of  more  than  400  in  all  its  divisions. 


Hod  Anoeled  Slmes 


i  , 


The  Pulitzer  Prize  for  local  reporting  has 

been  awarded  to  The  Lon  Angelen  Times  for  its 


coverage  of  the  causes  and  effects  of  the  Watts  nnts. 


IS 


When  the  riots  in  Watts  exploded  last  August,  a  team  of  more  than  50  Los  Angeles 
Times  reporters,  photographei's  and  editoi’s  swung  into  action  to  cover  every 
aspect  of  the  story,  to  provide  news  and  photographic  coverage  on  a  minute-by- 
minute  basis,  to  evaluate  the  causes,  to  weigh  the  results. 

This  combined  effort,  sustained  around  the  clock  during  the  six  days  of  rioting, 
was  followed  up  by  “The  View  from  Watts,”  a  careful  analysis  of  the  conditions 
and  attitudes  which  precipitated  the  tragedy. 

Its  coverage  of  Watts  has  just  earned  for  the  staff  of  The  Los  Angeles  Times 
the  1966  Pulitzer  Prize  for  “a  distinguished  example  of  local  news  reporting,  giv¬ 
ing  consideration  to  alertness,  resourcefulness  and  high  quality  of  writing.” 

But  more  importantly,  perhaps,  it  serves  as  an  example  of  how  the  modern 
newspaper,  through  the  talents  and  skills  of  a  highly  competent  staff,  can  pin¬ 
point  the  underlying  causes  of  civil  disturbances  and  point  the  way  toward  their 

ultimate  removal  LOS  ANGELES  TIMES 

Nationally  represented  by  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc. 


MAN  AGAINST  MACHINE — John  H.  Kauffmann,  vicepresidenf  and  business  manager  of  the  Washington  Evening 
Star  (right),  congratulates  Joseph  N.  Stoutenburg,  assistant  art  director,  on  having  completed  the  newspaper's 

supervisory  development  seminar. 


Emphasis  Placed 
On  People  in 
Plant  Seminars 

Washington 

To  increase  employe  eflFective- 
ness  in  a  time  when  the  em¬ 
phasis  is  on  more  and  better 
machines,  the  WatiliiHifton  Ecc- 
ning  Star  has  sponsored  super¬ 
visory  development  seminars  for 
approximately  100  employes  in 
the  production,  circulation  and 
building,  and  maintenance  de¬ 
partments. 

The  week-lonpr  seminars  were 
developed  to  cover  these  five 
areas:  Supervising  effectively; 
maintaining  good  communica¬ 
tions;  developing  subordinates; 
responsibility  and  authority  of 
a  supervisor;  and  the  super¬ 
visor’s  relationship  with  man¬ 
agement. 

A  supervisory  seminar  com¬ 
mittee  consisted  of:  Bill  Niland, 
assistant  production  manager; 
l.eo  Fisher,  composing  room 
foreman;  Ken  Clark,  photo  en¬ 
graving  foreman;  Bob  Jackson, 
Virginia  home  delivery  man¬ 
ager;  Frank  Stolba,  Maryland 
division  manager;  and  Ed  Dup- 
linsky,  per.sonnel  director. 

The  program  was  patterned 
after  one  held  perio<iically  at  the 
Industrial  Relations  Center  of 
the  University  of  Chicago  under 
the  sponsorship  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation. 

The  first  day  of  the  seminar 
is  spent  in  orientation  with  a 
tour  of  the  Star’s  building  and 
talks  by  management  officials. 
The  following  four  days  are 
spent  outside  the  building  in 
“classes”  of  1^/2  hours  each,  4 
per  day.  In  presenting  the 
course,  Booker  Associates,  a  con¬ 
sulting  firm,  utilized  films,  case 
studies,  role  playing  and  small 
discussion  groups. 

Referring  to  the  seminar, 
John  H.  Kauffmann,  the  Star’s 
vicenresident  and  business  man¬ 


ager,  said:  “It  is  imperative  for 
us  to  find  and  use  more  imagina¬ 
tive  methods  to  create  a  growing, 
productive  organization  .  .  . 
machines  are  important  elements 
in  increasing  production  and 
service  at  lower  costs,  but  only 
when  coupled  with  effective  man¬ 
agement  of  employes  who  are 
interested  in  and  committed  to 
the  goals  of  the  newspaper.” 

• 

Scholarship  Winner 

Washington 
William  A.  Elsen,  a  George 
Washington  University  student 
and  part-time  editorial  employe 
of  the  Washington  Daily  News, 
was  awarded  the  $750  Herman 
A.  Lowe  Memorial  Scholarship 
by  the  Sigma  Delta  Chi  Founda¬ 
tion  of  Washington.  The  award 
was  presented  by  Mrs.  Florence 
Lowe,  widow  of  the  correspond¬ 
ent  in  whose  name  the  scholar¬ 
ship  was  endowed,  and  Julius 
Frandsen,  Washington  bureau 
manager  of  United  Press  Inter¬ 
national. 


Offset-Let  lerpress 
Mix  in  Daily’s  Plant 

Texarkana,  Tex. 

Beginning  early  next  year, 
the  Texarkana  Gazette  will  pro¬ 
duce  its  daily  newspaper  on  a 
Goss  Metro-Off.set  printing  unit 
equipped  with  a  superimposed 
half-deck  to  add  to  its  present 
Goss  Headliner  Mark  I  letter- 
press. 

W.  E.  Hussman,  Gazette  pub- 
li.sher,  explained  it  provided  an 
excellent  opportunity  to  offer 
offset  printing  without  going  to 
the  expense  of  buying  an  entire 
new  press.  The  paper  eventually 
may  replace  all  existing  letter- 
press  units  with  offset. 

The  Moncton  (N.  B.)  Times 
and  Transcript  have  been  op¬ 
erating  an  offset  -  letterpress 
combination  more  than  a  year. 

The  Gazette  will  initially 
print  offset  on  one  web,  which 
will  be  fed  into  the  folder  with 
up  to  four  webs  printed  letter- 
press. 

The  Metro-Offset  printing 
unit  alone  will  print  black  blank- 
et-to-blanket.  Use  of  the  half¬ 
deck  with  the  Metro-Offset  unit 
will  put  spot  color  on  one  side 
of  the  offset  printed  web. 

It  is  also  planned  to  experi¬ 
ment  with  letterpress  and  off¬ 
set  combined  on  one  web  and 
Hus.sman  said  there  is  optimi-sm 
about  doing  four-color  process 
printing  this  way. 

A  web  would  lie  run  through 
the  Metro-Offset  unit  and  half¬ 
deck  for  printing  yellow,  red 
and  blue  on  one  side  of  the  web. 
Then  the  web  would  be  taken 
through  a  Mark  I  unit  for  print¬ 
ing  black  on  both  sides. 


Newsprint  Records 
Set  Again  in  May 

Newspapers  reporting  to  the 
American  Newspaper  Publisher.*! 
Association  consumed  fi28,48fi 
tons  of  newsprint  in  May  or 
10.2%  over  the  570,404  tons  used 
in  May,  1965,  and  14.3%  over 
the  549,901  tons  consumed  in 
May  1964.  There  were  five  Sun¬ 
days  in  each  May. 

In  the  fir.st  five  months  of 
1966  ANPA  newspapers  con¬ 
sumed  2,813,925  tons  or  8.2% 
over  the  2,600,952  tons  con.sumed 
in  1965  period  and  12.5%  over 
the  2,502,295  tons  used  in  1964 
period. 

Production  of  newsprint  in 
North  America  duiing  May 
amounted  to  939,559  tons  —  the 
largest  outturn  in  any  like 
month  to  date  —  and  was  11.1% 
greater  than  in  May,  1965. 

North  American  production  of 
4,485,355  tons  during  the  first 
five  months  of  1966  constituted 
an  historical  high  for  this  period 
and  was  446,563  tons  or  11.1% 
greater  than  in  1965. 

A  $5-a-ton  raise  in  the  price 
of  newsprint  became  effective 
July  1. 

• 

2  More  in  Suburbs 

The  Hollister  Newspapers  in 
Chicago  suburbs  will  have  eight 
members  July  13  when  the 
Highland  Park  Herald  and  the 
Deerfield  Villager  begin  publish¬ 
ing.  They  will  be  issued  each 
Wednesday  by  the  Press  Pub¬ 
lishing  Co.,  an  affiliate  of  Lloyd 
Hollister  Inc.  John  H.  Williams 
heads  the  news  staff  and  Edward 
D.  Gourley  is  ad  manager. 


HURLETRON 


Register  Controls 


V  ELECTRIC  EYE  EQUIPMENT  DIVISION 
^  _ _  Danville,  Illinois 
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SOME  LEADING  QUESTIONS  FOR  NEWSPAPERS 


•  What  makes  your 
market  different? 

®  How  does  your 
newspaper  serve 
your  market? 

^  How  has  your  newspaper 
influenced  market 
I  growth  and  development? 

•  Why  should  industry 
locate  in  your  area? 

^  What  intangibles 
(like  education,  or 
climate)  are  responsible 
for  your  market’s  growth? 

TELL  YOUR  MARKET  STORY  .  .  .  AND  HOW  YOUR  NEWSPAPER 
COVERS  AND  SERVES  YOUR  MARKET,  WITH  ADVERTISING  IN  ..  . 

W  HHw  8  PaUhlHr  MMlin  SWK 


Published  September  30, 1966 

The  Market  Guide  is  the  only  publication  detail¬ 
ing  comparable,  current  and  accurate  market  data 
on  newspaper  markets  exclusively,  ^\'ith  surveys  of 
more  than  l.aOO  individual  markets,  it  is  used 
extensively  by  marketing  executives  whose  plans 
precede  those  of  advertising  and  sales  managers. 

F.XrP’s  comprehensive  tables  of  comparable  data 
and  exclusive  forecasts  of  population,  sales  and 
income  for  the  corning  year  can  heJp  get  your 
market  and  newsjtaper  on  the  list.  Or,  get  a  new 
plant  or  store  located  in  your  market.  Only  by 
adding  your  newspa|x'r’s  sales  message  to  this 
data  can  you  provide  Market  Guide  users  with 
the  whole  story.  Rates  are  reasonable,  and  the 
audience  responsive.  Reserve  your  space  today. 


ADVERTISING  DEADLINES: 

Alabama  to  Montana:  August  3 
Nebraska  to  Canada:  August  17 

RESERVE  YOUR  SPACE  TODAY! 


Mail  this  space  reservation  form: 


Advertising  Manager 
E&P  Market  Guide 

850  Third  Ave.,  New  York,  N.Y.  10022 


Please  reserve  .  page(s)  near  the  listing  for  my  news¬ 

paper  in  the  1967  E&P  Market  Guide. 

Name: . Title 


Newspaper: 


Address:  .  . 


City: .  State . Zip .  , 

ADVERTISING  RATES:  Page,  $490;  half-page,  $285;  quarter-  ■ 
page,  $160;  third-page,  $210;  eighth-page,  $110;  Market  area  | 
map,  $65.  AAAA  color,  $175  additional.  ■ 
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Gra<ly  Clay  to  Teach 

Grady  Clay  has  been  named  to 
the  faculty  of  the  first  Urban 
Journalism  Center  for  working: 
newsmen  at  Northwestern  Uni¬ 
versity.  I.  W.  Cole,  dean  of  the 
Medill  School  of  Journalism, 
who  announced  the  appointment, 
said  Clay,  who  has  been  urban 
affairs  editor  of  the  Louisville 
(Ky.)  CouHer-Jouninl,  will  con¬ 
tinue  to  write  articles  for  the 
newspaper  and  will  edit  the 
Landscape  Architecture  Quar¬ 
terly. 


Marcello  Scarbeau  McMillan 

A.  ALFRED  MARCELLO  has  been  appointed  executive  news  editor  of 
the  Worcester  (Mass.)  Telegram  and  will  be  chief  edministrative  officer 
of  the  newsroom.  He  has  been  day  city  editor  for  15  years.  ROBERT 
SCARBEAU,  former  assistant  city  editor,  becomes  city  editor  of  the 
Telegram,  JOHN  H.  MCMILLAN,  formerly  an  editorial  writer,  has 
been  made  state  news  administrator  of  both  the  Telegram  and  the 
Evening  Gazette  and  will  be  state  news  editor  of  the  Sunday  Telegram. 

Herb  Shannon,  formerly  avi-  Eden  Van  Zandt — from  gen- 
ation  editor  of  the  Long  Beach  eral  assignments  to  woman's 
(Calif.)  Independent,  Press-  editor  of  the  Longview  (Tex.) 
Telegram — named  supervisor  of  Daily  News  and  Longview  Morn- 
the  Long  Beach  News  Bureau.  ing  Journal,  succeeding 
♦  ♦  *  Dorothy  Fisher,  who  resigned. 

Warren  H.  Wilson — from  „  S  *.  * 

executive  sports  editor,  San 

Diego  (Calif.)  Union,  to  copy  oiilat  New  York  World-Tele¬ 
desk,  Long  Beach  (Calif.)  Inde-  ^ram  &  San— appointed  deputy 
pendent  police  commissioner  in  charge  of 

press  relations. 


Ed  Shannon — from  associate 
editor,  Henderson  (Ky.)  Gleaner 
and  Journal,  to  news  service 
director.  Job  Corps  Center  at 
Camp  Breckinridge,  Ky,  He  suc¬ 
ceeds  Ed  Hasse  who  resigned  to 
teach  journalism  and  direct  pub¬ 
lic  relations  at  the  Edwardsville, 
Ill.  campus  of  Southern  Illinois 
University. 


RAYMOND  C.  DOBSON,  editor 
and  publisher  of  the  Minot  (N. 
Dak.)  Daily  Nows,  is  unopposed 
for  election  as  Grand  Exalted 
Ruler  of  the  Benevolent  and  Pro¬ 
tective  Order  of  Elks  at  the  fra¬ 
ternity's  102nd  Grand  Lodge  Con¬ 
vention  in  Dallas,  July  4.  Dobson 
began  work  as  a  reporter  for  the 
Minot  Daily  News  in  1921  and  two 
years  later  joined  Minot  Elks 
Lodge.  He  is  the  sixth  newspaper¬ 
man  to  head  the  BPOE. 


Paul  W.  Burton,  a  former 
reporter  for  the  Atlanta  (Ga.) 
Constitution  and  International 
News  Service — now  public  rela¬ 
tions  manager  in  the  United 
.Aircraft  Corporation  at  Farm¬ 
ington,  Conn. 


ford  (Conn.)  Itmes  suburban  Knight  —  from  Long 

staff  to  UPI.  Beach  (Calif.)  Independence, 

*  *  *  Press-Telegram  to  Orange  Coast 

Martin  C.  Reisch,  former  (Calif.)  Daily  Pi7ot  as  Newport 
sports  columnist  for  the  Denver  Beach  bureau  chief. 

Rocky  Mountain  News — to  the  *  »  * 

public  relations  staff  of  Tex-  Paul  E  Nevilli 
Davidson  G  Hicks  a  former  Helicopter  Co.,  Fort  ^^he  Buffa 

member  ^venin^  Ar™  ,-„e, 

Register  staff — now  a  PR  and  *  ♦  *  New  York  S 

publications  account  executive  of  Newspaper  Edito: 

R.  D.  Dodders  &  Associates,  David  J,  Foran,  a  Milwaukee  ,  *  *  * 

Denver.  (Wis.)  Journal  reporter  —  to  Al  Wipper.manN,  a  former 

^  ^  ^  Marquette  L^niversity  news  bu-  retail  advertising  salesman  for 

reau  director.  the  Minneapolis  Star  and  Trib- 

Gorihin  a.  L.\ndky — promoted  ♦  *  *  New  York 

from  general  foreman  to  produc-  George  G.  Kelley — from  Sun  sales  staff  of  Time  magazine, 

tion  manager  in  the  composing  Bernardino  (Calif.)  Sun-Tele-  *  *  * 

room  of  the  Meriden  (Conn.)  iram  to  copy  desk.  Long  Beach  John  H.  Ralston,  advertising 
Record  Co.  (Calif.)  Independent.  manager  of  the  Geneva  (N.  Y.) 

—  —  -  Times — elected  president  of  New 

York  State  Dailies  Advertising 
Managers  Bureau. 


Herbert  G.  Wy.man,  vice- 
president  and  advertising  direc¬ 
tor  of  the  Toledo  (Ohio)  Blade 
and  Times  since  1959 — retired 
after  44-year  career.  He  was 
president  of  the  Newspaper  Ad¬ 
vertising  Executives  Association 
in  1952.  Before  going  to  Toledo 
president  was  advertising  director  of 
e  Society  tbe  Pittsburgh  (Pa.)  Post- 
Gazette. 


Daniel  E.  Bauman,  news  edi¬ 
tor  of  the  Arlington  Heights 
(Ill.)  Herald  —  named  man¬ 
aging  editor  of  the  Paddock 
Publications  group  of  17  sub¬ 
urban  weekly  newspapers.  He 
succeeds  Robert  A.  Cummins, 
who  moved  to  the  Ann  Arbor 
(Mich.)  News. 


Richard  C.  Doyle— from 
Garden  Grove  (Calif.)  Orange 
County  Evening  News  to  city 
editor,  Anaheim  (Calif.)  Eve¬ 
ning  Bulletin. 


Colleen  Dishon  —  from 
woman’s  editor  at  the  Milwaukee 
(Wis.)  Sentinel  to  woman’s  edi¬ 
tor  of  the  Chicago  Daily  News. 

Pete  Craig,  University  of 
Missouri  graduate  —  to  the 
Madera  (Calif.)  Daily  Tribune 
as  city-farm  reporter. 

*  o  * 

Larry  Taylor — rejoined  the 
Couth  Coast  News,  Laguna 
Beach  Calif,,  as  sports  editor. 
Joe  Adcock,  Houston  maga-  *  *  * 

zine  writer — to  the  Philadelphia  C.  L.  Perkins  Jr. — from  the 

(Pa.)  Bulletin's  Sunday  maga-  Tarboro  (N,  C.)  Southerner  to 
zine  staff,  replacing  Joe  Lowry  the  Rock  Hill  (S.  C.)  Evening 
— now  assigned  to  political  beat.  Herald  as  chief  photographer. 
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Written  with  character 
competence. .  .color. 


Bob  Yonkers,  public  service 
director  of  the  Cleveland  (O.) 
Press  since  1957,  sports  writer 
for  23  years — named  assistant 
to  the  editor  to  speak  and  act 
for  the  Press  in  civic  projects. 


PROVIDENCE 

JOURNAL- 

BULLETIN 


Newsweek  Appoints 
Bruno  News  Editor 

Newsweek  magazine  has 
named  Hal  Bruno  as  news  edi¬ 
tor,  He  succeeds  Roderick  Gan¬ 
der,  who  was  recently  promoted 
to  chief  of  correspondents,  and 
Don  Holt,  a  member  of  the  Chi¬ 
cago  bureau  for  the  past  two 
years,  was  named  to  replace 
Bruno  as  bureau  chief  there. 

Bruno  will  supervise  corre¬ 
spondents  in  Newsweek’s  22  for¬ 
eign  and  domestic  bureaus.  He 
has  been  with  the  magazine 
since  1960.  He  had  been  sports 
editor  of  the  DeKalb  (Ill.) 
Chronicle,  police  reporter  with 
the  City  News  Bureau  of  Chi¬ 
cago  and  feature  writer  with 
Chicago's  American. 

Holt,  also  a  native  of  Chi¬ 
cago,  was  graduated  from 
Wheaton  College  (Ill.)  in  1957. 
After  service  as  a  lieutenant  in 
the  Army,  he  spent  the  next 
three  years  as  an  associate  edi¬ 
tor  for  the  Elmhurst  (Ill.)  Press 
and  the  following  three  years  as 
a  reporter  for  the  Chicago  Daily 
Neu's.  He  joined  Newsweek  in 
1964. 


June  (il  rad  nates  Join  ^^^*^**^ 

Biffalo  ^ 

Xew  staff  members  of  the  ^ 

Buffalo  Eccning  News  include: 

Hugh  S.  Fullerton,  copy  edi- 
tor,  from  the  Charlotte  (N.  C.) 

Paul,  M 

Thomas  J.  Dolan,  reporter, 
newly  graduated  from  the  In- 
diana  University  School  of  Jour- 

Stephen  H.  Kaufman,  report-  W 
newly  giaduated  from  the 

University  of  Illinois  School  of  CADETS'  SALUTE — De  Paul  Uni- 
Journalism.  versify  Reserve  Officer  Training 

Thomas  G.  Buckham,  report-  Corps  brigade  presented  this 

er,  June  recipient  of  master’s  plaque  to  Philip  Maxwell,  editwi^al 

degree  from  Ohio  State  School  of  the  Chi- 

,  ,  cago  Tribune  in  appreciation  ot 

of  Journalism.  his  promotion  of  his  student 

Richard  W.  Dawson,  reporter,  military  program.  The  Tribune 

June  graduate  of  Utah  State  awarded  silver  and  gold  medals  to 
School  of  Journalism.  2.740  ROTC  cadets  in  404  schools 

Bryan  L.  Moss,  photographer,  «nd  colleges. 

Indiana  University.  A.  Richard  Gross,  a  former 

,lrs.^  Joan  Graham  Bodkin,  employe  of  the  American  News- 
woman  s  page  writer.  paper  Publishers  Association 

In  addition,  the  News  has  labor  relations  office  in  Chicago 
added  seven  student  newsmen  — named  publisher  and  general 
under  its  summer  intern  pro-  manager  of  the  Austin  (Minn.) 
gram.  They  are:  Neil  Shister,  Oaily  Herald  in  the  Thomson 
University  of  Michigan;  Thomas  Group.  He  replaces  Frank  C. 
Goldstein,  Yale;  John  Callaghan,  Miles,  who  has  been  named 
St.  Bonayenture  University;  manager-administration  of 
Mark  Heisler,  University  of  Thomson  Newspapers  Inc.  with 
Illinois;  Sally  Millard,  Welles-  offices  at  Desplaines,  Ill.  Gross 
ley;  Jeff  Browne,  Union  College;  joined  the  Thomson  organiza- 
and  Charles  Hunter,  Ohio  State,  tion  in  1964. 


W.  J.  PENNINGTON,  business 
manager  of  the  Seattle  Times,  has 
been  elected  a  vicepresident  of 
the  Times.  He  will  retain  his  posi¬ 
tion  as  business  manager.  He 
joined  the  Times  in  1951  as  con¬ 
troller  and  was  named  business 
manager  in  1957.  Previous  to  his 
joining  the  Times,  he  was  a  cer¬ 
tified  public  accountant  and  a 
special  agent  of  the  Federal 
Bureau  of  Investigation. 


David  Elsila,  former  editor 
of  the  Livonian  (Mich.)  Ob¬ 
server — now  editor  of  the  Amer¬ 
ican  Federation  of  Teachers 
magazine  and  newspaper. 


Leonard  Firman,  formerly 
with  UPI  in  Tokyo  and  a  Chi¬ 
cago  newspaperman — appointed 
to  the  public  relations  and  adver¬ 
tising  department  of  Combined 
Insurance  Company  of  America. 


^Anniversary 


•Malcolm  Turnbull — named 
provincial  editor  of  the  Van¬ 
couver  (B.  C.)  Province. 


John  D.  Gordon,  who  has 
been  working  in  the  advertising 
department  —  now  promotion 
manager  of  the  Toronto  (Ont.) 
A.  L.  Brock,  former  adver-  Globe  and  Mail. 
tising  manager  of  the  Seattle  ♦  ♦  * 

(Wash.)  Post-Intelligencer — to  Jack  King — from  assistant 
the  Seattle  Times  as  executive  classified  advertising  manager 
assistant  to  the  advertising  man-  of  the  South  Bay  Daily  Breeze, 

Redondo  Beach,  Calif.,  to  classi- 

*  *  *  fied  advertising  manager  of  the 

Eric  Sanderson — appointed  Glendale  (Calif.)  News-Press 

editor  of  the  Financial  Record  and  Burbank  Daily  Review  in 
at  Vancouver,  B.  C.  He  was  man-  the  Copley  group, 
aging  editor  of  the  defunct  Van-  ♦  ♦  ♦ 

couver  Times  and  has  been  Connie  Staes  —  from  copy 
teaching  journalism  at  Van-  desk  to  editor  of  the  Foothill 
couver  City  College.  section  of  the  Glendale  (Calif.) 

*  ’"  *  News-Press. 

Jerry  Oppenheimer  —  from  ♦  *  ♦ 

radio  station  KYW  news  staff  Ronald  F.  Rieder,  assistant 
to  desk  assistant  at  the  Philadel-  night  city  editor  of  the  Van 

phia  (Pa.)  Daily  News.  Nuys  (Calif.)  News — to  Hal 

*  ’"  *  Phillips  and  Associates,  Los 

J.  Wayne  Powell,  personnel  Angeles  public  relations  firm, 

and  public  relations  director  of  as  vicepresident, 
the  Hagerstown  (Md.)  Daily  *  ♦  ♦ 

Mail— named  to  similar  positions  Betty  Preston,  Glendale 
^th  the  Bloomington  (Ind.)  (Calif.)  News-Press — chairman 
Herald-Telephone  and  Bedford  of  newly  formed  association  of 
(Ind.)  Times-Mail  in  the  South  woman’s  page  editors  in  the 
Hend  (Ind.)  Tribune  group.  Copley  group. 
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Bill  Read,  a  former  Cincin¬ 
nati  (Ohio)  Post  and  Times- 
Star  reporter — appointed  news 
editor  of  the  Armed  Forces 
News  Bureau  in  Washington. 
Recently  he  has  been  news  edi¬ 
tor  of  a  radio  station  at  Verona, 
Italy. 
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PROMOTION 


Newspaperboys  Are 
Really  Going  Places 

By  Georjie  ^  ill 


Today’s  newspaper  carrier  is 
jroinp  places.  Just  exactly  where 
he  pToes,  and  how  often,  varies 
considerably,  from  city  to  city. 
But  newspaper  promotion  and 
circulation  managers  contacted 
by  Editor  &  Pt  blisher  estimate 
that  one  out  of  every  four  car¬ 
riers  makes  at  least  one  trip  a 
year,  earned  by  paininpr  new 
.“•ubscribers. 

Based  on  ICMA  estimates  that 
there  are  a  million  newspaper 
carriers,  that  means  that  about 
2.^0,000  are  leavinp:  home  on 
plea.sure  jaunts  with  fellow-car¬ 
riers  each  year  by  train,  plane, 
bus  and  Ixiat. 

Generally  speakinp:,  carrier 
trips  fall  into  two  cateprories: 
one-day  junkets — to  amusement 
parks,  ba.seball  and  football 
pranies,  siprhtseeinp:  trips  to  near¬ 
by  cities,  or  sports  participation 
ev’ents,  such  as  surfinpf,  fishinpr 
and  .similar  activities;  and  trips, 
lastinp:  from  two  to  ten  days, 
usually  to  resorts  or  cities  of 
historic  interest,  far  enouprh 
away  from  the  home  city  to 
require  ovei  niprht  arrangements. 

To  lh€*  World's  Fair 

Last  year,  for  instance,  nearly 
every  newspaper  contacted  sent 
prroups  of  boys  to  visit  the  New 
York  World’s  Fair.  While  no 
count  is  available,  it  is  estimated 
that  several  hundred  newspapers 
provided  trips  to  the  Fair  as 
rewards  for  circulation  in¬ 
creases. 

Darrell  Snyder,  circulation 
promotion  manaprer  of  the  Phil- 
ndelphia  Bulletin,  for  instance, 
stated  that  3,.500  Bulletin  car¬ 
riers  earned  World’s  Fair  trips 
last  year.  He  added  that  trips 
at  the  Bulletin  are  offered  on 
the  basis  of  a  dollar  a  point 
(one  point  for  a  new  daily  sul>- 
.scrilier,  one  point  for  a  Sunday 
only).  Mr.  Snyder  told  that  the 
Bulletin’s  World’s  Fair  trip  took 
78  buses  full  of  carriers,  with 
four  adult  sujiervi.sors  per  bus. 

“Most  of  our  carriers  prefer 
trip  prizes  to  cash  or  merchan¬ 
dise”  Snyder  added. 

Other  popular  Bulletin  trips 
included  1,700  carriers  to  the 
Steel  Pier  at  Atlantic  City,  N.J., 
by  bus;  and  1,600  by  train  to 
Washinprton,  D.  C.  On  the  Wa.sh- 
inprton  trip,  .‘>00  of  the  boys 
stayed  on  beyond  the  first  day  to 
stay  o%'ernip:ht  at  Andrews  Air 
Force  base.  .^8  buses  were  re- 
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quired  for  the  Atlantic  City 
trip. 

Popularity  of  trijis  to  sport- 
inp:  events  is  evidenced  by  1,000 
Bulletin  carriers  seeinp;  a  Phila¬ 
delphia  Eapfles  football  game, 
and  3,000  to  see  a  Septemlier 
Phillies  baseball  p:ame.  Snyder 
pointed  out  that  Bulletin  car¬ 
riers  from  the  New  Jersey  sea¬ 
shore  area  who  didn’t  exactly 
leap  at  a  chance  to  p:o  to  Atlan¬ 
tic  City  went  all-out  to  come  to 
Philadelphia  for  the  football  and 
baseball  prames.  Likewise,  car¬ 
riers  from  outlyinp:  circulation 
areas,  such  as  in  the  Wilminp;- 
ton,  Delaware  part  of  the  Bulle¬ 
tin’s  area,  were  anxious  to  come 
up  to  see  the  historic  siprhts  of 
Philadelphia.  In  these  districts, 
the  boys  were  broup:ht  up  to 
Philadelphia  by  bus,  and  taken 
on  a  tour  of  the  newspaper, 
treated  to  lunch,  before  seeing 
the  city,  or  the  game. 

Bill  Ritter,  circulation  pro¬ 
motion  manager  of  Garden  City 
(N.  Y.)  Newttday,  outlined  his 
newspajier’s  carrier  trip  pro¬ 
grams.  His  mention  of  Pali¬ 
sades  Park,  an  amusement  just 
outside  New  York  City, 
prompted  a  call  to  that  attrac¬ 
tion. 

.AniuM'nient  Park 

f]&P  was  advised  that  3,300 
Newsday  cairiers  visited  the 
amusement  Park  at  Palisades, 
N.  J.,  but  that  14  other  area 
newspapers  also  brought  their 
carriers  there  for  a  day’s  outing. 
The  Long  Islund  (N.  Y.)  Prcfiit 
brought  3,000  l>oys  to  the  park 
over  a  four-day  period,  the 
Reeard,  from  neighboring  Ber¬ 
gen  Co.,  N.  J.,  brought  three 
groups  of  250  boys,  the  Xetoark 
(N.  J.)  Xewn,  200;  and  the 
Staten  Island  Advance,  Jersey 
Jaunial,  Xewark  Star-Ledger, 
Xcw  Brunswick  Honie-Xews, 
and  Passaic  Herald-Xews 
brought  100  each;  the  Elizabeth 
Journal,  50;  Xewhurgh  (N.  Y.) 
Xews,  65;  and  the  Perth  Amboy 
Xews,  ,50.  Several  northern  New 
Jer.sey  weeklies  also  brought 
carriers  to  the  amusement  park 
as  part  of  their  incentive  pro¬ 
grams. 

New.sday’s  other  om^-day  trips, 
according  to  Ritter,  included 
290  boys  going  to  Philadelphia, 
and  1,900  boys  to  Met  and 
Yankee  baseball  games. 
Strangely,  he  reported  2,150 


electing  to  visit  the  New  York 
World’s  Fair,  located  right  in 
Newsday’s  own  circulation  area, 
and  only  a  half-hour’s  trip  for 
most  of  the  boys. 

Some  of  the  longer  trips 
planned  by  Newsday,  included 
taking  65  carriers  to  Washing¬ 
ton,  D.  C.  for  three  days,  130  to 
Boston  on  an  over-nlghter,  with 
both  trips  by  air.  Also  last  year, 
44  New.sday  carriers  earned  a 
week-long  vacation  in  Miami 
Beach,  Fla.,  and  five  going  out 
to  California  for  a  week’s  visit, 
with  six  more  flying  to  Maine 
for  a  week. 

Disncylund 

The  popularity  of  Miami  and 
California  was  indicated  at  the 
Philadelphia  Bulletin,  too.  125 
young  businessmen  from  the 
Philadelphia  area  also  spent  a 
week  in  Florida,  with  another 
17  going  to  Disneyland. 

“The  California  newspapers 
had  discovered  the  importance 
of  Disneyland  as  a  carrier  at¬ 
traction,’’  said  the  Bulletin’s 
Darrell  Snyder,  “and  they  sure 
knew  how  to  set  up  a  program 
for  our  boys.” 

Also  making  a  trip  to  Disney¬ 
land  were  two  carriers  from  the 
Herald-News,  Passaic-C  1  i  f t o n, 
N.  J.  Merritt  lerley,  circulation 
manager,  added  that  each  boy 
took  a  parent  on  the  trip  with 
him.  In  the  Herald-News  con¬ 
test,  the  trips  were  won  in  a 
drawing,  as  were  trips  for  15 
boys  flying  to  Chicago  via 
American  Airlines. 

Other  Herald-News  junkets 
took  the  boys  to  Washington, 
Boston,  Niagara  Falls,  N.  Y., 
Williamsburg,  Va.  (by  boat  from 
Baltimore),  and  to  the  Indian¬ 
apolis  500,  with  each  trip  lasting 
from  two  to  three  days.  One  of 
the  Herald-News  more  popular 
single-day  outings  was  a  trip  to 
Kriss  Pines,  a  trout-fishing  re¬ 
sort  in  the  Pocono  Mountains  of 
Pennsylvania.  A  carrier  earned 
the  trip  for  only  five  orders,  and 
was  guaranteed  a  catch  of  at 
least  three  trout. 

Operate  Own  Bus 

The  Birmingham  (Ala.)  News 
and  Post-Herald  have  found  it 
to  be  an  effective  economy  to 
own  and  operate  their  own  bus 
for  carrier  trips. 

“Our  major  promotion  is 
trips  during  the  summer,  to 
Florida  and  other  locations,” 
.said  W.  C.  Green  Jr.,  circulation 
director.  “Carriers  can  accumu¬ 
late  points  all  year  in  order  to 
purchase  trips  during  the  sum¬ 
mer  months.  Our  trip  promotion 
will  cost  approximately  $15,000 
during  this  period.” 

Green  said  the  Birmingham 
Newspapers’  bus  can  reach  Day¬ 
tona  Beach  in  approximately  11 
hours.  New  Orleans  in  8  hours, 
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Miami  in  16,  and  Panama  City, 
Pensacola  and  Chattanooga  in 
6  hours.  By  driving  straight 
through  to  all  destination.s,  all 
costs  en  route  are  eliminated 
except  meals.  The  News  and 
Post-Herald  have  2,200  can  ier.s. 

•  With  a  total  of  9,514  car¬ 
riers  and  motor  route  salesmen, 
the  lies  Moines  Register  &  Trib¬ 
une  places  its  trip  emphasis  on 
football  games.  Last  year,  834 
carrier  salesmen  travelled  to 
Iowa  City  by  car  for  three  to 
see  three  Iowa  University  foot¬ 
ball  games,  with  200  more  going 
to  Ames  for  four  Iowa  State 
games.  In  addition,  a  cavalcade 
of  45  buses  took  2,000  carriers 
to  Riverview  Park  for  a  day’s 
amusement. 

•  Dale  Laskowski,  promotion 
manager  of  the  Bloomington 
(Ill.)  Daily  Pantagraph,  reports 
that  56  Pantagraph  carriers 
made  a  train  trip  to  Detroit  and 
Windsor,  Out.;  while  38  won 
trips  to  the  Lightning  Dude 
Ranch,  located  at  Knox,  Indiana, 
travelling  by  bus. 

•  The  Charlotte  (N.  C.) 

News  ran  three  trips  last  year, 
taking  eight  carriers  to  New 
York  on  a  five-day  trip,  by  car; 
38  boys  to  Myrtle  Beach,  S.  C., 
on  a  four-day  bus  trip;  and 
bringing  20  boys  from  outlying 
areas  into  Charlotte  for  three 
days. 

817,000  Exp«‘nse 

•  With  a  carrier  organization 
of  4,200,  the  Phoenix  (Ariz.) 
Republic  and  Gazette  ran  four 
trips  la.st  year,  costing  the  new.s- 
papers  over  $17,000.  Included 
were  trips  to  the  Snow  Bowl 
Football  Game  for  210  boys;  to 
an  Arizona  State  University 
game  for  336  carriers;  97  boys 
going  to  Disneyland;  and  210  to 
Catalina  Island,  a  trip  co.sting 
the  newspapers  nearly  $10,000. 

•  The  Hagerstown  (Md.) 
Herald-Mail  showed  its  concen¬ 
tration  on  sports  events,  with 
tw'o  trips.  65  of  the  papers’  402 
carriers  took  a  bus  trip  to  a 
Senator’s  game  in  Washington, 
1).  C. ;  and  40  boys  went  to  Bal¬ 
timore,  Md.,  for  a  football  game. 

•  The  Trenton  (N.  J.)  Times 
ran  a  variety  of  carrier  trips. 
30  boys  went  to  Buckhill  Falls, 
in  the  Pocono  Mountains  of 
Penn.sylvania ;  110  to  Washing¬ 
ton,  D.  C.,  158  to  a  Phillies  base¬ 
ball  game  in  Philadelphia;  17  on 
a  World’s  Fair  trip  to  New 
York;  5  to  the  Steel  Pier  in 
Atlantic  City%  N.  J.;  84  to  Pali¬ 
sades  Park  amusement  park; 
192  to  a  Philadelphia  Eagles 
football  game;  29  to  visit  the 
Flying  “W”  Ranch ;  and  four 
lucky  boys  made  it  to  Mexico 
City  and  Acapulco.  The  Times’ 
total  cost  for  carrier  trips  was 
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•AN  EVENING  WITH  JAYNE  MANSFIELD'  at  the  Latin  Quarter 
rewarded  Newsday's  carrier  supervisors  for  a  successful  subscription 
contest.  Jack  Pappas  is  the  lucky  guy  here  who  is  getting  lovely 
Jayne's  attention. 


$7,71)3.32,  with  a  total  of  629 
boys  niakinf?  trips. 

•  lion  Clarke  of  the  Okln- 
Juma  City  Oklahoman  and 
TimiH  reports  that  his  paper 
spon.sored  two  trips  to  “Si.x 
Flags  Over  Texas,”  one  trip  to 
Hidden  Valley  Ranch,  one  trip 
to  JIurvay  Lodge,  plus  several 
local  outings.  He  reported  that 
a  trip  to  Di.sneyland  is  in  the 
work.s  for  1966,  by  air. 

Historic  Sites 

•  The  Record  (Hackensack, 
X.  J.)  and  Patersfon  Morning 
Call  si)onsored  trijis  to  Philadel¬ 
phia,  featuring  visits  to  Inde¬ 
pendence  Hall,  Carpenter  Hall, 
the  Liberty  Bell  and  Independ¬ 
ence  Mall,  plus  a  side  trip  to 
the  Philadelphia  Aquarama,  for 
four  orders;  a  two-day  educa¬ 
tional  and  historical  tour  of 
Washington,  D.  C.,  for  17  new 
13-w’eek  subscriptions  and  $17  in 
cash,  or  35  new  13-week  sub¬ 
scribers;  and  a  48-hour  trip  to 
the  Lazy  J  Ranch  in  Walden, 
N.  Y.  for  60  boys,  for  25  orders 
or  12  orders  and  $12.00. 

•  Louini'iUe  (Ky.)  Courier 
reports  trips  for  22  boys  from 
the  country  circulation  depart¬ 
ment,  going  to  the  New  York 
World’s  Fair  via  Chesapeake  & 
Ohio  Railroad;  355  carriers,  by 
bus,  to  Mammoth  Cave;  with  14 
carriers  going  to  Miami  Beach 
on  the  L&N  Railroad. 

•  The  Vancouver  (B.  C.) 

Sun  shows  its  carriers  a  good 
time  at  a  camp  owned  by  the 
newspaper  on  nearby  Bowen 
Island,  just  a  ferry  boat  and 
bus  ride  away  from  Vancouver. 
The  camp  is  open  for  eight 
w'eeks  in  the  summer,  and 
is  completely  self-contained, 
having  its  own  directors,  leaders, 
cooks,  etc.,  and  a  complete  camp¬ 
ing  program.  Over  500  carriers 
enjoyed  the  camp’s  facilities. 

In  addition,  the  Sun  conducted 
a  carrier  trip  for  10  boys  via 
bus  to  Seattle,  a  plane  trip  to 
Disneyland  for  26  carriers,  and 
a  boat  and  bus  trip  to  Vancouver 
Island  for  20  more  carriers.  The 
Sun  has  a  force  of  4,000  car¬ 
riers,  according  to  Frank  Ed- 
w'ards,  circulation  manager. 

•  The  Detroit  Newu,  with 
13,419  carrier  boys  serving 
home-delivered  subscribers,  of¬ 
fered  ten  different  trips  during 
1965,  using  a  variety  of  carriers. 
20  boys  went  to  Disneyland;  19 
to  Chicago;  13  by  plane  to 
Wa.shington,  D.  C.  and  Annap- 
oli.s,  Md.;  18  by  train  to  the 
Indianapolis  ‘500’  Race;  22  to 
Battle  Creek,  Michigan,  to  visit 
the  Kellogg’s  plant;  64  by  bus 
to  Frankenmuth,  Mich.,  to  a 
chicken  dinner;  540  went  by  bus 
to  Michigan  Dude  Ranch  at 
Kingston,  Mich.;  85  went  by 
boat  to  the  Bob-Lo  Amusement 


Park  on  the  Detroit  River;  12 
flew  to  Philadelphia;  and  54 
made  a  ski  trip  to  Harbor 
Springs,  Michigan. 

For  13  New  Orders 

•  120  carriers  from  the  Mon¬ 
treal  (Que.)  Sf«r  left  the  central 
P.T.C.  Terminal  last  year  on  a 
“Canada  Capital”  tour,  with  a 
trip  that  included  the  Royal 
Canadian  Mint,  Parliament 
Buildings,  and  a  RCAF  base. 
The  same  competition  drew  win¬ 
ners  of  1,800  merchandise  prizes 
and  1,000  cash  awards.  Require¬ 
ment  was  15  new  orders  in  the 
contest. 

•  The  New  Ilruyistwick  (N.  J.) 
Home  News  ran  a  variety  of 
trips  last  year,  including  a  big 
“telephone  order  day”  with 
prizes  including  trips  to  the  Ice 
Show  at  Madison  Square 
Garden,  N.  Y. ;  McGuire  Air 
Force  Base,  N.  J.;  a  college 
football  game,  and  pizza  and 
hamburger  parties;  along  with 
a  list  of  prizes;  a  contest  with  a 
trip  to  a  N.  Y.  Mets  game  and 
a  .stock  car  race  for  only  four 
orders;  a  day  at  Palisades 
Amusement  Park  for  only  three 
new  orders;  “Operation  Enter¬ 
prise”  with  a  trip  for  ten  boys 
to  Atlantic  City,  and  top  prizes 
of  8-day  trips  to  Wallops  Island, 
Va. ;  Philadelphia,  Pa.;  and 
Washington,  D.  C. ;  a  seven-day 
trip  for  three  carriers  to  visit 
a  logging  camp  and  newsprint 
mill  in  Maine,  including  a  sea¬ 
plane  trip;  50  trip  winners  to 
tour  U.S.  Army  Nike  Missile 
bases,  50  Circus  trips;  250  trips 
to  the  New  York  World’s  Fair, 
and  50  winners  of  an  indoor 
swimming  party.  Pro  football 
games  and  a  rodeo  trip  rounded 
out  the  Home  News  trip  pro¬ 
gram,  according  to  circulation 
manager  William  Shipe. 

Parly  for  Sup«*rvisorji 

•  To  show  that  circulation 
incentive  programs  are  limited 
exclusively  to  carriers,  Newsday 
(Garden  City,  N.  Y.)  ran  a 
contest  for  adult  supervisors, 
with  the  prize  an  “evening  with 
Jayne  Man.sfield.”  18  winners  in 
the  paper’s  annual  “Manager  of 
the  Month”  competition  were 
feted  in  style  at  the  Latin  Quar¬ 
ter  in  New  York  City  as  guests 
of  Circulation  Manager  Jack 
Mullen.  In  all,  71  winners,  wives 
and  executives  attended  the  af¬ 
fair.  Jayne  Mansfield  was  the 
hostess. 

•  A  “Let’s  Travel”  program 
of  the  Wilmington  (Del.)  News- 
Journal  shattered  all  previous 
order  and  participation  records, 
with  10,862  orders,  and  a  start 
production  of  6,8'73.  Trips  in¬ 
cluded:  Riverview  Park,  River- 
view  Buddy;  Indianapolis  ‘500’; 
New  York  World’s  Fair;  Atlan¬ 
tic  City  Steel  Pier,  Philadelphia 


Phillies  baseball,  and  the  Pocono 
Mountains. 

Group  Trips 

No  summary  of  newspaper 
carrier  trips  is  complete  without 
a  reference  to  the  popular  trips 
sponsored  by  Hearst  News¬ 
papers  and  Parade  magazine. 

While  individual  Hearst  news¬ 
papers  sponsor  regular  trips  for 
their  carriers  during  the  year, 
the  Hearst  Organization  con¬ 
ducts  a  “Junior  Diplomat”  pro¬ 
gram  taking  outstanding  boys 
from  Hearst  newspapers  on 
goodwill-educational  overseas 
trips.  Initiated  in  1954,  the  youth 
incentive  program  has  the  full 
backing  of  civic  officials  and 
schools  that  consider  a  10-day 
to  two-week  visits  as  valuable 
as  a  full  year  in  the  classroom, 
permitting  absences  during  the 
Easter  or  Christmas  holidays 
when  most  of  the  trips  have 
been  scheduled. 

The  Junior  Diplomats  have 
visited  every  continent  except 
Africa.  In  each  country  the  boys 
have  l)een  received  by  the  heads 
of  State.  Over  500  carriers  have 
made  the  trips  abroad,  flying 
via  TWA,  Qantas  and  Philip¬ 
pine  Air  Lines. 

The  biggest  thrill  of  recent 
trips  was  a  private  audience 
granted  the  group  this  year  at 
the  Vatican,  when  Pope  Paul 
.spent  a  half  hour  with  the  22 
Junior  Diplomats  alone,  pre¬ 
sented  each  with  a  special  medal, 
and  talked  to  each  boy  individ¬ 
ually. 

Parade  Magazine  has  just 
completed  its  10th  annual 
“Young  Columbus”  Trip  to  Ire¬ 
land.  Previous  trips  took  carriers 
from  Parade  newspapers  to 
Spain,  Portugal,  Ireland,  Scot¬ 


land,  England,  Switzerland, 
Germany,  Hawaii,  France  and 
Italy. 

The  first  Parade  trip  consisted 
of  58  boys.  On  the  1966  trip 
were  94. 

Most  of  the  boys  chosen  are 
selected  on  the  basis  of  scholas¬ 
tic  superiority,  good  citizenship 
and  route  excellence,  with  the 
judges  often  consisting  of  clergy, 
educators  and  public  officials. 

The  trip  was  originally  con-  . 
ceived  as  a  way  to  honor  news¬ 
paper  carriers,  to  help  attract 
more  carriers,  and  to  prevent 
high  turnover  in  newspaper  dis¬ 
tribution  departments.  It  was 
also  designed  to  help  increase 
circulation  for  the  distributing 
newspapers  and  improve  the 
image  of  the  newspaper  in  the 
local  community. 

Meet  Heads  of  Stale 

Carriers  travel  in  a  TWA 
superjet,  and  are  treated  as 
VIP’s,  stay  in  top  hotels,  meet 
heads  of  state,  ambassadors  and 
celebrities,  and  attend  special 
events  given  in  their  honor.  The 
entire  program  is  worked  out 
through  the  cooperation  of  the 
State  Department  and  the  gov¬ 
ernments  of  the  countries  that 
are  visited. 

Parade  groups  are  broken  up 
into  smaller  groups  of  approxi¬ 
mately  11  boys,  with  one  college 
counselor  responsible  for  each 
group. 

At  all  of  the  newspapers  con¬ 
tacted  by  E&P  in  preparation  of 
this  summary,  the  consensus  has 
been  that  today’s  carriers  are 
young  men  on  the  go.  Whether 
for  a  single  day,  an  over-nighter, 
or  a  week’s  trip,  they’d  rather 
win  a  trip  than  the  price  of  a 
trip. 
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ABC  Okays  Changes 
In  Papers’  Reports 


Chicago 

The  Board  of  Directors  of  the 
Audit  Bureau  of  Circulations 
has  approved  plans  for  the  in¬ 
clusion  of  updated  population 
and  occupied  dwelling  unit  fig¬ 
ures  in  the  reports  of  newspaper 
members. 

Also  approved,  on  an  optional 
basis,  is  a  provision  for  inclu¬ 
sion  of  market  demographic 
characteristics  in  newspaper 
reports. 

Two  other  major  changes — 
one  dealing  with  circulation 
breakdowns  by  the  publisher’s 
primary  market,  and  the  other 
dealing  with  a  breakdown  of 
one-day  distribution  within  the 
city  zone — ^were  also  approved 
by  the  Board  at  its  meeting 
June  17,  it  was  announced  here 
this  week. 

ABC  newspapers  will  include 
updated  population  and  occupied 
dwelling  unit  figures  in  reports 
for  the  audit  period  beginning 
Oct.  1,  1966.  Updated  figures,  to 
lie  shown  as  “ABC  Estimates”, 
will  be  developed  by  the  Audit 
Bureau  and  will  be  reported  in 
addition  to  latest  available 
census  data. 

The  program  for  updating 
population  and  occupied  housing 
unit  figures  was  researched  by 
the  Audit  Bureau’s  staff  in  three 
pilot  studies  involving  Gales¬ 
burg,  Ill.,  Philadelphia,  and 
Akron.  Requests  for  inclusion  of 
these  data  will  be  handled  by 
ABC  in  the  priority  of  their 
receipt. 

Demographic  Data  Optional 

The  optional  inclusion  of  mar¬ 
ket  demographic  data  in  news¬ 
paper  reports  will  also  be  ban¬ 
dit  on  a  “first-request,  first- 
serv’ed”  basis.  These  data  will  be 


reported  in  accordance  with  a 
format  recommended  by  the 
American  Association  of  Adver¬ 
tising  .Agencies  and  the  Inter¬ 
national  Newspaper  Advertising 
Executives. 

Market  characteristics  pro¬ 
vided  for  in  the  format  include: 
county  size,  geographic  area, 
geographic  region,  ages  of  chil¬ 
dren,  family  size,  family  income, 
home  ownership,  dwelling  char¬ 
acteristic,  age  and  sex  of  indi¬ 
viduals,  education,  marital 
status,  occupation,  and  color. 

Publishers  will  have  the  option 
of  including  these  demographic 
characteristics  for  either  the 
county  of  publication.  Standard 
Metropolitan  Statistical  Area 
(Census  Metropolitan  Area  in 
Canada),  or  the  publisher’s 
designated  primary  market. 
Data  in  the  “geographic  area” 
breakdown  will  define  the  spe¬ 
cifically  selected  market  desig¬ 
nation.  Occupied  housing  unit 
data  for  areas  listed  in  the 
“geographic  area”  breakdown 
will  be  reported  from  latest 
census  sources,  and  will  be  sup¬ 
plemented  with  updated  figures 
ba.sed  on  ABC  e.stimates. 

New  .Areas  Recognized 

In  another  action,  the  ABC 
Board  approved  a  change  in  the 
rules  permitting  the  publisher, 
at  his  option,  to  report  paid  cir¬ 
culation  by  geographical  areas 
other  than  the  required  city  and 
retail  trading  zones  and  “all 
other.” 

The  amended  rule  provides 
that  a  publisher  may  report  paid 
circulation  either  for  a  county 
of  publication  (for  those  news¬ 
papers  not  published  in  the  cen¬ 
tral  city  of  a  census  designated 
metropolitan  area) ,  or  by  metro- 
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fit  can't  happen  to  you  ? 
jOh,  but  it  can.  And  the 
in  money  and  pres* 
V  ^^^^^VtiRe  can  be  tremendous 
\  UNLESS  you  have 

r  Employers  Special  Ex* 

_  cess  Insurance. 

Simply  decide  on  a  certain  amount 
you  aKree  to  cover.  Let  us  handle  the 
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possible  loss. 

ASK  FOR  FULL  FACTS:  No  obli* 
Kation.  We  provide  economical  protec* 
tion  asrainst  loss  due  to  libel,  slander, 
piracy,  plagiarism,  invasion  of  privacy, 
copyright  violation.  Rates  are  surpris* 
ingly  low,  and  may  save  you  thousands 
of  dollars  plus  unpleasant  publicity. 
Phone  or  write : 

EMPLOYERS  REINSURANCE  CORP. 
21  West  10th,  Kansas  City,  Mo.  64105 

New  York,  in  John:  Son  Francisco,  2^  Montgomery 
Chicnco.  m  W.  Jneksoo:  AtInnU.  84  Fenchtroe.  N.  E. 


politan  areas  (with  the  further 
option  of  breaking  down  circula¬ 
tion  by  counties  or  portions  of 
counties  within  the  metropolitan 
area).  Population  and  housing 
unit  data  will  also  be  shown  for 
each  area  for  which  a  separate 
circulation  total  is  shown. 

The  amended  rule  also  permits 
publishers  to  report  circulation 
within  an  area  defined  as  the 
newspaper’s  “primary  market 
area”.  This  area  will  be  estab¬ 
lished  by  the  publisher,  subject 
to  approval  of  the  managing 
director.  In  all  cases,  primary 
market  areas  will  comprise  abut¬ 
ting  census  units  of  which  no 
unit  may  be  larger  than  a 
county. 

Publishers  reporting  paid  cir¬ 
culation  within  a  primary  mar¬ 
ket  area  will  also  report  occu¬ 
pied  housing  unit  data,  and  may 
al.so  include  percentage  of  cover¬ 
age  data. 

The  second  rule  change  makes 
it  mandatory  for  ABC  news¬ 
papers  to  include  areas  outside 
the  city  of  publication,  but  with¬ 
in  the  established  city  zone,  in 
their  breakdowns  of  one-day 
gross  distribution  by  each  town, 
city,  or  recognized  community 
receiving  25  or  more  copies. 

Prior  to  this  rule  adoption, 
which  takes  effect  with  the  Audit 
Report  period  beginning  Oct.  1, 
1966,  newspapers  had  the  option 
of  reporting  either  by  this  type 
of  a  breakdown,  or  by  a  total 
figure  for  the  city  zone. 

Such  a  breakdown  has  been 
mandatory  in  ABC  newspaper 
reports  for  all  areas  outside  of 
the  established  city  zone. 

Five  newspapers  qualifying 
for  ABC  meml^rship  through 
release  of  their  initial  audit 
reports  are:  Huntington  Beach 
(Calif.)  Independent,  Cocoa 
(Fla.)  Tribune,  Titusville  (Fla.) 
Star-Advocate  (all  dailies),  the 
Herald- Argus  and  Baltimore 
Countian  at  Cantonsville,  Md., 
and  the  Cherry  Hill  (N.  J.) 
Sews. 

•  *  ♦ 

W.4LLACE  IN  P.ARIS 

-Abbie  D.  Wallace,  retired  cir¬ 
culation  director  of  the  New 
York  World-Telegram  &  Sun, 
who  is  on  a  round-the-world 
trip,  stopped  off  in  Paris  June 
6  and  spoke  at  a  luncheon  of 
European  circulators  which  wa.s 
arranged  by  Zoltan  Havas,  gen¬ 
eral  manager  of  the  Interna¬ 
tional  Edition  of  the  New  York 
Times.  He  commented  on  the 
strong  circulation  growth  of 
newspapers  in  the  U.  S. 

Among  those  present  were: 
Paul  O.  Gendelman,  president  of 
honor  of  the  European  com¬ 
mittee  of  circulation  executives; 
Gaston  Michand,  of  Le  Figaro; 
Marc  Demotte,  of  Paris-Match; 
Edmond  Touzeau,  of  Le  Monde, 
and  J.  J.  Faure  of  the  Times. 


Circulators  Find 
Books  Profitable 
In  Promotions 

Newspapers  are  finding  books 
increasingly  valuable  as  circu¬ 
lation-builders,  advertising  tie- 
ins,  public  relations  tools  and 
for  promotional  re-sale. 

The  Benjamin  Company,  New 
York,  reports  that  new.spaper 
uses  run  the  gamut  from  car¬ 
rier  boy  incentives  to  public 
service  gifts  to  premiums  for 
new  subscribers.  Some  exam¬ 
ples: 

•  Carriers  for  the  Capital 
Gazette  (Annapolis,  Md.)  con¬ 
duct  a  door-to-door  subscription 
campaign  and  offer  a  hard-cover 
edition  of  “The  Budget  Cook¬ 
book”  as  a  premium. 

•  The  New  Haven  (Ckmn.) 
Register  is  using  40,000  copies 
of  “H  e  1  o  i  s  e  ’  s  Housekeeping 
Hints”  in  a  promotional  pro¬ 
gram  geared  to  carrier  partici¬ 
pation.  Carriers  earn  extra 
profit  by  selling  copies  of  the 
book  on  their  routes. 

•  The  Burlington  County 
(Pa.)  Times  distributed  Benco 
editions  of  the  506-page  Mer- 
riam- Webster  Dictionary  with 
imprint  reading  “Compliments 
of  the  Burlington  County 
Times”  to  advertisers  and  new 
subscribers. 

In  Reader  S«'rvice 

•  As  part  of  its  reader  serv¬ 
ice  program,  the  Milwaukee 
(Wis.)  Jottrnal  makes  available 
two  well  -  known  paperbound 
books,  “First  Aid  for  the  Ail¬ 
ing  House”  and  “Guide  to  Gar¬ 
dening,”  to  its  readers.  The 
ser\’ice  is  tied-in  with  columns 
on  home  maintenance,  repair 
and  gardening  that  appear  in 
the  Sunday  Home  section. 

•  The  Hackensack  (N.  J.) 
Record  used  “Major  League 
Baseball  Handbook”  in  a  promo¬ 
tion  to  its  2,300  carriers.  With 
every  new  13-week  subscription 
they  sell,  the  carrier  boys  get  a 
book. 

•  The  Chicago  (Ill.)  Tribune 
used  sets  of  books  and  encyclo¬ 
pedia  for  promotional  resale  to 
their  readers.  Usually  the  first 
book  in  the  series  was  offered 
free  or  at  a  reduced  price.  Books 
sold  in  this  way  included  Golden 
Encyclopedia,  Golden  World 
Atlas,  leathercrafted  reference 
sets  and  others. 

Roy  Benjamin,  president  of 
the  Benjamin  Company,  said  a 
$5  hard-cover  book  can  be  de¬ 
veloped  through  special  large 
quantity  paperbound  printings 
for  costs  as  low  as  20c  to  30c 
per  book. 
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week  stop  in  Viet  Nam  —  for 
the  \\  (mhington  (D.  C.)  Pont, 
displayed  some  of  the  newspa¬ 
per  photography  produced  from 
that  trip. 

Following  the  stint  in  Viet 
Nam,  which  included  filing 
stories  on  local  people  fighting 
and  working  there,  he  went  to 
Thailand,  then  India,  France, 
East  ami  West  Berlin,  France 
and  England.  His  picture  stories 
includ(*d  fashions  in  France,  the 
two  Berlins  on  May  Day,  and 
the  Clay-Cooper  fight  in  Lon¬ 


don. 

Throughout  the  trip,  he 
worked  in  conjunction  with  Post 
staffers  stationed  in  each  part 
of  the  world.  McNamee  was 
gone  three  months. 

The  trip  produced  both  cur¬ 
rent  photo  stories  and  time 
stories  which  the  Post  has  been 
using  as  the  occasion  calls  for 
them,  McNamee  pointed  out. 

He  said  it  was  the  first  time 
the  Post  ever  sent  a  staff  pho¬ 
tographer  on  such  an  extended 
trip.  It  .started  out  with  the 
idea  he  go  just  to  Viet  Nam, 
he  explained.  But  the  cost  of 
sending  him  the  rest  of  the  way 
around  the  world  was  so  little 
more,  the  Post  enlarged  the  as¬ 
signment. 

“The  i)aper  was  happy  with 
the  results,”  McNamee  said. 
“They  like  the  personal  repre¬ 
sentation  around  the  world.  But 
1  think  we  tried  to  do  too  many 
things  in  Viet  Nam  in  the  short 
time  I  WHS  there.  If  I  went 
again,  I  wouldn’t  try  to  cover  so 
many  diversified  facets  of  the 
war  —  I’d  stick  to  fewer  sub¬ 
jects.” 


Freelancing 


He  also  named  a  number  of 
foreign  markets  for  freelance 
photography,  including  the  Sun¬ 
day  newspaper  supplements  in 
England  which  he  said  are  us¬ 
ing  more  photography  than  ever 
before. 

Chapnick  urged  photogra¬ 
phers  who  wanted  to  freelance 
to  first  look  around  in  their  own 
locales  for  the  many  picture 
stories  that  abound  there. 

“Freelancing  is  a  tough,  hard 
business,”  he  said.  “It’s  not  the 
great,  glamourous  life  it  seems. 
As  a  freelancer,  you’re  not  as 
much  your  own  master  as  you 
would  think.  You  have  to  please 
diverse  editors.  You  have  to  be 
proficient  in  technique,  have 
enough  equipment  to  do  varied 
jobs  and  have  enough  money  to 
last  at  least  six  months  until 
you  begin  to  sell. 

“Your  portfolio  should  include 
sports,  news,  mood,  indu.strial, 
abstract  design,  anything  you 
can  think  of. 

“And  in  your  stories,  you 
should  have  something  to  say.” 

Chapnick  said  Black  Star  has 
30-,'50  stringer  photographers. 
Bill  Strode  among  them,  work¬ 
ing  on  newspaper  right  now  who 
freelance  for  the  agency.  He 
said  these  men  are  able  to 
switch  thier  newspaper  sched¬ 
ules  and  find  the  time  to  free¬ 
lance.  He  also  pointed  out  that 
many  of  the  30  Black  Star  con¬ 
tract  photographers  have  come 
from  newspapers.  “We  have  an 
open  door  at  Black  Star,”  Chap¬ 
nick  .said.  “If  we  can  enhance 
our  staff  and  we  have  a  place 
for  him,  we’ll  take  on  a  new 
contract  photographer.” 

He  added  that  Black  Star 
looks  for  photographers  who 
are  aware  of  the  world  around 
them  and  who  will  have  rapport 
with  the  subjects  they  shoot. 

^'Iiile  IIouHC 


Howard  Chapnick,  head  of  the 
Black  Star  Agency,  spoke  to  the 
NPPA  delegates  about  freelance 
photography. 

“Newspapers  aie  our  main 
source  of  ideas,”  Chapnick  said. 
“Also,  magazines.  Actually, 
whatever  you  read  or  hear  may 
produce  ideas  for  picture  stories. 
Poetry.  Music.  Art. 

“Ideas  come  from  the  main 
themes  of  our  times,  the  inter¬ 
pretation  of  events.  Drugs.  Pov¬ 
erty.  Highway  heautification. 
Air  pollution.  America,  the 
Beautiful.  America,  the  Ugly.” 

Chapnick  listed  the  many 
markets  for  freelance  photog¬ 
raphy,  including  medical  and 
religious  magazines,  sophisti¬ 
cated  house  organs,  record  cov'- 
ers  and  magazine  such  as  Boy’s 
Life.  “If  we  had  to  rvly  just  on 
the  largest  magazines,  we’d 
starve,”  Chapnick  added. 

editor  8C  PUBLISHER 


Jim  Atherton,  United  Pre.ss 
International  White  House  pho¬ 
tographer,  detailed  what  it  was 
like  to  cover  that  lieat. 

He  jwinted  out  how  a  White 
House  photographer  can  sit 
around  for  a  week  and  never 
make  a  pictuie,  then  in  a  few 
.seconds  suddenly  find  him.self 
running  from  one  end  of  the 
White  House  to  the  other  to 
stand  outside  a  door  and  wait 
to  take  a  shot.  “They  call  the 
photographers  into  the  Presi¬ 
dent’s  office,  you  go  tearing 
through  the  door,  fight  for  posi¬ 
tion,  then  get  30  seconds  to 
make  your  shot. 

“You  have  to  stay  on  your 
toes,  move  fast  and  watch  for 
something  different.” 

He  said  the  job  is  compounded 
by  the  fact  the  photographers 
can  never  anticipate  what  the 
President  will  do  next  in  a  pic- 
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ture  situation.  Also  by  the  many 
rules  imposed  on  the  photogra¬ 
phers  when  they  are  photo¬ 
graphing  the  President. 

“You  have  to  always  be 
thinking  pictures,”  Atherton 
maintained,  “to  look  for  the  dif¬ 
ferent  shots,  to  work  around 
the  regulations  imposed  by  the 
White  House.  You  have  to  stay 
loose  in  the  middle  of  a  good, 
solid  mob  of  photographers. 

“It  can  be  the  most  boring 
job  in  the  world,  then  all  hell 
breaks  loose.  You  have  to  stay 
enthused.” 

Ed  Pierce,  a  former  news 
photographer  and  photo  editor 
now  managing  editor  of  the 
Miami  News,  told  the  delegates 
newspapers  should  be  doing  the 
best  job  of  picture  use  but  they 
have  taken  a  back  seat  to  maga¬ 
zines.  He  said  a  newspaper  u.ses 
as  many  pictures  in  a  week  as 
Life  does  in  an  issue  but  doesn’t 
use  them  as  well. 

According  to  Pierce,  editors 
talk  about  good  pictures  but 
don’t  use  them.  He  also  claimed 
there  is  too  much  routine  in 
newspaper  photography. 

He  suggested  that  photogra¬ 
phers  be  encouraged  to  move 
up  to  picture  editors  and  into 
even  higher  managerial  spots 
on  newspapers  as  one  way  of 
improving  newspaper  photog¬ 
raphy. 

Larry  Mulvehill,  a  former 
newspaper  photographer  now 
freelancing  from  Long  Island, 
N.  Y.  demonstrated  some  inno¬ 
vations  he  has  designed  for  his 
Nikon  cameras.  He  pointed  out 
there  was  too  much  .sameness 
in  news  photography  today  and 
urged  the  photographer  to  look 
for  the  different  angle,  the  un- 
u.sual  .shot. 

New  Officers 

Les  Swenson,  Syracuse 
(N.  Y.)  Post-Standard,  was 

elected  president  of  NPPA.  He 
was  vicepresident  the  past  year. 

John  Ahlhauser,  Milwaukee 
Journal,  was  elected  visepresi- 
dent. 

Bob  East,  Miami  Herald,  was 
elected  secretary,  succe<-ding 
Bayard  Lawes,  Royal  Oak 
(Mich.)  Daily  Tribune. 

Marshall  Dussinger,  Lancas¬ 
ter  (Pa.)  Sunduy  Xeu’s,  was 
re-elected  tieasurer. 

NPPA  chose  New  Orleans,  as 
its  convention  site  for  June, 

In  his  president’s  report.  Cal 
Olson,  of  the  Fargo  (N.  D.) 
Forum,  said:  Education  in  news 
photography  dominated  NPPA 
programs  in  196.')-()fi.  Particu¬ 
larly  noteworthy,  he  said,  were 
the  seminars  in  San  Francisco 
and  Evansville,  where  local 
chairmen  produced  two-day 
events,  using  local  speakers  the 


first  day  and  winding  up  with 
the  national  faculty.  “This  is  a 
pattern  that  should  be  con¬ 
sidered  in  the  future,”  he  said. 

Legal  Aid  Obtained 

Olson  said  NPPA  member¬ 
ship  reached  a  high  of  almost 
3,200  persons  during  the  year. 
At  the  March  31  cutoff  date,  a 
total  of  366  persons  were 
dropped  for  non-payment  of 
dues.  However,  by  this  June 
seminar,  membership  was  3.008. 
It  was  the  first  year  that  NPPA 
membership  went  over  the  3,000 
mark  at  seminar  time. 

Olson  reported  that  “one  of 
the  greatest  steps  forward  in 
our  continuing  struggle  to  pre- 
serv'e  the  public’s  right  to  know” 
came  when  Ollie  Atkins,  chair¬ 
man  of  the  Freedom  of  Infor¬ 
mation  Committee,  completed 
negotiations  to  retain  an  at¬ 
torney.” 

In  April,  Atkins  announced 
that  William  Rogers,  a  former 
U.S.  Attorney  General,  had 
agreed  to  represent  NPPA  mem¬ 
bers  who  become  involved  in 
legal  problems  during  their  ef¬ 
forts  to  photograph  the  news. 

Rogers  is  a  member  of  the  law 
firm  of  Royall,  Koegel  and 
Rogers.  He  represents  the  Amer¬ 
ican  Society  of  Newspaper  Edi¬ 
tors  also. 

He  will  function,  Atkins  said, 
“in  the  event  of  attacks  and  ar¬ 
rests  of  our  members  as  they 
photograph  news  events.”  His 
services  will  be  gratis,  although 
NPPA  will  be  prepared  to  meet 
actual  expenses. 

Continuing  Harassment 

“Mr.  Roger’s  association  with 
NPPA  climaxed  a  year  which 
saw  a  continuing  conflict  be¬ 
tween  news  photographers  and 
officials  .seeking  to  limit  our 
right  to  report  the  news,”  Olson 
said. 

“This  harassment  can  be  ex¬ 
pected  to  continue,  since  there  is 
a  growing  tendency  on  the  part 
of  society  to  seek  to  preserve 
individual  privacy,  even  when 
an  individual  becomes  involved 
in  a  matter  of  public  record  or 
concern.” 

The  NPPA  Freedom  of  Infor¬ 
mation  Committee  reported  it 
had  asked  Rogers  to  advise 
“with  reference  to  a  federal 
judge  who  was  preventing  pho¬ 
tographers  from  operating  even 
in  a  federal  court  building  hall¬ 
way.” 

Advice  on  Racial  Events 

According  to  Atkins,  “this 
summer  is  going  to  see  a  lot  of 
trouble  in  the  Negro  ghettoes. 
I  would  strongly  urge  that 
member  photographers  assigned 
to  cover  these  difficulties  should 
l)efriend  the  authorities  when- 

(Continued  on  page  38) 
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ev’er  time  permits  and  do  their 
best  to  work  within  the  limits  of 
the  law  so  that  we  will  have  a 
minimum  of  arrest  i)roblems  in 
connection  with  the  exjjected 
riots,”  he  said  in  his  report. 

‘‘This  committee  has  made  no 
effort  to  argue  situations  in¬ 
volving  conditions  of  street  riot. 
There  is  really  no  authority  we 
can  protest  to  and  everyone  is 
more  or  less  on  his  own  in  a 
confused  situation  such  as  this 
presents.  However,  it  would  be 
very  helpful  if  photographers 
assigned  to  these  stories  would 
make  every  effort  to  introduce 
themselves  to  the  military  or 
police  authorities  so  at  least 
they  will  be  recognized.” 

Iiiipro%cmeiit  in  Sports 

The  sports  program  sponsored 
by  the  association  is  accelerating 
and  photographers  are  finding 
more  cooperation  and  under¬ 
standing  in  all  fields  of  sports, 
according  to  Morris  Berman, 
chairman. 

‘‘Improved  identification  on  all 
parts  of  the  uniform  is  making 
it  easier  for  the  sirorts  photogra¬ 
pher  and  the  radio-tv  an¬ 
nouncers.  Names  on  the  back  of 
the  players,  especially  in  basket¬ 
ball  and  basel>all,  is  suddenly 
mushrooming  and  the  practice 
is  gaining  support  in  other 
sports,  too,”  he  said. 

‘‘The  majority  of  colleges  are 
coopei-ating  fully  wdth  the  sports 
photographers.  There  are  only 
a  few  restrictions  on  field  cover¬ 
age,  such  as  in  front  of  the 
players’  bench.  Many  of  the 
schools  provide  a  mimeographed 
running  account  of  the  football 
plays  which  gives  the  photogra¬ 
phers  an  opportunity  to  check 
up  on  their  captions  when  the 
game  is  completed. 

‘‘Sports  pictures  are  im¬ 
proving  in  quality  and  the  sports 
photographer  and  school  officials, 
in  most  of  the  country,  have  a 
working  arrangement  that  has 
been  of  mutual  benefit  to  both. 
The  parking  situation  is  also 
improving.  We  have  reports  that 
many  schools  are  installing  a 
higher  intensity  of  illumination 
which  has  made  available  light 
.sports  pictures  more  common 
than  ever.” 

• 

SI 46  for  Reporters 

Knoxville,  Tenn. 

The  top  scale  for  reporters 
(six  years)  at  the  Knoxville 
Newn-Sentinel  rises  to  $146  in 
1967  under  the  terms  of  a  new 
contract  with  the  Newspaper 
Guild.  The  minimum  was  in¬ 
creased  $9  per  w’eek. 

38 


Campus  Daily 
Has  Plan  for 
Autonomy 

Storks,  Conn. 

The  University  of  Connecti¬ 
cut’s  Student  Senate  voted  re¬ 
cently  to  back  fiscal  autonomy 
for  the  Connecticut  Daily  Cam- 
puK. 

The  action  followed  a  presen¬ 
tation  calling  for  the  Student 
Senate  to  become  ‘‘bulk  sub¬ 
scriber”  for  the  undergraduate 
community. 

In  the  past  the  Senate  has 
granted  the  paper  what  it  con¬ 
sidered  a  subsidy  to  help  allay 
the  $45,000  annual  budget  of  the 
Campus.  The  paper  met  about 
half  of  its  operating  costs 
through  advertising  revenue  and 
subscriptions. 

The  new’spaper’s  directors,  in 
going  before  the  Senate,  indi¬ 
cated  the  existing  relationship 
between  the  student  legislative 
body  and  the  paper  had  become 
unrealistic. 

Under  the  new  formula,  the 
subscription  rate  shall  be  one 
dollar  per  student  per  semester. 
The  Senate  w'ill  pay  the  Campus 
this  amount  each  semester. 

Eileen  Zemitis,  editor-in-chief 
of  the  student  daily,  explained 
that  the  University’s  Board  of 
Trustees  is  the  legal  publisher 
of  the  paper.  However,  the 
Trustees  have  encouraged  the 
students  to  assume  this  respon¬ 
sibility  in  the  past. 

A  committee  of  the  Campus 
directors  is  w’orking  out  the  de¬ 
tails  necessary  to  achieve  virtu¬ 
ally  complete  independence.  This 
includes  purchase  of  certain 
composing  equipment,  payment 
of  hired  help  and  the  rental  of 
office  space. 

Prof.  Evan  Hill,  CDC  faculty 
advisor  and  head  of  the  Depart¬ 
ment  of  Journalism,  said  he  was 
pleased  by  the  development  and 
w'as  optimistic  about  the  pros¬ 
pects  of  the  paper  as  an  inde¬ 
pendent  journal. 

Kiiiglit  Paper  Has 
New  Man  in  D.  C. 

Akron,  O. 

Robert  H.  Feldkamp,  politics 
reporter  for  the  Beacon  Journal, 
has  become  Washington  corre¬ 
spondent  for  the  new’spaper.  He 
succeeds  Philip  Meyer  in  the 
Knight  Newspapers  Bureau. 
Meyer  recently  was  awarded  a 
Nieman  Fellowship  at  Harvard. 
William  S.  Vance,  with  the 
Beacon  Journal  since  February, 
becomes  politics  reporter.  He 
formerly  was  politics  and  legis¬ 
lative  reporter  for  the  Canton 
(O.)  Repository. 


Wg  BAREFOOT 


A  striking  example 

‘This  Page 
Is  a 

Masterpiece’ 

Bv  Edmund  C.  .Arnold 


When  I’m  introduced  as  a  pro¬ 
fessor,  I  am  usually  treated 
civilly.  In  fact,  I  sometimes  de¬ 
tect  a  modicum  of  respect.  But 
when  people  learn  I’m  a  jour¬ 
nalism  professor,  they  immedi¬ 
ately  beat  me  around  the  ears 
with  the  alleged  deficiencies  of 
American  newspapers. 

I  laugh  off  most  criticisms  al¬ 
though  I  am  aggressive  in  praise 
of  the  industry  I  love.  The  only 
time  I  really  bum  off  the  fuse 
is  when  “journalistic”  is  u.sed  to 
denote  a  lack  of  quality  in  words 
or  pictures.  I  insist,  vociferous¬ 
ly,  that  as  much  good  “litera¬ 
ture”  appears  in  new’spaper  col¬ 
umns  as  in  books. 

(>uud  Vi’ritiiig,  T«m> 

Now  I  have  more  ammunition. 

At  Dubuque,  Iowa,  the  Tele- 
grapIi-HeraUl  recently  went  to 
offset.  They  retained  the  typo¬ 
graphic  quality  of  hot  metal  and 
the  best  phototypesetting  and 
blend  it  into  the  new  printing 
method  with  exciting  results. 


from  an  offset  press. 

Our  Page  of  the  Week  is  a  strik¬ 
ing  example. 

The  text  is  a  column  by  John 
Scholl,  My  Duhuqueland.  This  is 
just  as  good  writing  as  you’ll 
find  in  any  Morocco-calf  binding. 

The  topic  is  Barefoot,  Iowa,  a 
ghost  town  which  had  been  Lit¬ 
tle  Ireland  in  its  heyday.  Specifi¬ 
cally,  Brother  John  writes  about 
the  wild  Gaelic  dances  that  set 
the  whole  township  jumpin’. 

To  illustrate  it,  some  photog¬ 
rapher,  who  is  unfortunately  not 
identified,  did  a  beauty.  In  the 
foreground  a  fiddle  and  bow 
makes  ghostly  music  for  a  set 
of  disembodied  feet.  Actually 
they  are  display  forms  for  hosi¬ 
ery.  But  to  the  eye  they  conjure 
up  the  long-gone  Garry  Owen 
dancers. 

The  beauty  and  chann  of  the 
photo  are  gorgeously  reproduced 
by  the  144-llne  offset  screen. 

This  page  is  a  masterpiece. 
While  I’m  usually  a  little  waiy 
about  Ben  Day  backgrounds  for 
type,  here  the  tone  was  kept 
down  so  that  the  loss  of  legibil¬ 
ity  (always  occurring  with  a 
gray  background)  is  minimized. 

We  don’t  all  have  off  .set  or 
John  Scholl  to  work  with.  But 
we  all  have  imagination.  We 
ought  to  put  it  to  work  once  in 
a  w'hile. 

*  *  * 

ARNOLD’S  ANCIENT  AX¬ 
IOM:  Journalistic  can  he  synon¬ 
ymous  with  quality. 
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TEEN  SCENE 


Bv  Rick  Friedman 


Bloomington,  Minn.,  “the  ington,  a  well-developed,  rapidly- 
youngei^t  city  in  the  nation,”  expanding  industrial  center  has 
with  an  average  age  of  19.1  grown  up  there  in  recent  years, 
years,  is  taking  a  close  look  at  Bloomington  is  the  fourth  larg- 
the  opinions  and  views  of  its  est  city  in  Minnesota  and  is 
teenage  population  through  the  challenging  Duluth  for  the  third 
pages  of  the  Blooinington  Sun-  spot.) 

Suburbanite. 

The  Sun-Suburbanite,  one  of 
24  in  the  Twin  City  Suburban 
Newspapers  Inc.  group,  initiated 
a  new'  section  of  its  paper  with 
the  first  issue  in  May  and  is  con¬ 
tinuing  wi 
each  w'eek. 

while  is  shooting  ui)ward. 

A  month  in  advance  of  the 
first  issue  a  Teen  Board  consist¬ 
ing  of  a  boy  and  a  girl  from  _ _ ^  _ _ _  _ _ _  _ _ 

each  of  the  city’s  two  high  random  to  express  their  opinions  road.  An  assistant  city  attorney  sideration 
schools  and  one  representative  on  the  subject.  quoted  the  law  to  him.  article,”  K 

from  each  of  Bloomington’s  The  early  topics  included  such 

three  junior  highs  was  formed,  things  as  rivalry  between  Job  Info  formal  w 

The  board  meets  every  Wednes-  schools,  summer  employment,  The  Teen  Scene  page  also  in-  cookies  S( 

day  after  school  for  an  hour  or  sex  education  dating,  what  you  information  articles,  select  a  h 

less  with  Sun-Suburbanite  bok  for  in  a  date  (as  a  person) ,  a  form  letter  goes  out  to  people  month  tei 
staffer  Jim  Kosmo,  who  organ-  teenage  marriages,  going  steady,  particular  occupations  sug-  board  ch 
ized  and  got  the  teen  section  in  and  smoking  to  name  but  a  few. 

print-  ,  ^  In  this  feature  story  only  teen  ^^ey  should  elaborate— educa-  News  n 

kosmO’  who  r^ently  joined  opinions  are  expressed  on  what  3^,3  possibilities,  draw-  ,,chool  ne- 

the  Tw'in  City  Suburban  News-  may  be  a  subject  of  concern  backs,  skills,  rewards,  personal  olete  stoi 
paper  Inc.  Bloomington  office,  is  only  to  their  population  or  of  experiences.  Kosmo  did  the  first  minted  ir 
the  former  managing  editor  of  interest  to  a  1.  But  the  ma,n  article  on  newspaper  journalism,  fntroduc  I 
the  North  Las  Vegas  (Nev.)  factor  is  the  elimination  of  adult  1  •  1  j  n  iniroaucir 

Valley  Times.  During  a  hitch  preaching  or  opinions — that’s  ^  ^  includes  college  and  the 

with  the  air  force  he  edited  the  done  enough  and  there’s  room  scholarship  material ;  teen  activi-  planned  t( 
Century,  base  new-spaper  at  for  it  in  other  sections  of  the  (separate  from  school  news  inen^rs  1 

Nellis  AFB,  Nev.,  and  was  decor-  paper,  if  necessary,  Kosmo  runs  on  another  !  of  office  a 

ated  in  ceremonies  at  the  Penta-  maintains.  board  me 

gon  when  that  paper  was  named  These  were  some  of  the  lead  deems  important  to  the  sented  to 

first  in  the  1963  USAF  World  .torbTon  theTst  few  “S  t^^haUrTvel'seTvic^TrgTni^  I 

Wide  Newspaper  Contest.  Scene”  nae-es-  organi- 

^  zations  seeking  teen  volunteers;  “The  ai 

Large  Market  “Boys  Find  Going  Steady  teen  life  in  other  countries,  just  to 

1  ■  r  tu  *  Girls  Opposed.”  to  name  a  few.  „j,d  gnthi 

An  analysis  of  the  teenage  ,  ^00  enim 

public  in  preparation  for  the  Sex-Who.  What,  Much  advanced  planning  went  people.  T1 

new  teen  section  revealed  esti-  „  ai'on  s  avore  o  before  the  “Teen  Scene”  extremely 

mates  from  the  U.S.  Dept,  of  ^  papo  was  born.  Kosmo  prepared  formative 

Health  Education  and  Welfare  “Summer  Job  Hunting  an  elaborate  outline  that  broke  ing  facet 

that  set  the  1963  expenditures  Poses  Many  Problems.”  down  into  such  categories  as  (Cont 

of  teenagers  in  this  country  at 
The  figure 

govern- 

With  mind  Kosmo  and  ^  I 

Sun-Suhurbanite  Editor  Don  ' 

Heinzman  Jj  T  ^ 

Bloomington’s  teens 

deserve  a  com-  v**  \ 

— and  probably  could  en-  ^VA 

courage  a  new  adver-  ^ 

‘  mm 

(Bloomington  is  a  city  of  67,-  ^  y 

WO  population  and  growing  at  m 

the  rate  of  2,000  annually.  A  F  ^ 

suburb  of  Minneapolis,  it  is  the 

l»nie  of  Metropolitan  Stadium  ' 

where  the  Minnesota  Twins  and  ^  ^  'Jf/Oti 

Vikings  play  ball.  In  addition  to  KOSMO  and  some  of  his  Teen  Board  members:  (left  to  right)  Mary  Murphy,  Bloom 

me  tremendous  professional  and  Mary  Kraubauer,  Lincoln  High  School;  Kosmo;  Leslie  Scowcroft,  Kennedy  High  Schoc 
local  sports  programs  in  Bloom-  High  School.  Three  other  members,  all  boys,  were  engaged  in  a  track  meet  when 
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The  board  of  teens  was  se-  a  drug  store  proprietor  for  the  but  merely  meets  once  a  week  in 

lected  and  began  to  meet  early  in  answer.  ^  brain-storming  session  to  sug- 

April.  These  young  people  are  Another  teenager  asked:  gest,  approve  or  disapprove 

not  requested  to  submit  written  “What  is  being  done  to  make  ideas  for  the  page, 

copy,  but  merely  meet  once  a  the  transition  from  elementary  Preparation  of  copy  is  done 
W'eek  in  a  brain  storming  ses-  to  junior  high  school  easier  for  by  the  regular  newspaper  staff 

•ith  the  Teen  Scene  sion  to  suggest  and/or  approve  the  student?”  The  superintend-  although  contributions  from  any 

Circulation  mean-  ideas  for  the  page.  ent  of  schools  supplied  the  an-  teen  board  member  or  any  other 

The  board  selects  a  key  topic  swer.  teenager  is  considered  for  pub- 

to  be  featured  on  each  page,  and  gtill  a  third  w'anted  to  know  lication.  “The  primary  object  is 
then  Ko.smo  goes  out  and  gets  jf  there  w'as  a  city  ordinance  to  give  the  teens  a  voice — and 

20  to  30  Bloomington  teens  at  concerning  unsafe  cars  on  the  that  must  be  the  naramount  con- 


AP  Establishes^ 
Southeast  Asia 
Center  at  Manila 


Teen  Scene 

(Contimied  from  jmi/c  39) 


General  Gal- 

^  Henry  Hartzenhusch, 

ATtwr  WIMMCDC  •(-!•/  •  KI  J  A  •  1  J  named  chief  of  North  Asia  Serv- 

ATING  WINNERS  in  Calitornia-Nevada  Associated  ;„„„  ;„  Tai^o.i  t..- 

Hons  is  Gordon  Sinclair.  Santa  Cruz  (Calif.)  Sentinel 

:ted  chairman.  CNPA  Editors  Conference.  Lisa  Hobbs,  »  Okinawa. 

Examiner,  was  first  place  winner  in  the  metropolitan  Antonio  Escoda  was  apjiointed 

prise  series,  for  her  "Inside  Red  China"  report.  In  the  correspondent  at  Kuala  Lumpur, 

mour  Snaer.  Examiner,  a  photography  award  winner.  Other  assignments  include  An- 

- - -  toine  Yared  at  Bangkok,  John 

ton’s  teens  has  Rnyg  CATV  System  Cantwell  at  Singapore  and  Rob- 

according  to  '  "  ert  Liu  to  take  charge  of  the 

are  submitting  ^  Corning,  N.  Y.  Hong  Kong  bureau  in  the  ab- 

to  improve  the  Newhouse  Broadcasting  Co.  is  sence  of  Forrest  C.  Edwards 
providing  their  seeking  approval  of  the  City  who  is  on  home  leave, 
t  we  are  doing —  Council  here  of  its  acquisition  George  McArthur,  as  chief  of 
from  Charles  W.  Fribley  Jr.  of  bureau  in  Manila,  has  responsi- 
bugs”  are  all  a  seven-channel  community  an-  bilitv  for  the  AP  in  the  Philip, 

it  is  hoped  that  television  system  which  pines. 

mber,  the  entire  ser\'es  5,500  subscribers  with  Gallagher  said  Hartzenhusch 

diain  of  Twin  signals  from  as  far  away  as  and  Huth  hav'e  34  years  of  ex- 

A  Newhouse  nerience  between  them  in  Asia 


scholastic  rolls  to  some  of  the 
lowest  has  l>een  without  an 
opinion  of  the  subject  I  dis- 
cussed  with  him  (or  her)  and  CON 
each  has  expressed  very  definite 
basis  for  his  opinion.  and  r 

“The  ‘Teen  Scene’  is  dedicated  San  f 
to  this  segment  of  the  commun-  divisii 
ity  as  a  group  of  people  and  is  middi 

not  necessarily  aligned  with  - 

school  news.  School  news  has  its  from  Bl 
specific  place.  The  Teen  page  is  been  fa 
for  items  which  express  the  teen-  Kosmo. 
ager  as  a  person.”  ideas  on 

The  advertising  has  l)een  slow  page  an 
but  is  starting  to  develop.  In  opinions 
his  outline,  Kosmo  had  suggested  pro  and 
ad  potential  in  record  shops.  Once 

teen  clothing  stores  and  teen  eat  worked  c 
shops.  will  be  b 

■24-newsi 

Adverli^ing 

A  look  at  the  first  few  issues  >s  expeci 
around  graduation  and  prom  Scene.” 
time  finds  such  ad  categories  as 
formal  wear;  banks;  food  take- 
out  places;  jewelry  and  trophy  ^ 
stores;  opticians;  dry  cleaning;  *-  •<****t*S 
portrait  photo  studios;  golf  les¬ 
sons;  camera  stores;  car  dealers.  The  h 
“The  teen  age  public,”  Kosmo  qrntn  an 
points  out,  “is  l)ecoming  an  in-  jjji^  Vai 
creasingly  important  segment  of  honors  i 
the  American  economy.  Teen-  petition 
agers  own  cars,  have  their  own  tional  A 
telephones  and  even  their  own  RpJ, 

charge  cards  today.  The  S1 

“This  constantly  increasing  f^j. 
population  has  billions  of  dol-  renewal  i 
lars  of  ready  cash  to  spend  in  Vachule 
any  manner  they  choose.  They  year 
are  free  of  the  normal  obliga-  urbai 
tions  and  financial  burdens;  they  other  cit 
are  fitting  targets  for  impulse  yup 

buying.  the  elect 

“The  object  of  our  news-  earrv _ ir 

papers  is  to  reach  this  market,  editions  ( 

In  Bloomington  we  obtained  the 
iwpulations  of  our  junior  and  „  . 
senior  high  schools  and  added 
an  estimated  2,000  for  those  Los  Angeles 

just  out  of  school  and  those  teen-  Ernest  B.  (Jack)  Bei.sner, 
agers  in  college  but  living  in  the  general  manager  of  Tioga  Pub- 
city.  The  estimated  figure  for  lishing  Company,  Oswego,  N.  Y., 
the  teenage  public  of  Blooming-  has  joined  the  California  News- 
ton  is  10,862.  paper  Publishers  Association 

“At  only  $5  a  week  this  trans-  staff  as  supervisor  of  the  office 
lates  into  spending  money  each  here.  He  formerly  was  general 
week  $53,410  and  during  a  manager  of  the  Alabama  Press 
single  year,  $2,777,320.”  Association.  The  Oswego  organi- 

Respon.se  to  the  teen  page  zation  publishes  two  weeklies. 


New  York  City, 
subsidiary,  Newchannels  Corp. 
owTis  six  operating  CATV  sys¬ 
tems  and  five  franchises  in  up¬ 
state  New  York. 


PENNSYLVANIA  NEWSPAPER  WOMAN  OF  THE  YEAR  award 
went  to  Lois  A.  Hepler,  left,  local  columnist  of  Jenkintown  Times- 
Chronicle.  She  receives  the  honor  from  Rita  Mclnerney,  of  Bethle¬ 
hem  Globe-Times,  retiring  president  of  the  Pennsylvania  Newspaper 
Women's  Association. 
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*  (Continued  from  page  7) 
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time,  b'lt  years  ago  newspapers  had  the 
crazy  m>tion  that  they  should  print  news.” 

Otto  begins  to  laugh  and  when  the  Chief 
realizes  he  had  said  something  funny  he 
joins  Otto  with  a  chuckle. 

••Really,”  the  Chief  adds.  “Sometimes 
the  first  five  or  six  pages  were  all  tied  up 
with  news  stories.  You  know  wars,  shoot¬ 
ings,  ehilions,  plane  disasters  ...  all  that 
junk.” 

Otto  clamps  a  hand  under  his  chin  to 
keep  it  from  dropping.  “You  mean  people 
actually  bought  papers  to  read  about  what 
was  happening?” 

“Yes.” 

“But  tell  me,  Chief,  what  was  your 
greatest  ad  exclusive?” 

The  Chief  takes  another  pull  on  his  pipe 
and  smiles.  “I  guess  it  was  the  great 
dinnerware  series  we  ran  back  in  ’66.  I 
had  gotten  a  tip  on  it  from  a  manufactur¬ 
ing  friend.  Called  me  at  home  to  tip  me 
that  Lacy’s  department  store  was  going  to 
put  the  stuff  on  sale.  ‘Course  I  had  to 
check  it  all  out,  but  when  we  broke  that 
ad  the  whole  town  caught  fire.’  I  got  a 
bonus  for  that  one.” 

“A  raise.  Chief?” 

“No,  a  set  of  dinnerware.” 

A  phone  rings  and  Otto  snaps  it  to  his 
ear.  He  listens  a  moment  then  turns  to  a 
rewriteman.  “Pick  up  Phelps  on  two  for 
a  page  of  copy;  slug  it  ‘Threat’.” 

The  Chief  leaps  to  his  feet.  “A  page  of 
copy?  A  WHOLE  PAGE  OF  COPY  FOR 
WHAT?  DON’T  YOU  REALIZE  HOW 
MLCH  AD  SPACE  A  PAGE  OF  COPY 
TAKES  UP?” 

“But,  Chief,  World  War  Three  has  just 
been  declared.  Russia  and  Red  China  are 
going  to  be  bombing  us  any  moment  now.” 

“Oh.”  the  Chief  says,  “that’s  different. 
Let  it  run  a  page  then.  We’ll  run  it  on 
the  sports  pages  with  the  firearms  ads.” 

“Chief,”  says  Otto,  “you’re  one  hell  of 
a  newspaperman.” 

The  chief  smiles  and  Iregins  to  leaf 
through  a  Sears  Roebuck  catalog.  “Pretty 
thin  soup.”  he  mutters  as  the  drone  of 
aircraft  looms  over  the  horizon. 

Dan  O’Malley 

New  York. 


of  living,  but  nut  so  high  that  he  could 
afford  lavish  meals  and  rounds  of  drinks, 
which  he  has  probably  been  putting  on 
the  expense  account  anyway.  He  would  be 
expected  to  enroll  for  a  full  course  load 
and  take  all  examinations.  If  he  did  nut 
get  a  passing  grade,  he  would  have  to  re¬ 
fund  the  stipend. 

How  are  the  Oldman  Fellows  to  be 
selected?  Clearly,  those  who  need  this 
fellowship  most  will  not  apply.  Therefore 
1  propose  that  a  team  of  qualified  scholars 
he  deputed  to  read  newspapers  from  all 
over  the  country.  Whenever  they  find  one 
sufficiently  opaque  and  out  of  touch  with 
reality,  its  executives  would  be  considered 
for  fellowships. 

Once  selected  they  would  not  have  to 
participate,  of  course,  hut  the  social  pres¬ 
sure  would  be  immense,  would  it  not? 

Michael  V.  Mahoney 

Louisville,  Ky. 

*  *  * 

A  STEP  BACKWARD 

The  press  in  its  quest  for  freedom  of 
information  on  behalf  of  the  people’s  right 
to  know  does  not  seek  the  extreme  ends  to 
which  the  judge  allowed  the  news  media 
to  go  in  the  Sheppard  case.  But  it  has  a 
right  to  demand  that  jurors  always  be 
locked  up  in  cases  of  capital  offenses, 
which  was  not  done  at  Cleveland. 

That  colossal  legal  blunder  of  1954 
strikes  in  the  midst  of  amiable  joint  hench- 
har-press  efforts  to  assure  fair  trial  and  a 
free  press  that  are  taking  place  in  many 
parts  of  the  nation.  It  simply  is  not  true, 
as  the  Sheppard  opinion  states,  that  unfair 
and  prejudicial  news  comment  on  pending 
trials  has  become  increasingly  prevalent. 
Just  the  opposite  is  the  case — there  is  less 
and  less  such  kind  of  reporting. 

The  real  truth  is  that  the  Supreme 
Court,  while  justified  in  its  Sheppard  case 
ruling,  is  becoming  increasingly  finicky.  In 
light  of  the  tremendous  increase  in  crime 
in  this  country  this  is  indeed  most  un¬ 
fortunate,  for  it’s  a  step  backward  in  the 
American  people’s  quest  for  justice  for  all 
— the  guilty  and  not-guilty. 

Hu  Blonk 

W’enatchee.  Wash. 

(The  writer  is  chairman  of  the  APME’s 
freedom  of  information  committee.) 

*  *  * 


OLDMAN  FELLOWSHIPS 

The  Nieman  Fellowships  are  obsolete. 
Reporters  and  sub-editors  today  come  to 
their  jobs  well  educated.  What  we  need 
are  fellowships  to  train  the  executives  who 
supervise  them. 

The  reporter  undertakes  his  assignment 
bursting  with  knowledge  and  starts  writing 
stories  that  reflect  it.  The  editor  promptly 
sends  these  hack  and  asks  for  the  material 
he  has  been  handling  all  his  life.  Result: 
frustration. 

Better  to  have  fellowships,  at  a  large, 
prominent  university,  for  managing  editors 
and  other  such  leaders  of  men.  I  propose 
that  the  minimum  age  for  eligibility  be  at 
least  45.  Therefore  we  might  call  them 
the  Oldman  Fellowships. 

The  Oldman  Fellow  would  be  paid  tui¬ 
tion  and  fees,  plus  a  living  allowance 
commensurate  with  his  current  standard 


MANPOWER 

The  letters  on  the  manpower  shortage 
(E&P  recently)  stimulate  thought.  They 
focus  on  the  low  pay  offered  to  newsmen. 
In  this  I  can  concur. 

However,  I  would  like  to  state  another 
dimension  to  this  low  pay  discussion,  add¬ 
ing  some  of  my  own  experience  and 
knowledge.  Awhile  ago,  I  was  asked  to  do 
an  article  for  a  daily  (circulation  135,000) 
and  when  the  article  appeared  it  was  a 
letter  to  the  editor  and  no  pay!  I  was 
shocked  by  this.  It  was  petty  and  cheap. 
Again,  I  know  of  a  weekly  publisher,  now 
deceased,  that  used  to  buy  things  in  her 
community  and  didn’t  pay  for  what  she 
purchased.  In  lieu  of  payment  she  told 
merchants  to  take  space  in  her  newspaper. 

But,  more  than  these,  I  have  had  pub¬ 
lishers  take  and  use  my  weekly  column. 
The  Sixties,  and  then  refuse  to  pay.  I 
must  have  dozens  of  these.  I  know  other 
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newspapermen  who  have  had  similar  bad 
experiences. 

I  don’t  understand  some  of  these  pub¬ 
lishers.  They  want  quality  material  and 
then  they  renege.  You  would  think  that 
anyone  in  the  newspaper  industry  would 
have  higher  ethics  than  the  public  they 
serve.  Fortunately,  most  publishers  and 
editors  are  honorable  and  dedicated  men 
who  work  hard  to  keep  their  papers  going, 
who  sweat  and  worry  over  payrolls.  But 
there  exists  a  large  minority,  in  the  weekly 
newspaper  field,  who  somehow  feel  that 
they  do  not  have  to  pay  their  bills. 

In  my  case  all  I  can  do  is  ask  them  to 
pay  up,  but  when  they  don’t  I  discon¬ 
tinue  sending  my  column.  But,  you  won¬ 
der,  have  these  men  the  right  to  be  called 
publishers  and  professionals? 

William  Wallace 

Fraser,  N.  Y. 


*  *  * 

EXTRA  CHARGES 

Many  publishers  are  experimenting 
with,  and  switching  to  offset  printing.  If 
this  provides  better  reproduction,  higher 
speeds,  lower  costs,  etc.,  we’re  all  for  it. 

However,  these  printing  process  changes 
have  inundated  us  with  additional,  un¬ 
authorized,  unanticipated  costs  (“conver¬ 
sions,  negatives,  etc.”).  We  applaud  prog¬ 
ress,  but  is  it  right  for  a  publisher  to  hill 
these  unbudgeted  charges,  frequently  long 
after  an  ad’s  appearance,  and  without 
warning? 

Harold  Marshall 

New  York. 

(Mr.  Marshall  is  president  of  Harold 
Marshall  Advertising  Company.) 

*  *  * 

PRAISE  FOR  TIEDE 

For  many  months  Tom  Tiede  (NEA) 
has  been  producing  factual  stories  of  the 
“man” — the  individual  physical  arm  of  our 
Nation’s  determination  to  confront  and 
halt  violent  communistic  advances  beyond 
our  shores  while  we  try  to  contain  the 
same  problems  bv  legislative  action  within 
the  U.S. 

More  power  to  Tiede!  I,  for  one.  would 
like  to  see  him  get  more  from  the  4th 
Estate  than  a  “pat-on-the-hack”  from  his 
Editor. 

Kenneth  E.  Grine 
Lt.  CoL,  USAF  (Retired) 

Satellite  Beach.  Fla. 

*  *  * 


LINAGE  BOASTS 

1  was  greatly  interested  in  the  editorial 
(May  7)  referring  to  Herb  Manloveg’s 
talk  in  San  Francisco.  It  expressed  my 
sentiments  perfectly.  There  is  a  great  need 
for  collective  constructive  thinking  and 
planning  for  newspaper  promotion  and  re¬ 
search.  The  amount  of  money  spent  to  ad¬ 
vertise  comparative  linage  figures  is  ap¬ 
palling. 

Ted  Lord 

Mamaroneck.  N.Y. 

(Mr.  Lord  is  vicepresident  of  Daniel 
Starch  and  Staff.) 
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Ad  Linage 
For  May 


1966 

1965 

AKRON,  OHIO 

8eacon  Journal-e 

2.815,232 

2.678.087 

^Bc<9con  Journdl'S 

1,261,024 

1,184,921 

Grand  Total  . 

4,076,256 

3,863,008 

ALBANY, 

N.  Y. 

•Knickerbocker-News-e 

1,529,924 

1,317,473 

Times  Union-m  . 

1,297,434 

1,264,713 

^Times  Union •$ 

1 ,026,753 

935,749 

Grand  Total  . 

3,854,1  II 

3,517,935 

ALBUQUERQUE,  N.  M. 

Journal-m . 

2,055,410 

1.971,640 

§Journal-S  . 

722,998 

704,344 

Tribune-e . 

2,065,123 

1,942,043 

Grand  Total  . 

4,843,531 

4.618,027 

ATLANTA, 

GA. 

Constitutlon-m  . 

2,492,815 

2,248,171 

Journal-e 

3,135,091 

2,825,592 

Journal  &  Constitution-S 

1,550,700 

1,428,182 

587,700 

Times-S . 

185,271 

Grand  Total  . 

7.178.606 

7,274,916 

NOTE;  Part  run  advertising  included: 
Journai*e  1966 — 3,135,091  includes  63,643 
lines;  1965—2,825,592  includes  77,464  lines. 
TIMES  last  publication  August  31,  1965. 


ATLANTIC  CITY.  N.  J. 

Press-rr  1,007,252 

*Press-S  .  338,000 


958.978 

258,437 


Grand  Total  1,345,252  1,217,415 


BALTIMORE.  MD. 


§News-Americaa-S  .  871,268 

News-American-e  .  1,583,102 

Sun-m  .  1,762,410 

Sun-e  2,490,741 

tSun-S .  2,045,957 


142,261 

261,284 

125,255 

249,335 

172,604 


Grand  Total  .  8,753,478  950,739 

NOTE:  On  Strike— News-American — May 
1-May  26,  1965,  Inclusive.  Sun — May  I -May 
26,  1965,  Inclusive. 


News-m 


BANGOR.  HE. 

.  1,095,440  1,001,771 


BINGHAMTON,  N.  Y. 

Press-e  .  1,536,719  1,573,844 

§Press-S  .  525,723  499,905 

Sun-Bulletin-m  .  542,688  509,259 


Grand  Total  2,605,130  2.583,008 


BIRMINGHAM.  ALA. 

Post-Herald-m  .  1,210,654  1,166,790 

News-e  .  2,099,327  1,942,144 

tNevrs-S  .  1,025,232  1,051,283 


Grand  Total  .  4,335,213  4,160,217 

NOTE:  Part  run  advertising  included: 
News-e  1966 — 2,099,327  includes  52,526  lines; 
1965— 1.942,144  includes  37,451  lines. 


BOSTON,  MASS. 

Record  American-d  856,172  793,441 

Advertiser-S  .  532,533  494,125 

Globe-e  .  2,040,250  1,749,047 

Globe-m  1,983,274  1,820786 

SGIobe-S  .  2,264,397  1,992.692 

Herald-m  .  1,378,179  1,304,211 

tHerald-S  .  1,409,002  1,387,338 

Traveler-e  .  1,565,529  1,507,802 


Grand  Total  . 12,029,336  11,049,442 

BUFFALO.  N.  Y. 

Courier  Express-m  ..  1,507,316  1,301,139 

^Courier  Express-S  ...  1,321,629  1,186,350 

tEvening  News-e  .  3,149,533  2,692,497 

Grand  Total  .  5,978,478  5,179,986 

NOTE:  Part  run  advertising  included: 
Evening  News-e  1966 — 3,149,533  includes  64,- 
260  lines;  1965—2.692,497  includes  39.576 
lines. 


CAMDEN.  N.  J. 


Courier-Post-e  . 

2,153,120 

2,046,305 

CHARLOTTE. 

,  N.  C. 

News-e  . 

1,504,913 

1,396,569 

Observer-m  . 

2,199,892 

2,072,239 

lObserver-S  . 

866,931 

789,853 

Grand  Total  . 

4,591,736 

4,258,661 

CHICAGO, 

,  ILL. 

Trlbune-m 

4,062,076 

4,108,119 

Tribune-S  . 

2,479,395 

2,187,983 

tOaily  News-e  . 

2.279,460 

2,386,008 

American-e  . 

1,119,933 

1,011,857 

Ajnerican*$  . 

677,535 

631,221 

.4<lvertit«ing  Linage  Trends 


«  ompiled  by  KDITOK 

&  PIBLISHER 

from  Media  Recard» 

— .>2  Cities 

Report) 

Classification 

196fi 

1965 

Gain/ 
Loss  7c 

*E&P 

Index 

Retail  (Including 

Dep’t.  Store) 

Mav  . 

lfi6,iy8,00U 

155,645,000 

106.8 

113.8 

April  . 

150,973,000 

151,409,000 

99.7 

108.3 

Year  to  date 

720,533,000 

684,886,000 

105.2 

112.6 

Department  Stores 

May  . 

59,378,000 

56,043,000 

106.0 

114.8 

April  . 

53,677,000 

53,525,000 

100.3 

107.3 

Year  to  date 

249,491,000 

240,228,000 

103.9 

111.4 

lines.  News-S  1966 — 2,057,092  includes  289- 
731  lines;  1965 — 1,705.054  includes  142  713 
lines. 


1766  1965 

EL  PASO,  TEX. 

Times-m  .  .  1,510,372  I  495  76 1 

§Times-S .  496,702  533[266 

Herald-Post-e  .  1,494,279  I  469,192 

Grand  Total  .  3,501,353  3  498,209 


ERIE,  PA. 

Times-e .  1,576,585 

^Times-News-S  .  611,647 


1,419,630 

552,803 


Grand  Total  .  2,188,232  1,972,433 

NOTE:  News-m,  t  Times-e,  are  sold  in 
optional  combination.  Linage  of  one  edi¬ 
tion,  Times-e  is  shown. 


EVERETT.  WASH. 

Herald-e  .  1,242,652  1.169,850 


General 


May 

31,494,000 

28,482,000 

April 

27,195,000 

125,602,000 

25,439,000 

Year 

to 

date 

117,860,000 

Automotive 

May 

18,690,000 

16,937,000 

April 

16,044,000 

16,572,000 

Year 

to 

date 

76,820,000 

70,378,000 

Financial 

May 

5,461,000 

4,980,000 

April 

6,576,000 

5,716,000 

Year 

to 

date 

30,415,000 

27,681,000 

FALL  RIVER.  MASS. 


110.6 

105.2 

Herald  News*e  . 

1,162,933  1,231,493 

106.9 

98.2 

FORT  LAUDERDALE.  FLA. 

106.6 

101.4 

News-e . . . . . 

..  2,544,034  2,179,019 

tNews-5  . 

..  1,123,276  929,221  f 

News-Sat  . 

380,122  446,304  j 

110.3 

115.0 

Grand  Total  . 

4,047.432  3.554.544  ' 

96.8 

107.8 

NOTE;  News-e  published  5  days  a  week  i 

109.2 

117.1 

FORT  WAYNE.  IND. 

Journal  Gaxette-m  . . 

..  1,663,794  1.560.477  i 

journal  Gazette-S  .. 

..  755,005  691,440 

109.6 

118.6 

News  Sentinel-e  . 

..  2,246,923  2.055.786  ! 

115.0 

123.6 

- - j 

109.9 

114.9 

Grand  Total  . 

..  4,665,722  4,307,703 

Total  Display 


May  . 

221,843,000 

206,044,000 

107.7 

112.7 

April  . 

200,788,000 

199,136,000 

100.8 

107.1 

Year  to  date 

953,370,000 

900,805,000 

105.8 

111.4 

Classified 

Mav  . 

87,029,000 

79,946,000 

108.9 

123.4 

April  . 

81,627,000 

72,684,000 

112.3 

124.1 

Year  to  date 

391,262,000 

351,682,000 

111.3 

124.4 

Total  Advertising 

May  . 

308,872,000 

285,990,000 

108.0 

115.5 

April  . 

282,415,000 

271,820,000 

103.9 

111.5 

Year  to  date 

1,344,632,000 

1,252,487,000 

107.4 

114.9 

“The  E&P  Index  is  an  average  of  the  five  past  years. 


1966  1965 


Sun-Times-m  .  2,244,175  2,207,622 

SSun-Times-S  .  1,343,928  1,157,052 


Grand  Total  . 14,206,502  13.689.862 

NOTE:  Part  run  advertising  included; 
Tribune-m  1966—4,062,076  includes  472,469 
lines;  1965 — 4,108,119  includes  569,201  lines. 
Tribune-S  1966—2,479,395  includes  542  539 
lines;  1965—2,187,983  includes  433,214  lines. 
Sun-Times-S  1966 — 1,343,928  includes  219.393 
lines;  1965 — 1,157,052  includes  190,425  lines. 


Herald-S  1966  This  Year  1,208,057  lines  in¬ 
cludes  24,100  lines;  1965  Last  Year  1.083,057 
lines  includes  64,264  lines.  News-e  1966 
This  Year  2,945,470  lines  includes  26,440 
lines.  News-S  1966  This  Year  1,181,093  lines 
includes  45.300  lines. 


1966  1965 

DAYTON,  OHIO 

Journal-Herald-m  .  2,456,398  2  309  220 

News-e .  2,520,142  2!392;927 

3New<-S  818,238  819,888 


CINCINNATI,  OHIO 

Enquirer-m  2,483,480  2,269  314 

lEnquirer-S  1,609,797  1,509.171 

Post  &  Timas-Star  2,483,681  2,404,571 

Grand  Total  .  6,576,958  6,183,056 

CLEVELAND.  OHIO 

Plain  Dealer-m  .  3,302,859  3,171,692 

tPlain  Dealer-S  .  2,052,769  1,823,119 

Press-e  .  3,400,787  3,340,811 

Grand  Total  .  8,756,415  8,335,622 

NOTE:  Part  run  advertising  included: 
Plain  Dealer-S  1966—2.052.769  includes  5,233 
lines.  Press-e  1966 — 3,400,787  includes  342,- 
526  lines;  1965—3,340,811  includes  297,413 
lines. 

COLUMBUS.  OHIO 

Dispatch-e  .  3.006,623  2,893,732 

Dispatch-S  .  1,787,893  1,691,680 

Citizen-Journal-m  .  1,233,198  1,200,156 

5tar-w  .  64,057 

Grand  Total .  6,027,714  5,849,625 

NOTE;  Star  Last  publication  April  2. 

1966. 

DALLAS.  TEX. 

News-m  .  2.94S,470  2,682,269 

tNews-S  .  1,181,093  1,055,470 

Times  Herald-e  3,205,084  2,820,143 

ITimes  Herald-S  .  1,208,057  1,083.830 

Grand  Total  _  8,539,704  7,641,712 

NOTE:  Part  run  advertising  included; 
Times  Herald-e  1966  This  Year  3,205,084 

lines  includes  231,544  lines;  1965  Last  Year 
2,820,143  lines  includes  97,886  lines.  Times 


Grand  Total .  5,794,778  5,522,035 

DENVER,  COLO. 

Rocky  Mt.  News-m  2,525,923  2,490,677 

iRocky  Mt.  News-S  512,442  507,603 

Post-e  .  3,188,314  2,809,438 

Post-S  .  1,295,738  1,189,422 


Grand  Total  .  7,522,417  6,997,140 

NOTE:  Part  run  advertising  included; 
1966 — 3,188,314  lines  includes  273.709  lines; 
1965 — 2,809,438  lines  includes  251,157  lines. 


DES  MOINES.  IOWA 

Reqister-m  .  760,060  726,022 

Tribune-e  .  1,216,506  1,149,415 

fRegister-S  .  752,294  651,368 

Grand  Total  .  2,728,860  2,526,805 

NOTE:  Part  run  advertising  included: 
Tribune-e  1965—1,149,415  includes  22,627 
lines.  Register-S  l966--752,294  includes  12,- 
874  lines;  1965—651,368  includes  20,516  lines. 


DETROIT,  MICH. 

Free  Press-m  .  1,987,553  1,948,068 

SFree  Press-S  .  842,903  750,914 

News-e .  3,575,826  3,334,958 

tNews-S  .  2,057,092  1,705.054 

Grand  Total  .  8,463,374  7,738,994 

NOTE;  Part  run  advertising  included: 
Free  Press-m  1966 — 1,987,553  includes  98,- 
809  lines;  1965—1,948,068  includes  111,501 
lines.  Free  Press-S  1966—842.903  includes 

56,815  lines;  1965—750,914  includes  126,008 
lines.  News-e  1966 — 3,575,826  includes  369,- 
529  lines;  1965—3,334,958  includes  200,394 


FORT  WORTH.  TEX. 

Star-Telegram-m  .  1,327,426  1,207,588 

Star-Telegram-e  .  2,244,880  2,086,341 

§Star-Telegram-S  .  1,106,558  1,001,237 

Press-e  .  503,101  449,390 

Press-S  .  202,569  223,444 


Grand  Total  .  5,384,534  4,968,000 

NOTE:  Press-e  published  5  days  a  week 
only. 


FRESNO,  CALIF. 

Bee-e  .  1,777,003  1,707,141 

3Bee-S  876.718  804,846 


Grand  Total  . 

2,653,721 

2.511,987 

GARY.  IND. 

Fost-Tribune-e  . 

1,830,697 

1,668,694 

Post-Tribune-S  . 

711,923 

624.538 

Grand  Total  . 

2,542,620 

2,293,232 

GLENS  FALLS,  N.Y. 

Post-Star  . 

785,484 

792,531 

NOTE:  Post-Star-m  sold  in  combination 

with  Times-e.  Linage  of 

one  edition.  Post- 

Star-m,  only  is  given. 

GRAND  RAPIDS.  MICH 

Press-e  _ 

2,706,200 

2,478,622 

t Press-S  . 

712,596 

711,184 

Grand  Total  . 

3,418,796 

3,189,806 

HACKENSACK.  N.  J. 

Record-e  . 

2,446,389 

2,308,174 

NOTE:  Part  run  advertising 

included: 

Record-e  1966  This  Yeai 

•  2,446,389 

lines  in- 

eludes  109,767  lines;  1965  Last  Year  2.308,174 

lines  includes  156,519  lines. 

HARTFORD. 

CONN. 

Courant-m  . 

1,713,917 

1.412,252 

^Courant-S  . 

1,197,911 

1.015.694 

fTimes-e  . 

2,549,971 

2,404.418 

Grand  Total  . 

5,461,799 

4,832,364 

HONOLULU, 

HAWAII 

Adviser-m  . 

1 ,870,657 

1,640,587 

Star-Bulletin-e  . 

2,282,434 

1.982,740 

fStar-Bulletin  S 

Advertiser-S  . 

690,671 

608,737 

Grand  Total  . 

4,843,762 

4,232,064 

HOUSTON, 

,  TEX. 

Chronicle-e  . 

3,501,512 

3,358,150 

Chronicle-S  . 

1,502,185 

1. 615.016 

Post-m  . 

2,752,559 

2.696,147 

Post-S  . 

1,148,581 

1,070,775 

Grand  Total  .  8,904,837  8,740,088 

NOTE:  Part  run  advertising  included: 
Chronicle  1966—3,501,512  lines  includes 
279,657  lines;  1965—3,358,150  lines  includes 
303,003  lines.  Chronicle-S  1966 — 1,502,185 
lines  includes  134,203  lines;  1965—1,615,016 
lines  includes  128,334  lines.  Post-m  1966— 
2,752,559  lines  includes  90,675  lines;  I965-- 
2,696,147  lines  includes  144,380  lines.  Post-5 
1966—1,148.581  tines  includes  117,857  lines; 
1965 — 1,070,775  lines  includes  57,727  lines. 
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l?U  l?65 
INDIANAPOLIS,  IND. 

.  2,404,030  1,983,231 

oV-m  .  2,397,415  2,110,350 

•Sijf-S  .  1,540,834  1,307,203 

.  ’03,718 

lifMS-S  . . 324,103 

Grand  Total  .  4,362,279  4,428,405 

NOTE:  Ti  mes  last  publication  October 

II.  I»5 

JACKSON,  MISS. 

Clarion  Ledger.m  .  1,275,049  1,231,281 

iCIarion  Ledger  &  News  479,215  494,074 

Daily  News-e  .  1,277,222  1,184,757 

Grand  Total  .  3,031,504  2,910,114 

JACKSONVILLE.  FLA. 

Tlmes-Union-m  .  2,494.441  2,543,895 

Times-Union-S  .  935,411  924,242 

Journal-e  1,242,968  1,148,032 

Grand  Total  .  4,874,840  4,438,149 

JERSEY  CITY,  N.  J. 

Jersey  Journal-e  .  1,502,429  1,400,054 

NOTE:  Jersey  Journal-e  1944 — 1,502,429 
lines  includes  91,295  lines  of  Part-Run  ad- 
y^isln^:  1945 — 1,400,054  linese  includes 
N,I34  lines  of  Part-Run  advertising. 

KANSAS  CITY,  MO. 

Times-m  2,149,282  2,097,347 

Stare  .  1,952,998  1,828,914 

tSfar-S . 1,240,578  1,147,798 

Grand  Total  .  5,382,858  5,074,059 

KNOXVILLE.  TENN. 

Journal-m  .  837,743  801,274 

News-Sentinel-e  .  1,315,844  l,2n,808 

$News-Sentinel-S  .  584,458  543,390 

Grand  Total  .  2,738,045  2,438,472 

LAWRENCE,  MASS. 

Eagle-Tribune-d  .  1,278,504  1,154,240 

LITTLE  ROCK.  ARK. 

Arkansas  Gaiette-m  _  1,288,742  1,219,545 

JArkansas  Gazette-S  ..  404,474  554,420 


1944  1945 

MIAMI.  FLA. 

Herald-m  .  4,404,357  4,051,550 

6Herald-S  .  1,938,773  1,448,964 

News-e  .  1,284,343  1,076,538 

tNews-S  .  543,311  374,402 


Grand  Total  .  8,172,784  7,151,454 

NOTE'  Part  run  advertising  included: 
Herald-m  1944—4,404,357  includes  153,511 
lines;  1945—4,051,550  includes  137,114  lines. 
Herald-S  1944—1,938,773  includes  124,834 
lines;  1945—1,448,944  includes  80,339  lines. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,247,744  995,008 

Journal-e  .  3,544,544  3,443,192 

tJournal-S  .  2,152,984  2,082,443 

Grand  Total  .  4,985,318  4,540,443 

MINNEAPOLIS.  MINN. 

Tribune-m  . 1,977,598  1,755,180 

Star-e  .  3,154,083  2,834,978 

fTribune-S  1,844,040  1,743,840 

Grand  Total  .  6,997,721  4,354,018 

NOTE:  Star-e  1944  —  3,154,083  includes 

554,588  lines  of  part-run  advertising;  1945 — 
2,834,978  includes  455,540  lines  of  part-run 
advertising. 

MODESTO.  CALIF. 

Bee-e  .  1,054,953  947,452 

5Bec-S  .  319,053  285,485 

Grand  Total  .  1,374,004  1,253,337 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MONTREAL.  CANADA 

:rStar-e  .  3,034,105  3,134,374 

GaieHe-m  .  1,720,370  1,756,711 

La  Presse-e  .  3,117,474  3,105,711 

La  Patrie-S  .  169,381  171,020 


Grand  Total  .  8,043,332  8,147,814 

NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linage. 

MUNCIE.  IND. 

Press-e  .  1,043,403  1,033,029 

Star-m .  982,317  1,006,593 

•Star-S  .  366,546  323,305 


Grand  Total  .  1,893,214  1,774,185  .  2,392,286  2,362,927 


LONG  BEACH,  CALIF. 

Independent-m  .  2,438,352  2,294,228 

^Independent  Press- 

Tclegram-S  .  824,084  853,843 

Prtss-Telegram-e  .  2,413,389  2,351,812 


Grand  Total  .  5,677,825  5,499.903 

NOTE:  Part  run  advertising  included: 
Independent-m  1944  2,438,352  lines  inciudes 
310,334  lines;  1945  2,294,228  Snes  includes 
379,049  lines.  Press-Telegram-e  1944  2,413.- 
389  lines  includes  310,334  lines;  1945  2,351,- 
112  lines  includes  279,049  lines. 

LONG  ISLAND,  N.  Y. 

Ntwsday  Suffolk-e  ....  2,947,006  2,604,712 
Ntwsday  Nassau-e  ....  3,008,538  2,832,847 


NASHVILLE.  TENN. 

Banner-e  .  1,987,305  1,771,848 

Tennessean-m  .  1,943,854  1,781,940 

Tennessean-S  .  944,734  921,536 

Grand  Total  .  4,917,895  4,475,344 


NEW  BEDFORD.  MASS. 

Standard-Times-e  .  1,089,940 

^Standard-Times-S  .  372,159 


981,072 

340,312 


Grand  Total 


5,955,544  5,437,579 


LOS  ANGELES.  CALIF. 

limes-m  .  5,481.379 

Times-S  .  4,174,019 

Herald  Ezaminer-e  .  2,259,425 

Herald  Ezaminer-S  .  818,835 


5,081,057 

3,817,754 

2,114,485 

850,313 


Grand  Total . 12,733,858  11,843,811 

NOTE:  Part  run  advertising  included: 
limes-m  1944  5,481,379  lines  includes  736,- 
704  lines;  1965  5,081,057  lines  includes  499,- 
755  lines.  Times-S  1946  4,174,019  lines  in¬ 
cludes  1,400,719  lines;  1945  3,817,754  lines 
includes  1,317,019  lines. 


Grand  Total  .  1,442,099  1,321,384 

NOTE:  Standard-Times-e  1946—1,089,940 
lines  includes  32,254  lines  part-run  adver¬ 
tising;  1965 — 981,072  lines  includes  18,070 
lines  part-run  advertising. 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  1,187,482  939,820 

Register-e  .  1,938,790  1,727,524 

Regisfer-S  .  1,120,848  1,023,740 

Register  & 

Journal-Courier-sat  ..  124,252  135,038 


NOTE:  New  York  Herald  Tribune,  Jour- 
nal-American  and  World-Telegram  and  Sun 
merged  effective  April  25,  1944.  However, 
because  of  an  impasse  in  labor  negotia¬ 
tions  the  New  York  Newspaper  Guild 
called  a  strike  which  prevented  the  publi¬ 
cation  of  the  newspapers  under  the  new 
corporation  World-Journal-Tribune  Inc., 
namely  Herald  Tribune-m,  World-Journal-e 
and  World-Journal-Tribune-S  from  April  25 
th'-ough  May  31,  1946.  Last  edition  Post-S 
May  8  1944.  The  Post-e  published  six- 

days  effective  with  the  May  14,  1944  issus. 

NOTE:  Split  run  News-m  144,254  lines; 
News-S  74,418  lines. 

1944  1945 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  1,454,378  1,457,287 

§Long  Island  Press-S  742,988  451,504 

Grand  Total  2,419,366  2,108,793 

NEW  YORK  (EL  DIARIO-LA  PRENSA). 
N.  Y. 

El  Diario-La  Prensa-m  334.713  291,731 

El  Diario-La  Prensa-S  ..  98.444  92.149 

Grand  Total  .  433,359  383,880 

NEWBURGH,  N.  Y. 

News-e  .  939.804  847,492 

NOTE:  News-e  1945-847,492  lines  in¬ 
cludes  23,218  lines  part-run  advertising. 

NEWPORT  NEWS.  VA. 

Press-m  . (.715,243  1,600.068 

§Press-S  .  471,231  574,284 

Times-Herald-e  .  1,539,850  1,394,576 

Grand  Total  .  3,924,324  3,572,930 

NIAGARA  FALLS.  N.  Y. 

Gazette-e  1,095,451  1,032,733 

'Gazette-S  .  397,854  349,240 

Grand  Total  .  1,493,505  1,381,993 

NORFOLK,  VA. 

Ledger-Star-e  .  2,198,954  2,225,930 

Virglnian-Pilot-m  .  2,435,322  2,488,300 

fVirginian-Pilot  S  Star-S  1,217,940  1,073,370 

Grand  Total  .  4,052,214  5,987,400 

NOTE:  Part  run  advertising  included: 
Ledger-Star-e  1944 — 2,198,954  includes  547,- 
454  lines;  1945—2.225,930  includes  541,788 
lines.  Virginian-Pilot-m  1944—2,435,322  in¬ 
cludes  470,855  lines;  1945—2,488,300  includes 
494,127  lines.  Virginian-Pilot  ft  Star-S  1944 
—1.217,940  includes  212,194  lines;  1945— 
1,073,370  includes  143,344  lines. 

NORWALK.  CONN. 

Hour-e  1,393,841  . 

OAKLAND,  CALIF. 

Tribune-e  .  2,551,027  2,453,942 

^Tribunes  1,140,741  1,040,877 


Grand  Total 


Sun-e 

*$un.S 


LOWELL. 


MASS. 

1,100,492 
.  344,245 


Grand  Total  ... 

NOTE:  Journal-Courier-m  ft 
published  5  days  a  week  only. 

NEW  ORLEANS,  LA. 

Timcs-Picayune-m  .  3,659,709 

tTimes-Picayune-S  .  1,403,242 

States  ft  Item-e  .  1,911,070 


Grand  Total 


4,373,392  3,824,122 
Register-e 


3,393,994 

1,318,489 

1,717,445 


928,494 

359,414 


Grand  Total  .  1.464,757  1,283,108 

LYNN,  MASS. 

It»ni-e  .  818,427  849,030 

MANCHESTER.  N.  H. 

Union  Leader-d  .  955,109  942,533 

News-S  .  270,130  245,413 

Grand  Total .  1,225,239  1,228,146 

NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following  Mon¬ 
day  Union  Leader. 

,  MEMPHIS.  TENN. 

Commercial  Appeal-m  2.144,101  2,154,212 

Commercial  Appeal-S  1,102,084  1,021,994 

fftss-Scimitar-e  .  1.599.832  1,542,700 

Grand  Total  .  4,848,017  4,718,904 

NOTE:  Press-Scimitar-e  1964—1,599,832  in- 
cludos  72,507  lines  of  part-run  advertising; 
'*“1.542,700  includes  59,953  lines  of  part- 
OMi  advertising. 


3,203,794 

3,885,909 


NEW  YORK,  N.  Y. 

Times-m  .  3,797,392 

Times-S  .  4,239,688 

Herald  Tribune-m  .  1,013,025 

Herald  Tribune-S .  948,001 

News-m  .  2,284,915  2,171,244 

News-S  .  2,254,591  2,104,440 

Journal-American-e  .  1,047,714 

Journal-American-S .  394,550 

Post-e  .  1,359,833  964,310 

Post-S  .  74,568  174,043 

World  Telegram  ft  Sun-e .  1,278,048 


editor  8c  publisher  for  July  2,  1966 


Grand  Total  . 14  014,987  17,205,140 

NOTE:  Post-e  published  5  days  a  week 
only. 

NOTE:  Part  run  advertising  included: 
Herald  Tribune-S  1945 — 948,001  lines  in¬ 
cludes  71,545  lines.  News-m  1944—2,284,915 
lines  includes  1,077,111  lines;  1945 — 2,171,241 
lines  includes  1,184,844  lines.  News-S  1944 
— 2,254,591  lines  includes  1,432,452  lines; 
1945 — 2,104,440  lines  includes  1,345,419  lines. 
Journal-American-e  1945— 1,047  716  lines  in¬ 
cludes  113,510  lines.  Journai-American-S 
1945 — 394,550  lines  includes  92,592  lines. 
World  Tel.  ft  Sun-e  1945—1,278,048  lines  in¬ 
cludes  1 14,814  lines. 


1944  1945 

PATERSON.  N.  J. 

Call-m  684,401  492,890 

PAWTUCKET.  R.  I. 

Times-e  .  1,004,574  984,933 

PEORIA.  ILL. 

Journal  Star  (see  note)  1,744,508  1,579,443 

SJournal  Star-S  .  418,973  542,131 


Grand  Total  .  2,385,481  2,141,574 

NOTE:  Journal  Star-m  ft  Journal  Star-e 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-e — is  shown. 

PHILADELPHIA,  PA. 

Bulletin-e  .  3,294,150.  2,760,570 

tBulletin-S .  1,317,314  1,024,480 

Inquirer-m .  2,348,274  2,082,317 

Inquirer-S  2,344.829  2,041,143 

News-e  .  1,134,040  1,036,805 

Grand  Total .  10,482,407  8,947,315 

NOTE:  Part  run  advertising  included: 
Bulletin-e  1944—3,294,150  inciudes  595,847 
lines:  1945 — 2,740.570  includes  341,384  lines. 
Bulletin  s  1944—1.317,314  includes  401,042 
lines;  1945—1,024,480  includes  222,327  lines. 
Inquirer-m  1944—2,348,274  includes  244,947 
lines;  1945—2.082,317  includes  172,507  lines. 
Inquirer-S  1946—2,364,829  includes  399,488 
lines;  1945—2,041,143  includes  207,597  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  3,120,182  3,042,721 

tRepublic-S  .  1,111,087  1,149,208 

Gazette-e  .  3,142,334  2,974,780 


Grand  Total 


7,373,605  7,166,709 


3,711,748  3,514,819 


OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,555,858  1,483,154 

Oklahoman-S  .  712,220  448,818 

Times-e  .  1,504,815  1,444,003 

Grand  Total  .  3,774,893  3,615,977 

NOTE:  Part  run  advertising  included: 
Oklahoman-m  1946—1,555,858  includes  145,- 
591  lines;  1945—1,483,154  includes  92,907 
lines.  Times-e  1944—1,506,815  includes  130,- 
581  lines;  1945—1,444,003  includes  114,984 
lines. 

OMAHA,  NEBR. 

World-Herald 

(see  note)  .  1,474,753  1,585,335 

World-Herald-S  .  1,139,497  1,024,282 


PITTSBURGH,  PA. 

Post-Gaz.  ft  Sun-Tel.-m  1,405,105  1,445,940 

Press-e  .  2,451,145  2,422,594 

tPress-S  .  1,445,818  1,407,554 

Grand  Total  .  5,702,088  5,294,108 

PLAINFIELD,  N.  J. 

Courier-News-e  .  1,512,157  1,439,100 

PORTLAND.  ORE. 

Oregonian-m  .  2,814,028  2,507,975 

tSOregonian-S  .  1,203,894  1,230,117 

Oregon  Journal-e  .  935,853  873,108 

Grand  Total .  4,953,777  4,611,200 

NOTE:  Oregon  Journal-e  1944—935,853 
lines  includes  45,954  lines  of  part-run  ad¬ 
vertising;  1945 — 873,108  lines  includes  54,430 
lines  of  part-run  advertising. 

PROVIDENCE.  R.  I. 

Bulletin-e  .  2.084.02i  1,924.838 

Journal-m  .  1,999,189  1,854,188 

tJournal-S  .  1,244,284  1,144,478 

Grand  Total  .  5,351,494  4,947,704 

READING.  PA. 

Eagle  (see  note)  .  1,433,172  1,235,147 

iEagle-S  .  505,348  432,482 


Grand  Total . 1,938,520  1,447,829 

NOTE:  Eagle-e  ft  Times-m  sold  in  com¬ 
bination.  Linage  of  one  edition,  Eagle-e, 
is  shown. 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(see  note)  .  1,727,538  1,744,058 

$Press-Enterprise-S  _  524,852  554,072 


4,974,021  4,430,130  Grand  Total  .  2,814,250  2,609,417 

NOTE:  World-Herald  sold  in  combina- 
nation  m  ft  e,  linage  of  only  one  edition, 
e,  is  shown. 


ORLANDO,  FLA. 

Star-e  .  2,894,411  2.777.155 

Sentinel-m  .  2,894,411  2,777,155 

Sentinel-S  .  1,241,411  1,232,834 

Grand  Total  .  7,034,233  4,787,144 

NOTE:  Part  run  advertising  included: 
Star-e  1944 — 2,894,411  includes  741,994  lines; 
1945—2,777,155  includes  717,818  lines.  Sen- 
)inel-m  1946—2,894,411  includes  741,996 
lines;  1945 — 2,777,155  includes  717,818  lines. 
Sentinel-S  1946-1.241,411  includes  434,183 
lines;  1945—1,232,834  includes  405,438  lines. 

PALO  ALTO.  CALIF. 

Times-e  .  1,925,894  1,782,349 

PASADENA.  CALIF. 

Star-News-e  .  1,181,434  1,132,244 

llndependent- 

Star  News-S  452,144  495,389 

Independent-m  .  1,145,423  1,085,103 


Grand  Total  .  2.252.390  2,322,130 

NOTE;  Enterprise-m  ft  Press-e  sold  in 
combination.  L'nage  of  one  edition,  En¬ 
terprise-m  is  shown.  Press-Enterprise-m  1944 
— 1.727,538  includes  44,595  lines  of  part-run 
advertising;  Press-Enterprise  194^1,744,058 
includes  22,870  lines  of  part-run  advertising. 

ROANOKE.  VA. 


Times-m  . 

1.320.844 

1,125,080 

iTimes-S  . 

440.144 

394,033 

World- News-e  . 

1,349,302 

1,144,413 

Grand  Total  . 

3,110,310 

2,443,524 

ROCHESTER. 

,  N.  Y. 

Democrat  ft 

Chronicle-m  . 

2.144.459 

2,179.055 

(Democrat  ft 

Chronicle-S  . 

1,268,274 

1,214,448 

•Times  Union-e  . 

2,577,399 

2,344,107 

Grand  Total  . 

5,990,332 

5,759,430 

ROCKFORD 

,  ILL. 

Star  (see  note)  . 

1,403,744 

1,380,548 

Star-S  . 

772,015 

453,521 

Grand  Total  . 

2,175,781 

2,034,089 

Grand  Total 


NOTE:  Star-m  ft  Register-Republic-e  sold 
in  combination.  Linage  of  only  one  edi¬ 
tion — Star-m — is  shown.  Star-m  published 
2,779,405  2,712,734  five  week  days  only,  excluding  Monday. 
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SACRAMENTO,  CALIF. 


,  CALIF.  SCHENECTADY.  N.  Y. 

2  457  086  2,602,397  Gaiette-m  .  1,618,103  1,489,983 

'935,349  982,427  Union  Star-e  .  1,017,592  1,042,861 


UNION  CITY.  N.  J.  PASSAIC.  N.  J. 

Hudson  Oispalch-m  ...  1,014,063  1,064,510  Herald-News-e  .  1,324.814  1,209  632 


882,642  856,314 

265.628  252,037 

4,740.705  4,693,375 


ST.  LOUIS.  MO. 


Slobe-Democrat-m  . . 
tGlobe-Democrat-we 

Posf-Dispatch-e  . 

$Post-Dispatch-S  . 


I  894,570  1,714.422  Times-e  . 

'875  563  741,059  limes-S . 

2,754,744  2,491,954 

2,000,4W  1,701,429  Grand  Total 


Grand  Total  . .  2,635,695  2.532,844 

SEATTLE.  WASH. 

Post-Intelligencer-m  ...  1,643,354  1,562,318 

9lntelligencer-S  .  605,4M  545,500 

Time$-e  .  2,501,231  2,340,682 

limes-S .  1,038,482  943,554 


5,788,727  5,432,054 


Grand  Total  .  7,527,394  4,468,844 

NOTE:  Part  run  advertising  included: 
Globe-Democrat-m  1966—1,894,570  includes 
291  842  lines;  1965—1.714,422  includes  303,- 
407  lines.  Post-Di$patch-e  1964 — 2.754.744 
includes  207,506  lines;  '’‘5-2,491  9M  in- 
dudes  167.844  lines.  Post-Dispatch-S  1965 
—1.701.429  includes  13.484  lines.  Globe- 
Democrat-m  published  5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  I 

SPioneer  Press-S  .  1,192,362 

Di$patch-e  .  2,319,814  2,188,014 

Grand  Total  4.824,430  4,510,524 

NOTE:  Dispatch-e  1966—2,319,814  includes 
265  879  lines  of  part-run  advertising;  1945 
— 2!|88,0I4  includes  241,244  lines  of  part- 
run  advertising. 

ST.  PETERSBURG.  FLA. 

Times-m  .  2,427,134  2,210,807 

SWsl  .  893,257  841,708 

Independent-e  .  1,178,534  1,154,993 

Grand  Total  . 4,498,925  4,M7.508 

NOTE:  Fart  run  advertising  included; 
Times-m  1966—2,427,134  includes  249,943 
lines-  1945—2,210.807  includes  114,415  lines. 
Times-S  1964—893,257  includes  92,874  lines; 
19(5—841,708  includes  41,031  lines. 

SALT  LAKE  CITY.  UTAH 

Tribune-m  .  2,270,418  2,309,^ 

fTribune-S  .  873.563  926,406 

Deseret  New$-e  .  2,247,822  2,270,134 


Grand  Total  .  5,392,003  5,504,424 

SAN  ANTONIO.  TEX. 

Express-m  .  1.880,742  1,727,749 

tExpress-News-S  .  895,444  ^,542 

Express-News-sat  .  280,513  377,034 

News-e  .  1.894,515  1,798,546 

Liqht-e  .  1.975,632  1,848,157 

SLfgVs  .  '.'’‘.”1  I.'HI39 

Light-sat  .  195,684  243,674 

Grand  Total  .  8,3I9,32J  8,073,883 

NOTE:  Express-m,  News-e  t  Light-e  pub¬ 
lished  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  . 1,816,136  1,984,547 

^Sun-Telegram-S  .  622,113  444,400 

Grand  Total  .  2,438,249  2,628,947 

NOTE:  Sun-m  1964—1,816,134  lines  in¬ 

cludes  58.823  lines  of  part-run  advertising; 
1965—1,984,567  lines  includes  64,638  lines  of 
part-run  advertising,  Sun-m  &  Telegram-e 
are  sold  in  optional  combination.  Linage 
of  one  edition,  Sun-m  is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  2.235,140  1,937,837 

SUn^nS  :  1,099.712  l.052,7W 

Tribune-e  .  2,891.026  2,542,573 

Grand  Total  .  6,225,878  5,553,176 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  2,599,470  2,3M,97I 

Chronicle-S  .  ! 

Examiner-m  . 

Examiner-S  .  '? 

News-Call-Bulletin-e  ..  .  I,ll3,20i> 

Examiner-e  .  2,724,964  . 

Examiner  &  Chronicle-S  1,287,315  . 

Grand  Total  .  6,411,749  8,531,350 

NOTE:  Chronicle-S  A  Examiner-S  discon¬ 
tinued  after  September  12,  1945.  Exam¬ 
iner-m  A  News-Call-Bulletin  were  com¬ 
bined  effective  September  13,  1965.  Ex¬ 
aminer  A  Chronicle-S  first  issue  September 
19.  1945. 

SAN  JOSE,  CALIF. 

Mercury-m  .  3,531.397  3,308,401 

News-e  .  3,443,158  3,281,205 

^Mercury-News-S  .  1.075,554  1,059,319 

Grand  Total  .  8.070.1 1 1  7.449.125 

NOTE:  Part  run  advertising  included: 
Mercury-m  1944—3,531,397  lines  includes 
300.055  lines;  1965—3,308,601  lines  includes 
186  485  lines.  News-e  1944 — 3,463,158  lines 
includes  300,055  lines;  1965—3,281,205  lines 
includes  186,485  lines. 

SAN  RAFAEL,  CALIF. 

Independent-Journal-e  1,670,322  1,456.771 


SHREVEPORT,  LA. 

Journal-e  .  1,022.066  1,025,273 

Times-m  .  1,359,584  1,310,942 

Times-S  .  715,298  649,488 

Grand  Total  .  3,094,948  3,005,923 

SOUTH  BEND.  IND. 

Tribune-e .  1,776,274  1,724,283 

Tribune-S  .  811,224  741,100 

Grand  Total  .  2,587,500  2,465,383 

SPOKANE,  WASH. 

Spokesman-Review-m  931,004  850,862 

tSpokesman-Review-S  ..  562,361  529,912 

Chronicle-e  .  1,112,932  974,590 

Grand  Total  .  2,606,297  2,357,364 

STOCKTON.  CALIF. 

Record-e  .  2,054,774  1,741,439 

SYRACUSE.  N.  Y. 

Herald-Journal-e  .  2,074,006  1,962,821 

§tHerald-American-S  ..  877,673  716,255 

Post-Standard-m  .  1,161,117  982,249 

Post-Standard-S  .  262,356 

Grand  Total  .  4,112.794  3,923,681 

NOTE:  Post  Standard  combined  with 
Herald-American  May  30,  1965. 

TACOMA.  WASH. 

News-Tribune-e  .  1,810,833  1,623,810 

News-Tribune-S  .  721,885  614,545 

Grand  Total  .  2,532,718  2,238,355 

TAMPA,  FLA. 

Tribune-m  .  2,398,744  2,219,494 

tTribune-S  .  1,009,797  1,010,978 

Times-e  .  1,601,345  1,485,659 

Grand  Total  .  5,009,906  4,716,133 

NOTE:  Tribune-m  1946—2,398,764  includes 
119,962  lines  of  part-run  advertising.  1965 
— 2,219,496  includes  79,880  lines  of  part-run 
advertising. 

TOLEDO,  OHIO 

Times-m  .  749,327  457,388 

Blade-e  .  2,301,397  2,216,453 

Blade-S  .  1,084,292  1,058,917 

Grand  Total  .  4,157,016  3,932,758 

NOTE:  Times-m  published  5  days  a  week 
only. 

TORONTO,  CANADA 

Globe  A  Mail-m  .  1,975,837  1,867,475 

Telegram-e  .  2,744,575  2,640,404 

Star-e  ..  3,104,472  2,944,187 

Grand  Total  .  7,845,084  7.454.066 

NOTE;  Telegram-e  includes  Weekend 
Magaiine  linage. 

TRENTON,  N.  J. 

Evening  Times-e  .  1,305,385  1.171,873 

•Times  Advertiser-S  . . .  909,245  784,596 

Trentonian-m  .  1,062,596  962.352 

Grand  Total .  3,277,246  2,920,821 

NOTE:  Times-e  published  5  days  a  week 
only. 

TROY.  N.  Y. 

Record  (see  note) .  1,367,089  1.234.296 

NOTE:  Record-m  A  Times-Record-e  sold 
in  combination.  Linage  of  one  edition, 
Record-m,  is  shown. 

TULSA,  OKLA. 

Tribune-e  .  1,976,413  1,893,263 

World-m  .  1,945,835  1,892,511 

World-S  .  814,939  750,963 

Grand  Total  .  4,759,387  4,534,737 

IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  by  Media  Records,  Inc.  for 
exclusive  publication  by  Editor  A  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
Media  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  May  1966  Linages 
•Includes  32,417  lines  FAMILY  WEEKLY 
(Includes  32,234  lines  THIS  WEEK 
^Includes  25,723  lines  PARADE 
.;7lncludes  185,200  lines  WEEKEND. 


UTICA,  N.  Y. 

Observer  Dispatch-e  ...  1,056,382  1,007,270  News-e 

•Observer  Dispatch  S  ..  465,806  358,893 

Press-m  .  1,361,685  1,274,229 

_  -  -  Patriot 

Grand  Total  .  2,883,873  2,640,392 

WASHINGTON,  D.  C.  Tribune 

News-e  .  .  1,400,601  1,445,840  Scranto 

Post-m  .  4,762,927  4,415,750  Times-# 

§Post-S  .  2,038,435  1,865,671 

Star-e  .  2,995,582  2,840,507  Sranc 

)Star-S  .  1,259,925  1,285,391  Indue 


PATERSON.  N.  J. 

3M'893  .  I■■«8,I37  1,441,370 

274,'229  QUINCY,  MASS. 

— —  Patriot  Ledger-e  .  1,295,347  1,112.776 


. 12,457,470  12,053,179 


SCRANTON.  PA. 

Tribune-m  .  508,525  479  448 

Scrantonian-S  .  565,078  460647 

Times-#  .  1,190,134  I,l40i522 

Grand  Total  .  2,263,739  2.100  617 

Includes  PARADE  25,766  lines  {I944)- 
25,515  lines  (1945).  '' 


WATERBURY,  CONN. 

American-e  .  1.509.890 


WILKES-BARRE,  PA. 

Record-m  .  685,836  442  247 

Times-Leader-e  .  1,259,270  1,145788 


1  509  890  1  479  577  • '"iBs-i-eaaer-e  .  l,X9T,x/U  1,145, 

S  !!!!'!!!!!  '658782  '63li6l3  'ndependent-S  .  733,973  711,' 


Grand  Total  .  2,168,872  2,061,140 

NOTE:  American-e  A  Republican-m  sold 
only  in  combination.  Linage  of  American-e 
only  is  shown. 


WESTCHESTER-ROCKLAND  GROUP,  RV  PI 

N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  ..  1,224,714  951,241  adbx 

Mount  Vernon  Argus-e  .  1,318,484  1.093.443  .  m 

New  Rochelle  Amer,can-News-e 


Grand  Total  .  2,479,079  2  499  999 

Includes  FAMILY  WEEKLY  31  825  lines 
(1944);  25,944  lines  (1945). 

LINAGE  REPORTED 
BY  PUBLISHERS 


ABERDEEN,  S.  D. 

!ws-e  457,432 


Standard-Star-e  .  1,334,031  1,114,128  ^merican-News-S  204,008  195,844 

Ossining  Citizen-  _  j  t-  »  ,  ■ 

Register-e  .  1,211,792  988  978  Grand  Total  .  661,640  585,494 

Peekskill  Star-e  .  961,579  824,551  aiTrtnijA  da 


Register-e  .  1,211,792  988,978 

Peekskill  Star-e  .  961,579  824,551 

Port  Chester  lt#m-e  ...  1,344,447  1,131,312 

Tarrytown  News-e  .  1,166,773  937,282 

Yonkers  Herald 

Statesman-e  .  1,518,173  1,307,346 

White  Plains  Reporter 

Dispatch-e .  1,554,374  1,328,270 

Rockland  Journal 

News-e  .  1,242,792  1,114,445 


ALTOONA.  PA. 

Mirror-e  .  1,271,497  1,191,008 

APPUTOIMIIIIIAH-MENASHA,  WIS. 

Post-Crescent-e  .  1,166,158  1,124,^ 


Dispatch-e .  1,554,374  1,328,270  l^osf-Crescent-S  .  353,556  339,934 

jckland  Journal  -  j  »  .  i  7,,,  ; - 

News-e  .  1,242,792  1,114,445  Grand  Total  .  1,519,714  1,444,722 

. 12.879.159  I0i;r:^il  Pantagraph-a^y's®^.°r450,2W  1,299,900 

tuiz-uiTA  vAAie  .  *^0  "oT  include  FAM- 


WICHITA,  KANS. 

Eagle-m  .  1,787,049  1,752,473 

Beacon-c  . 1,232,096  1,194,302 

(Eagle  A  Beacon-S  .  ..  732,057  668.028 


BURLINGTON.  VT. 


Eagle  A  Beacon-S  -  732,057  668,028  Free  Press-m  .  1,054,167  961.894 

Grand  Total  .  3,751,222  3,614,803  CANTON  OHIO 


WINSTON.  SALEM.  N.  C. 

Journal-m  .  1,583,966  1,508,479 

Sentinel-e  .  1,458,335  1,428,478 

Journal  A  Sentinel-S  ..  632,242  566,598 

Grand  Total  .  3,474,543  3,503,555 

WORCESTER.  MASS. 

Telegram-S  .  765,747  777,242 

Telegram-m  .  1,157,708  1,059,099 

Gazette-e  .  1,444,779  1,293,429 


CANTON,  OHIO 

Repository-e  .  2,307,550  2.221,156 

Repository-S  .  723,198  712,138 

Grand  Total  .  3,030,748  2,933,294 

CARBONDALE-HERRIN-MURPHYSBORO. 

ILL. 

Southern  lllinoisan-e  ...  483,028  524,090 

Southern  Illinoisan-S  ...  185,472  150738 

Grand  Total  .  668,500  674,828 

Does  not  include  FAMILY  WEEKLY. 


Grand  Total .  3,370,234  3,129,790 

NOTE:  Part  run  advertising  included; 

Telegram-m  1964—1,157,708  lines  includes  /-u 

51,918  lines;  1945-1,059,099  lines  includes 

Cl  zzo  i:....  .  lott  I  A/tL  -rta  i: _  L-ourier-e 


CHAMBERSBURG,  PA. 

Public  Opinion-#  .  741,265  762,762 


CHAMPAIGN-URBANA,  ILL. 

r-e  .  838,712  824,222 


51,332  lines.  Gazette-e  1944—1,444,779  lines  iL'c  .  SS' 

includes  55.409  lines;  1965—1  293  429  lines  .  354. 


includes  55,609  lines;  1965—1,293.429  lines 
includes  51,389  lines. 


Grand  Total  .  1,192,854  1.117,508 


YOUNGSTOWN.  OHIO 

Vindicator-e  .  1,844,978 

5Vindicator-S  .  1,078,233 


KSTOWN,  OHIO  CHARLESTON.  W.  VA. 

.  !  GazeHe-m  .  1,215,872  1,202,754 

.  1,078,233  1,010,812  Mail-e  .  1,237,810  1,219,050 

-  -  Gazette-Mail-S  .  '474,180  450,450 


Grand  Total  .  2,923,211  2,444.917 

A.L.S.  REPORTS,  INC. 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  553,507  520,439 


Telegraph-S  .  257,295  210,762  Gazette-e . 


Grand  Total  .  2,927,842  2,872,254 

NOTE;  PARADE  Magazine  and  preprint 
insert  linage  not  included. 

CHILLICOTHE,  OHIO 


Includes  FAMILY  WEEKLY  32,420  lines  Kentucky  Post  A 


COVINGTON.  KY. 


(1966);  25,946  lines  (1965). 

NOTE:  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 


COLUMBIA.  S.  C. 

.  1,481,641  1,185,050  DAVENPORT,  IOWA 

.  613,639  544,017  Democrat-m  .  1,153,404  1,116,836 

.  I,l28j  72  940  850  Times-e  .  1,358,196  1,279,222 

.  3,223  452  2  449  917  Times-Democrat-S  .  562,240  441,448 


DANBURY,  CONN. 

News-Times-e  .  1,151,794  1,106,756 


State-m  . 

State-S  . 

Record-e  . . . 
Grand  Total 


DULUTH.  MINN. 

Herald-e  .  882,824 

News-Tribune-m  .  796,653 

News-Tribune-S  .  607,419 


Grand  Total  .  2,286,896  2,148,986 

MONROE.  LA. 

World-m  .  807,829  801,921 

World-S  .  354,028  329,298 

News-Star-e  .  802,534  736,354 


Includes  FAMILY  WEEKLY  30,193  lines  Grand  Total  .  3,073,840  2,837,506 

(1966);  25,946  lines  (1965). 

DAYTONA  BEACH.  FLA. 

mil  iiTU  ejiijij  News-e  .  1,078,245  880,320 

Herald-e  News-Journal-S  .  335,741  271,100 

Jews-Tribu’ne-rn  794,453  738  453  .  1,172,007  ’T9,783 

Hews-Tribune-S  .  ‘0MI9  562,080  g^and  Total  .  2,585,993  2.131,203 

Grand  Total  .  2,286,896  2,148,986  DECATUR  ILL 

Herald  A  Review-me  ...'  1,153,572  1,115,464 

MONROE.  LA.  Herald  A  Review-S  ....  389,522  341,096 

Vorld-m  .  807,829  801,921  _ ! _  _ _ 

Vorld-S  .  354,028  329,298  Grand  Total  .  1,543,094  1.454.540 

lews-Star-e  .  802,534  736,354 

^  .  .  - -  DOTHAN.  ALA. 

Grand  Total  .  1,966,393  1,867,573  Eagle-eS  ax  sat .  894,435  814,795 

EDITOR  &  PUBLISHER  for  July  2,  1966 


S32,75i 

150,528 


I9M 

EAST  ST.  LOUIS.  ILL. 

Jourti*!-*  .  521,122 

journal-S  .  183,944  _ 

Grand  Total  .  712,048  483,284 

Dots  not  include  FAMILY  WEEKLY. 

GAINESVILLE.  FLA. 

Stin-tS  ax  sat .  1,125,484 

GRAND  FORKS.  N.  D. 


1944 


1945 


MORGANTOWN.  W.  VA. 

Post-e  .  444,042  584,901 

Dominion-Naws-m  .  444,042  584,901 

Dominion-Post-S  .  208,813  . 


Grand  Total  .  1,534,937  1,173,802 

NOTE:  Sunday  edition  includes  33,127 
lines  FAMILY  WEEKLY.  First  Sunday  edi- 
941,404  tion.  Oct.  31,  1945. 


Harald-eS  .  1,083,880  1,034,747  Advocate-e  .... 


NEWARK.  OHIO 


HARRISBURG.  PA. 

Patriot-m  .  1,548,134 

•Patriot-News-S  .  455,522 


1,495,740 

554,274 


HAVERHILL.  MASS. 

Gaiette-e  .  799,410 


Grand  Total  . . 


HUNTSVILLE,  ALA. 

Times-e  .  1,443,770 

Times-S  .  714,054 


HYANNIS 

Cape  Cod  Standard- 

Times-e . 

Cape  Cod  Standard- 
Times-S  . 


952,700 


984.524 

234,404 


Grand  Total  .  1,284,080  1.222,928 

NOTE;  Does  not  include  33,127  lines 
|lt44);  27,448  lines  (1945)  FAMILY  WEEK- 
LT. 

LA  SALLE,  ILL. 

Ntws-Tribune-e  .  744,774  701,570 


LINCOLN,  NE8R. 

Star  rn  .  1,318,128 

Journal-e  .  1,295,040 

Journal  (  Star-S  .  492,723 


1,317,918 

1,287,424 

480,497 


Grand  Total  .  3,131,854  3,111,449 

Includes  PARADE  25,945  lines  (1944); 
2S.i30  lines  (1945). 

LOCKPORT,  N.  Y. 

Union-Sun  8  Journal-a  .  491,558  499,790 

LOUISVILLE.  KY. 

Courier-Journal-m  .  1,738,038  1,411,397 

Caurier-Journal-S  .  1,197,844  1.053.204 

Timts-e  .  2,144,422  1,980,897 

Grand  Total  .  5,082,504  4,445.498 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  4-column  basis  and  clas¬ 
sified  on  9-column  basis. 

MADISON,  WIS. 

Capital  Times-e  .  1,742,173  1,572,193 

State  Journal-m  .  1,774,844  1,408,404 

Slate  Journal-S  .  407,439  553,124 


Grand  Total  .  4,144.478  3,733,723 

Includes  PARADE  24,404  lines  (1944); 
It, 178  lines  (1945). 


.  MERIDEN,  CONN. 

«ecord-m  .  1,044,184 

«ornal-e  .  941 ,444 


Grand  Total 


2,027,830 


935.  in 
808.374 


I ,743.544 
912,948 


NEW  BRITAIN,  CONN. 

Herald-e  .  1,102,179 


1,382,374  1,275,944 
1,030,794 


Grand  Total  .  2,203  454  2,050,034 

■Does  not  include  PARADE  linage. 


443,454 


HUNTINGTON.  W.  VA. 

Advertiser-e  .  1,047,425  1,028,454 

Herald-Dispatch-m  ....  1,091,579  1,085,230 
Herald-Advertiser-S  ...  403,147  3n,387 


2,542,171  2,484.271 


NEW  LONDON.  CONN. 

Day-e  .  1.115,191  1,087,142 

NORRISTOWN.  PA. 

Times-Herald-e  .  1,044,154  1,033,907 

NORTH  PLATTE,  NEBR. 

Telegraph-Bulletin-e  ...  471,300  599,490 

OGDEN.  UTAH 

Standard-Examiner-e  ..  1,321,128  1,145,422 
Standard-Examiner-S  ..  353,708  309,932  Tribune-Star-S 


1944 

1945 

SALISBURY, 

N.  C. 

Post*e  . . 

733.440 

425,758 

Post-S  . 

251,230 

234,332 

Grand  Total  . 

984,490 

840,090 

SANTA  BARBARA.  CALIF. 

New$-Pras$-S  . 

554,820 

530,418 

News*Pres$*e  . 

1,500,440 

1,428,385 

Grand  Total  . 

2,055,480 

1,958,803 

SIOUX  FALLS.  S.  D. 

Argus-Leader-e  . 

871,974 

842,352 

Argus-Leader-S  . 

297,834 

292,094 

Grand  Total  . 

1,149,812 

1,134,448 

STROUDSBURG.  PA. 

Pocono  Racord-m  . 

420,394 

543,024 

SUPERIOR, 

WIS. 

Telegram-e  . 

509,432 

527,440 

TERRE  HAUTE.  IND. 

Star»m  . 

982,254 

1,040,038 

533,582 


1,154,440 

575,470 


Grand  Total  2,177,824  l,n9.9IO 

Does  not  include  FAMILY  WEEKLY. 

MASS. 

814,844  732,578 

84,240  72,058 

Grand  Total  .  903,084  804,434 

PA. 


Grand  Total  .  1,474,834  1,455,354 

Includes  FAMILY  WEEKLY  31,850  lines 
(1944):  27,902  lines  (1945). 


OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  598,101 

News-Herald-e  .  494,424 


Grand  Total 


1,094,527 


JOHNSTOWN. 

Tribune-Democrat- 

all-day  .  1,234,542  1,212,043 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City  Herald-e .  828,058  448,941 

Tri-City  Herald-S  .  284,025  244,545 

Grand  Total  .  1,112,083  913,484 

Does  not  include  FAMILY  WEEKLY. 

KENOSHA.  WIS. 

Niws-e  1,417,528  1,338,454 


KINGSTON,  N.  Y. 

Freeman-e  .  1,037,524 

KOKOMO,  IND. 

Tribune-e . 1,008,124 

Tribune-S  .  275,954 


ONEONTA.  N.  Y. 

Star-m  .  409,754 

PADUCAH,  KY. 

Sun-Democrat-e  .  843,080 

Sun-Democrat-S  .  304,834 


Grand  Total 


412,157 

519,193 


1,131,350 

541,750 


847,140 

317,842 


1,147,914  1,144,982 


Grand  Total  .  2,575,874  . 

NOTE:  No  figures  for  May  1945  due 
to  strike  Oct.  22.  1944. 

TOPEKA.  KANS. 

Capital-m  1,178,222  1,249,479 

State  Journal-e  .  1,030,804  1,010  110 

Capital-Journal-S  .  435,214  337,179 


Grand  Total  .  2,444,242  2,594,748 

NOTE:  Capital-Journal-S  includes  24  918 
lines  (1944)  PARADE. 

TUCSON.  ARIZ. 

Star-m  .  1,940,959  1,757,943 

Star-S  .  528,844  425,444 

Citiien-e  .  2,290,281  2,124,485 


PINE  BLUFF.  ARK. 

Commercial-e  .  728,504  719,440 

Commercial  s  .  243.304  240,932 

Grand  Total  .  971,810  980,392 

Does  not  include  32,928  lines  FAMILY 

WEEKLY. 


PITTSFIELD. 

Berkshire  Eagle-e  . 


MASS. 

1.121,548 


PLATTSBURGH.  N.  Y. 

Press-Republican-m  _  449,992 

PORT  JERVIS,  N.  Y. 

Union-Gaiette-e  .  259,014 

PORTLAND.  ME. 

Press  Herald-m  .  1,002,917 

Exprass-e  .  912,845 

Telegram-S  .  488,305 


1,079,022 

414,544 

231,944 


987,841 

877,844 

453.404 


Grand  Total  .  4,780,104  4,308,094 

NOTE:  PARADE  linage  not  included  in 
1945  figures;  buf  are  included  in  1944 

figures. 

WAUKEGAN.  ILL. 

News-Sun-e  .  1,583,932  1,455,492 

WILMINGTON,  DEL. 

News-Journal-me  .  2,354,918  1,945,849 

VICTORIA,  TEX. 

Advocate-m  .  588,742 

Advocate-S  .  217,944 


401,844 

183,424 


Grand  Total 


804,708 


WOONSOCKET.  R.  I. 

Call-e  .  954,810 

CANADA 


785,470 

945,178 


Grand  Total 


CALGARY,  ALTA. 

2,404,047  2,319,113  Herald-e  .  2,301,387  2,302,488 


POTTSTOWN.  PA. 

Mercury-m  .  1,197,414  1,040,122 

POUGHKEEPSIE.  N.  Y. 

Journal-e  .  1,308,549  1,182,948 

Journal-S  .  494,394  542,912 


Grand  Total  .  1,804,943  1,745,880 

Includes  FAMILY  WEEKLY  33,127  lines 
(1944):  27,448  lines  (1945). 

QUINCY.  ILL. 


..  MIDDLETOWN,  N.  Y. 

fines  Herald-Record-m  938,924 

MOLINE-ROCK  ISLAND.  ILL. 

*.'9>i»-e  .  1,282,120  1,322,048 

"Wtch-e  .  1,309,434  1,325.198 

editor  ac  PUBLISHER  for  July  2,  1966 


Harald-Whig-e  . 

..  490,970 

413,200 

Herald-Whig-S  . 

330,918 

310,440 

Grand  Total  . 

..  1,021,888 

923,840 

RAPID  CITY.  S.  D. 

Journal-e  . 

. .  745,738 

489,794 

Journal-S  . 

248,418 

249,420 

Grand  Total  . 

..  1,014,354 

939,414 

RENO. 

NEV. 

Journal-m  . 

. .  1,051,708 

909,580 

Journal-S  . 

. .  330,974 

289.474 

Gazette-e  . 

..  1,240,498 

1,118,432 

Grand  Total  . 

.  2,423.180 

2,317,484 

Does  not  include 

FAMILY  WEEKLY. 

RICHMOND.  VA. 

Times-Dispatch-m  _ 

..  1,915,292 

1.843,474 

News  Leader-e  . 

..  1,948,712 

2,037,122 

Times-Dispatch-S  _ 

..  1,204,912 

1,149,894 

Grand  Total  . 

..  5,090,914 

5,070,490 

SALEM. 

ORE. 

Oregon  Statesman-m 

..  1,108,042 

1,193,020 

Oregon  Statesman-S 

..  278.231 

241,284 

Capital  Journal-a  ... 

..  1,271,042 

1,311,577 

Grand  Total  . 

..  2,457,315 

2,745,881 

EDMONTON.  ALTA. 

Journal-e  .  2,214,357  1,994,235 

,  HAMILTON.  ONT. 

Spectator-e  .  2,470,595  2,454,104 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  1,945,440  1,728,887 

^  ,  LETHBRIDGE.  ALTA. 

Herald-e  .  781,114  734,173 

LONDON,  ONT. 

Free  Press-me  .  2,127,450  2.215,224 

MONTREAL.  QUE. 

Le  Dimanche-Matin-S  .  298,790  220,740 

NORTH  BAY,  ONT. 

Nugget-e  .  441,473  440,040 

OTTAWA.  ONT. 

Citi»en-e  .  2,210.901  2,223,195 

LeDroit-e  .  1,053,274  1.044,850 

,  .  QUEBEC.  P.  Q. 

Le  Soleil  8  L'Evenement- 
Journal-me .  . 

,  ^  REGINA,  SASK. 

Leader-Post-e  .  1,434,892  1,523,199 

,  SASKATOON.  SASK. 

Star-Phoenix-e  .  1,243,443  1,234,043 

SYDNEY.  NOVA  SCOTIA 

Cape  Sraton  Post-e  ...  1,071,924  1,150,084 

VANCOUVER.  B.  C. 

Sun-e  .  2,889.835  2,879,777 

Province-m  .  1,383,104  1,477,540 

Sun-e  includes  WEEKEND  MAGAZINE 
88,947  lines  (1944);  117.089  lines  (1945). 

WINNIPEG.  MAN. 

Free  Pre$$-e  .  2,453,173  2,511,470 

Tribune-e  .  1,447,489  1,499,451 


Closing  of  Ad 
Office  Blamed 
On  Resentment 

El  Paso,  Texas 

“Larger  newspapers”  caused 
the  Texas  Press  Association  to 
close  its  advertising  sales  office 
in  Dallas,  members  were  told 
here  June  26  by  TPA  president 
Wynn  B.  Crossley,  publisher  of 
the  weekly  Madisonville  Meteor. 

The  Dallas  office  was  discon¬ 
tinued  after  six  months  of  oper¬ 
ation  at  a  cost  of  $10,000,  Cross- 
ley  said,  “because  there  was 
resentment  from  larger  news¬ 
papers  against  the  TPA  seeking 
advertising  accounts.” 

“This,”  he  said,  “was  a  dis¬ 
appointment  to  all  of  us  who 
had  thought  for  years  that  an 
advertising  office  in  Dallas 
would  be  profitable  to  the  TPA 
and  to  its  members  through  the 
generation  of  new  advertising 
accounts.” 

The  office  was  moved  to  TPA 
headquarters  at  Austin. 

Jim  Barnhill,  publisher  of  the 
HUlKhoro  Dnihj  Mirror,  was  in¬ 
stalled  as  president  of  the  as¬ 
sociation. 

• 

T  oronto  Ad  Agency 
Buys  British  Firm 

Toronto 

MacLaren  Advertising  Com¬ 
pany  Limited  of  Toronto  this 
week  became  the  first  Canadian 
advertising  agency  to  buy  con¬ 
trol  of  a  foreign  advertising 
company. 

George  G.  Sinclair,  MacLaren 
president,  said  his  firm  has  pur¬ 
chased  a  majority  interest  in 
Dunkley  and  Friedlander  Ltd.  of 
London.  He  did  not  disclose  the 
price. 

S'-'clair  said  his  firm  has  been 
negotiating  for  a  British  affilia¬ 
tion  for  four  years. 

Dunkley  and  Friedlander,  with 
65  employes  and  $4,000,000  in 
billings,  is  to  be  renamed  Mac¬ 
Laren,  Dunkley,  Friedlander 
Ltd.  As  part  of  the  purchase 
MacLaren  also  acquires  two 
English  subsidiary  companies, 
Dunkley  and  Friedlander  (Prod¬ 
uct  Development)  Ltd.  and  D. 
and  F.  Research  Ltd.,  as  well  as 
an  interest  in  D.  and  F,  Spa,  a 
Milan  product  dev’elopment  com¬ 
pany. 

With  the  acquisition,  Mac¬ 
Laren,  already  Canada’s  largest 
agency,  w’ill  become  the  world’s 
42nd  largest  advertising  com¬ 
pany  with  billings  in  1966  at 
$46,000,000. 

F.  H.  Horler  of  Toronto,  Mac¬ 
Laren  general  manager,  will 
move  to  England. 
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Reedy  Says 

(Continued  from  page  10) 


were  written  from  1953  to  1961 
will  discover  that  they  have  a 
familiar  rinp. 

‘Lucky  Pierre' 

After  President  Eisenhower 
came  President  Kennedy  and 
“Lucky  Pierre.”  Pierre  was  so 
popular  that,  ordinarily,  it  comes 
as  something  of  a  surprise  to 
my  journalistic  colleaf?ues  to 
realize  that  the  phrase  “man¬ 
aged  news”  was  coined  durinpr 
that  regime.  I  can  still  recall 
Pierre  telling  me  “I  sure  wish 
that  I  could  figure  out  a  way  of 
doing  what  they  tell  me  I  am 
doing.” 

.4s  for  the  current  situation, 
it  is  so  fresh  in  everyone’s  mind 
that  it  needs  no  elaboration.  As 
one  of  the  few  people  who  have 
t)een  on  l)oth  sides  of  the  contro¬ 
versy — and  who  also  spent  some 
time  right  in  the  middle  of  the 
arena — I  have  a  few  suggestions 
today  as  to  why  this  is  the  situa¬ 
tion  and  a  few  reflections  upon 
its  impact. 

First,  of  course,  there  is  the 
obvious  dichotomy  of  viewpoint 
which  must  exist  between  poli¬ 
tical  leaders  and  newspapermen 
-SO  long  as  political  leaders  are 
truly  political  leaders  and  news¬ 
papermen  are  truly  new’spaper- 
men. 

A  political  leader  is  essentially 
an  advocate — a  man  who  is  seek¬ 
ing  to  shai>e  the  world  toward 
ends  he  considers  worthy.  To  be 
effective  as  an  advocate,  he  must 
l)e  a  man  of  deep  commitment 
and  conviction  of  his  own 
righteousness.  He  must  have  an 
ab.solute  faith  in  his  dedication 
to  the  good,  the  true,  and  the 
beautiful;  and  he  must  have  the 
determination  to  drive  toward 
his  goals  without  sw^erving. 
Politics  is  no  place  for  a  Hamlet 
intoning  “To  l)e  or  not  to  be” 
interminably  while  the  urgent 
l)roblems  of  the  world  knock 
insistently  at  the  gate. 

.4  newspaperman,  on  the  other 
hand,  is  one  whose  job  is  to 
chronicle  daily  events  and  to 
l)lace  the  facts  before  the  public 
in  some  reasonable  perspective. 
Events  and  facts  have  a  life  of 
their  owm.  They  are  independent 
of  the  dreams  and  the  desires 
of  men.  They  can  be  harsh  when 
we  are  in  the  greatest  need  of 
comfort.  They  can  be  rasping 
when  our  nerv’es  are  rubbed  raw. 
They  can  be  crushing  when  we 
are  at  the  lowest  ebb  of  our 
morale.  And  there  is  only  a  very 
small  percentage  of  time  when 
they  accord  with  our  goals  and 
our  aspirations  .  .  . 

In  most  instances,  however,  it 
is  not  too  difficult  to  arrive  at  a 


modus  vivendi.  The  political 
leader  and  the  newspaper  re- 
poii^r  can  battle  from  nine  in 
the  morning  until  five  in  the 
afternoon  and  then  go  out  and 
have  dinner  together.  The  field 
of  conflict  is  limited  to  the  public 
life  of  the  participants  and  at 
the  end  of  the  day,  when  offices 
are  closed,  they  can  once  again 
recognize  each  other  as  human 
beings.  In  the  implications  of 
that  last  remark  can  be  found, 
in  my  judgment,  the  key  to  the 
situation  which  characterizes 
White  House  press  relations. 

To  the  President,  there  is  no 
end  to  the  official  day.  .And  to 
the  Press,  there  is  no  end  to 
intere.st  in  the  President’s  activi¬ 
ties  .  .  .  The  watch  on  the  White 
Hou.se  assumes  a  greater  inten¬ 
sity  and  a  greater  jH'rsistence 
than  the  fabled  Watch  on  the 
Rhine  and,  in  fact,  newspaper¬ 
men  are  willing  to  leave  only 
when  they  have  ironclad  assur¬ 
ance  that  the  gates  will  be 
closed  and  reporters  barred 
from  entry. 

It  would  be  easy  under  these 
circumstances  to  work  up  con¬ 
siderable  indignation  against 
the  press.  But  it  is  a  mi.stake  to 
believe  that  this  is  a  situation 
arising  out  of  bad  manners. 
There  is  no  reason  to  think  that 
.American  newspapermen  are 
any  more  snoopy  than  their 
counterparts  in  other  parts  of 
the  world.  In  fact,  objective  ex¬ 
amination  will  disclose  that 
American  newspapers  are  far 
less  addicted  to  .sen.sational  scan¬ 
dal  than  those  of  many  other 
countries  where  the  front  pages 
are  turned  over  to  the  divorce 
court  and  the  vice  squads. 

Constant  \^'atch 

The  facts  are  that  the  con¬ 
stant  watch  on  the  White  House 
and  the  First  Family  is  merely 
a  reflection  of  the  attitude  of 
the  American  people  themselves 
and  their  feeling  about  the  First 
Family.  We  tend  to  forget  that 
our  country  is  one  of  the  very 
few  in  the  world  where  the  Chief 
Executive  not  only  runs  the  state 
but  embodies  the  state — not  only 
operates  the  mechanism  of  gov¬ 
ernment  but  symbolizes  the  coun¬ 
try  itself.  In  almost  every  na¬ 
tion — with  the  exception  of  a 
few  w'ho  patterned  their  con¬ 
stitution  after  ours — these  func¬ 
tions  are  divided.  .  .  . 

When  a  people  entrust  both 
the  responsibilities  of  embodi¬ 
ment  of  the  state  and  operation 
of  the  state  to  one  man,  even 
for  a  limited  period  of  time,  they 
are  going  to  want  to  know  every¬ 
thing  about  that  man.  They  are 
not  going  to  be  satisfied  with  a 
mere  recital  of  the  method  by 
which  he  discharges  his  opera¬ 
tional  duties.  They  are  going  to 
want  to  know  all  of  the  little  but 


revealing  acts  which  uncover  the 
personality;  the  activities  of  his 
family  w’hich  they  believe  give 
them  insight  into  the  man  him¬ 
self.  They  want  to  know  what 
kind  of  a  man  is  this  into  whose 
hands  they  have  placed  the  most 
frightening  powers  ever  con¬ 
ceived  by  humanity.  And  so  long 
as  this  is  the  case,  I  foresee  no 
happy  and  harmonious  relation¬ 
ship  between  the  White  House 
and  the  Press,  unless  one  or  the 
other  abdicates  some  of  its  fun¬ 
damental  responsibilities. 

Tension  between  the  White 
Hou.se  and  the  Press  is  not 
iiecessarily  catastrophic.  In  fact, 
the  existence  of  tension  in  soci¬ 
ety  generally  may  well  be  the 
foice  that  sustains  democracy. 

Tension  Is  Price 

.4  successful  leader  must  have 
a  reverent  commitment  to  his 
cause.  But  the  essence  of  dem¬ 
ocracy  is  the  irreverent  treat¬ 
ment  of  temporal  power.  The 
values  in  both  leadership  and 
democracy  are  values  that  our 
peoi)le  wish  to  retain.  The  price 
of  tliat  retention — unless  by 
some  miracle  we  truly  enter  the 
age  of  philosopher  kings — is 
tension.  I  do  not  believe  that 
price  is  too  high  to  pay. 

In  fact,  I  will  go  even  further 
and  state  my  belief  that  a  demo¬ 
cratic  society  is  inconceivable 
without  tension,  and  the  objec¬ 
tive  reporting  that  democracy 
requires  will  always  produce 
tension.  I  might  add  that  I  do 
not  think  that  our  country  has 
ever  been  hurt  by  skeptical  and 
rambunctious  news^iapermen.  On 
the  other  hand,  I  do  not  think 
it  well  served  by  those  w'ho  try 
to  join  The  Establishment.  The 
disservice  would  be  not  only  to 
the  press  and  the  public  but  to 
The  Establishment  itself  because 
we  must  remember  that  com¬ 
munications  through  the  press 
are  a  two-way  street. 

A  press  completely  in  the 
hands  of  The  Establishment 
would  be  as  much  of  a  danger 
to  the  Government  that  con¬ 
trolled  it  as  it  would  be  to  the 
people  who  read  it.  In  fact,  I 
l)elieve  that  there  are  some  ways 
in  which  a  controlled  press 
would  deceiv'e  the  controllers 
even  more  than  it  would  deceive 
the  public  .  .  . 

Control  Means  Dullness 

Furthermore,  a  controlled 
press  tends  to  become  a  dull 
press — one  that  deba.ses  the 
language  and  subtracts  mean¬ 
ing  from  the  noblest  expressions. 
Those  who  seek  to  manipulate 
the  media  of  communications 
always  revel  in  cliches.  I  think 
that  even  in  our  free  country 
most  of  us  have  noted  a  tendency 
in  duller  sections  of  the  press  to 
convert  such  phrases  as  “crea- 
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tive,”  “imaginative,”  “new,”  and 
“dedicated”  into  the  currency 
through  which  puff  stories  are 
exchanged  for  favors.  And  be¬ 
lieve  me  these  phrases  quickly 
become  non-words  to  which 
people  shut  their  ears  .  .  . 

The  press,  in  my  judgment, 
serves  society  only  when  it  is 
persistent,  skeptical — and  even 
obstreperous.  This,  of  course,  is 
a  hea\'y,  additional  burden  to  the 
leaders  w’ho  are  the  focus  of  ten¬ 
sions  that  are  staggering  even 
when  the  press  is  contented, 
.serene  and  harmonious.  It  is 
truly  unfair  to  ask  them  to  take, 
without  flinching,  criticism  that 
is  always  harsh,  often  ill-in¬ 
formed,  rarely  constructive,  and 
invariably  based  upon  ill- 
founded  suspicion  as  to  their 
motives.  I  doubt  whether  there 
has  ever  been  a  political  leader 
in  the  history  of  democracy  who 
has  not  .said:  “There  must  be  a 
better  way  of  doing  this.” 

Unfortunately,  there  is  no 
better  w’ay  so  long  as  we  are 
committed  to  the  concept  of  gov¬ 
ernment  under  the  control  of 
people.  We  will  just  have  to  pro¬ 
ceed  on  the  assumption  that 
these  tensions  are  part  of  the 
price  that  must  be  paid  for 
values  which  we  consider  abso¬ 
lute.  And  it  may  well  be  that  we 
owe  a  deeper  debt  than  we  are 
willing  to  acknowledge  to  the 
members  of  the  press  who  bring 
these  tensions  to  the  forefront. 
• 

AP’s  Wire  Network 
Extended  to  .4friea 

The  Eui’opean  leased  wire 
network  of  the  Associated  Press 
was  extended  to  Africa  June  21 
with  the  inauguration  of  a 
French  language  news  .service 
to  the  privately  owned  Moroc¬ 
can  national  news  agency.  Mag¬ 
hreb  Arabe  Piesse.  (MAP) 
Previously,  AP  served  Africa 
only  by  radio-teletype. 

MAP  will  distribute  the  AP 
service  to  Morocco’s  four  daily 
newspapers  and  to  the  national 
radio  and  television  networks. 

Unlike  most  African  news 
agencies,  MAP  is  run  on  private 
enterprise  linos.  Mendi  Ben- 
nouna,  director  of  MAP,  is  an 
experienced  newsman  and  diplo¬ 
mat. 

An  AP  leased  wire  runs  from 
Paris  to  Algiers  by  cable  under 
the  Mediterranean,  and  across 
North  Africa  to  Rabat,  a  total 
of  more  than  1,500  miles. 

• 

Laitiii  in  Old  Job 

Washington 

Joseph  D,  Laitin,  a  former 
United  Pre.ss  reporter,  has  left 
the  White  House  press  office  to 
return  to  his  former  job  as  as¬ 
sistant  to  Budget  Director 
Charles  L.  Schultze. 
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running  into  the  ‘lifelong’ Demo- 

she  would  delight  in  sending  Robert  Duane  Zsehiesche 

their  cartoons  of  Presidents  Eric,  6,  have  no  middle  names,  new  ones.  He  is  an  avid  reader; 

Eisenhower  and  Kennedy  to  the  “With  a  name  as  long  as  ours,  a  most  necessary  attribute  for  a 
White  House  .  .  .  “Anything  they  didn’t  need  any  more  verbal  man  who  has  to  stay  on  top  (if 
that  would  lighten  their  burden  baggage,’’  he  explains.  not  ahead)  of  the  news.  “I  have 

or  cause  a  smile,  I  would  mail.  Bob  never  shoi  tened  bis  sur-  no  hobbies.  Just  don’t  have  the 
With  the  added  line.  No  name,  a  name  of  German  origin  time  for  them.” 
acknowledgement  necessary.”  which  is  rather  a  tongue-twister.  He  keeps  small  pads  through- 
Then  comes  Bob’s  turn:  “My  father  asked  me  once  to  out  his  home  and  “any  time  I 

“Now,  Mr.  Zsehiesche,  what  promise  that  if  I  were  ever  in  a  get  an  idea  for  a  subject,  I 
your  background  or  what  your  position  to  sign  my  name,  to  use  write  it  down  and  build  up  a 
prrandpappy  did,  I  am  not  aware,  it.  So  I  always  have,”  he  said.  file  that  %vay.  I’ve  found  that  if 
but  I  want  to  tell  you  that  you  Now  37  years  old.  Bob  was  you  don’t  write  it  down  that 
are  in  the  United  States  of  born  on  a  farm  in  Prophets-  very  moment  it’s  easy  to  lose  it.” 

.4merica,  and  that  Mr.  Lyndon  towm.  Ill.,  a  northvrestern  Illi-  He  loves  his  w'ork.  “I  enjoy 
B.  Johnson  is  our  President.  His  nols  rock-ribbed  Republican  the  stimulation  of  the  other 
load  is  very  heav'y,  and  regard-  town  of  approximately  1,700  people  in  the  plant.  Everyone 
less  of  Democratic  or  Republican  people.  He  finished  high  school  seems  anxious  to  help  .  .  .  the 
affiliations,  we,  as  loyal  citizens,  there.  “I  didn’t  date  much  but  I  engravers,  for  example.  They’ve 
are  due  him  our  respect.  .sure  drew  a  lot,”  he  remembers,  done  a  lot  to  help  me.” 

“You,  with  your  talent  are  “I  guess  I  was  a  pretty  neurotic  Bob  gets  to  the  office  about 
not  living  up  to  this,  and  for  our  kid.”  7 :40  a.m.  each  day.  It  measures 

country’s  sake;  for  the  sake  of  He  then  .studied  for  two  years  about  eight  by  ten  feet  but  the 

your  paper,  and  for  God’s  sake  at  the  Chicago  Academy  of  Fine  ceiling  is  some  20  feet  high.  The 
PLEASE  soften  your  lines  in  Arts.  After  a  brief  stint  as  mail  office  is  cluttered  with  the  tools 
a  more  TRUTHFUL  way  ...  a  boy  wdth  the  Chicago  Tribune  of  his  trade,  newspapers,  maga- 
little  flattery  would  be  so  much  he  began  the  job  of  assistant  zines,  books.  He  has  two  filing 
better  than  what  you  are  por-  cartoonist  for  the  comic  strip,  cabinets  filled  with  pictures  that 
traying.”  “Gasoline  Alley.”  Lettering  the  he  can  pull  out  for  authentic 

Bob  listens  to  and  respects  dialogue  and  balloons  and  doing  sketches, 
those  who  criticize  his  criticism  some  of  the  background  became  High  on  the  wall  of  the  office 
of  LBJ.  “But  the  President  of  rather  frustrating  after  11  is  an  Indian  mask  made  in 
the  United  States  is  our  elected  years  on  the  job  which  had  its  Guatemala.  With  ram’s  horns  audit  staff  of  Gannett  Co.,  Inc., 

leader  and  consequently  fair  home  base  in  Kissimmee,  Fla.  poking  from  its  head  the  mask  here  have  been  given  new  assign- 

itame  for  editorial  cartoonists,”  “I  wa.sn’t  getting  any  place  “has  the  devil  look,”  Bob  says,  ments. 

he  shoots  right  back.  and  had  the  feeling  I  was  a  He  refers  to  it  as  his  “muse”  John  D.  Atherton,  formerly 

And  he  tells  a  story  from  the  loser,”  he  said.  Bill  Sanders  had  and  looks  to  it  for  inspiration,  chief  accountant  of  the  New- 
hills  of  Tennessee  which  appears  left  the  editorial  halls  of  the  His  philosophy  concerning  his  burgh  (N.  Y.)  News  and  of  the 
to  be  an  integral  part  of  his  News  in  1963  and  H.  W.  Ken-  technique  is  “to  try  to  aim  for  Saratoga  Springs  Saratogian 
editorial  philosophy.  A  farmer  dall,  at  that  time  editor  of  the  the  light  vein  rather  than  the  and  a  Gannett  auditor  since 
saw  his  neighbor  w'alking  his  News,  hired  Bob  in  November  jugular  vein.”  1945,  has  been  named  resident 

mule  home  and  then  started  of  that  year.  “I  like  the  idea  of  being  able  auditor  at  Cocoa,  Fla.  He  will 

clobbering  away  on  the  mule.  Bob  has  high  praise  for  both  to  kick  my  own  jackass  when-  have  auditing  responsibilities 
The  first  farmer  chastised  his  Kendall  and  the  present  editor,  ever  I  feel  in  the  mood,”  Bob  for  TODAY,  the  Cocoa  Tribune, 
friend  for  such  carrying  on.  The  William  D.  Snider,  for  the  wide  says.  the  Titusville  Star-Advocate, 

man  doing  all  the  mule  clobber-  latitude  of  editorial  freedom  he  Kick  it  he  does!  the  Eau  Gallie  Courier  and 

ingspit  out  a  chaw  and  said:  has.  “I’ve  frequently  done  car-  Kick  it  he  will!  radio  station  WEZY. 

“Things  have  come  to  a  pretty  toons  which  run  counter  to  our  •  Robert  H.  Randolph,  Gannett 

editorial  policy,”  he  said.  “I  de-  Manaffer^  three  years,  has 

“When  you  can’t  kick  your  cide  the  subject  matter;  on  oc-  **«^fe*”“‘**  iwaiiagerss  named  business  office  man- 

own  jackass.”  casions  one  of  the  fellows  in  the  Great  Northern  Paper  Com-  ager  of  the  Democrat  and  Chron- 

_  •  c  •  editorial  department  will  sug-  pany  has  appointed  two  regional  icle  and  the  Times-Union  at 

or  c  on  .oniic  trip  cartoon  topic  but  this  is  managers  for  newsprint  sales:  Rochester.  He  succeeds  John  O. 

The  full  name  is  Robert  Duane  rare.”  Irving  P.  “Mike”  Phelps,  for  Fullerton,  who  has  become 

Zsehiesche  (Zee-she).  Bob  and  Bob  has  a  backlog  of  ideas  but  New  England,  and  Charles  M.  treasurer  of  Star-News  News- 
Marcia’s  sons,  Mark,  4Mi  and  is  constantly  searching  for  the  Sheafe,  for  the  South.  papers,  Wilmington,  N.  C. 
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ICMA-ABC 

(Continiud  from  pape  9) 


with  net  paid  circulation — it’s 
time  to  protest.” 

He  told  E&P  he  did  not  agree 
with  the  four  main  arguments 
advanced  by  the  proponents  of 
ABC  diversification.  He  listeil 
these  as: 

•  ABC  will  stapfiiate  and 
cease  to  l)e  of  service  if  it  fails 
to  progfress  into  new  fields  of 
endeavor ; 

•  A  few  newspaper  directors 
say  they  would  like  to  know'  all 
that  ABC  mig:ht  digf  up  about 
the  circulations  of  “shoppers” 
with  which  they  are  surrounded; 

•  Business  pajjers  need  relief 
from  the  paid  meml>ership 
requirement. 

•  Adv’erti.sers  demand  new' 
seiw’ices. 

.‘'iiibjecl  lo  l)iM-ii»sioii 

Leo  H.  Smith,  assistant  man- 
agring:  director  of  the  Audit 
Bureau  of  Circulations, 
countered  the  charge  that  the 
Audit  Bureau  of  Marketing 
Services  provided  “an  open  door 
to  the  auditing  of  free  circula¬ 
tions.” 

“I  can  assure  you  that  ABC’s 
new  affiliate,  ABMS,  has  never 
l)een  seriously  considered  as  a 
possible  vehicle  for  the  auditing 
of  free  di.stribution  publica¬ 
tions,”  said  Smith.  “To  state  the 
Iward’s  position  once  again,  no 
final  action  on  this  subject  will 
l)e  taken  under  any  jnesently 
conceivable  condition  without  it 
first  l>eing  taken  to  the  member¬ 
ship  for  expression.” 

'The  ABC  executive  also  told 
the  meeting  there  was  a  lack  of 
agreement  among  publishers 
themselves  alwut  the  question  of 
auditing  free  circulation  news¬ 
papers.  Some  publishers,  he 
pointed  out,  produced  shoppers 
themselves  and  w'anted  this  cir¬ 
culation  authenticated.  This  was 
|)articularly  true  of  the  West 
Coast  where  such  publications 
were  thriving.  Smith  doubted  if 
there  would  ever  l)e  “complete 
agreement  on  the  subject,”  and 
noted,  “we’re  still  far  from  pro¬ 
viding  an  answer  to  this  ques¬ 
tion.” 

Turning  to  the  ABC’s  new’ 
activities  in  verifying  adver¬ 
tising  or  marketing  data  other 
than  print  media  circulation  he 
said,  “services  contemplated  will 
largely  l)enefit  present  members 
— publishers  as  well  as  adver¬ 
tisers.” 

He  explained:  “Speaking  of 
the  ABMS,  if  these  activities 
grow’  in  volume  as  large  as  w’e 
anticipate  they  w’ill,  the  result¬ 
ing  splitting  of  overhead  costs, 
presently  a.sses.sed  as  part  of 
auditing  fees  paid  by  ABC  mem- 
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bers,  should  produce  a  reduction 
in  favor  of  existing  members.” 

Smith  dealt  with  the  question 
of  ABC  board  representation. 
He  gave  membership  break- 
dow’ns:  1,308  daily  new’spapers; 
1,419  w’eeklies  and  periodicals; 
and  1,346  advertisers,  adver¬ 
tising  agencies,  and  other  non¬ 
publishers.  Meml)ers,  he  said, 
elected  a  board  of  31  men — 17 
adverti.sers  and  agencies,  and  14 
publishers. 

IMiat  Publi!>lier!<  ^’unlccl 

Then  he  put  this  question  to 
circulators:  “If  publisher  mem¬ 
bers  pay  over  90%  of  the  cost  of 
operating  ABC,  w’hy  is  the  ma¬ 
jority  voice  on  the  board  given 
to  advertiser  and  agency  rep¬ 
resentatives?” 

He  answered  his  ow’n  question 
thus:  “.  .  .  in  lo  or  20  years  of 
attending  ABC  Iward  meetings 
in  a  staff  capacity,  I  hav’e  yet  to 
see  any  vote  split  dow’n  the 
middle  w’ith  advertising  buyers 
on  one  side  and  publishers  on 
the  other.  I’m  sure  Lew  McFet- 
ridgp  w’ould  agree  that  there 
are  many  times  w’hen  an  ob¬ 
server  would  be  hard  pressed  to 
know’  just  w’hom  w’as  represent¬ 
ing  w’hat  division. 

“The  question  of  costs  versus 
representation  has  lieen  tested 
a  number  of  times  during  the 
Audit  Bureau’s  history  .  .  .” 
Smith  .said  that  it  had  been  con¬ 
cluded  that  “the  reports  issued 
by  the  ABC  have  value  to  pub¬ 
lisher  members  only  if  the  stand¬ 
ards  and  data  which  go  into 
these  rejjorts  are  acceptable  to 
the  buyers  of  space.”  In  the 
early  days  of  ABC,  he  explained, 
the  publishers  themselves 
W’anted  the  advertisers  to  have 
the  loudest  v’oice  in  the  organi¬ 
zation  so  that  there  could  l>e  no 
doubt  as  to  its  unbiased  authen¬ 
ticity. 

Smith  then  noted:  “I  w’ould 
.suggest  to  you  that  many  adver¬ 
tisers  and  advertising  agencies 
are  of  the  opinion  that  much  of 
the  90';o  publishers  contribute 
to  the  cost  of  operating  ABC 
comes  as  a  result  of  moneys  in¬ 
vested  by  advertisers  in  those 
publications.”  This  w’as  a  point, 
he  concede’d,  w’hich  could  l)e 
argued  many  w’ays. 

“Turnover’  Problem 

Discussing  board  trends  with¬ 
in  the  industry,  Cyrus  H.  Favor, 
IC.MA  general  manager,  told  the 
convention  that  “turnover  seems 
to  be  the  greatest  circulation 
problem  today.” 

“This  is  true  in  both  adminis¬ 
tration  and  circulation  grow’th,” 
he  said.  “Turnover  in  both  adult 
office  and  supervisory  help  and 
W’ith  carrier  boys  is  a  rather 
common  situation.  The  best  solu¬ 
tions  seem  to  l)e  in  better  indoc¬ 
trination  and  training.  And, 


turnover  is  inhibiting  circulation 
grow’th.  Techniques  for  getting 
subscribers  now  seem  to  be 
better  developed  than  those  for 
holding  them.  Combatting  this 
subscriber  turnover  is  being  done 
by  a  tw’o-pronged  attack. 

“First,  subscriber  service  is 
getting  increased  attention  both 
by  ‘service  departments’  to  give 
maximum  attention  to  each  sub¬ 
scriber  contact  and  by  more  in- 
tensiv’e  deliv’ery  supeiw’ision 
such  as  by  the  neighborhood 
housew’ives’  counselor  programs. 

“Secondly,  circulation  man¬ 
agers  are  looking  to  marketing 
to  slow’  dow’n  reader  turnover; 
this  involves  greater  attention 
to  readers’  needs  and  prefer¬ 
ences  .  .  .  w’hile  we  might  agree 
that  coverage  of  the  moon  is 
more  important  than  the  Grange 
or  church  supper;  I  doubt  that 
many  circulators  would  agree 
that  moon  coverage  w’ill  sell 
more  new’spapers  than  intensive 
coverage  of  the  small  inconse- 
([uential  hometow’n  events. 

“This  raised  the  question  as 
to  how  much  space  a  metropoli¬ 
tan  newspaper  can  afford  to  give 
to  local  new’s  and,  conversely, 
how  much  space  can  a  suburban 
hometow’n  new’spaper  afford  to 
give  to  wire  new’s.  It  may  be  that 
circulation  managers  face  a  re- 
si)onsibility  to  gather  reliable 
marketing  data  to  substantiate 
the  thesis  that  reader  turnover 
can  be  reduced  by  w’eighing  more 
heavily  ‘reader  appeal’  against 
the  traditional  editorial  stand¬ 
ards  of  ‘importance  of  new’s’.” 

C.ulU  fur  Ke!<earch 

“There  are  many  challenges 
ahead,  but  I  think  one  of  the 
next  giant  steps  ahead  for  ICMA 
is  in  the  field  of  circulation  re¬ 
search  and  marketing,”  said  the 
outgoing  president,  Mace  E. 
Fishei’,  circulation  manager  of 
the  Minneapolis  (Minn.)  Star 
and  T ribune. 

“I  know’,”  he  .said,  “that  many, 
many  newspapers  have  almost 
endless  information  about  their 
markets,  about  the  buying  habits 
of  their  l  eaders  and  their  circu¬ 
lation  coverage.  These,  are  in 
most  cases  at  least,  oriented  to 
the  .sale  of  advertising.  What  we 
should  be  interested  in  is  the 
researching  of  the  market 
oriented  to  circulation  and  dis¬ 
tribution.” 

With  the.se  thoughts,  Fisher 
highlighted  a  theme  w’hich  has 
been  evident  at  many  recent 
meetings  of  circulators  across 
the  country,  that  of  the  grow’ing 
imiKirtance  of  marketing  to  the 
circulation  operation  of  the 
future. 

He  asked  “how  many  of  us 
circulators  know  whether  or  not 
our  circulation  by  age  of  head 
of  the  household  coincides  with 
the  age  pattern  of  our  market?” 


Darke 

(Continued  from  pa,,,  9) 


He  W’as  a  director  of  the  New 
England  Circulation  Managers 
Association  and  w’as  its  32nd 
president  in  1949.  He  has  ser\ed 
on  many  committees  of  the 
ICMA — as  chairman  of  the 
Awards  Committee,  as  a  mem¬ 
ber  of  the  New’spaper  in  the 
Classroom  Committee,  as  a 
member  of  the  Education  Com¬ 
mittee. 

In  the  American  Newspaper 
Publishers  Association,  Darke 
has  been  a  member  of  the  News¬ 
paper  in  the  Classroom  Commit¬ 
tee  and  the  New’spaperboy  Com¬ 
mittee.  He  has  served  as  a 
director  for  ICMA  repre.senting 
New  England  and  is  a  director- 
at-large. 

Speaker  and  I.ecliircr 

Darke  has  lectured  many 
times  at  circulation  seminars  for 
the  American  Press  Institute,  in 
New  York,  and  has  been  a  dis¬ 
cussion  leader.  He  has  addressed 
the  annual  convention  of  the 
ANP.\.  Recently,  he  spoke  to  a 
seminar  of  the  Inter-American 
Press  Association  at  Jlexico 
City,  giving  this  group  of  Latin- 
American  newspaper  executives 
an  outline  of  the  circulation  pic¬ 
ture  of  new’spapers  in  the 
United  States. 

His  lifelong  interest  in  sports 
began  when  he  was  the  only  left- 
handed  catcher  in  the  Providence 
Industrial  League.  Later  he  be¬ 
came  a  grammar  school  baseball 
coach  and  a  swimming  coach  to 
church  groups. 

He  is  the  father  of  tw’o  mar¬ 
ried  daughters  and  lives,  with 
Mrs.  Darke,  in  Ea.st  Greenwich, 
R.  I. 

Pruitt  Wins  in  Contest 

Roy  Middleton,  Hamilton 
(Ohio)  Spectator,  moved  up  to 
.second  vicepresident.  In  the 
contest  for  third  vicepresident, 
three  votes  w’ere  necessary  to 
decide  the  winner.  Francis  J. 
Pruitt,  Abilene  (Tex.)  Report¬ 
er  \ews,  defeated  Michael  F. 
Tynan,  Sliami  (Fla.)  Herald, 
after  William  .1.  Morrissey, 
Long  Bea^h  (Calif.)  Independ¬ 
ent,  Press-Telegram,  w’ithdrew 
from  the  contest. 

Morrissey,  w’ho  w’as  sponsored 
by  the  California  Sectional 
after  Rol>ert  Macklin  of  the 
Copley  New’spapers  had  .sought 
the  nomination,  had  l)een  I’C- 
garded  as  the  “favorite.”  Pruitt 
campaigned  on  the  basis  of  his 
w’ide  experience  but  Tynan’s 
identification  w’ith  extensive 
automation  in  circulation  man¬ 
agement  w’on  him  a  large  fol¬ 
lowing  among  the  younger  cir¬ 
culators. 
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Hospital  News 

(Continued  from  page  16) 

is  that  he  get  a  fairly  accurate 
idea  of  tlie  nature  of  the  field  he 
is  covering.  I  want  to  be  an  eye¬ 
witness  hut  I  do  not  want  to  lurk 
in  corridors.  You  PR  people  are 
in  a  position  to  educate  us  re¬ 
porters  and  tell  us  with  candor 
and  perception  about  the  work 
of  your  hospitals.” 

Kadison  replied: 

“We  run  into  the  reporter  who 
is  not  uneducatable  but  educat- 
able  only  on  a  selective  basis.” 

Tolchin  concluded: 

“A  reporter’s  stories  are  re¬ 
jected  only  if  they  are  not  re¬ 
searched.  We  need  nuts-and- 
bolts  facts  in. stead  of  high  flown 
theeories  so  that  our  stories  will 
give  more  meaning  to  what  hap¬ 
pens.” 

The  American  Hospital  Asso¬ 
ciation  has  suggested  to  its 
membeT’s  that  they  follow  these 
suggestions  in  their  press  deal¬ 
ings: 

Do 

“1)  Have  a  section  of  your  dis¬ 
aster  plan  devoted  to  media  rela¬ 
tions.  Be  sure  it  concentrates  on 
communications  —  internal  and 
external. 

“2)  Make  sure  everyone  in 
the  hosi)ital  knows  and  under¬ 
stands  it.  Appoint  one  spokes¬ 
man  for  the  hospital,  funnel  all 
information  through  him. 

“4)  In  all  cases,  make  ade¬ 
quate  facilities  available  to 
pre.ss,  radio  and  television  rep¬ 
resentatives  (place  to  work,  tele¬ 
phones  and  typewriters). 

“5)  Consider  possibility  of 
briefings  by  attending  physicians 
and  the  issuance  of  periodic  bul¬ 
letins  on  patient’s  status.  If 
several  bulletins  are  issued 
daily,  these  might  be  taped  and 
made  available  through  special 
phone  connections. 

Don’t 

“1)  Don’t  exclude  reporters 
from  the  hospital. 

“2)  Don’t  let  press  representa¬ 
tives  roam  through  the  halls. 
Give  them  a  specific  place  to 
work.  Have  them  register,  issue 
identification  cards  or  badges. 

“3)  Don’t  let  unauthorized 
hospital  personnel  give  inter¬ 
views  to  the  press. 

“4)  Don’t  favor  one  medium 
or  publication  over  others.  Make 
the  news  available  to  all.” 

• 

JoiiiH  Ho8pital  Staff 

Horace  L.  Samford,  managing 
editor  of  the  Heights  Sun-Press 
papers  in  Cleveland’s  eastern 
suburbs,  is  leaving  to  join  the 
publications  staff  of  University 
Hospitals  in  Cleveland. 


18  Selected 
As  Fellows 
At  Stanford 

Stanford,  Calif. 

Announcement  of  the  first 
Stanford  Professional  Journal¬ 
ism  Fellows  was  made  here  July 
1  by  Herbert  Brucker,  director 
of  the  new  program  financed  by 
a  $5)75,000  Ford  Foundation 
grant.  Each  will  receive  tuition 
and  $1,700  for  three  months. 

There  are  18  appointees  in 
the  first  group.  Brucker  said 
others  among  the  100  who  had 
applied  were  being  asked  to  re¬ 
main  as  active  applicants  for 
appointment  to  winter  or  spring 
quarter  vacancies. 

The  appointees  with  their 
selected  fields  of  study  are: 

Donald  B.  Bishoff  Jr._.  29,  reporter, 
Euqcne  (Ore.)  Register-Guard,  arts,  law 
and  sciences. 

Charlotte  Anne  Buchen,  39,  reitorter, 
Phoenix  (Ariz.)  Republic,  social  and 
behavioral  sciences. 

Jerry  Jay  Carroll,  26,  reporter,  Santa 
Mottica  (Calif.)  Evening  Outlook,  polit¬ 
ical  .arts. 

I.anies  I’.aiil  Cattey,  31.  copy  editor, 
Miltmiikee  (VVis. )  Journal,  Far  East. 

Christopher  Crannis  Dafoe,  29,  edi- 
tori.il  writer,  Winnipeg  (Man.)  Free 
Press,  British  and  -American  history. 

Rol>ert  C.  DeWall,  27,  .staff  newsman. 
KOT.A,  Rapid  City,  S.D.,  political  science 
and  sociology. 

Myron_  Feinsill)er,  32,  newsfeature 
W'ritcr,  I'nited  Press  Interiaational,  New 
York  City,  .sociology. 

Eugene  B.  Gisley,  43,  eilitorial  page 
editor,  Ventura  (Calif.)  Star-Free  Press, 
Constitutional  rights. 

Soma  Suzanne  Golden,  27,  assistant 
economics  editor,  Husiness  IVeek,  eco¬ 
nomics. 

I-isa  Jac(|Ueline  Ifohbs,  38,  special  as¬ 
signments  writer.  San  Francisco  E.ram- 
incr.  Chinese  history. 

Richard  George  I-yneis,  30.  business 
editor,  Appleton  (Wis.)  Post-Crescent, 
economics  and  political  science. 

Wayne  Keith  MacDonald,  26,  re|iorter, 
Vancouver  (B.C.)  Sun,  political  history 
and  economics. 

Theodore  McClelland  \att,  2.S,  news 
eilitor,  .'it.  Helens  (Ore.)  Sentinel-Mist, 
law,  economics  and  business. 

William  C.  Robbins,  38,  editorial  p.age 
editor,  Madison  (Wis.)  Wisconsin  State 
Journal,  economics  and  history. 

Andy  Joseph  Rocchia,  34,  art  editor, 
Portland  (Ore.)  Oregon  Journal,  art 
history. 

Ily  J.  Rosen,  43.  editorial  cartoonist. 
Albany  (N.Y.)  Titnes-Unwn,  political 
science,  history  and  graphic  arts. 

.Austin  DeWitt  Scott,  27.  newsman, 
-Associaieil  Press,  New  York  City,  so¬ 
ciology,  history  and  race  relations. 

Raymond  Roy  VV'ong,  28,  news  editor, 
Pasadena  (Calif.)  Independent,  South¬ 
east  -Asia. 


Moves  to  PR  Job 

Dayton,  Ohio 
Appointment  of  John  E.  Dye 
as  director  of  public  relations 
and  assistant  to  the  president  of 
the  Dayco  Corporation  was  an¬ 
nounced  by  R.  B.  Jacob,  presi¬ 
dent.  Dye,  30,  business  news 
editor  of  the  Dnytim  Daily  News 
for  the  past  year,  joins  Dayco 
after  eight  years  of  newspaper 
experience  in  Ohio  and  Cali¬ 
fornia. 


James  Hanrahan  Dies; 
Broadcast  Pioneer 

Palm  Beach,  Fla. 

James  C.  Hanrahan,  62,  a 
pioneer  in  radio  and  television 
who,  as  a  former  newspaperman, 
brought  a  newspaper  approach 
to  both  industries,  died  June  27 
at  his  home  here  after  an  illness 
of  several  years.  He  was  for 
many  years  general  manager  of 
television  station  WEWS,  Cleve¬ 
land,  and  a  vicepresident  and  a 
memlier  of  the  board  of  directors 
of  Scripps-Howard  Broadcast¬ 
ing  Company.  At  the  time  of  his 
death  he  was  a  director  emeritus 
of  that  company. 

He  was  the  first  employe  in 
1935  of  Continental  Radio  Com¬ 
pany,  a  predecessor  of  the  pres¬ 
ent  Scripps-Howard  Broadcast¬ 
ing  Company.  He  had  had  nine 
years  of  experience  in  the  edito¬ 
rial  department  of  the  Des 
Moines  Register  and  Tribune, 
and  four  years  in  the  manage¬ 
ment  of  several  radio  stations 
which  the  Cowles  newspapers 
acquired  in  Iowa. 

At  WEWS,  he  took  particular 
pride  in  his  station’s  coverage 
of  the  news,  and  was  one  of  the 
first  tv  managers  to  send  local 
reporters  on  overseas  assign¬ 
ments. 

*  *  « 

Albert  Hi:lme,  64,  retired  ad¬ 
vertising  manager  of  the  Regina 
(Sask.)  Leader-Post",  June  24. 

*  *  * 

Walter  S.  Thompson,  80,  re¬ 
tired  director  of  public  relations 
for  Canadian  National  Railways, 
former  newspaperman  in  Lon¬ 
don  and  Montreal;  June  25. 

♦  ♦  * 

Albert  J.  Di’ffy,  61,  retired 
news  editor  of  the  Buffalo 
(N.  Y.)  Courier-Express  June 
24. 

*  *  ♦ 

Pat  H.  Rice  Jr.,  62,  in  news¬ 
paper  work  since  1937 ;  vice- 
president  of  Southeastern  News¬ 
papers  Corp.  and  general  man¬ 
ager  of  the  Augusta  (Ga.) 
Chronicle  and  Herald  since  1949; 
a  former  president  of  Georgia 
Press  Association;  originator  of 
the  Red  Cross  Volunteer  Blood 
Service  in  1937;  June  22. 

*  ♦  ♦ 

Paul  Becker,  52,  editor  and 
publisher  of  the  Brick  Township 
(N.  J.)  Ocean  County  Daily 
Observer;  former  New  York 
Times  and  Netcark  Star-Ledger 
staffer;  June  22. 

*  *  * 

William  J.  Canon,  72,  vice- 

president  and  general  manager 

of  the  Tarrytown  (N.  Y.)  Daily 
News  since  1926  in  the  West- 
chester-Rockland  Group;  June 


Hal  E.  Stout,  70,  onetime  city 
editor  of  the  Fostoria  (Ohio) 


Daily  Review  and  public  rela¬ 
tions  director  at  the  University 
of  Tampa,  Fla.;  June  22. 

«  *  * 

George  Williams,  52,  presi¬ 
dent  of  the  Bemidji  (Minn.) 
Pioneer  and  a  partner  in  the 
ownership  of  the  Flat  River 
(Mo.)  County  Journal;  June  22. 

*  *  * 

Gordon  H.  Graham,  57,  sports 
editor  of  the  Lafayette  (Ind.) 
Journal  and  Courier;  June  20. 

*  *  * 

Edward  J.  Reardon,  65,  re¬ 
tired  Washington  correspondent 
for  the  Passaic-Clifton  (N.  J.) 
Herald  News;  June  23. 

*  *  * 

George  Ada.ms  Howard,  66,  a 
former  director  and  grandson  of 
a  founder  of  the  Washington 
(D.  C.)  Evening  Star;  former 
reporter,  copy  editor  and  auto¬ 
mobile  editor  of  the  Star;  June 
22. 

*  «  * 

David  W.  Wright,  58,  man¬ 
aging  editor  of  the  Lynchburg 
(Va.)  News;  June  23. 

*  *  * 

Jack  Booth,  58,  controller  of 
the  Miami  (Fla.)  News;  June 
24. 

*  * 

Walter  F.  Mulhall,  74,  a 
retired  vicepresident  of  G.  M. 
Basford  Co.  advertising  agency ; 
June  23. 

*  *  * 

Marshall  Bainbridge  Jr.,  78, 
former  Philadelphia  sports 
writer;  retired  publicity  direc¬ 
tor  of  the  Garden  State  Race 
Course;  June  26. 

*  ♦  ♦ 

Vkttor  R.  Coudert,  74,  retired 
newsprint  salesman  for  Mac¬ 
Millan,  Bloedell  &  Powell  River 
Ltd.;  June  26. 

*  *  « 

Conrad  Alexander,  70,  writer 
and  department  editor  for  the 
Wall  Street  Journal  for  20  years 
and  formerly  with  the  Associ¬ 
ated  Press  in  New  York  and  the 
City  News  Association  in  New 
York;  June  17.  In  recent  years 
he  wrote  a  column  for  the  semi¬ 
weekly  Wilkes  Journal-Patriot, 
in  his  boyhood  home  of  North 
Wilkesboro,  N.  C. 

«  «  « 

Saul  W.  Spiegel,  54,  night 
city  editor  of  the  Johnstown 
(Pa.)  Tribune-Democrat;  June 
24.  He  had  been  a  Johnstown 
newspaperman  since  1933. 

• 

‘Speola’  in  Omaha 

The  Omaha  (Nebr.)  World- 
Herald  will  be  equipped  to  pub¬ 
lish  SpectaColor  preprints  be¬ 
ginning  July  5,  Charles  E.  Treat, 
executive  vicepresident  of  the 
paper  announced.  Two  combina¬ 
tion  Hurletron  Insetrol  and 
ROP  units  are  installed  on  the 
presses. 
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(iurihbeaii  Division 
Of  I  PI  Established 

Creation  of  a  Caribbean  Divi¬ 
sion  of  United  Press  Interna¬ 
tional  with  James  R.  Whelan  as 
manaper  was  announced  this 
week  by  W.  H.  McCall,  vice- 
president  and  peneral  manager 
for  Latin  America. 

Whelan,  who  has  been  UPI 
manager  for  Venezuela  at 
Caracas  since  1961,  will  make 
his  headquarters  in  San  Juan, 
Puerto  Rico. 

Jack  G.  Brannan,  news  editor 
at  Buenos  Aires,  will  move  to 
Caracas  as  manager  for  Vene¬ 
zuela. 

William  W.  Hamilton  Jr.,  of 
the  Latin  American  department 
in  New  York,  was  appointed 
news  editor  at  Buenos  Aires. 

Whelan  joined  UPI  in  Buffalo, 
N.  Y.,  in  1952  and  subsequently 
.served  as  bureau  manager  at 
Providence,  R.  L,  and  day  news 
editor  in  the  Boston  bureau  be¬ 
fore  transferring  to  Latin  .Amer¬ 
ica  in  1958. 

Brannan  joined  UPI  in  Okla¬ 
homa  City  in  1958.  In  1961  he 
l)ecame  manager  of  the  Kansas 
Cit.v  bureau  and  in  1964  was 
transferred  to  Washington.  He 
went  to  Buenos  .■Vires  as  news 
editor  in  January  1965. 

Hamilton  joined  UPI  in  .Vus- 
tin,  Texas,  in  1964. 

• 

I  I*I  Names  Parker 
As  Sales  Manager 

The  appointment  of  Fred  A. 
Parker  as  sales  manager  for  the 
Southern  Division  of  United 
Press  International  was  an¬ 
nounced  by  R.  T.  Eskew,  divi¬ 
sion  manager  at  .Vtlanta.  Parker 
has  been  UPPs  regional  execu¬ 
tive  for  Tennessee  since  1964. 
Prior  to  joining  the  UPI  busi¬ 
ness  staff  he  was  president  and 
publisher  of  the  Corinth  (Miss.) 
Ihiily  Corinthian. 

The  following  appointments 
also  w’ere  announced  by  Eskew: 

.Vilen  Green,  regional  execu¬ 
tive  for  Tennessee. 

William  0.  Tome,  regional  ex- 
wutive  for  North  Carolina. 

John  F.  Hussey,  regional  ex¬ 
ecutive  for  Alabama  and  Missis- 
■sippi. 

Bill  F.  Middlebrooks,  New 
York  national  news  desk. 

AANR  Chapter  Elects 

St.  Locks 

Sidney  R.  Nichols  of  the  Bran¬ 
ham  Company  has  been  elected 
president  of  St.  Louis  Chapter, 
American  Association  of  News¬ 
paper  Representatives.  Other 
officers  are:  Vicepresident — Wil¬ 
liam  A.  Bu.shway,  Jann  &  Kel¬ 
ley;  and  .secretary'-treasurer  — 
Gerald  P.  Ruble,  Katz  Agency.  ' 
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classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENT  .S 

Books — Out  Of  Print  Books 


OUT-OF-PRINT  BOOKS  UW'ATED 
H.  1>.  Peilersen  Co.,  Box  116 
New  York,  N.Y.  10011 


Cartoonists'  Items  Wanted 


-VNNOl  NCE.MENTS 


Meivspaper  Appraisers 


ANNOUNCEMENTS 

Aeu'spapers  For  Sale 


GAGS  WANTED 
One  liners  preferred 
Box  2072,  Ekiitor  &  Publi.sher 


APPRAISALS  E'OR  ESTATE.  TAX 
partnership,  loan  and  insurance  pur- 
lioses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Bo.\  S8,  Norton,  Kansas. 


Aeu'spaper  Brokers 


If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
write  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 

JACK  L,  STOLL 

And  Associates 
6381  Hollywood  Boulevard 
Los  -Vngeles,  Calif.,  90028 


NE;G0TI.\T0RS  for  transfer  of  new.s- 
pai»er  properties  sale  or  purchase. 
Dixie  Ne\vspai)eis.  P.  O.  Box  lltu  Ga<l.s- 
den,  .\la.,  o5it<i2.  Phone  546-3357. 


.SYD  S.  GOULD  ASSOCIATES 
■'the  broker  with  instant  buyers" 
Newspaiier  Sales.  Management, 
.Apprais,als,  Personal  Purchases 
107  S.  Lawrence  St..  Montgomery,  .\!a. 
(205»  262-1751 


CONFIDENTIAL  INt’ORMATION 
'  Daily  Newspai>ers  Properties 

j  W.  H.  Glover  Co.,  Ventura.  Calif.  1)3001 


SALES-PURCHASE.S-APPRALSALS 
Publishers  Service.  334  Jefferson  Bldg., 
Greensboro.  N.C.  27401 


The  DIAL  .Agency.  L'i03  Nazareth.  Kal¬ 
amazoo.  Mich.  Ph:  (.AC  616)  341)-742'2 
"America's  No.  1  News|)ai)er  Broker” 


DEAN  SELLERS  sells  ,Ariz.  and  west¬ 
ern  papers.  62.5  E.  Main.  Mesa.  Ariz., 
S5201.  Phone  (.AC  6o2)  964-2431. 


WESTERN  DAILIES.  WEEKLIES 
J.  .A.  Snyder.  2234  Ek  Romneytt  Dr., 
.Anaheim.  Calif.  (AC  714)  53.3-1361. 


A  GOOD  BROKER  saves  ‘huntinir’ 
costs,  guides  on  maximum  tax  ad¬ 
vantages  and  counsels  towani  success¬ 
ful  oiierations.  NewsiKii)er  Service  Com¬ 
pany,  Inc..  P.O.  Dr.  1212'),  Panama 
City.  F'la.  324i)I. 


ISewspapers  For  Sale 


KILL  MATTHEW,  Newspa|>er  Broker. 
129  Buena  Vista  Dr..  Dune<lin.  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE;  AC  (813)  733-'2<.)66 


SELECT.  PROHTABLE  WEEKLIES 
(Most  require  29%  cash  down) 

Cobirado  . $  4((.000 

Rock'es  . 172.500 

Florida  . 3.50.000 

Illinois  . $50.(00.  7(1.000 

Iowa  .  45, ((00,  55, ((00 

Kansas  .  13,000.  .35,(00 

Nebraska  . 30,00(*,  62,500 

Texas  .  210. COO 

Wisconsin  .  67,500,  160,000 

Canada  .  250,000 

Some  are  offset.  Others — state  cash 

available,  where  and  what  you  want. 

MARION  R.  KREHBIEL.  Broker 
Box  8'  Norton,  Kans.  67654 


DIVORCE  FORCES  SALE  of  fastest- 
growing  weekly  in  Montana  health  re¬ 
sort  and  recreation  area.  $30,000  in¬ 
cluding  building ;  $25,000  without.  Hot 
Springs  (Mont.)  Citizen.  Ph.  (406) 
741-2911. 


EAST  COAST  RESORT  WEEKLY— 
Just  in  time  for  summer!  Ideal  for  in¬ 
dividual  or  group  seeking  etlitorial 
voice.  E<iual  opportunity  owner  —  no 
minorities  excluded.  Reasonable  price; 
second-class  mailing  privilege:  no 
plant  but  could  arrange  printing.  Box 
2093,  Editor  &  Publisher. 


NEWSPVPER  SERVICES 

Engraving  Service 


SEVE.\TY-YEAR-OLD,  Area  2.  $100 
M  plus,  weekly  with  modern  hot  metal 
plant.  Elderly  publisher  h:is  gone  to 
sued.  Volume  up.  Profits  down.  Nee<ls 
transfusion  of  younger  blood.  Will  take 
two-thirds  of  conservative  appraisal 
with  arbitration  for  semi-retirement. 
Brokers  stand  by,  may  have  to  settle 
for  full  retirement  at  full  price.  Box 
Eilitor  &  I^ublisher. 


BELLY  LAUGHS  WEEKLY! 

No  talKK)s !  No  sacred  cows !  Refresh¬ 
ingly  ililTerent!  Oscar  Jay’s  Banquet 
Table  humor  column.  Write  Box  5544, 
MinneaiKilis,  Minn.,  55408. 


IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  i>€r- 
stmality  and  ability  of  the  buyer.  This 
is  wh.’  we  insist  on  i>ersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  1h9,  Mt.  Pleasant,  Mich.  4n''5'‘ 


COUNTY  SEAT  WEEKLY  IN  VA.. 
Carolinas  or  M  d-.south.  H.  H.  Wolfe. 
Box  Southern  Pine.s,  North  Caro¬ 

lina.  (91!M  61*5-:m51. 


WEEKLY  WASHINGTON  COLUMN 
features  unslanted,  accurately  oon* 
densel  material  from  Congressional 
Recoixi.  High  readership— low  cost. 
Ai*ea  rights  protecte<l.  Write  for  details 
and  .sample  runs  to:  J.  G.  Crump,  Box 
1650,  Grand  Rapids,  Mich.  49501. 


.\enspapers  Wanted 


Fillers 


$30,000  WAITING  as  dowrn  payment 
on  strong  weekly  hy  newsman  with  16 
.years’  exiHrience.  Box  2168.  Editor  & 
Publisher. 


BIG  NEWSPAPERS  use  Handy  Fillers. 
They  come  Headetl  and  save  time.  P.O. 
Box  5451,  San  Francisco.  Cab.  94101. 


VERNON  V.  PAINE 
Daily  iiapers — Nation-wide  serx'ice 
899  W.  Ikmita,  Claremont,  Calif.,  91712 


NEWSPAPERS  WANTED  .82ilf..M  gross 
up.  (.’onfidenlial.  Phil  Turner,  1515  N. 
Wilcox  -Ave.,  Hollywood.  Calif.,  9002.8. 


Aeuspaper  Printing 


Publications  For  Sale 


NEWSPAPER  PLANT:  11  Linos;  40- 
page  lu-ess :  has  time  open  for  more 
taliloitl  or  standard  newspapers.  Nor¬ 
man  .Allair,  Moreau  Puhl..  Box  545, 
Orange.  N.  J.  (AC  201)  OR  l-SOOO. 


MUSIC  PUBLICATIO.N  FOR  SALE. 
Nationally  circulateil.  establisheil  2 
years.  Ideal  as  an  iidilitional  (lublica- 
tion.  Ravin  Pub.  Co.,  321  Revere  St., 
Revere,  Mass.  02151. 


Business  Opportunities 


PRESS  TIME  AVAILABLE  high-s|iee<l 
quality  olfset.  Prefer  establisheil,  long- 
run  newspaiier  jobs,  or  steady  circular 
work.  Complete  composing,  camera  and 
platemaking  facilities.  Color.  1-215- 
GReenwixid  .3-6050,  J.  R.  Burt. 


ADDITIONAL  CAPITAL  for  small 
daily  or  multi-weeklies.  Diversified 
newspaiier  luickground;  letterpress-off¬ 
set.  to  lie  utilizeil  with  right  opixir- 
tunity.  Box  213l>,  Editor  &  Publisher. 


WIDE  OPEN — Press  time  available 
every  day  and  any  day  on  hranil  new 
3-unit  tioss  Community  Press.  Ckilor, 
complete  darkroom,  addressing.  Re¬ 
corder  Pull.  Co.,  Bernardsville,  N.J. 
07924.  Call  (.AC  201)  766-:)900. 


PUULLSHING  BUSINE.SS.  profitable, 
with  30-year  successful  record  of  multi¬ 
million  biKik  sales  by  niitionally  recog- 
nizeil  authority  on  be.auty.  charm,  self- 
imiirovenient.  success,  entertainment 
and  health  diet  fields.  Owner-publisher 
considering  retirement.  40  book  titles 
now  on  market.  32  new  titles  ready. 
Box  2167,  Ekiitor  &  Publisher. 


Press  Engineers 


Newspaper  Press  Installation 
MOVING— REPAIRING  -  TRUCKING 
Expert  Service  -World  Wide 
.SKIDMORE  AND  .MASON  INC. 
55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(A(’  212)  JAckson  2-6105 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Equipment  IVIert 

'  BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


1  itmpletp  Plants 


plant  liquidation 

Compete  plant  equipment  of  the  Warren 
(P».)  Times  Mirror  recently  mernerl 
with  the  Warren  Observer. 

COMPOSING  ROOM 
1— Intertyi)e  0-4 — No.  17118 
I— Intertyi)e  C-3 — No.  7126 
1— Intertyi*  C-SMl — No.  12347 
I— Intertyi*  n-SM3 — No.  .5592  equip¬ 
ped  with  3/72-3/34  Magazines 
j3 _ Fonts  lntertyi>e  Mats  with  Sorts 

1—  Hamilton  11  Drawer  Sorts  Cabinet 

2—  Ludlow  Tyi)Ographs,  Nos.  7891- 
01S32 

1 _ Ludlow  Matrix  C.abinet 

18— Fonts  Ludlow  Mats 

Sticks  Spaces — Quads — Dividers 
1— Elrod  StriiKaster,  No.  F3596G — • 

12  Molds 

1— Morrison  Sluir  Stripper  on  Cabinet 
1— Vandercook  No.  2  I’roof  Press 

flat  stereo 

1— Hammond  Full  Patte  Easy-Kaster  1 
1— Goss  Stereo  Saw  and  Trimmer  1 
1— Hammond  Ji({saw  and  Drill 

CURVED  STEREO 

12— Steel  and  Oak  Makeup  Turtles 
25 — Steel  Stereo  Chases 
1— Mat  Humidor 
1— Goss  Full  Patte  Mat  Roller 
1— Sta-Hi  Master  Former 
1— Kemp  Immersion  4300  Metal  Pot 
1— Goss  Vacuum  Casting  Bo.\ 

1— Duplex  Plate  Finisher 
1— Duplex  Tubular  Chipping  Block 
1— Goss  Tubular  Rout-o-plate 

PRESS 

1—24  p.  Duplex  Tubular  Press  No.  337 
with  ’i  and  V4  Folder — 60  HP 
Drive  2  Compensators — 2  Side  Lay 
Register  Cylinders — 2  Capco  Color 
Fountains.  Can  sell  this  as  16 
pages. 

MISCELLANEOUS 

Spacehand  Cleaner  —  S.aw  Setter  and 
Filer-'Bench  Grinder-  Dump  Trucks — 
Galleys  Hand  Lend  Cutters — Miterers 
—Tools  Foundry  Tyiie — How.ard  Paper 
(4itter  etc. 


EVERYTinS'G  PRICED  FOR 
LIQUIDATION. 

Reprtsfntative  on  premises  during  July 


BEN  SHULMAN  ASSOCIATES 

ME.  42nd  St.,  N.Y.  17,  N.Y.  O.X:  7-4590 


Computing  Koom 


FAIRCHILD  light-touch  perforator, 
model  1035,  plus  accessories.  Excellent 
condition.  Bo.x  2021,  Editor  &  Publisher, 


ALL  MODELS 

Linotyiies — Intertyi>es— Ludlows 
PRINTCRAIT  REPRESENTATIVES 
1«  Church  Street.  N.  Y..  N.  Y.  10007 


1  LINOTYPES,  model  34’s  &  LINO  14 
w/aaw  &  Quadders;  COME,T,  29  &  31; 
I  UNO.  8’s:  INTERTYPES  G4  &  G2- 
h  4  Elrod  and  UNIVERSAL  strip 
casters;  Vandercook  SP  proof  press; 
UJDIX>W  tyixigraph  #10313.  ACE, 
'0,  Mateo,  Los  Angeles,  Calif.  90021. 


I  LUDLOWS.  Gas  or  Electric  Pot 
•  CABS,  w/mats  (Send  for  List) 
lELROD-E  Gas  Pot  Asst.  Molds 
UNDERCOOK  325  Proof  Press  26-27 
VANDERCOOK  320  Proof  Press  20x27 
VANDERCOOK  317  Power  Proof  Press 
“OB  Flat  Page  Router 
MNOTYPES,  Models  5-8  and  31 
*PHX  PTG.  MACHINERY  CO..  INC. 
a*  Elizal)eth  .St..  N.Y..  N.Y.  10012 
(212)  966-0(170 


Enararing  Equipment 

FAIRCHILD  CADBIT  Scan-A-Graver. 
Excellent  condition,  replacerl  by  larger 
model.  $750  crated  for  shipment.  Sum¬ 
ter  Daily  Item.  Sumter.  S.  C.  29150. 

Miscellaneous  Machinery 


Model  35  Linotype,  S#  62,000,  72/90 
mixer,  electric 

Model  32  Linotype.  S#  68,000,  elec¬ 
tric.  quadder.  saw.  blower,  feeder 
Model  31  Linotype,  S#  65,000.  elec¬ 
tric.  quadder,  saw,  blower,  feeder 
Model  30  Linotype,  S#  65,000,  elec¬ 
tric 

Model  29  Linotype,  S#  69,000,  elec¬ 
tric.  all  90  mixer,  quadder,  saw 
Model  14  Linotype,  S#  51,000,  elec¬ 
tric.  saw  and  blower 
Model  14  Linotype,  S#  42,000,  elec¬ 
tric,  quadder,  saw,  blower 
Model  5  Linotype,  S#  23.000,  w  TTS 
operating  unit,  rebuilt  by  Star 
TTS  Perforator  by  F'airchild 

Model  C-4  Intertype,  S#  20,000,  gas, 
(luadder.  blower 

Model  C-4  Intertype,  S#  18,000,  gas, 
quadder.  blower 

Model  G-4  Intertype,  S#  16,000, 
electric,  qu.adder,  saw,  blower,  feecler 
6  mold  disc 

.Model  C-3  Intertype,  S#  10,900, 
electric 

Model  H  Intertype,  S#  8,600,  elec¬ 
tric  w/TTS  unit,  iierforator  and 
acoustical  cabinet 

Model  ('-3  Intertype,  S#  6,200,  elec¬ 
tric 

Model  A  Intertype,  S#  1,800,  elec¬ 
tric 

Ludlow,  S#  9500,  electric 
Ludlow,  Sit  8800.  gas 

.lend  fur  our  mat  list 
Elrod.  Mcsiel  E.  gas 
tllrud.  Model  E,  electric 
Send  for  our  mold  list 

Goss  72  D,  plow  type  back  shaver 
with  hold  down 

Mnnonielt  Plane-o-plate  back  shaver 
Ostrander-Seymour  heavy  duty  hy¬ 
draulic  back  shaver  with  vacuum 
disposal  unit 

Goss  45  C  heavy  mat  roller,  chain 
drive 

WcMid.  heavy  mat  roller,  chain  drive, 
rebuilt 

Steel  and  aluminum  stereotype 
chases — all  cut  olTs 
R.  Hoe  plate  finishing  machine  with 
casting  box  and  pump,  22%" 

Pony  Antoplate,  22%" 

Alico  Even  Kay  mat  dryer 
Circular  melting  furnaces  1000 
pounds  to  5  tons 

Vpeco  curved  plate  routers  made  to 
order  all  cut  offs — 22%"  now  avail¬ 
able 

Hammond  8  column  page  fl.at  cast¬ 
ers,  electric  or  gas 
Hammond  6  column  caster — gas 
APS  and  Hammond  page  size  flat 
scorchers 

Junior  Sta-Hi  S#  S607-899AC  late 
model  with  automatic  opener 
Morrison  slug  striptier 
CG  bench  saw 
Steel  turtles 

Raising  and  Lowering  turtles 
Vandercook  #2  Proof  Press 
Vandercook  #325  Proof  Press 
Wesel  automatic  Proof  Press 
Sta-Hi  page  storage  bin 
Wallistar  Bundler — rebuilt 

Yale  Work  Saver — paper  roll  han¬ 
dling  device 
Photolathe 

Fairchild  Scan-o-graver 
Capco  Color  fountain 
Slater  Striper 

Tubulars  — 12,  16  or  24  page  presses 
Units  for  Duplex  Tubular,  1  to  1 
and  2  to  1 

Duplex  Tubular  folder,  fold  only 
'4  and  '/4  folder 

Late  mt^el  flat  bed  web  presses, 
Ooxotype  and  Model  £  Duplex 
Color  deck  for  single  width  stereo 
press,  23]'ith  cut  off 

UNIVERSAL  PRINTING 
EQUIPMENT  COMPANY 
Lyndhurst,  N.J.  07071 
N.J.  201-438-3744  N.Y.  OX  5-5458 


Mi.scellanetms  Machinery 

MUST  MOVE  — 

.MASTER  STA-HI  FORMER,  casting 
liox.  tail  cutter,  shaver,  chiiiping  block, 
router,  all  22-%"  cut-off.  Cole  ‘4  foM- 
er ;  Duplex  Mat  Roller.  Sell  all,  or  by 
|)iece.  Clipi)er  I’ub.  Co.,  96  South 
Main,  Bountiful,  Utah  849111. 

Perforator  Tape 

LOWEST  PRICE  and  l>est  quality 
perforator  ta|)es  in  USA.  $.31  |)er  r<dl 
for  8"  and  $.95  for  It"— all  widths 
"s  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from: 

PORTAGE  NEWSPAPER  SUPPLY 
41  E.  Exchange  St.,  Akron,  Ohio  41308 

Presses  &  Machinery 

GOSS  HEADLINER  (1956) 

4  UNIT&-22%— TENSION  LCVOKUP— 
all  reversible— Double  Folder  -Convey¬ 
ors —  L'nit  Drives  -Reels  &  Tensions — 
Trackage  -  Double  Page  Portable  Foun¬ 
tains. 

CO.MPLETE  STEREO:  Electric  Metal 
Pot—  Pneumatic  Pum|> — HD  Pony  Auto- 
plate-  Automiller  for  Color — Sta-Hi 
Former  Sta-Hi  Router. 

NEW  CONDITION  -alxrut  one  year's 
use. 

AVAILABLE  IMMEDIATELY 

BEN  SHULMAN  ASSOCIATES 

60  E'.  42nd  St..  N.Y.  17.  N.Y.  OX  7-1590 

DUPLEX  TUBULARS 
16-page.  2  to  1  m<Mlel.  with  complete 
stereo  e<iuipment.  Available  now. 

24-page.  2  to  1  motlel,  with  balloon 
former  and  complete  stereo  equiimient.  I 
.■\v.ailable  on  or  alxrut  September  1.  I 
1966. 

16-page.  Unitubular  No.  724  with  color  { 
hump  and  complete  stereo  e<iuipment.  j 
Available  on  or  about  Sfpteml)er  1.  I 
1966. 

LOYAL  S.  DIXON  CO.  INC. 
"Newspaper  Etiuipment  Dealers" 
11426  Penro.se  St.,  Sun  Valley.  Calif,  j 

6  or  8  UNIT  HOE— 2234" 

extra  Color  Cylinders — 6  Keverses — 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Ralloon  F'ormer  ~ C-H  Con¬ 
veyor — Trackajre  and  Turntables- -AC 
Group  Drives  -Locato<l  New  Orleans — 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  K.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

3  -  FLAT  BED  PROOF  PRESSES 
hand  operatecl,  pressure-bar  tyi>e.  Ex¬ 
cellent  for  pnxif  or  litho  work.  Com¬ 
plete  with  new  stones  and  hand  ink 
rollers. 

PATENT  REPRODUCTION  CO.. 

26  “N”  Street,  S.  E. 
Washinjrton.  1).  C.  20003 
Phone:  {AC  2C2)  543-4426 

20.PAGE  GOSS  SEMI-PRESS  w/stereo 
equipment  and  mat  scorcher.  Barfiain. 
ACE',  722  Mateo,  Los  An^celes,  Calif. 
90021. 


4  UNIT  HOE— 223/4" 

3  Arch  Units  1938 — 1  Color  Convertible 
1949—2  Reverses — 2  AC  Drives — 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMArOASSOCIATES 

GO  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


MODEL  880  HEADLINER 
Excellent  condition — $895. 

The  Cullman  Times, 

Cullman.  Ala.,  35055. 

2  HOB  IIKBI.S  TENSIONS  AND  PASTI.RS 
Columnar  mounted  with  Columns 
off  of  HOE  COLOR  CONVERTIBLE 
PRESS  NO.  2916— (1940)— AC  Motors 
BEN  SHULMAN  AS.SOC1ATES 
60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4.590 


Presses  &  Machinery 


Web  Offset  Presses 

3  Unit  Color  King 
Three  years  old 
available  90  days 
3  Unit  Vanguard  . 
Built  in  1961 
available  now 

3  Unit  Vanguard 

One  year  old 

can  be  seen  running 

4  Unit  Hantcho 

Seven  years  old 

Can  be  seen  running. 
Write  for  details 
UNIVERSAL  PRINTING 
EQUIPMENT  CO.  INC. 
Lyndhurst,  N.J.  07071 
N.J.201-438-3744  N.Y.OX.5-54S8 


12  UNITS  GOSS 

22% — Arch  Type  Units — 3  Double  Fold¬ 
ers  w  Conveyors — 3  Skip  SI. tiers— 3 
Stripers- -8  Capco  Color  Fountains 
STEREO:  8  Ton  Obround  M3tal  Pol 
2  Pneumatic  Pumps — 2  Vacuum-back 
Jr.  Autoplates  2  Autoshavers  Sta-Hi 
Router.  Reasonably  priceil  for  quick 
sale. 

Available  Immediately 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4599 


HOE  24-paKe  Simplex  Press,  40  HP 
AC  motor  drive  with  Pony  Autoplate 
machine.  John  Grlfliths  Co.,  Inc.,  420 
Lexin^rton  Ave.,  New  York.  N.Y.  lOOlT. 
(AC  212)  6S5-4774. 

HOE  COLOR 
CONVERTIBLE 

4  Units — 22%" — 3  Color  Humps-  6  Re¬ 
verses — Doulde  Folder — Rallmm  Former 
— C-H  Conveyor — Reels  &  Pasters- -AC 
Group  Drive-  NEW  1952. 

Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17.  N.Y.  O.X  7-4599 

Stereotype  Equipment  For  Sale 

KEMP  welde<l  steel  metal  circular  init 
with  immersion  burner  if  desireii.  Two- 
ton  capacity  with  draw’-otf  pluj?  on  sMe 
near  bottom.  Inside  measurement  32" 
wide,  18"  deep.  Ideal  for  job  plant. 
Meriden  Record,  Meriden,  Conn.  06453. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.,  N.Y.  10017 
OX  7-4590 


SIGNODB  Parker  tying  machine.  Late 
model— heavy  duty — good  mechanical 
condition.  State  availability  and  price. 
Box  2181,  Editor  &  Publisher. 


USED  PLATEN  PRINTING  PRESS 
14  X  22  and  up  needed  by  three  Boy 
Scout  Troops  in  Costilla  County — the 
pix>rest  in  Colorado  State.  We  plan  to 
start  small  printing  shop.  Complete 
used  printing  outfit  neede<l  han<l 
press.  use<l  tyi>e,  wood  type.  etc.  We 
can  siiend  about  $200.00.  Write:  Most 
Precious  Bloo<l  (Tiurch.  P.  O.  Box  95. 
San  Luis,  Colorado  81152. 

SHERIDAN  STUFFING  MACHINE.  4 
to  6  stations.  AC  motor  equipment. 
Box  2178,  Fklitor  &  Publisher. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 


Administrative 


Classified  Advertising 


Display  Advertising 


<;K\K’KAL  KKroKTKH  NKWS  KIUTOK  for 
J^ews  Bureiiu  of  larire  Southern  univer¬ 
sity.  Position  re(|uires  quality  anil  (|uan-  1 
tity  of  news  writinvr.  features  and  jul- 
ministration.  I'niversity  news  experi¬ 
ence  reiiuireil.  Send  resume  to  Box  I 
2166,  Editor  &  PuMisher.  j 

SPECI.AL  W'RITEK  for  News  Bureau  | 
of  larjte  private  university  in  South.  | 
Position  entails  feature  writinn.  weekly  i 
education  column  for  national-regional  ' 
newspapers,  science  writimr.  knowleilire 
of  computers.  News  exiierience  at  a  i 
university  reituireil.  Salary  haseil  on  I 
experience  and  proficiency.  Send  re-  j 
sume  to  Box  21S4.  Editor  &  Puhli.sher.  j 

Administrative  ' 

LOOKING  AHEAD? 

Opportunity  for  younjr  man  with  new*-  , 
patter  baok^rround  who  is  looking  for  a  j 
move  to  management  responsibilities  | 
with  progressive.  me<lium-size<i  {tapers  i 
in  attractive  Middle  Atlantic  com-  j 
munity.  Variety  of  duties,  inside  and  i 
outsi<ie  the  new8pai*er  plant,  re|)orting  i 
directly  to  the  publisher.  Attractive  ' 
salary  anti  fringe  itenehts  for  the  right  1 
man.  Box  2077,  Editor  &  Publisher.  ! 

AD  DIRECTOR-GENERAL  MANAGER 
for  expanding  daily.  1965  gross  $:{02,-  ' 
519.  An  unusual  profit-sharing  oppor-  | 
tunity  in  addition  to  salary,  commis¬ 
sion.  Write:  Frank  McNitt,  South- 
bridge  (Mass.)  Evening  News. 


PRESS  SECRET.\RY  for  progressive, 
establishes!,  small  university  in  Iteau- 
tiful  community  near  New  York  City. 
Responsibility  for  setting  up  and  op¬ 
erating  entire  news  bureau  oi>eration. 
Excellent  opportunity  for  young  jour¬ 
nalist.  Photo  ability  preferre<i  but  not 
necessary.  Send  resume  and  covering 
letter,  with  salary  re«iuirements,  to 
Box  2095,  E/litor  &  Publisher. 

Pro<luction  -  Personnel  -  Negotiator, 
2nd  man.  .Southern  Calif.  Tell  all. 
Box  2096.  Editor  &  Publisher. 


GENERAL  MANAGER 

for  progressive  Midwest  10,000  p.m. 
daily.  We  seek  an  aggressive,  civic- 
minded  i»erson,  preferably  l»etween 
ages  32  and  4'),  with  intimate 
knowledge  of  all  department  oi»er- 
at  ions. 

This  job  holds  a  bright  future  for 
the  right  man.  .Attractive  salary 
and  fringe  l>enefits,  including  pen¬ 
sion  plan. 

Write  Box  2135,  Editor  &  Publisher, 
giving  full  resume.  All  replies  held 
in  confidence. 


^.iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii.. 

WE  HAVE  ANOTHER  i 
IRON  IN  THE  FIRE  | 


.  .  .  and  we  need  a  ‘hot- 
shot’  to  watch  it.  We’re 
looking  for  a  Business 
Manager  for  newspaper  in 
the  under  10,000  bracket. 
He  should  be  college 
trained  in  accounting, 
business  or  journalism, 
young  (up  to  35)  but  ex¬ 
perienced. 

Great  opportunity  for  a 
bright,  aggressive,  hard 
worker  to  Join  a  growing 
organization.  Send  com¬ 
plete  resume  including 
salary  requirement  and 
references.  No  ’phone 
calls. 


John  B.  Winsor  S 

DAILY  LEDGER  I 

Canton,  Illinois  61520  = 

'iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir' 
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ASSl.^TANT  PE’BUSHER  -  EDITOR 
Big.  Midwest  exclusive  county-seat 
weekly-job  department.  State's  largest  , 
weekly.  Full  exiJerience.  Tell  all  :  ref-  j 
erences.  Salary-bonus.  Box  2130,  Editor  ] 
&  Publisher.  : 


Circulation 


CIRCULATOR  capable  of  handling  city  I 
and  rural  routes  and  building  trade 
area  mail.  Little  Merchants  Plan  and  | 
PIAs  in  city.  We’re  paying  excess  of  i 
$5000  plus  l>enefit8.  Give  references.  I 
qualifications,  pay  requirements.  No  | 
calls.  W.  P.  Allen,  Montrose  (Colo. 
01401)  Press. 


(ITV  who  can  train,  lead  and 

supervise  district  advisers  on  morning- 
Sunday  o|>eration.  Must  be  strong  on 
production,  collections  and  service. 
Starting  salary  $150  a  week  plus  car 
allowance  and  production  bonus.  Fur¬ 
nish  complete  information  :  age.  experi¬ 
ence,  earnings,  etc.  Box  2078,  Editor  & 
Publisher. 


CIRCULATION 

DIRECTOR 

for  30,000  prize-winning  Zone  3  morn¬ 
ing.  evening  ami  Sunday  paj^r.  0>n- 
genial  staff  and  working  conditions. 
Company-paid  health,  accident  and  size¬ 
able  life  insurance  benefits:  extensive  I 
sick  leave  ix)licy.  Salary  open.  Excel¬ 
lent  opportunity  for  aggressive,  capable  ‘ 
man  who  wants  to  prove  himself.  Good  | 
coastal  living  and  working  conditions,  i 
Write  in  confidence  to  Box  2105,  Etlitor  ; 
&  Publisher.  ! 


CIRCULATION  BUILDER— Newsletter 
in  basic  trade  with  big  potential  seeks  I 
circulation  buibler  who  is  intereste<i  in  | 
owning  part  of  publication  and  getting  ( 
large  share  of  inc«>me.  (five  exi>erience. 
references.  Box  18008,  Washington. 
D.  C.  20021. 


CIRCT^L.ATION  SUPERVISOR  for 
large  daily  in  a  fast  growing  market, 
must  have  experience  with  home  de-  ! 
livery  dealers.  An  excellent  op|K)rtunity 
for  an  energetic  man.  Zone  9.  Bt»x 
21 4S.  E<litor  &  Publisher. 

STREET  SALES  MANAGER 
Comi»etent  man  wanttnl  to  manage  the 
Street  Sales  Division  of  a  gnawing 
circulation  department.  Must  have  ex- 
I>erience  with  machine  sales  and  store- 
onler  regulation.  Starting  salary  $6.- 
OOiV-j".  Sen*!  resume  to:  Box  21. IS,  E<litor 
&  Publisher. 

SUPERV’^ISOR  for  ext>anding  a.m.  daily  j 
in  Zone  2.  Exi>erience  “Little  Mer¬ 
chant**  system :  capable  supervising-  | 
training  promotion  minde<)  District  ' 
Managers,  Our  i»eopIe  know  of  this  ad.  | 
Send  comi>lete  resume.  Confiilential  > 
handling  assure<l.  Box  21.55,  Editor  &  I 
Publisher.  | 

(Jassified  Adveriisinfs  \ 

SALESMAN.  23  to  35 
With  1  to  3  years*  experience,  $116  to  '• 
$125  salary  and  bonus:  5  to  10  years'  | 
exi>erience  $135  to  $160  salary  and 
bonus.  This  is  your  opix>rtunity  to  step  , 
into  a  large  Metropolitan  market  over 
million  people  in  Area  5.  Write  giving 
complete  work  resume,  plus  references 
to  Box  2034,  E<litor  &  Publisher. 

GUARAN^TEEI)  $10,000  SALARY 
for  CAM  to  direct  and  build  depart¬ 
ment  of  well-established  chain  of  Chi-  ' 
cago  suburban  weeklies.  Outstanding 
opjK>rtunity  for  manager  who  wants  ; 
unlimited  future  or  No,  2  man  or  ' 
woman  who  wants  to  move  up.  Send 
resume  in  confidence  for  prompt  in-  * 
terview  at  our  exi>ense.  B<ix  2100,  Edi¬ 
tor  &  Publisher.  1 

SALEi^MAN  23  to  40  years  old  with  3 
to  10  years*  exjjerience.  GocmI  op|K>r- 
tunity  for  atlvancement  here  and  in  16 
Scrii^s  Howard  pai»ers.  Salary  $115  : 
to  $160.  i>lu8  commission  an«l  l»onus.  ■ 
Send  complete  rc^sume  to  W.  R.  Cowie.  ! 
Cl{issifie<l  Adv.  Manager 

THE  CLEVELAND  PRE^SS 
901  Lakeside  Avenue 

Cleveland,  Ohio  44114 


FAST-GROWTNG  SUBURBAN  DAILY 
in  Zone  4  tlesires  aggressive  young  man 
as  classifie<l  ad  manager.  Will  train 
anyone  showing  pr<»mise.  Write  Box 
2142,  Eilitor  &  Publisher. 


Display  Advertising  | 

FINE  FUTURE  for  experience*!  display 
ad  man.  Ck)od  account  list.  Salary  plus 
incentive  and  fringe  benefits;  9.300 
daily  rapidly-expanding  city.  Look  us 
up  in  trade  sources  of  information. 
Rush  full  information.  Tvork  samples 
to:  Syd  Fishel,  Adv.  Dir.,  The  Daily 
Tifton  Gazette,  P.O.  Box  708,  TiftJon, 
Ga.  31794. 


EXPERIENCED  AD  PERSONNEL  for  | 
large  semi-weekly  offset  chain — with  | 
administrative  capabilities.  Pacific  j 
Northwest.  Valley  Pub.  Co.,  Box  130, 
Kent.  Wash.  98031. 


GROWING  DAILY  in  college  town, 
central  California,  offers  |)ermanent 
position  to  salesman  with  layout  abil¬ 
ity.  (kK)d  salary,  bonus,  group  insur¬ 
ance.  Write,  giving  references,  or 
phone  (209)  634  9141  to  Ben  Pettus, 
Turlock  Daily  Journal.  Turlock.  Calif. 
95380. 


Retail  Salesman 

We  are  looking  for  an  outstanding 
young  person  who  is  a  creative 
salesman  looking  for  an  opi>or- 
tunity  to  progress  with  a  growing 
firm.  The  person  we  hire  will  l>e  a 
college  gra<luate  with  several  years* 
exiierience  on  a  daily  newspai>er. 
He  must  be  capable  of  executing 
goo<!  layouts.  He  must  want  to 
earn  a  l>etter  than  average  income. 
Salary  plus  good  incentive  plan. 
All  fringe  l>enefits.  including  com¬ 
pany  paid  retirement  plan.  Send 
complete  resume  and  salary  r<*- 
qulrements  to  Personnel  Depart¬ 
ment.  Greenslioro  News  Co.,  P.CV. 
Box  29848,  GreenslMiro.  N.C.  27420. 


TOP  ad  personnel,  promotion  men. 
Send  resume.  Citizen-News,  1.546  N. 
Wilcox,  Hollywood,  Calif.  90028. 


ADVERTISING  SALE^SMAN  -  leading 
daily  &  Sunday,  Chart  area  Circula¬ 
tion  over  100,000.  Immtxliato  opening 
for  young,  enthusiastic  ^^eif-starter 
strong  on  sales,  with  a  working  knowl¬ 
edge  of  copy  and  layout.  Tivniendous 
opportunity  for  exi>erienced  salesman 
from  smaller  pai>er.  Good  salary,  excep. 
tional  fringe  program.  Include  in  first 
resume:  cimiilet®  empU)\'ri'‘Tii  r»oorH. 
references  and  salary  expectations.  All 
replies  helil  in  sa'icies..  (‘(»nti«lence. 
Write  Box  2145,  Exiitor  &  Puhli.sher. 


LAYOUT  AND  COPY 
Man  or  woman  to  work  in.-^iile,  no 
selling.  Must  be  a  real  pro.  Salary 
open.  Sen*!  siunples  of  work  to  E'rank 
Canino,  A*lv.  Dir.,  Evening  News 
Bri<lgeton,  N.J.  08302. 


RETAIL  SALESMAN 
For  70-M  Zone  2  daily.  Must  l»e  fully 
experience*!  in  selling  and  servicing  re¬ 
tail  accounts.  Good  salary,  realistic 
bonus,  incentive  program,  auto  allow¬ 
ance  an<l  benefits.  Supply  resume  to 
Box  2184,  Exlitor  &  Publisher. 


RETTAIL  SALESMAN  for  top  volume 
6-<lay-a-we**k.  15,000  circulation.  Zone 
5  daily.  Must  have  i)otential  for  man¬ 
agement  an<l  goo<l  laytmt.  sales  and 
service  background.  Offset  e\|>erienc6 
helpful.  Excellent  advancement  oppor¬ 
tunities.  Top  p;»v  »diis  -  J  «M  ’ '  ne- 
fits.  25,000  population  community  offers 
fine  family  living  conditions.  Send  re¬ 
sume  to  Box  2132,  Editor  &  Publisher. 

Editorial 

SPORTS  EDITOR  for  PM  daily  and 
Sunday  in  growing  Virginia  community, 
circulation  15,000  and  climbing.  Must 
be  able  to  produce  photos.  Liberal 
fringe  benefits,  congenial  staff.  Writ* 
Box  1955,  Exlitor  &  Publisher,  stating 
salary  requirements.  Must  l>e  availuhle 
by  mid  or  late  summer. 


EDITOR  for  daily  and  suburban  opera¬ 
tion  Southern  California.  Must  be  top- 
notch  manager,  creative  news  editor, 
lend  substance  and  controversy  to  edi¬ 
torial  writing — the  working  type.  Forty- 
five  people  in  department.  Organized. 
Salary  commensurate  with  ability  and 
experience.  Confidential.  Box  2035,  Edi¬ 
tor  &  Publisher. 


AD  MANAGER:  Rapidly-growing  daily 
in  America’s  top  income  suburl>  seeks 
retail  a*!  manager.  Must  l>e  good  sales¬ 
man  and  kno\v  how  to  l*»a<l  men.  Can 
l»e  No.  2  now.  Top  salary,  fringes,  an*! 
Ismuses.  All  replies  held  in  strict  con¬ 
fidence.  Write  Box  2138,  EJ*litor  & 
Publisher. 


DESKMAN-REPORTER  for  No.  2  spot 
with  variety  and  action  on  a  lively 
morning  *!ni!y,  progressive  southeastern 
city  of  60.000.  Five-day  week,  including 
one  as  editor  in  charge.  Several  years* 
ex|>erience  preferred,  but  a  J-grad  with 
savvy  an*l  e<liting  experience  might 
qualify.  Box  2025.  Eklitor  &  Publisher. 


AD  SALES  DEPARTMENT  of  fast¬ 
growing  N.Y.C.  weekly  newspa|>er 
n€*e*ls  exi)erienced  man  to  assist  busy 
ailvertising  manager  in  sales.  prom<»- 
tion.  planning  an<l  siiper\'i8i()n.  TE3 
9-4692.  or  Box  1769,  Exlitor  &  PuIh  , 
lisher.  I 


ADVERTISING  DIRECTOR  -  Excellent 
six-<lay-a-week  (Wiio  *laily.  15.000  circu¬ 
lation  class,  has  unusual  *»|>portunity 
for  capable,  exi>erience<1  a<lvertising 
executive.  Duties  inclu*le  administration 
of  entire  a<l  <Iepartment  an<I  handling 
limite*!  number  of  accounts  for  top 
volume,  respected  an<l  pn>gressive  daily. 
This  is  a  growth  opiKirtunity  in  a  con¬ 
genial  community  offering  excellent 
family  living  con<litions.  Salary  and 
l>onus  consistent  with  qualifications, 
plus  lil>eral  benefits  inclu*ling  iiension 
plan.  Send  resume  to  Box  2150,  Exlitor 
&  Publisher. 


ADVEHTISING  SALESMAN— Unusual 
prxxluctive  opportunity  for  substantial 
and  continuing  income  from  plan  for 
selling  ailvertising  for  weekly  denomi-  t 
national  pai>er.  Continuing  commission 
on  continuing  ads  result  from  local 
church  incentive  program.  Zone  6.  Box 
2160.  Exlitor  &  Publisher, 


COUNTY  EDITOR— Courthouse  staff 
writer  nee<!o<l  at  once  by  North  Central 
Oh'o  6-day  p.m.  daily.  Prefer  i»erson 
with  some  ex|>erience  but  will  train 
beginner.  Camera  knowledge  helpful. 
Hospitalization  and  insurance  plan  of- 
fere<!.  Write  all  including  references 
and  clips  first  letter  to :  Howard  Smalls- 
reed.  Times  Gazette,  Ashland,  Ohio 
44805. 


CAPABLE.  VERSATILE  Newswoman 
who  appreciates  freedom,  challenge, 
wante*!  as  women’s  editor  for  6000  Indi¬ 
ana  daily.  Experience  desirable  but  in¬ 
telligence.  imagination  more  important. 
Write  fully  with  references,  samples. 
The  Commercial-Review,  Portland,  In¬ 
diana.  47371. 


OHIO'S  MOST  EXaTING  PAPER 
wants  a  copy  rea<ler  w'ho  wants  to 
work- -knows  his  business — can  do  re¬ 
write  and  loves  it.  We're  going  places, 
doing  things  and  we  nee<l  a  man  who 
wants  to  move.  Elxperience  preferably 
on  small  daily,  weekly.  Send  all  in¬ 
formation  first  letter.  Interview  de- 
sire*!.  Write  or  call :  William  E.  Scrivo, 
M.E.,  'The  Journal.  Lorain,  Ohio  44052. 
(AC  216)  CH  5-6901. 


DISPLAY  OR  CLASSIFIED  advertising  , 
sales  with  unlimite*!  opportunity  for  i 
a<lvancement  in  small  daily  field.  Pleas¬ 
ant  working  an*!  living  conditions.  Good  • 
earnings  from  salary  and  I>onus.  Con-  | 
tact  publisher.  News-Review,  Rose!»urg, 
Oregon,  97470. 


SPORTS  WRITER  NEEDED  with  at 
least  three  years*  experience.  Must  be 
well-rounde<l  and  have  some  knowlwge 
of  makeup  and  head  writing  in  order 
to  assist  sports  editor.  Gotk!  salary  and 
fringe  benefits,  (jontact  Calvin  Porter, 
The  News.  Lynchburg,  Va.  24505. 
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IIKLP  WANTED 


assistant  teilegraph  editor 

gxpandint;  25,000  p.m.  daily  needs 
wire  desk  assistant  as  c^y  editor,  for 
ngge  layout  and  to  swing  into  tele- 
jraph  jol>  two  days  a  week.  Lively  pa¬ 
per  in  strong  news  town  with  em- 
^asis  on  (luality  heads  and  imagina- 
Ove  make-up.  $110  to  start.  Chart 
Area  4,  Rox  2112,  Eklitor  &  Publisher. 

editorial  assistant  for  expand¬ 
ing  Chicago  Loop  firm.  Will  assist  in 
employee  communications  program  and 
PR  publications.  Must  be  concise, 
imaginative  writer.  Prime  candidate 
will  be  Journalism  grad  in  editorial 
curriculum.  Submit  complete  resume  | 
including  salary  requirements  with 
covering  letter.  Replies  confidential. 
Box  2098,  ISditor  &  Publisher. 

editorial  PERSONNEL,  experi¬ 
enced,  for  fast-growing  semi-weekly 
offset  chain.  Advancement  opportunity. 
Pacific  Northwest.  Valley  Pub.  Co., 
Box  130,  Kent,  Wash.  98031.  | 

GB3JERAL  ASSIGNMENT  REPORTER  I 
Send  resume,  references,  samples  of 
work  to  Dave  Galloway,  Elditor,  Daily  ' 
Kews-Miner.  Fairbanks,  Alaska. 

GENERAI.i-NEWS-Sport8  Reporter  for 
lively  6-day  p.m.  daily.  Layout,  head 
writing  experience  essential.  Ideal  for 
man  on  the  way  up.  Camera  use  help¬ 
ful.  No  beginners.  Salary  commensurate 
with  ability  and  experience.  Need  now! 
Progressive  city  of  7,000.  Fine  schools 
—exceptional  recreational  area;  resort, 
horticultural  and  industrial  economy. 
Send  complete  resumd  with  samples  of 
your  writing  (which  will  be  returned)  j 
and  salary  expected  to:  Don  Schoen-  i 
wether.  Daily  Tribune.  South  Haven,  i 
Michigan  49090.  Interview  essential. 

NEWS  EDITOR  for  fast-growing  semi¬ 
weekly  in  Chart  Area  4.  Will  go  daily 
in  next  24  months.  Car  furnished. 
Hospitalization,  bonus,  good  working 
conditions,  clean  shop.  Box  2110,  Ekli- 
tor  &  Publisher. 


HELP  WANTED 


NEWS  EDITOR  needed  by  lively  offset 
daily  in  college  city  of  6,000.  Some 
desk  ability,  camera  experience ;  prefer 
farm  understanding.  Opening  now. 
Call,  wire  or  air-mail:  Madison  Daily 
Leader,  Madison,  S.D.  57042. 

QUAUTY  MIDWEST  DAILY  of  60,- 
000  4-  seeks  county  government  re¬ 
porter  with  two  or  three  years  experi¬ 
ence.  Will  pay  for  good  man.  If  you’re 
a  beginner  with  promise,  we’ll  let  you 
learn.  Box  2126,  Elditor  &  Publisher. 


REPORTER 


Magazine 

EDITOR 

Large  Midwest  company 
needs  writer-editor  to  take 
charge  of  established,  top 
quality  external  magazine 
with  broad  range  of  edi¬ 
torial  content. 


Looking  for  self-starter 
who  can  produce,  bright 
purposeful  copy  and  main¬ 
tain  highest  standards  of 
craftsmanship.  Knowledge 
of  production  and  graphics 
is  desirable  but  not  essen¬ 
tial  since  this  editor  will  be 
backed  up  by  an  excellent 
graphic  arts  department. 

College  degree  and  at  least 
five  years’  diversified  edi¬ 
torial  experience  required. 
Tell  us  about  yourself  in 
detail,  including  present 
salary,  and  send  samples 
of  your  work  to 

Box  2121 
Editor  &  Publisher 


Top-flight  experienced  young  reporter 
wanted  by  lively,  respected,  award¬ 
winning  N.J.  daily  (circulation  50,000) 
for  municipal  government  beat  includ¬ 
ing  police  and  some  features.  Applicant 
must  be  digger — have  initiative— and 
want  to  get  to  "the  story  behind  the 
story.”  Excellent  opportunity  for  ad¬ 
vancement  under  program  to  train 
news  executives.  Top  pay — outstanding 
fringes.  Night  beat.  Must  have  car.  A 
real  chance  to  further  career  in  every 
respect.  Box  2124,  Elditor  &  Publisher. 

REPORTER  for  bureau  in  attractive 
area  large  Connecticut  daily.  Some  ex-  i 
perience,  or  sharp  college  background 
needed.  Cover  varied  town  beats,  fea-  ' 
tures.  Opi)ortunity  for  advancement. 
Box  2125,  Ekiitor  &  Publisher. 

REPORTER-PHO'TOGRAPHEai :  Alas¬ 
ka  daily  needs  able  reporter-photogra-  , 
pher  by  Aug.  1  ;  1-3  years  experience: 
male  or  female.  Usual  background  ma-  I 
terial  required.  Box  2101,  Eklitor  & 
Publisher. 

SPORTS  WRITER — Good  man  to  join 
young  and  active  19-man  staff  of  grow¬ 
ing  24,000  PM  daily  in  attractive  uni¬ 
versity  community.  Plenty  of  spurts 
activity — U.  Va.  and  16  area  high 
schools.  Write  Robert  V.  Pratt,  Man¬ 
aging  Eklitor,  Daily  Progress,  Clhar- 
lottesville,  Va.  22902. 


ASSOCIATE  EDITOR  with  substantial 
general  science  background  to  write 
for  major  Midwestern  university  news 
service.  Immediate  opening.  Write  Box 
2140,  Eklitor  &  Publisher. 


A'lTENTION  LA.,  MISS.,  Ark.,  & 
Tex.  newsmen!  We  nee<l  mature,  ener¬ 
getic  young  man  with  at  least  two 
years’  newspaiier  reporting  experience 
to  serve  as  City  Eklitor  for  small  daily 
newspaper  which  demands  heavy  local 
news  budget.  Photography  knowledge 
helpful.  Work  is  hard  and  hours  are 
long  but  there  is  an  excellent  oppor¬ 
tunity  for  ailvancement  to  publishing 
and  newspiuier  ownership  P.tv  above 
average  for  small  dailies.  Call  Mr.  Car- 
■■enter.  The  Jennings  (La.)  Daily 
News,  824-3011  or  824-.3962,  Jennings. 


'come,  grow  with  us 

Expanding  a.m.  offset  daily  has  two 
oiienings  for  alert,  experienced  news¬ 
man.  Managing  eilitor:  Duties  will  in¬ 
clude  deskwork,  building  and  directing 
staff,  ui>grading  quality  of  content  and 
layout.  Salary  and  lienefits  open.  Abil¬ 
ity  and  isitential  will  lie  considerixl. 
Sports  e<Iitor  nee»led  in  this  sisirts- 
hungry  city.  Enclose  resumes  to:  Walt 
Dear,  Eklitor.  Gleaner-Journal,  Hender¬ 
son,  Ky.,  42420. 


COPY  DESK  opening:  Detroit.  (Mich.) 
News:  top  pay :  iiension  .and  other 
lienefits.  Address  Herbert  Moss,  News 
Eklitor. 


COPY  REIADER — Opixirtunity  for  the 
future  awaits  an  experienced  copy  e<li- 
tor  skilled  in  the  art  of  layout,  head 
writing  and  story  processing.  Increases 
in  circulation  and  staff  oiien  new  ave¬ 
nues  for  advancement  on  one  of  New 
Jersey’s  moat  res;>ected  dailies.  Box 
2171,  Editor  &  Publisher. 


COPY  READERS 

Sharp,  young  editors  nee<le<l  by  one  of 
the  nation’s  biggest  and  liveliest  morn¬ 
ing  papers.  Salary  $200  a  week.  Swift 
advancement  for  men  who  know  their 
stuff.  Zone  5.  No  novices,  please.  Box 
2186,  Eklitor  &  Publisher, 


HKIJ*  WANTED 


Editorial 


DEISK  MAN — Rewrite  copy,  write 
heads,  assume  responsibility  with  solid, 
local  New  Jersey  daily.  $185  to  start. 
Box  2185,  Eklitor  &  Publisher. 

DBSKMAX  AND  Hin’ORTER  WANTED 
for  expanding  modem  offset  daily, 
circulation  7,249.  Experience  helpful. 
Excellent  position  for  recent  college 
graduate  with  ambition  to  advance. 
Considered  fine,  up-to-date  city  to  rear 
family.  College  four  miles.  Elxcellent 
recreational  facilities.  Good  wages, 
fringe  benefits.  Start  immediately.  The 
Madison  (Ind.)  Courier.  Call  collect, 
Don  Wallis  or  Mike  Neal  (AC  812) 
■265-.3641.  ' 

DESKMAN  -  REPORTER? 

Our  expanding  company  is  seeking 
newspeople  with  some  experience  and 
much  desire.  Good  starting  salaries  and 
ample  opiiortunity  for  promotion.  ’This 
could  lie  the  opportunity  you  are  look¬ 
ing  for  to  join  a  progressive  group. 
Send  resume  to  Southeastern  News¬ 
papers  Corp.,  Per.sonnel  Department. 
Augusta,  Georgia,  30903. 


HELP  W.4NTED 


DEjSKMAN-REPORTER  wanted  for  ex¬ 
panding  Ohio  daily.  If  you  can  relieve 
on  the  wire  desk,  write  bright,  sharp 
general  assignment  stories  and  heads 
and  are  looking  for  an  unusual  advance¬ 
ment  opportunity,  this  position  is  for 
you.  Six-day-a-week,  15.000  circulation 
daily,  going  offset  in  1967.  Pay  con¬ 
sistent  with  ability.  All  benefits.  Ex¬ 
cellent  family  community.  Send  resume 
to  Bo.x  2165,  Eklitor  &  Publisher. 

DESiTMEN 

Prize-winning  Elastern  capital  city  p.m. 
looking  for  desk  men  to  fill  three  chal¬ 
lenging,  stimulating  oiienings  on  ex¬ 
panding  staff;  (1)  a  news  spot  on  a 
fast,  versatile  copy  desk:  (2)  a  spot  on 
a  busy,  demanding  city  desk:  (3)  a  new 
position  as  liaison  desk  man-rewrite 
man,  working  with  city,  suburban  and 
news  desks.  We’re  looking  for  young, 
ambitious  college  graduates  on  the  way 
up,  possibly  now  on  smaller  papers  and 
seeking  more  opportunities  on  a  larger, 
lively  paper,  ^nd  complete  resume  to 
Box  2175,  Eklitor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


-Zip  Code 


ClaMlflcation. 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 
Mail  to: 


Till  Forbidden 


EDITOR  R  PUBLISHER  •  BSB  Third  Aveae*  •  New  Yerit,  New 


editor  Si  PUBLISHER  for  July  2,  1966 


HKI.I*  WANTED 


KOITDR  WHITER — Oustanding  opjwr- 
lunity  for  youiijf  man  with  leading 
Iiuhlieatiun  in  insurance  Uusintss.  As< 
sistant  eilitorship’s  position  includes 
e<litorial  and  reiiorting  <luties,  with 
nnniest  amount  ol  travel.  Steady  prog¬ 
ress  to  adminustrative  post  assure<l. 
Financial  backgrouml  helpful  hut  not 
necessary.  Writing  skill  and  ability  to 
handle  people  essential.  Location  in 
Chicago.  Rfply  in  confidence  to  Box 
217t».  E<litor  &  Publisher. 

EDUCATION  WRITER  for  busy  beat 
on  aftern<K)n  daily  in  university  town. 
Want  coverage  from  kindergarten  to 
college,  including  a  column.  Salary 
liegins  at  $110.  Chart  Area  4.  Box 
2151,  E<litor  &  Publisher. 

EXECUTIVE  EDITOR  for  growing 
group  of  metro|>olitan  and  suburban 
weeklies  in  Zone  8  ...  a  satisfying 
and  rewanling  place  for  an  imaginative 
an<l  resourceful  e<libir  strong  on  fea¬ 
tures.  photos.  Offset  plant.  Write  E<1. 
Lewis,  Box  ,526.  Albuquerque.  N.  Mex. 
sTlo:i. 

FINE  SPORTS  EIUTOR’S  opportunity 
in  attractive  Wisconsin  community. 
10.000  plus  circulation  newspai>er  with 
gtKxl  salary,  generous  fringe  l»enofits, 
l>est  working  conditions.  Writing.  e<lit- 
ing.  page  layout.  Will  consitler  exi>eri- 
encetl  i»ersonnel  and  those  on  the  way 
up.  Box  2144,  E<litor  &  Publisher. 

MANAGING  EDITOR  to  supervise  lay¬ 
out  and  proiluction  of  national  monthly 
puidication.  Re<iuires  2  years  of  tech¬ 
nical  e<litorial  training  and  experience, 
a  degree  in  journalism  or  the  e<iuiva- 
lent.  Zone  5.  Box  2154,  Editor  &  Pub¬ 
lisher. 

MATURE  REPORTER:  Award-winning  I 
afternoon  daily.  circulation,  in 

northern  Berkshire  Oiunty,  northwest-  I 
ern  Massachusetts.  nee<ls  j»erceptive  re-  ' 
porter  not  afraid  of  hanl  work  to  cover  i 
two  .school  committees,  plus  some  gen-  i 
eral  .assignment.  The  man  we  need  i 
should  have  at  least  one  year  of  ex-  | 
r»erience,  prefer.ably  more.  Applicants  ( 
should  write  or  telephone  l^wis  C.  i 
Cuyler,  Managing  Editor.  North  Adams  , 
Transcript.  North  Ad.ams,  Mass.  Tele¬ 
phone:  413-663-3741,  j 

REPORTER — Are  you  a  goo<l  reporter  ' 
with  confidence  and  resj^ect  for  your 
ability?  If  so.  there  is  a  place  for  you 
on  the  staff  of  a  top-notch  New  Jersey  . 
daily.  We  nee<l  a  man  who  has  had 
experience  in  reporting  on  government  i 
and  other  choice  assignments.  Box  ; 
2133,  Editor  &  Publisher.  i 

REPORTER  to  assist  in  covering  court-  | 
house  and  city  beat.  Prefer  man  from 
midwest  area.  Send  full  particulars  to  | 
Nate  Uditsky.  Pekin  Daily  Times,  Pe-  i 
kin.  Ill.,  61555. 


WRITERS 

Expanding  acfivity  of  established 
public  relations  department  re¬ 
quires  the  addition  of  several 
experienced  writers  for  work  in 
employe  communications  and  in¬ 
dustrial  marketing. 

Facility  in  writing  developed 
fiirough  daily  newspaper  or  busi¬ 
ness  press  work  is  essential,  and 
equally  important  will  be  candi¬ 
dates'  evidence  of  iniatlve  and 
creativity. 

We  consider  a  ^  college  degree 
necessary  as  basis  for  future  in¬ 
company  advancement.  Starting 
salaries  can  go  up  to 
pending  upon  your  training  and 
experience. 

Please  prove  your  writing  ability 
by  explaining  in  your  letter  of 
application  what  you  can  bring 
to  the  job.  Write  Public  Relations 
Department,  Coming,  N.Y.  14830. 

CORNING  GLASS  WORKS 

Ah  Equal  Opportunity  Employer 


HELP  WANTEIJ 


NEWS-EPITORIAL  I 

-Vre  you  looking  for  place  on  qu.ility.  '  i 
growing  iiew.spa|>er  locate<l  in  one  of  j  i 
liest  communities  in  Zone  3?  If  .so,  ; 
write  us  for  tletails.  Have  ojiening  for  I  i 
seasontsl  reptu’ter  (one  si>orts  and  one  I 
news!  an<i  sports  copy  editor-makeup  ' 
man.  Send  details  on  e<iucation.  exjier:-  | 
ence.  etc.,  to  Box  2161,  Editor  Hi  Hub-  \ 
lisher.  |  . 

KEl’ORTEK-KEATUKE  WlilTEK  ,  ' 
$75(.iu  to  $youu  for  Travel  Tra«le  Maga¬ 
zine-travel  imlustry  business  publica- 
ti<»n.  Write,  ilon’t  phone.  .Managing  . 
Elitor,  13y  Spring  St.,  New  Ytuk.  i 
N.  Y.  1CU12.  I  . 

SFORT.'>  EDITOR  for  13.0oo  afterntxm 
daily  in  Northwestern  Ohio.  GihmI  starl¬ 
ing  salary  with  usual  fringe  Inmefits. 
Fine  op|M»rtunity  in  rapidly  developing 
area.  Write  or  call  Gordon  C.  Dix, 
Hublisher,  Crescent-News.  Defiance*. 
Ohio  43512. 

SPORTS  EDITOR 

We’re  looking  for  a  sjiorts  e<litor  v.  ho 
has  initiative,  goocl  ideas — can  lay  out  ' 
attractive  pages — and  who  would  like 
to  write  University  of  Illinois  un<l  b'g-  i 
10  si>orts.  Air-mail  resume,  references.  ' 
sample  pages,  salary  wante<l,  to:  I 
Harold  Holmes.  The  News  Gazette.  I 
Champaign,  Illinois  61820.  i 

THE  STEADY  GROWTH  of  our  six 
existing  newspaiiers  — and  the  addition 
of  two  more  pai»ers — have  creale<l  two 
key  jobs  on  our  news  .staff,  which  has 
ti'ipie<l  in  five  years  to  50  meml>ers. 
Our  suburban  weeklies  have  won  the 
State’s  General  Excellence  Awards  the 
last  two  yeans.  We  must  have  toi>- 
notch  men  to  maintain  our  expansion 
and  improvement.  We  nee<l :  skillful 
desk  man.  giMMl  reporter  or  young  copy 
e<litor  who  wants  to  move  to  e<litorship 
ladiler  with  our  largest  pai>er.  which 
I  has  a  separate  11-man  staff.  The  right 
>  man  could  l»ecome  news  editor  and  as- 
I  sist  the  managing  etlitor  with  copy  1 
I  e<liting.  makeup  and  staff  direction  :  he 
,  also  would  1)6  in  a  key  spot  for  further 
j  ailvancement  as  we  create  more  e<litor- 
ships.  S|)e<*ial  assignment  writer  for 
I  our  new  pai>ers  in  a  dynamic  area 
needling  depth  interpretation  of  local, 
county  and  metrojiolilan  news  and  prol>- 
I  lems.  E/lilorials,  politics  and  features 
...  an  ex|)erience<l  writer  with  insight 
;  and  initiative.  Contact:  Richard  Leslie. 
Hollister  Newspapers.  Wilmette.  Illi¬ 
nois  6U091. 

■  WANTI‘:D— YOUNG  MAN  who  wants 
[  to  get  his  feet  wet  as  managing  e<litor 
;  of  small  town  daily.  It’s  soup  to  nuts 
,  jol).  staff  of  three.  Previous  desk  ex- 
I  i>erience  not  vital,  just  knowle<lge  of  > 
j  news  ami  how  it  should  I>e  written 
I  along  with  desire  to  move  up.  Usual  I 
I  fringes.  Job  o|)en  on  or  about  Sept.  15. 

I  Write  Dan  Rooker.  Southwest  Times. 

'  Box  391.  Pulaski.  Va.  24301. 

WOMEN'S  EDITOR — Experience  sec- 
omlary  to  ability,  but  must  be  able  to  ' 
write,  know  imaginative  makeup  and  ! 
what  is  nee<le<i  for  lively,  informative  | 
wrmien’s  page.  10.000  p.m.  <laily  in  | 
15.000  city  with  much  growth  potential,  j 
New.  mmlern  plant,  progressive  man-  | 
ag«*ment  working  tow’ard  future.  Send 
full  resume,  salary  requirement  to: 
Jack  Howey,  Managing  Rlitor.  Peru 
Daily  Tribune.  P.O.  Box  87,  Peru,  ' 
Ind.,  46970.  | 


WRITER  with  newspaper  background  , 
wanted!  by  NYC  PR  agency.  Features 
and  news:  fast — accurate.  State  salary. 
Box  2183,  Elitor  &  Publisher. 

WRITERS,  ARTISTS  for  assignments  ' 
for  commercial  publications.  Rlitor,  ' 
PO  Box  530,  N.  Hollywood,  Calif.  91603.  ^ 


Operaiors-Machinists 


LINOTYPE  OPERATOR  wanted  for  | 
full  time,  steady,  year  'round  work,  no 
lay-offs.  Paid  holidays  and  other  bene-  | 
fits.  Contact  John  Lovell  at  the  News- 
1  Chronicle.  Shippensburg  R.  D,  1, 

,  Penna..  betw’een  8  a.m.  and  5  p.m. 

]  weekdays.  8  a.m.  to  12  noon  Saturdays. 

MACHINIST-OPERATOR  for  daily  on 
Delmarva.  Write  or  call :  H.  Truitt, 
Foreman,  The  Daily  Times,  Salisbury, 
Md.  (AC  301)  749-7171. 


HELP  WANTED 


Operators-Machinists 

LINOTYPE  OPERATOR  for  weekly 
newspaiier.  Comi>etent  ads,  straight 
matter.  Union  or  eligible.  40  hours 
$120.  Paid  vacation  and  holidays.  Per¬ 
manent.  Raymond  Herald,  Raymond, 
Washington  98577. 

MACHINIST-MAKEUP  MAN:  Setting 
up  new,  air-comlitionetl  shop.  Good  oi)- 
porlunity  to  advance  for  all-around 
man.  Phone  collect  (AC  5161  HUnter 
7-.X30O,  or  write  to  Box  21 8o,  E<litor  & 
Publisher. 

rress  RtMm 


HARD  -  WORKING  COMBINATION 
pressman-stereotyper  journeyman  to  j 
work  a  37  hour  work  week  on  the  i 
night  shift  in  mo<lern  air-conditioned 
plant.  Six  Goss  headliner  presses  print  ' 
our  47M  morning-evening  circulation. 
G(kk]  scale  and  excellent  fringe  I>ene- 
fits.  Write:  Donald  E.  Shockey,  Journal 
and  Courier,  Lafayette,  Indiana.  47901. 

OFFSET  PRESSMAN  who  has  experi¬ 
ence  on  newspa|)er  web  offset  press.  We  j 
jave  Fairchibl  Color  King.  Writ**  or 
call  Bert  Carlyle.  CENTRAL  PRESS, 
913  CE  3-9633,  525  N.  Kansas  Ave.,  ! 
Topeka.  Kans.,  66608. 


COMPOSING  ROOM  FOREMAN  for 
20-man  shop,  30,000  daily  in  Zone  2. 
Applicant  must  i>e  com|>etent  linotype 
machinist.  New,  air-conditione^l  hot  and 
cold  type  shop.  All  benefits.  Send  com¬ 
plete  details  to  Box  2102,  Ixlitor  & 
Publisher. 

PRINTER — Straight  matter  operator. 
Intertype.  Night  work.  Floriila  West 
Coast  daily.  Write  Box  2099,  Editor  & 
Publisher. 

ASSISTANT  WORKING  FOREMAN 
Knowle<lge  of  Linf)tv»>e 
The  Virginian,  Covington.  Va.  21426. 

Pritdurtion 

PRODUCTION  MAN— Experiences!  all 
phases  offset  composition  through  cam¬ 
era-  take  ch.arge  expanding  NYC 
weekly  job  shop.  Box  1896,  tilitor  & 
Publisher. 


HELP  WAXTEI) 


Production 

WANTED 

PRODUCTION  MANAGER 
One  ot  the  mosi  successtul  i.ubli.ljuni 
cuinpunles  in  the  country.  Zone  3 
wants  to  employ  a  young  man  who  has 
had  considerable  experience  as  either 
the  Production  Manager  or  Assistant 
Production  Manager  of  a  medium  to 
large  Daily  and  Sunday  Newspaper 
The  young  man  selected  would  be  in 
charge  of  production  of  a  morning 
,  evening  and  Sunday  oiwration.  Morning 
and  evening  combine.!  circulation  of 
250.000,  Sunday  circulation  of  235,000 
The  man  selectcl  must  have  a  knowb 
etlge  of  new  technology,  experience  in 
:  latxir  negotiations,  and  an  engineering 
I  background,  preferably  a  degree.  R^ 

I  plies  in  confidence.  Send  resumi,  ref- 
I  erences  and  salary  re<iuirements  to  Bo, 

I  20S5,  Editor  &  Publisher. 

EXI’EKIENCEI)  NEWSPAPER 
PRODUCTION  SPECIALIST 
College  traineil  in  addition  to  practical 
field  experience  reiiuired.  Work  both 
in  ofHee  and  in  newspaper  plants  as 
j  technical  advisor.  Excellent  oi>|K>rtunity 
'  to  Isith  learn  and  grow  professionally. 

I  Reply  with  resume.  W.  D.  Rinehart! 

I  AN  PA  Research  Institute,  750  Thini 
Ave..  New  York,  N.Y.  10017. 

Promotion 

ADVERTISING  PROMOTION  MAN. 

I  experienced.  Strong  in  developing  ideas 
]  which  sell  new  accounts  in  retail, 

:  classified  and  general  through  presen¬ 
tations.  using  latest  and  most  up-to- 
!  date  research  material.  Send  complete 
j  resume  outlining  past  experience  to 
Carl  J.  Uarrea,  Adv.  Director,  Hawaii 
Newsiiaiier  Agency,  Honolulu,  Hawaii. 

'  96iJ()l. 

Syndicate'  Salesman 

SALESMAN-NEWSPAPER  FEATURES 
Must  be  able  to  analyze  client  prob¬ 
lems.  develop  sales  presentations,  rec¬ 
ommend  comiietitors  when  we  esn’t 
meet  needs.  Prefer  young,  single,  eol- 
lege-traine<l  man  to  work  with  our  sales 
vice  president.  Willard  Colston.  Salary, 
expenses,  commission.  Send  details  of 
'  background  in  confidence  to  Robert  C. 

I  Dille.  President.  National  New.spaper 
'  Syndicate.  Inc.,  20  North  Wacker 
.  Drive.  Chicago,  III.  60606. 


Help  Wanted— Public  Relations 


SCHOOL  PUBLICATIONS  JOB 
Upstate  suburban  school  district.  6,000 
student  impulation.  New  position  to  es¬ 
tablish  full  imblic  relations  department. 
Would  like  some  educational,  public 
relations  or  media  exi>erience,  gootl 
writing  ability.  Sal.ary  up  to  $9,000 
deiiemling  upon  uualifications.  Write 
Box  2108,  Eilitor  &  Publisher. 


PUBLICITY  ASSISTANT 
CHICAGO  COMPANY 

Young  man,  2.5-30,  local  resident,  with 
some  newspa|>er  or  publicity  back¬ 
ground.  writing  ability,  college  degree. 
Good  salary  and  employe  benefits.  Bo* 
2061.  Editor  &  Publisher. 


PUBLIC  RELATIONS 
AT  PILLSBURY 

Qualifications 

EDUCATION: 

Preferably  a  college  degree  in  liberal  arts  or  journalism,  with 
an  academic  record  indicating  intellectual  ability. 

WORK  EXPERIENCE: 

Three  years  on  a  newspaper  or  five  years  in  public  relations, 
or  any  combination  thereof  totaling  five  years. 

Must  be  able  to  interpret,  evaluate  and  make  decisions  on 
matters  affecting  both  internal  and  external  communications. 

Please  contact:  William  E.  Huron 

The  Pillsbury  Company 

608 — 2nd. Avenue  South 
Minneapolis,  Minn.  55402 
Phone:  330-4254 

An  Equal  Opportunity  Employer 
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!sitU3tions  Wanted 

I  YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL 


IN  ALL  NEWSPAPER  DEPARTMENTS 
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Academic 


Editorial 


MANAGING  EDITOR 


.»t  Hccrwiitetl  schools — versa- 
Jjj^'jeave  Area  9  for  4,  3,  C.  Hox 
il64.  &  Publisher. 


Mid'SOs,  now  heading  pace>settins  40s'e 
009  northeast  daily  at  $14.0U0*plus.  This 
paper's  ffrowth  and  impact  are  the  re¬ 
sult  of  imagination,  news  sense,  elec¬ 
tive  management  and  hard  work.  If  the 
same  qualities  would  benefit  your  prod¬ 
uct,  and  no  one  in  your  newsroom 
seems  capable  of  providing  them,  write: 
Box  2037,  E<litor  &  Publisher. 


NEWS  EXECUTIVE.  42,  now  employe<l 
I  prestigious  metroiMilitan  paper,  seeks 
!  ME  post  on  me<lium  daily.  Top  quali- 
:  fications,  imiieccable  references.  Box 
'  2092,  E<iitor  &  Publisher. 


SCIENCE  WUITING  POST  WANTED 
Exi>epiencod,  employe<l  newsman  under 
30.  Phi  Beta  Kappa  with  graduate 
science  training.  Box  20T9,  Editor  & 
Publisher. 


,  1966 


TOP  EniTOH-WHITEK.  lontt-time  for- 
eign  correspondent  for  news  agency 
and  leading  U.S.  paper — now  e<litoriaI 
writer  for  metropolitan  daily — looking 
for  new  worhi.  Particularly  interested 
in  challenging  administrative  post.  Box 
2081,  Editor  &  Publisher. 


Administrative 

Can  you  I'sc  Some  Additional 

EXPERIENCE  AND 
ABILITY 

III  Adminmtrativc  or 

Operational  Problems? 

Thirty  years’  of  practical  ox-  j  n-YEAIt  MAN.  2  reporter.  3  simrts.  12 
periencc.  Administrative  and  or-  i  desk;  teiet;ruiih.  news.  copy,  siiorts 
Kinizational  abilities  proven  and  |  photo  desks  in  io.(oo-2.')0.oimi  class. 

„I1  ..oer.o-ni7A(l  Pooontlv  emu-  Hamdton  college.  A^e  42.  famdy.  Now 

»ell-recopniZeu.  Jvettmiiy  com  California.  movinK  east  in  August, 

pleted  eipht  years  Production  Want  sports.  Sunday  or  step  up.  Eam- 
Manaper  and  Composinj;  Room  '"tf  ****•’.  Box  20x2.  E<litor  &  Publisher. 
Superintendent  larpe  metropoli¬ 
tan.  Directed  and  supervised  de¬ 
velopment  of  TTS,  including 
computerization,  and  photo-com¬ 
position  into  tops  in  country.  Im¬ 
proved  and  stream-lined  meth¬ 
ods  with  existing  equipment. 

Have  moved,  designed  and  re¬ 
designed  composing  room  opera¬ 
tion  for  most  efficiency.  Served 
eight  vPars’  as  president  of  large 
Typographical  local  union,  and 
had  labor  relations  both  ways — 
as  representative  of  labor  and 
as  a  management  executive. 

This  experience  is  available  to 
you.  I  seek  a  challenging  oppor¬ 
tunity  to  join  a  management 
team,  by  employment  or  assign¬ 
ment,  along  the  lines  noted,  for 
the  self-satisfaction  of  parlay¬ 
ing  returns  to  my  employer.  If 
you  have  a  100%  efficient  and 
modern  back-shop  operation,  at 
the  lowest  possible  cost,  you 
probably  do  not  need  my  ser\-- 
ices.  Complete  resume  upon  re¬ 
quest.  Prefer  interview  in  order 
that  we  may  discuss  problems 
and  you  evaluate  potentials. 

Box  2141,  Editor  &  Publisher 

Circulation 

CIRCULATION  MANAGER,  l.i  years’ 
owrience.  Age  83.  Stymied  in  present 
job:  ready  to  move  up.  Zones  n  or  9. 

Good  background.  Box  206S,  E4litor  & 

Publisher. 


Editorial 

DESKMAN — two  years  as  reporter,  one 
year  on  copy  desk  of  large  Midwest 
daily.  B.A.  in  journalism.  Seeks  copy 
desk  job.  Box  2067,  Editor  &  Publisher. 

AMBITIOUS  EDITOR,  36,  veteran.  Ex- 
l>erienced  all  phases;  strong  on  local 
news.  Seeks  Zone  9  opportunity.  Box 
2162,  E4litor  &  Publisher. 


AN  UNUSUAL  GUY  Excellent  writer, 
eomi>etent  photographer,  imaginative 
e<litor.  After  lo  years’  of  hanl  work, 
long  hours  and  undivided  loyalty  he 
has  l>een  promoted  to  executive  rank 
and  .seeks  return  to  shirt-sleeve  job 
where  talents  can  be  utilized.  Exi>eri> 
ence  primarily  small  newspai>ers  with 
touches  of  PR,  advertising  and  maga¬ 
zine.  BA,  wide  range  of  interests,  41, 
healthy-  -growing  family.  Re<iuires  at 
least  $15,0(9,  worth  more.  New  Zone 
will  go  anywhere  for  right  challenge. 
Write  Box  2173,  Editor  &  Publisher. 


Free  Lance 

WASHINGTON  COLUMN  —  Hard-hit¬ 
ting,  fact-filled  exposes  of  bureaucratic 
waste,  mismanagement;  inside  politics, 
personalities;  diplomatic  tips;  nonparti¬ 
san  but  not  dewy-eyed  about  Great 
Society;  lively,  provocative,  ideal  for 
Sunday  editorial  page  of  tax-  and 
8t>ending-conscious  pai>er.  Also  special 
assignments.  Box  2059.  Editor  &  Pub¬ 
lisher. 

NOTHING  EXOTIC— Just  fast,  solid, 
reliable  coverage  of  Pennsylvania  suli- 
jects  for  National  Magazines.  Richard 
R.  Haratine,  1316  State  St.,  Harris¬ 
burg.  Pa.  17103.  (AC  TIT)  233-7S20. 


(HTY  EDITOR  on  30.000  Midwest 
daily  ;  sharp,  dedicated,  ambitious,  per¬ 
sonable;  40.  family,  degree;  seeks  l>€t- 
ter  opportunity  in  neswpaper.  PR  or 
Chamber  news  bureau ;  1  could  well  he 
that  key  man  you  have  been  seeking. 
Box  2115,  Editor  &  Publisher. 


Photography 

AWARD-WINNINO  Chief  Photogra- 
l>her  on  30,000  Midwest  daily  seeks  big¬ 
ger  challenge  on  larger  paper;  26. 
single— no  drifter.  Prefer  Zones  6  or 
8.  Box  2113,  Elditor  &  Publisher. 

.\MBmors  TOPNCf  rHOToriRAPHEi: 
MUSIC  PERFORMING  ARTS,  3S  ,  desires  position  anywhere.  26.  marrie<l. 
years  old,  challenging  post  on  j  ex-Navy  photographer,  daily  new8pai>er 

m.ijor  city  daily  or  magazine,  p’ut-  .  past  4  years.  Resume  and  returnable 
standing  academic  and  professional  samples  upon  request.  Box  2086,  Erlitor 
background,  including  5':*  years  as  ‘  ^  Publisher. 

chief  critic  on  large  nietro|)olitan  daily;  '  _ 

3  years’  as  contributing  editor,  leading  i  Printers 

national  music  magazine.  Formerly  •  . _ - ^ _ _ 

mus.c  lecturer,  major  universities.  Ex-  1  i^y Pirwfirxir»irrk  Ar\  mivt  P" 

cellent  references.  Box  2182,  Editor  &  I 

wants  day  site  in  Area  2  or  (yhio.  Box 

_ _ _  2152,  E<iitor  &  Publisher. 

DESK  MAN,  40 ;  slot  exi>erience;  var-  ^  ^ 

ieil  reportorial  background.  Allan  Production 

Wegemer,  El  Jardin  Hotel,  Browns- 
v.lle,  Texas.  Phone:  Lincoln  25671.  SUPE7UNTENDENT — Cold  type,  offset. 

- pressroom  exi>erience;  Photon  main¬ 
tenance  experience;  14  years*  newspa¬ 
per  profluction.  Desires  position  with 
challenge.  Box  2159,  Eilitor  &  Pub¬ 
lisher. 


DESK  OPF^NING  f<»r  degree-holding 
family  man  with  top  references.  ex|)eri- 
ence.  Box  2119,  E<lilor  &  Publisher. 


IMAGINATIVE  article  or  feature 
writer — 25  years*  at  craft — seeks  spot 
on  house  magazine  or  national  publica¬ 
tion.  Specialty:  travel,  scenic.  Can 
double  as  cameraman.  Box  2129.  Editor 
&  Publisher. 


EDITOR- WRITER,  experience<l.  News¬ 
paper.  company  publication  background. 
Hox  2157,  Eiiitor  &  Publisher. 


MATURE  WOMEN*S  EDITOR  (award¬ 
winning  feature  writer)  wants  to  relo- 


FORMER  Executive  Si^orts  Eilitor  on 
large  metro|K>litan  daily — with  vast 
knowle<ige  of  makeup.  e<liting  copy  and 
photo  layout  seeks  similar  or  makeup 
iMisition.  Outstaniling  success,  winning 
top  state  award  for  excellence  in  re- 


Public  Relations 

NEWSMAN  SEEKS  PR  POSmON— 
Willinpr  to  travel,  relocate.  Liberal 
Arts,  J-School  decree.  27.  military  com¬ 
pleted:  two  years'  newspa[>er  exi>eri- 
ence.  Box  2170,  Editor  &  Publisher. 

DEMANDING  BOSS  WANTED  by 


. .  1-  .-1-  . . .  ....  ...  ...  buss  vvAr>iiii;ii  bv 

cate  bar  South  or  West  of  Rockies.  :  portinK  and  makeup:  directed  staff  of  '  award-winninfr  youn?  pro  with  news- 
Layouts.  fashion  writinK.  Box  20'J4.  :>o.  Ability  to  »tet  alonpr  with  i>cople.  paper  and  corporate  experience  in  ads. 


Editor  &  Publisher. 

SEASONED  EDITOR.  30.  with  2  years’ 
reporting  and  desk  experience  on  one 
of  nation’s  top  metro  dailies,  seeks 


Will  relocate.  Box  2139,  E<Iitor  &  Pub¬ 
lisher. 


MANAGING  EDITOR -20  years’  re- 
IH)rter,  e<litor  small,  liiit  pajiers.  Family 
editorship  of  smaller  p.m.  daily,  pre-  j  man.  43.  Box  2147.  Ekiitor  &  Publisher, 
ferably  with  option  to  buy  in.  Have 


promotion,  editorial,  and  general  pr. 
ColleRe  pr  or  publications  berth  with 
chance  for  MA  study  stronfrly  con- 
sidere<I.  Box  2174.  Editor  &  Publisher. 


Rood  ideas  and  the  eiiucation,  ability  j 
and  experience  to  put  them  into  words 
and  practice.  M.A.  in  Journalism — 
officer  veteran — family.  Box  2118,  Edi¬ 
tor  &  Publisher. 


aRCULATION  MANAGER  —  under 
10.000  or  other  position  with  future. 
.4ge  43.  18  years’  experience  with  one 
newspaper.  Zones  8  or  9.  Box  2146, 
Eiiitor  &  Publisher. 


pikmane:nt  positton  wanted 

bf  top  CM  :  experience.!:  references: 
slso  advertisinR  experience:  Reneral 
knowledRe  of  newspaper  mechanics. 
Box  2156,  Eklitor  &  Publisher. 

Classified  Advertising 

AMBITIOUS.  YOUNG  self-starter  CAM 
«  small  daily  (11,000)  wishes  to  ad- 
'uice  to  larprer  paper  in  Florida  as 
usistant  CAM.  Six  years’  excellent 
ales  record.  Now  producing  superior 
monthly  Rains.  ColleRe  deRree  A. A. 
Business  Administration.  Box  2057,  Edi- 
W  ft  Phiblisher. 


TREAT 
YOURSELF 
TO  SOMETHING 
GREAT! 


PERCEPTIVE  REVIEWER,  with  writ- 
inR  awards,  seeks  entertainment  e<li- 
tor’s  job  with  maRazine  or  newspaper. 
SiiecializinR  in  IxMiks,  television,  the¬ 
ater,  films.  Now  manaRinR  editor 
lioominR  Southern  d.aily:  13  years’  ex¬ 
perience  eiiitorial  suiiervision.  writinR, 
e<litinR.  layout,  circulation.  Box  2177. 
Eklitor  &  Pulilisher. 


.  with  a  winning:  creative  team  - 


PUBLISHER  has  just  sold  healthy, 
well-known  papers.  Open  lor  offers  in 
e<litorial  ami  manaRement;  also  jour¬ 
neyman  printer-oiierator.  P.O.  Box  621. 
Condon.  OreR.,  97823. 


PR  SUPEIRVISOR  with  stronR  news¬ 
paper,  industry  hackRround  available  to 
larRe  firm  in  home  office,  subsidiary, 
or  as  area  rep.  Prefer  Indianapolis.  No 
intermediaries.  Box  2172,  Mitor  & 
Publisher. 


UlOKING  FOR  MORE  CLASSIETED 
trowth  ?  So  am  1 !  !  CAM  with  me- 
iliim-sized  daily  would  like  to  move  up. 
Oriented  all  phases.  Write  Box  2143, 
BJitor  &  Publisher. 


SALESMAN  with  proven  linaRe  build- 
mg  ’Mdeas”.  Casualty  NYC  merRer.  41, 
m^ed,  aRRressive,  articulate,  works 
"•t  in  competitive  market.  Will  relo- 
“<e.  Excellent  references.  Box  2176, 
Hitor  ft  Publisher. 


We  are  a  dynamic.  younR  slick- 
paRe  publish! nR  team  ready  to 
RO  to  work  for  you.  If  you’ve  Rot 
a  book,  we’ll  do  for  it  what 
Mayes  did  for  McCall’s.  If  you 
want  a  book,  we’ll  do  for  you 
what  Hefner  did  with  Playboy. 
Buy  this  team:  an  art  director, 
writer-editor,  advertisinR-promo- 
tion  man,  and  production  spe¬ 
cialist  —  each  an  exi>erienced, 
imaginative  craftsman ;  tORether, 
a  new  kind  of  creative  Renius. 
And  we  move  in  one  van.  Write: 
Box  2120.  Editor  &  Publisher. 


I  REI’ORTER-EDITOR.  58.  wo 
I  years’  in  journalism — 32  awa 
2169,  Editor  &  Publisher. 


YOUNG  COPY  DESK  MAN  on  larRe 
daily  paper  in  Zone  3  seeks  change  to 
smaller  daily  or  weekly.  Prefer  paper 
near  metropolitan  area  hut  will  consider 
rural  area  positions.  Experienced  in: 
copy  reading,  editing,  layouts,  heads. 
Newsfeatures  editor.  Journalism,  Eng¬ 
lish  degrees.  Reporting  work  in  college. 
Seeks  job  as  desk  man  or  reporter  in 
Zones  1,  2,  3,  4.  6  or  6.  Will  send 
resume  on  request.  Box  2114,  Editor 
&  Publisher. 


TEXAS  NEWS  F.DITOR.  mid-30s.  out- 
st.snil'nR  record  on  majo-  pni>er  in 
fiercely  competitive  Northern  major 
city:  kept  small  staff  congenial  and 
superproductive:  wants  to  come  home 
to  situation  with  hopeful  long-range 
prospects,  five  figures.  Box  2137,  Editor 
&  Publisher. 


U.S.  NEWSM.\N  on  fourth  year  of 
European  roving  assignment  is  in- 
teresterl  in  change  to  lively  editorial 
staff  that  could  use  resourceful  re¬ 
porter  with  intimate  knowlexige  of 
European  scene  and  fluency  in  several 
lanfruages.  Either  European  or  U.S. 
location.  Box  2163,  Erlitor  &  Publisher. 

Free  Lance 

NEED  A  BROCHURE.  POSTER,  mail 
piece,  feature  story,  etc.  7  Award-win¬ 
ning  writer  and  designer  team  avail¬ 
able.  Box  2153,  Editor  &  Publisher. 


CLASSIFIED 
Advprtintns  Rates 

"SITUATIONS  WANTED" 
t Payable  with  erderl 
4-tiines .  80c  per  line,  per  issue 

3- tinies  .  90c  per  line,  per  issue 

Z-times  .  $1.00  per  line,  per  issue 

1- time  . $1.10  per  line,  per  issue 

Add  50t  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 

4- times . $1.25  per  line,  per  issue 

3-times . $1.35  per  line,  per  issue 

2- times . $1.45  per  line,  per  issue 

1-time  .  $1.55  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  FM 
DISPLAY— CLASSIFIED: 

The  use  of  rules,  boldface  type.  cuts, 
or  other  decorations  changes  your  clas¬ 
sified  ad  to  display.  The  rate  for  display- 
classified  is  $2.50  per  agate  line-^35 
column  inch  minimum  space. 

Editor  &  Publisher 

850  Third  Ave.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Ploso  2-70S0 
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Shop  Talk  at  Thirty 


Ilv  KolM*rt  U.  BroMii 


Telecommunications 


The  International  Press  Tele¬ 
communications  Committee  has 
l)een  in  existence  for  less  than  a 
year.  In  that  period  it  has 
acquired  a  London  office,  a  per¬ 
manent  director  in  the  person  of 
F.  I.  Ray,  and  in  the  past  seven 
months  Mr.  Ray  or  subcommittee 
members  have  attended  seven  in¬ 
ternational  communications  con¬ 
ferences.  I  PTC  has  been  recog¬ 
nized  by  the  International  Tele¬ 
communication  Union  and  is 
working  closely  with  Unesco. 

In  our  opinion,  that  represents 
a  sizeable  accomplishment  and 
testifies  to  the  importance  of  this 
effort. 

The  idea  of  forming  IPTC  had 
for  some  time  been  discussed  by 
the  Telecommunications  Com¬ 
mittee  of  the  Commonwealth 
Press  Union.  An  exploratory 
meeting  was  held  in  London  in 
March  1965  under  the  chairman¬ 
ship  of  Gavin  Astor,  president 
of  the  CPU  Council.  Then  na¬ 
tional  and  international  press 
organizations  were  represented. 

In  September  1965  the  con¬ 
stitutional  meeting  of  IPTC  was 
held  in  the  boardroom  of  the 
Newspaper  Proprietors  Associ¬ 
ation,  London.  Stanford  Smith, 
general  manager  of  the  Ameri¬ 
can  Newspaper  Publishers  As¬ 
sociation,  was  named  chairman 
of  the  IPTC  having  been  nomin¬ 
ated  for  that  job  by  FIEJ,  the 
international  federation  of  news¬ 
paper  publishers. 

There  are  now  nine  dues-pay- 
ing  organizations  represented  in 
IPTC,  which  just  had  a  two-day 
meeting  in  Paris,  June  20-21: 
FIEJ,  Alliance  of  European 
News  Agencies,  ANPA,  CPU, 
European  Press  Photo  Agen¬ 
cies  Union,  Inter  .4merican 
Press  Association,  Joint  Com¬ 
mittee  of  the  Newspaper  Pro¬ 
prietors  Association  and  the 
Newspaper  Society  (London), 
Newspaper  Press  Union  of 
South  Africa,  and  the  Joint 
Committee  of  North  American 
News  Agencies  (Associated 
Press,  United  Press  Interna¬ 
tional,  Canadian  Press). 


The  Russians  want  to  l)e  a 
part  of  the  IPTC  work  which  is 
another  te.stimonial  to  the  im¬ 
portance  of  its  w'ork.  Between 
the  FIEJ  meeting  in  Stockholm 
in  early  June  and  the  IPTC 
meeting  in  Paris,  Stanford 
Smith  went  to  Moscow  where  he 
met  with  Tass  and  Pravda  rep- 
re.sentatives.  Photo  Internation¬ 


al,  which  was  recently  formed 
by  press  agencies  in  Moscow', 
Berlin,  Budapest,  Warsaw  and 
Prague,  w'as  represented  at  the 
Paris  meeting  by  M.  Oldrich 
Vercak  w'ho  came  as  an  observer 
w'ith  the  permission  of  the  mem¬ 
bers.  Photo  International  w'ill 
make  a  decision  later  this  year 
w'hether  it  will  make  formal 
application  to  join. 

Mr.  Smith  said:  “If  it  does 
join  it  W'ill  be  to  our  mutual 
interest.  We  believe  we  shall  get 
much  further  with  our  represen¬ 
tations  to  the  ITU  which  is 
formed  by  governments  through¬ 
out  the  world,  if  our  committee 
is  a  fully  international  body.” 

Work  of  three  subcommittees 
W'as  review'ed  at  the  Paris  meet¬ 
ing:  1.  On  high-speed  new's 
transmission;  2.  Satellite  com¬ 
munications;  3.  Facsimile  trans¬ 
mission.  A  fourth  subcommittee 
on  tariffs  and  facilities  was  cre¬ 
ated  to  concentrate  on  charges 
and  regulations  affecting  press 
traffic. 


Last  De'ceml)er,  the  Satellite 
Subcommittee  was  represented 
in  Paris  at  the  Unesco  meeting 
of  experts  on  the  use  of  space 
communications.  According  to 
Mr.  Ray,  “this  meeting  proposed 
a  uniform  w'orld  rate  for  news 
messages,  access  to  the  new' 
medium  by  the  press  on  at  least 
the  same  basis  as  common  car¬ 
riers  and  the  establishment  of  a 
Joint  Advisory  Board  represent¬ 
ing  ITU,  the  IPTC  and  other 
organizations  involved  in  the 
field  of  news  gathering  and  dis¬ 
tribution.  The  agreed  report  (of 
Unesco)  contained  the  following 
paragraph: 

“  ‘Paragraph  252 — In  the 
press  field,  the  meeting  noted 
with  satisfaction  the  establish¬ 
ment  of  the  IPTC,  embracing  a 
broad  range  of  organizations. 
Unesco  should  w'ork  closely  with 
this  committee  on  matters  con¬ 
cerning  the  satellite  transmis¬ 
sion  of  press  dispatches.  The 
meeting  was  plea.s^  to  learn  of 
the  Unesco  activity,  dating  back 
.some  years,  to  help  secure,  in 
cooperation  w'ith  the  Internation¬ 
al  Telecommunications  Union, 
the  lowest  possible  rates  and 
adequate  facilities  for  the  trans¬ 
mission  of  press  message.s.  This 
activity  should  now  be  extended 
to  satellite  communications.  As 
the  v'olume  of  transmission  of 
press  messages  through  satellite 
communication  achieves  sizeable 


proportions,  new'  initiatives  may 
be  required  on  the  part  of  the 
IPTC  which  should  enlist 
Unesco ’s  active  interest  and  sup¬ 
port.’  ” 

This  is  the  first  time  that  the 
newspaper  press  of  the  world 
has  had  an  organization  of  this 
kind  to  represent  its  views  and 
its  interests  before  those  other 
world-wide  organizations,  com¬ 
posed  of  governments,  w'hich 
establish  and  enforce  rates,  prac¬ 
tices  and  procedures  in  this  field 
of  communications. 

IPTC  deserves  the  continued 
interest  and  support  of  all  the 
members  of  all  the  international 
and  national  groups  that  are 
supporting  it. 


Win8  Nomination 

Alb  AN',  X.  Y. 

Daniel  E.  Button,  executive 
editor  of  the  Albany  Tinus- 
Union  who  resigrned  from  that 
position  recently,  was  nominated 
by  the  Republicans  of  tiie  39th 
Congressional  district  this  week 
to  challenge  the  O’Connell  Demo¬ 
cratic  organization  candidate 
this  fall.  The  seat  in  Congress  is 
being  vacated  by  Leo  W. 
O’Brien,  a  former  Time.s-Union 
reporter,  after  12  years.  The 
Democrats  are  running  Richard 
Conners,  president  of  the  Al¬ 
bany  City  Council.  Button  is  the 
biographer  of  New  York  City’s 
Mayor  John  V.  Lindsay. 


Fourth  of  July  *Extra’ 
On  Fight  Is  Recalled 


By  A1  Capley 

Me.mphis 

Forty-.seven  years  ago  this 
Fourth  of  July,  Jack  Dempsey 
stunned  the  world  and  the  fistic 
experts  by  crushing  behemoth 
Jess  Willard  and  winning  the 
heavy w'eight  boxing  title. 

In  that  era  it  w’as  a  common 
event  for  new'spapers  to  get  out 
an  extra  on  earth-shaking 
events.  Such  w'as  the  case  on  this 
day  w'hen  every  daily  newspaper 
in  the  nation  w'as  either  plan¬ 
ning  an  extra  or  special  cover¬ 
age  on  the  Dempsey- W’illard 
fight,  via  telegraph  ticker  direct 
from  the  ringside  in  Toledo. 

In  Memphis,  Tenn.,  one  editor- 
publisher  was  starry-eyed  with 
his  plan  to  scoop  the  town  with 
his  extra.  He  w'as  Ralph  L. 
Millett,  owner  of  a  little  Mem¬ 
phis  daily,  the  Penny  Bee. 

Millett’s  handful  of  employes 
kept  w'ondering  as  July  Fourth 
drew’  near  how  he  w'as  going  to 
get  out  a  fight  extra  without  a 
new's  service.  Millett  went  ahead 
laying  out  his  extra,  setting  up 
l)ox  car  banner  lines,  having  en¬ 
gravings  made  of  the  pictures 
of  Dempsey  and  Willard  and 
preparing  background  stories  on 
the  tw'o  fighters.  He  w'as  all  set 
for  either  fighter  to  win  and  now 
all  he  needed  w'as  the  running 
account  of  the  battle  for  which 
he  left  a  “hole”  to  fill  in. 

Hours  before  the  time  of  the 
fight,  Millett  parked  his  car 
directly  across  the  street  from 
the  Commercial  Appeal  building, 
four  blocks  from  his  Penny  Bee 
shop.  Thou.sands  of  fight  fans 
were  assembled  in  Court  Square, 
across  from  the  newspaper,  to 
hear  a  man  detail  the  fight  blow- 
by-blow'  through  a  megaphone. 

Then  the  bell !  Out  of  his 
comer  lumbered  the  titleholder, 
Willard,  while  the  younger 


Me.mphis  Dempsey  came  on  stealthily, 
ears  ago  this  tiger-like.  Jack  lost  no  time  with 
Jack  Dempsey  his  vicious  blows.  The  bew'ildered 
d  and  the  fistic  Willard  was  down  seven  times  in 
hing  behemoth  the  first  round  and  was  on  the 
d  winning  the  floor  when  the  bell  rang.  Millett 
ing  title.  wrote  furiously  on  a  pad  of 

W’as  a  common  paper  as  the  man  on  the  balcony 
pers  to  get  out  spoke  excitedly  through  the 
earth-shaking  megaphone.  As  Millet  w’rote,  he 
the  case  on  this  tore  off  piece  by  piece  and 
laily  newspaper  handed  his  notes  to  boys,  hired 
as  either  plan-  to  get  on  their  bicycles  and  get 
•  special  cover-  the  story  to  the  Penny  Bee. 
empsey-W’illard  There  a  lone  printer  set  .Millett’s 
ph  ticker  direct  w’ords  into  type, 
e  in  Toledo.  When  the  bell  rang  to  start 

mn.,  one  editor-  the  fourth  round,  big  Jess  w’as 
arry-eyed  with  unable  to  get  up  from  his  stool, 
the  town  with  Dempsey  w’as  the  new  champion! 
W’as  Ralph  L.  A  copy  boy  had  just  left  w’ith  a 
’  a  little  Mem-  portion  of  the  third  round  and 
cnny  Bee.  Millet  had  the  rest  of  the  round 

’ul  of  employes  either  written  or  tucke<l  away 
as  July  Fourth  safely  in  his  memory.  He  made 
e  W’as  going  to  Bee’s  plant  just  a  few 

xtra  without  a  moments  before  the  boy  arrived, 
lett  went  ahead  The  Penny  Bee  had  a  flatbed 
:tra,  setting  up  press  and  thus  saved  time  by  not 
nes,  having  en-  having  to  stereotype  plates,  as 
)f  the  pictures  afternoon  news- 

i  Willard  and  papers.  Soon  the  fight  extra  w’ith 
■ound  stories  on  banner  headline  three  inches 
He  W'as  all  set  deep  “DEMPSEY  MINS!  was 
to  win  and  now  running  on  bright  green  paper. 
IS  the  running  Copies  sold  as  fast  as  Millett 
attle  for  which  himself  could  hand  them  out 
o  All  in  in  the  dow'ntown  Memphis,  min- 

the  time  of  the  ahead  of  the  other  news- 

arked  his  car  papers.  Millett  had  plucked  the 
he  street  from  so-called  “battle  of  the  century” 
ippeal  building,  right  out  of  the  air  W’ith  nothing 
his  Penny  Bee  to  go  on  but  his  own  resource- 
of  fight  fans  fulness. 

1  Court  Square,  The  Penny  Bee  w’as  short- 
newspaper,  to  lived  like  so  many’  other  small 
1  the  fight  blow-  dailies  of  that  day.  Until  his 
a  megaphone,  death  in  1954,  Millett  w’ent  on 
!  Out  of  his  to  write  more  glorious  history  in 
the  titleholder,  Memphis  and  the  Mid-South  as 
the  younger  a  crusading  new’spaper  editor. 
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STAR 


The  Star  Selectro-Matic  Quadder  increases  production  on  Electrons, 
Monarchs  and  Comets  as  it  does  on  all  linecasting  machines,  re¬ 
gardless  of  model,  lines-per-minute,  or  age  of  the  equipment. 

The  Star  Selectro-Matic  model  responds  instantly  to  either  push¬ 
button  or  tape  control  and  the  exclusive  “short-line”  device  saves 
operator  time  by  making  quadding  decisions  for  him. 

Star’s  simple  one-hose  hydraulic  system  provides  fast,  controlled 
vise  jaw  movement  at  any  operating  speed.  The  specially  contoured 
Star  “outboard”  Quadder  cam  moves  matrices  carefully  during  quad- 
ding  —  helps  prolong  mat  life  even  under  demanding  conditions. 

The  Economy  and  Dial-O-Matic  Star  Quadder  models  can  also  be 
applied  to  any  Linotype  or  Intertype,  when  less  sophisticated  quadding 
equipment  is  required. 

When  you  need  dependable  quadding,  install  a  Star  Quadder.  It 
never  wears  out.  In  fact,  99.7  percent  of  all  Star  Quadders  ever  built 
are  still  in  daily  operation! 

Write  for  color  brochure  with  full  Star  Quadder  information. 
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France  Will  Quit 
NATO  in  3  Years 
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LARGEST  DAILY  NEWSPAPER  SERVING  OHI 

IN  OHIO’S  NUMBER  ONE  MARKET  .  .  . 

•215,706  families  earn  over  $7,500  per  year  - 
73.1%  Read  The  PRESS* 


•  150,588  families  live  in  suburban  communities 

outside  the  A.B.C.  City  Zone  - 
73.3%  Read  The  PRESS* 

•349,795  families  own  their  own  home  - 
73.0%  Read  The  PRESS* 

•  Over  200,000  families  read  ONLY  THE  PRESS* 

*  The  Cleveland  Market  Profile  provides  demographic  information  for  the  Cleveland  market 
and  audience  characteristics  of  its  newspapers. 
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